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a

Executive Summary

This report contains  valuable
information on Fall 1992 enlistment
propensity, advertising awareness, and military
advertising slogan recognition levels for youth
in the United States. The data were drawn
from the 1992 Youth Attitude Tracking Study
(YATS), sponsored by the Department of
Defense. For eighteen years, the YATS survey
has been conducted for the purpose of
gathering critical information from American
youth on their perceptions of the military and
future plans in general. This year's YATS
survey was administered between September
18, 1992 and November 25, 1992.
Approximately 10,000 young men and women
between the ages of 16 and 24 participated in
the survey. Interviews were conducted using
the computer-assisted-telephone-interviewing
(CATI) methodology and required
approximately 30 minutes per interview to
complete.

Two new features in last year's (1991)
report were seen as very useful, and thus are
included in this year's report. First, military
advertising awareness and slogan recognition of
youth are discussed. Second, an 2xamination
of the trends in male enlistment propensity
across nine years, from 1984 to 1992, is
presented.

Since 1975, the YATS questionnaire

has focused specifically on enlistment

propensity. Youth were asked several

questions about the likelihood of their serving
in the active Military Services (i.e., Army,
Navy, Air Force, Marine Corps, and Coast
Guard) or Reserve Components (i.e., National
Guard and Reserves) in the near future.
Analyses of the active Service enlistment
likelihood, or propensity, showed that
approximately 20.6 percent of the males and
7.8 percent of the females expressed interest in
joining the military. These figures contrast
with the Fall 1991 YATS propensity measures
of 23 percent and 9.5 percent of males and
females, respectively, for the active Services.
For the Reserve Components, propensity
among males went from 17.5 percent in 1991
to 15 percent in 1992 and was 7 percent among
females in both 1991 and 1992. In general,
there has been a noticeable decline among
youths' enlistment propensity since 1990, and
in some categories it has reached its lowest
aggregate level since 1984.

The demographic characteristics of Fall
1992 respondents were similar to those of
recent YATS administrations. Once again,
school, employment, and marital status were all
found to be related to respondent age. In
response to the need for more detailed
information, this report presents the results in
four age categories (rather than the previous
three age categories). These categories are:
16-17 year-olds, 18-19 year-olds, 20-21 year-
olds, and 22-24 year-olds.. Sixteen to
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seventeen year-olds were primarily high school
students, whereas the majority of the 18-19
yearolds and 20-21 yearolds were
postsecondary students. As expected, the 22-
24 year-olds were, in the majority, high school
graduates. Also, the percentage of young
people employed increased with age for both
" males and females. Within age groups,
however, males were more likely than females
to be employed. Consistent with previous
patterns of YATS respondents, youth in the
older age categories were more likely to be
married than the younger youth. Whites
accounted for more than 79 percent of the
population, whereas Blacks comprised
approximately 12 percent, and Hispanics
comprised approximately 6 percent.

Service-specific propensity was greatest
for the Air Force and the Army (as measured
by positive enlistment propensity) among males
and females. The Army Reserve was the most
popular Reserve Service for males. As
| expected, based on previous survey results, the
youngest youth group, 16 to 17 years of age,
expressed a greater interest in enlistment in
military service than older youth. Also
consistent with previous YATS results,
nonwhites were more likely than Whites to
express an interest in enlisting in the Armed
Forces.

Most youth recalled hearing or seeing
some form of military advertising (85.6 percent
of males and 83.4 percent of females). Youth
reported hearing or seeing Army advertising

most frequently; the next most commonly
recalled advertising was for the Marine Corps.
Overall, no differences were observed in
advertising awareness for those who indicated
positive ealistment propensity and those who
indicated negative enlistment propensity.
Results, in general, indicated that youth who
reported having contact with a military
recruiter were significantly more likely to
recall military advertising than were youth with
no recruiter contact. Respondents were most
likely to correctly recognize the Army, Air
Force, and Marine Corps advertising slogans.
Trends in YATS survey results on male
enlistment propensity were examined for the
period 1984-1992. In order to assure data
comparability, the 1990, 1991, and 1992 data
were restricted to include only individuals
within the 1989 and earlier YATS sample
frames (i.e., the exclusion of individuals
residing in Alaska and Hawaii or with more
than two years of college education).
Examination of propensity across these nine
years indicated an importance of the 1989
through 1992 period. As indicated in Iast
year's report, a steep decline in positive
propensity occurred between 1989 and 1990 -
a period coinciding with the activities of
Operations Desert Shield and Desert Storm.
This decline in the percentage of male youth
expressing positive propensity continued in the
1991 YATS for some youth (e.g., Whites and
youth residing in the Southern region of the
U.S.). Indeed, the 1992 YATS results show a

xi
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general continuation in the decline of male
positive enlistment propensity. For the first
time in the series, unaided mention of military
enlistment significantly declined for male youth
in the youngest age category (16-18 year-olds).
In some categories, male enlistment propensity
in 1992 fell to its lowest aggregate level in the
nine years discussed.

In summary, the 1992 YATS continues
t0 provide valusble information about
ealistment propensity and awareness of military
advertiting. In addition, useful information
about the demographic characteristics of
today's American youth is attained and
examined in relation t0 both enlistment
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1. INTRODUCTION

Sinee 1975, the Communications
Attitude Tracking Study Il (YATS) has been
conducted anmually in order to gather
information from youth across the United
States about their future plans, perceptions of
the military as a career, likelihood of
This report presents findings from the Fall
1992 administration of YATS. The majority of
the report focuses on analyses of youth
enlistment propensity, but the report also
includes results on youth military advertising
awareness.

Overview of the Fall 1992 YATS
Administration

TheFall 1992 YATS administra-
tion represents a continuation of the YATS
surveys that have been sponsored by the

Department of Defense (DoD) for the last -

eighteen years. As in previous administrations,
this year's YATS entailed -iciucting a 30-
minute interview with approximately 10,000
youth nationally, using computer-assi: &4-
telephone-interviewing (CATI) technology.
Approximately half of the respondents were
selected using random digit dialing (RDD)
methodology, and half of the respondents were
randomly chosen from a panel sample
consisting of respondents from Fi% 1990

and/or Fall 1991 YATS administrations. The
survey methodology for the YATS is

. documented in various design reports (Fahimi,

1992; Morganstein, 1990; Morganstein and
Fahimi, 1991a; and Morganstein and Fahimi,
1991b).

The sample frame used for this report
included residents of Alaska and Hawaii and
youth with more than two years of college
education. While this is the same sample frame
that was used in the 1990 and 1991 YATS
reports, these youth were not included in the
YATS sample prior t0 1990. The sample
frame used since 1990 is considered to be a
more precise estimate of propensity for youth
nationally.

The Fall 1992 YATS survey was

- administered from September 18, 1992 through

November 25, 1992. It is important to note the
global and political environment preceding and
encompassing the 1992 YATS administration.
The actions of competing warlords in Somalia
eventually led to military intervention with the
American conduct of Operation Restore Hope.
In the United States, public attention was
directed to the Presidential elections and the
activities of our new President. At the
forefront of national concern were questions
regarding homosexuals in the military,
downsizing, and the civil war in the former
Yugrslavia.

WESTAT, INC.
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The Fall 1992 Propensity Report

The content of the 1992 YATS
Propensity Report is quite similar to the 1991
report. Chapter 2 describes the demographic
characteristics of the YATS population. Data
on enlistment propensity and its
sociodemographic correlates for the various
active and Reserve Components are provided in
Chapters 3 and 4, respectively.

Advertising awareness and slogan
recognition among the youth interviewed are
discussed in Chapter 5. This chapter provides
data on unaided advertising awareness for each
of the four Services, National Guard/Reserves,
and Joint Service (advertising in which all
Services are represented). Advertising
awareness is discussed in relation to selected
demographic data, recruiter contacts, and
positive and negative propensity. To some
extent, the success of the Military Services'
slogan advertising campaigns is also
represented by the percentage of youth who
correctly identified the Service advertising
slogans.

Chapter 6 reports on propensity icvels
over nine years of YATS administrations:
1984 t0 1992. Trends in unaided mentions and
composite active propensity are discussed by
. age group, race/ethnicity, school status and

employment circumstance. In addition,
Service-specific propeasity is discussed by age
and race/ethnicity. Finally, significant changes
in propensity between 1989 and 1992 are
summarized.

A comparison of the responses to the
unaided version (i.e., 1989 and previously) and
aided version (i.e., introduced in 1990 and
repeated in the 1992 administration) of the
Reserve propensity questions is presented in
Appendix A. Additional findings on military
advertising are presented in Appendix B to
provide supplemental information for results
discussed in Chapter S. Chapter 6's statistics
of youth enlistment propensity from 1984 to
1992 are exhibited in Appendix C. Finally,
Appendix D provides a discussion of the
methodology used in Chapter 6 for the testing
of significance differences in propensity
between 1989 and 1990, between 1990 and
1991, and between 1991 and 1992.
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2. DEMOGRAPHIC CHARACTERISTICS OF THE 1992 YATS

POPULATION

Similar in organization to that
prepared for the 1991 YATS propensity report
(Nieva et al., 1991), this chapter provides
information regarding characteristics and
attributes of the recruit-aged respondent
population. These characteristics include age,
gender, race, marital status, employment, and
the estimated aptitude of the YATS population.

In response to a need for more detailed
age-related information, this report uses four
age categories (rather than the previous three
age categories): 16-17 year-olds; 18-19 year-
olds; 20-21 year-olds; and 22-24 year-olds.
Therefore, the findings presented in this report
are not strictly comparable to those in previous
YATS reports, which grouped respondents into
16-18 year-olds, 19-21 year-olds, and 22-24
year-olds.

Age Distribution and Estimated
Population Counts

Table 2-1 presents the unweighted
age distribution of YATS survey respondents
and the estimated (i.e., weighted) age
distribution of the YATS population.
Unweighted counts indicate the number of
interviews on which the estimates are based
(6,679 males and 3,908 females within the 16
to 24 age range). The 1992 YATS population

consisted of approximately 15.9 million males
and 16.1 million females between the ages of
16 and 24. As in the 1991 swudy, the
population distribution of youth across the 16-
24 year-old age range is relatively constant.

Marital Status, Gender, and Age

Table 2-2 provides data describing
the marital status of the 1992 YATS population
distributed across gender and age categories.
As noted in the 1991 YATS report, differences
in marital status were directly related to the
various respondent age categories. Overall, the
majority (88.9 percent of the males and 78
percent of the females) of the 1992 YATS
population had never been married. Note that
the proportion of the population that was
married or in the "Other” category (widowed,
married, divorced, or separated) at the time of
the survey increased with age.

Overall, the data revealed gender
differences, with females (19.1 percent) more
likely than males (10.1 percent) to be married.
This gender difference became more
pronounced with age. Differences in marital
status between 16-17 year-old males and
females were virtually nonexistent. For 18-19
year-olds, however, the difference between the
percentages of currently married males and
females was 5.3 percentage points. This
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Table 2-1.  Fall 1992 YATS - Age Distribution of the YATS Survey Population

Males Females
Unweighted Estimated Population Unweighted Estimated Population
Age N Count* Percent® N Count* Percent®
(000's) (000°s)
16 532 1,732 10.9 296 1,630 10.1
17 864 1,730 10.9 481 1,627 10.1
18 961 1,687 10.6 561 1,645 10.2
19 778 1,835 11.5 436 1,848 11.5
20 760 1,927 12.1 429 1,975 123
21 764 1,859 11.7 491 1,922 120
2 737 1,734 10.9 461 1,812 113
23 708 1,675 10.5 412 1,770 11.0
24 575 1,732 10.9 341 1,850 11.5
Total 6,679 15,910 100.0 3,908 16,079 100.0

Notes: * Estimated population counts are in thousands. Cell estimated population counts may not sum to the total
estimated population due 10 rounding and missing information for some cases.

e Percentage distributions may not sum to 100.0 due to rounding.

Source: Q402 and Q403A.

difference increased to 9.6 percentage points
for 20-21 year-olds, and 14.6 percentage points
for 22-24 year-olds.

Race, Gender, and Age

The estimated population counts
and percentages of the YATS population by
race, gender, and age are provided in Table 2-
3. For this table, the designations "White,"
"Black,” and “Hispanic® are mutually
exclusive. The "Other” category includes
Asian or Pacific Islanders, American Indian or
Alaskan Natives, and other ethnic or racial

groups. Whites comprised 79.4 percent of the
population of 16-24 year-old males and 76
percent of the 16-24 year-old female
population. Blacks made up 12.4 percent of
the male population and 15.7 percent of the
female population. Hispanics accounted for
approximately 6 percent of both the male and
female population. With the exception of 18-
19 year-old males and 22-24 year-old males
and females, Blacks outnumbered Hispanics by
at least a 2:1 margin across both gender and
age. Similarly, Hispanics outnumbered those
respondents in the “Other" race category by at
least a 2:1 ratio.

2-2
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Table 2-2.

Fall 1992 YATS - Marital Status, by Gender and Age

16-17 18-19 20-21 22-24
Yoar-Olds Year-Qlds Year-Olds Year-Olds
Gender/ Total
Marital Status Count* Percent® Count® Percent®  Count* Percent® Coumt* Percent®  Percent®
(000's) (000's) (000's) (000's)
Males
Never married 3449 997 3,449 980 3461 914 3,787 137 88.9
Currently married 6 02 67 19 293 17 1,246 242 10.1
Other® 4 0.1 3 01 32 08 108 2.1 0.9
Total 3,459 100.0 3,519 100.0 3,786 100.0 5,141 100.0 100.0
Ecmales
Never married 3,213 98.7 3,217 923 3,075 789 3,035 559 78.0
Currently married 41 1.3 249 7.2 675 173 2,105 388 19.1
Other® 2 0.1 19 0.5 147 3.8 290 53 28
Total 3,257 100.0 3,484 100.0 3,897 100.0 5.430 100.0 100.0
Notss: * Estimated popuistion counts are in thousands. Cell estimated population counts may not sum 10 the tolal

estimated population dus 1o rounding and missing information for some cases.
® Percentage distributions may not sum to 100.0 due 1o rounding.

4Includes widowed, divorced, or separated.

Source: Q402, Q713C, and CALCAGE.

School Status, Gender, and Age

Table 2-4 presents the estimated
population counts and percentages of the 1992
YATS population by school status, gender, and
age. The school status categories are mutually
exclusive (i.e., youth may be categorized either
as high school graduates or with postsecondary
schooling, but not both). High school
graduates are defined as youth who have
graduated from high school but are not
currently enrolled in further
Postsecondary youth are those who have
attended, or are currently attending, either

schooling.

college, graduate school, or a postsecondary
vocational training program. Non-completers
are defined as youth who never completed high
school and are not currently enrolled in school
or a vocational training program. In general,
current high school graduates represented the
largest percentage of the YATS popuiation
(29.4 percent of males and 32.6 percent of
This differs from the 1991 survey

students

females).

population, where postsecondary
constituted the largest population group.

As expected, 16-17 year-olds were
predominantly non-senior high school students,

defined as those in high schoo! below the 12th
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1992 YATS Population

Table 2-3.  Fall 1992 YATS - Race, by Gender and Age
16-17 18-19 20-21 22.24
Ycar-Olds Year-Olds Year-Olds Year-Olds
Total
Gender/Race Count* Percent®  Count* Percem®  Count* Percent®  Count* Percent® Percent®
(000's) (000's) (000's) (000's)
Males
White 2,73 1.1 2,722 1.7 2903 769 4,232 82.7 79.4
Black 457 13.2 473 135 573 15.2 467 S.i 12.4
Hispanic 206 59 242 6.9 202 5.4 301 59 6.0
Other* 62 18 6 20 97 26 119 23 22
Total 3,459 100.0 3,505 100.0 3,776 100.0 5,119 100.0 100.0
Females
White 2,306 709 2,480 71.2 2985 76.8 4,420 81.5 76.0
Black 655 202 660 189 641 16.5 570 105 15.7
Hispanic 24 15 260 7.5 186 4.8 326 6.0 6.3
Other® 45 1.4 84 24 74 1.9 107 20 1.9
Total 3,250 100.0 3,483 100.0 3,887 100.0 5,422 100.0 100.0
Notes: * Estimated population counts are in thousands. Cell estimated population counts may not sum 1o the total

estimated population due 1o rounding and missing information for some cases.

® Percentage distributions may not sum to 100.0 due to rounding.

2Includes the categories "Asian or Pacific Islander,® "Mexican Indian or Alaskan Native,” and “Other.”

Source: Q402, Q714, Q715, and CALCAGE.

grade (59.5 percent of males and 53.6 percent
of females) or high school seniors (35.2
percent of males and 39.2 percent of females.)

Approximately 19 percent of males and
24 percent of females in the 18-19 year-old age
group had completed high school but were not
enrolled in further schooling. This age group
also had the highest proportion of females
pursuing  postsecondary education (44.8
percent).

The highest proportion of male
postsecondary students was found in the 20-21

year-old category (39.6 percent). However,

this age category also had the highest
percentage of non-completers; i.e., those who
were not enrolled in school at the ume of the
interview and had not graduated from high
school (24.8 percent of males, and 22.4 percent
of females).

Approximately 54 percent of males and
57 percent of females between the ages of 22
and 24 were high school graduates, and over
24 percent of both genders in this age category

were postsecondary students.

24

WESTAT, INC.




o W mh me 0D B A 50 Ok o B U a6

Table 2-4.  Fall 1992 YATS - School Status, by Gender and Age

16-17 18-19 20-21 2224
Year-Olds Year-Olds Year-Olds Year-Oids
Gender/ Total
School Status® Count* Percet® Coumt* Percent’ Count®* Percent® Count® Percemt® Percent’
(000's) (000°s) (000's) (000's)
Males
Postsecondary student 37 1.1 1,237 370 1,441 39.6 1,210 24.4 255
High school graduate 10 0.3 650 194 1,219 335§ 2,649 535 29.4
High achool senior 1,213 352 798 239 65 1.8 17 0.3 13.6
Non-senior high
school student 2,054 595 150 4.5 9 0.2 19 0.4 14.5
Noa-completer 137 4.0 510 1S5.2 903 248 1,06 21.3 16.9
Total 3,450 100.0 3,345 100.0 3,637 100.0 4,952 100.0 100.0
Ecmales
Postsecondary student 82 25 1,504 448 1,588 425 1,273 241 28.5
High school graduate 23 0.7 808 24.0 1,249 334 3,016 571 326
High school senior 1,263 39.2 511 152 39 1.0 25 0.5 11.8
Non-senior high
school student 1,728 536 65 1.9 27 0.7 9 0.2 11.7
Non-completer 130 4.0 473 14.1 837 224 955 18.1 15.3
Total 3,225 1000 3,362 100.0 3,740 100.0 5,277 100.0 100.0

Notes: * Estimsted populstion counts are in thousands. Cell estimated population counts may not sum to the total
estimated population dus to rounding and missing information for some cases.

¢ Percentage distributions may not sum to 100.0 due to rounding.
aPostsecondary students are high school graduates currently attending college or a business/vocational school.

High school graduates are respondents who are not students but have graduated from high school.
Non-completers are respondents who are neither high school nor postsecondary students and have not graduated from high school.

Source: Q402, SCHOOLST, and CALCAGE.

Employment Status by School Status, employed but looking for work, and 16 percent
Gender, and Age of males indicated that they were not employed

T and not looking for work.
able 2-5 displays the employment Overall, 42.4 percent of the 16-17
status of the YATS male population by school year-old males were employed. Not
status and age group. In general, the majority surprisingly, the percent of the employed
(66 percent) of males were currently employed, population increased with age.  Fifty-nine
either in full-time or part-time jobs. Eighteen percent of the 18-19 year-old males, 73.4
percent of males indicated that they were not percent of the 20-21 year-old males, and 81.8
WESTAT, INC. 2-5




Table 2-5.  Fall 1992 YATS - Employment Status of Males, by School Status and Age

Employment Status

Not Employed Not Employed
Employed Looking Not Looking
Age/School Statust Count* Percent® Count* Percent’ Count*  Percent®
(000's) (000's) (000's)
1617 Year-Olds
Postsecondary student 15 42.0 ] 14.8 16 432
High school graduate 5 48.1 5 519 0 432
High school senior 620 51.1 263 21.7 330 27.2
Non-senior high school student 740 36.2 679 33.2 626 30.6
Non-completer 79 57.9 23 16.8 35 253
Total 16-17 Year-Olds 1,459 42.4 976 28.4 1,006 29.2
18-19 Year-Olds
Postsecondary student 654 52.8 152 123 431 349
High school graduate 518 79.8 104 16.0 27 42
High school senior 381 47.7 239 29.9 179 224
Non-senior high school student 39 26.0 83 55.2 28 18.8
Non-completer 37 74.8 114 226 13 2.6
Total 18-19 Year-Olds 1,971 59.0 692 20.7 679 203
20-21 Year-Olds
Postsecondary student 905 62.8 157 10.9 379 26.3
High school graduate 1,052 86.2 147 12.0 21 1.7
High school senior 51 71.5 5 7.7 10 149
Non-senior high school student 9 100.0 0 1.7 0 14.9
Non-completer 654 72.5 218 24.2 30 33
Total 20-21 Year-Olds 2,671 73.4 526 14.5 440 12.1
22:24 Year-Olds
Postsecondary student 837 69.2 138 11.4 23s 19.4
High school graduate 2,364 89.2 239 9.0 46 W
High school senior 17 100.0 0 9.0 0 1.7
Non-senior high school student 14 725 5 275 0 1.7
Non-completer 819 77.6 183 17.3 54 5.1
Total 22-24 Year-Olds 4,050 81.8 565 11.4 335 6.8
TOTAL MALES 10,151 66.0 2,759 18.0 2,460 16.0
Notes: * Estimated population counts are in thousands. Cell estimated population counts may not sum 1o the total

estimated population due to rounding and missing information for some cases.
* Percemtage distributions may not sum to 100.0 due to rounding.
SPostsecondary students are high school graduates currently attending college or a business/vocational school.

High school graduates are respondents who are not students but have graduated from high school.
Non-completers are respondents who are neither high school nor postsecondary students and have not graduated from high school.

Source: Q402, Q404A, Q407, Q408C, Q416, Q417, and CALCAGE.
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percent of males in the 22-24 year-old age
category were employed in full-time or part-
time jobs.

In relation to school status, the survey
revealed that the majority of all non-completers
were currently employed - the percent
employed ranged from 57.9 percent for those
16-17 years-old to 77.6 percent for those in the
22-24 age category.

Employment status of the YATS female
population by school status and age s
presented in Table 2-6. Similar to the male
population, the majority of females were
employed (61.2 percent). However, more
females indicated that they were not employed
and not looking for work (23.7 percent) than
were not employed but looking for work (15.1
percent).

Differences in employment status by
gender, which were moderate in the younger
age categories, increased in the older age
categories. For example, the percentage of 16-
19 year-old males and females who were
employed was nearly equal (42.4 percent of
males and 40.1 of females 16-17 years-old, and
59 percent of males and 59.4 percent of
females in the 18-19 age group). However, the
difference in the number of males and females
employed in the 20-21 age category increased
to 9.5 percentage points (73.4 percent for
males and 63.9 percent for females). Among
22-24 year-olds, the difference was 8.4
percentage points (81.8 percent of males and
73.4 percent of females who were employed).

Region, Gender, and Age

Table 2-7 provides the estimated
population counts and percentages of the 1992
YATS population by region of the country,
gender, and age. As in the 1991 YATS study,
the largest concentration of youth across all age
groups and both genders was in the South.
Over one-third (approximately 38 percent of
males and females) of the YATS population
resided in this region.

The North Central region was the
second most commonly represented area, where
slightly more than one-fourth (approximately
27 percent) of the YATS population resided.
The smallest percentage of YATS respondents
(approximately 15 percent) lived in the Western
region. These representation figures were
relatively constant across both gender and age,
and the regional distribution corresponds to
current Census estimates.

Aptitude Status, Gender, and Age

The estimated aptitude of the 1992
YATS population by gender and age is
provided in Table 2-8. High aptitude is
defined as a predicted score in Categories I-
IIIA (percentiles 50-99) of the Armed Forces
Qualification Test (AFQT), and low aptitude is
defined as a predicted score below the soth
percentile.  These AFQT categories were
predicted using an approach originally
developed by Orvis and Gahart (1989) and
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Table 2-6.  Fall 1992 YATS - Employment Status of Females, by School Status and Age
Employment Status
Not Employed Not Employed
Employed Looking Not Looking
Age/School Statust Count* Percent® Count* Percent® Count*  Percent’
(000's) (000's) (000's)
16-17 Year-Qlds
Postsecondary student 28 348 19 23.7 34 41.5
High school graduate 16 69.9 5 212 2 8.8
High school senior 637 50.4 295 234 332 26.2
Non-senior high school student 563 32,6 470 272 695 402
Non-completer 49 37.8 40 30.7 41 315
Total 16-17 Year-Olds 1,292 40.1 829 25.7 1,103 342
18-19 Year-Olds
Postsecondary student 818 54.3 232 15.4 455 303
High school graduate 633 783 119 147 56 7.0
High school senior 274 53.5 127 249 111 216
Non-senior high school student 15 225 40 62.0 10 15.5
Non-completer 258 54.5 91 193 124 26.2
Total 18-19 Year-Olds 1,996 59.4 609 18.1 756 22.5
20-21 Year-Olds
Postsccondary student 1,048 66.0 . 163 10.3 377 23.8
High school graduate 936 75.0 137 11.0 175 14.0
High school senior 22 55.7 17 443 4] 14.0
Non-senior high school student 16 61.6 10 38.4 0 14.0
Non-completer 367 439 147 17.6 323 385
Total 20-21 Year-Olds 2,390 63.9 475 12.7 875 234
22-24 Year-Olds
Postsecondary student 863 67.9 79 6.2 329 259
High school graduate 2,415 80.2 249 83 347 11.5
High school senior 14 55.9 11 44.] 0 11.5
Non-senior high school student 9 100.0 0 44.1 0 11.5
Non-completer 567 59.4 101 10.6 286 30.0
Total 22-24 Year-Olds 3,869 73.4 440 83 963 18.3
TOTAL FEMALES 9.547 61.2 2,354 15.1 3,697 23.7
Notes: * Estimated population counts are in thousands. Cell estimated population counts may not sum to the total
estimated population due to rounding and missing information for some cases.
® Percentage distributions may not sum to 100.0 due to rounding.
SPostsecondary students are high school graduates currently attending college or a business/vocational school.
High school graduates are respondents who are not students but have graduated {rom high school.
Non-completers are respondents who are neither high school nor postsecondary students and have not graduated from high school.
Source: Q402, Q404A, Q407, Q408C, Q417, and CALCAGE.
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Table 2-7.

Fall 1992 YATS - Region, by Gender and Age

Source: Q402, REGION, sad CALCAGE.

16-17 18-19 20-21 22-24
Year-Olds Year-Olds Year-Olds Yecar-Olds
Total
Gender/Region Count® Percent” Count* Percent® Count® Percent®  Count* Percent®  Percent’
(000's) (000's) (000's) (000's)
Males
Northeast 592 17.1 623 177 763  20.1 1,098 21.4 193
North Central 978 28.2 1,020 29.0 1,017 269 1,369 26.6 21.6
South 1,202 3713 1,398 397 1,439 38.0 1,943 378 38.2
West 600 173 481 137 567 15.0 731 142 15.0
Total 3,462 100.0 3,521 100.0 3,786 100.0 5,141 100.0 100.0
Ecmales
Northeast 664 204 618 17.7 706 18.1 1,107 204 19.2
North Central 988 303 905 259 1,045 268 1,590 29.3 28.2
South 1,179 36.2 1.516 434 1,479 379 1,838 33.8 374
West 425 13.1 453 13.0 667 17.1 898 16.5 15.2
Total 3,257 100.0 3,492 100.0 3,897 100.0 5,432 100.0 100.0
Notes: * Estimated population counts are in thousands. Cell estimated population counts may not sum 1o the total

estimated population due to rounding and missing information for some cases.

® Percentage distributions may not sum to 100.0 due to rounding.

subsequently revised by Stone (1991).
Predicted AFQT categories were estimated
using a nonlinear equation to predict the
probability that an individual would score at or
above the 50th percentile on the AFQT.

The variables used to predict AFQT
categories  included
characteristics as age, race, geographic region,

such  self-reported
father's education, number and type of high
school math courses completed, approximate
high school grades, current job and education
status, and more subjective information such as
the respondent's general intention to enlist,

recruiter contact, perceived ease of finding full-
time employment, and discussions with parents
about enlisting. As shown in Table 2-8, 62.6
percent of males and 61.2 percent of females
were categorized as high aptitude.

An aptitude by age breakdown shows
males to be predominantly in the high aptitude
category regardless of age (ranging from 59.6
Although the
majority of females were also in the high

percent to 66.4 percent).

aptitude category (61 percent of the 18-19 year-
olds, 66.2 percent of the 20-21 year-olds, and
70.5 percent of the 22-24 year-olds), those who
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Table 2-8.  Fall 1992 YATS - Aptitude Status, by Gender and Age

16-17 18-19 20-21 22-24
Yecar-Olds Year-Olds Year-Olds Year-Olds
Gender/ Total
Aptitude® Count* Percent®  Count* Percent®  Count* Percent®  Count® Percent®  Percemt’
(000°’s) (000's) (000's) (000°s)

Males

High Aptitude 2,064 596 2,156  61.2 2326 614 3413 66.4 62.6

Low Aptitude 1,398 404 1,366 38.8 1,460 38.6 1,728 33.6 374
Total 3,462 100.0 3,521 100.0 3,786 100.0 5,141 100.0 100.0
Ecmales

High Aptitude 1,306 40.1 2,130 61.0 2,578 66.2 3.831 705 61.2

Low Aptitude 1,951 599 1,363 39.0 1,319 33.8 1,601 295 388
Total 3,257 100.0 3,492 1000 3,897 100.0 5,432 100.0 100.0

Notes: * Estimated populstion counts are in thousands. Cell estimated population couals may nol sum io the iotal
estimated population due to rounding and missing information for some cases.

e Percentage distributions may not sum to 100.0 due to rounding.

AHigh aptitude is defined as predicted scores in Categories I-IlIA (percentiles 50-99) of the Armed Forces Qualification

Test (AFQT). Low aptitude is defined as predicted scores in Categories IIIB-V of the AFQT.

Source: Q402, CALCAGE, AFQTLOGP, and AFQTHIGP.

were 16-17 years old were mostly in the low
aptitude category (59.9 percent).

Summary of Population
Characteristics

The YATS population has been
described in terms of eight demographic
characteristics. These include age, gender,
marital status, race/ethnicity, school status,
employment status, geographical location, and
aptitude. The age distribution was similar to
the national distribution of youth in the 16-24
year-old age range.

Marital, school, and employment status
were found to be directly related to respondent
age. In addition, marital and employment
status were found to be gender sensitive.
Respondents in older age groups were more
likely to be married than those in the younger
age categories, and females were more likely to
be married than males. Similar gender
differences were noted for employment status.
The proportion of the population employed
increased with age for both males and females.
Within age groups, however, males were more
likely than females to be employed. This
distinction was especially true for the older
youth groups.

2-10
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As expected, school status was linked
to age. The 16-17 year-olds were primarily
high school students, whereas the majority of
the 22-24 year-olds were high school
graduates.

Race distributions did not vary
substantially across gender and age groupings.
Whites accounted for more than 76 percent of
the population, whereas Blacks and Hispanics
comprised approximately 14 and 6 percent,
respectively.

WESTAT, INC.
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3. ENLISTMENT PROPENSITY FOR THE ACTIVE MILITARY
SERVICES

This year marks the eighteenth
year that composite and Service-specific
enlistment propensity levels bave been
measured annually using the YATS survey
data. These propensity measures have been
used as critical indicators of recruiting markets
by the Department of Defense (DoD) and the
individual Military Services. This chapter
presents basic findings from the 1992 YATS
survey on the likelihood of enlistment in each
of the active Military Services. The composite
and Service-specific propensity results for 1992
YATS respondents, along with socio-
demographic correlates of propensity, are
discussed in this chapter.

Propensity Measures

Propensity for active . military
service was measured using questions in which
respondents were asked about their likelihood
(i.e., definitely, probably, probably not, or
definitely not) of serving in the active Army,
Navy, Air Force, Marine Corps, or Coast
Guard. These questions ware asked for each
Service using the format: "How likely is it that
you will be serving on active duty in the
[Service]?” Enlistment propensity for each
Service is defined as "positive" if the youth
responded "definitely” or "probably” to the
question. "Negative" propensity is represented
by the responses, "probably not" or "definitely
not,” or if the youth responded "don't know"

or refused to answer the question. Positive
composite active propensity is the percentage
of respondents who indicated they would
"definitely” or "probably” enlist in one or more
of the Active Services. (The Coast Guard is
not included in the measurement of composite
active propensity.)

"Unaided mention" is an additional
measure used to assess level of interest in
joining one of the active Military Services.
This refers to a response that was volunteered
without a specific prompt from the interviewer.
Prior to any mention of military enlistment by
the interviewer, the following question was
asked: "Now let's talk about your plans (after
you get out of high school/for the next few
years). What do you think you might be
doing?" If the respondent indicated that he or
she intended to join the military, in general, or
one of the Services specifically, then this was
recorded as “positive” propensity.  After
stating this intention, the respondent was asked
for a first and second choice of Service that he
or she planned to join (if not already
indicated), and whether the type of Service
would be active, Reserve, or National Guard.

Composite Active and Service-
Specific Propensity

Positive composite and Service-
specific active propensity as reported by males
and females during the YATS Fall 1992
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administration are presented in Table 3-1.
Propensity measures are presented by four age
groups (16-17, 18-19, 20-21, and 22-24 year-
olds) for males and collapsed into one group
for females. (The reduced sample size for
females does not generally support an age-
specific analysis of propensity.) In all, 20.6
percent of males and 7.8 percent of females
expressed positive composite active propensity
for military enlistment. In addition,
approximately S percent of males and 1 percent
of females provided unaided mention of
joining the active military, with the 16-17

year-old males being the most likely (11.5
percent) to give such a response.

Positive composite active propensity
for males is stated approximately twice as
frequently as any Service-specific mention.
Also, there is an inverse relationship between
positive propensity and age, with the
proportion of youth stating positive propensity
declining as the age of the youth increases.
For example, of the 16-17 year-old youth, 33.7
percent of males expressed positive composite
propensity. This measure dropped for 18-19
year-olds to 24.2 percent; then again for 20-21

Table 3-1.  Fall 1992 YATS - Percent Positive Composite Active, Unaided Mention and Service-Specific
Propeasity, by Gender (and Age for Males)
Males Females
16-17 18-19 20-21 22-24
Year-Olds®  Year-Olds®  Year-Olds®  Year-Oldsd Total® Totalf
Composite 33.7 (1I.7) 242 (1.3) 17.7 (1.3) 114 (1.2) 206 (0.6) 7.8 (0.5)
Upaided Mention 115 (09) 67 (1.0) 29 (08) 18 (04) 53 (0.4) 0.9 (0.2)
Army 123 (1.0) 114 (1.2) 8.2 (1.0) 4.2 (0.7) 8.5 (0.9 3.0 (0.9)
Navy 12.2 (0.9) 8.6 (1.1) 7.1 (1.0) 3.4 (0.6) 7.3 (0.49) 2.7 (0.3)
Air Force 179 (1.6) 11.0 (1.1) 13 (0.9) 58 (0.7) 9.9 (0.5) 46 (049
Marine Corps 12.1 (1.1) 10.5 (1.0) 74 (1.1) 4.7 (1.1) 8.2 (0.9) 2.0 (0.3)
Coast Guard 7.4 (0.9) 6.2 (0.8) 4.8 (0.8) 4.5 (0.6) 5.6 (0.9) 1.8 (0.3)
Note: Tabled values are percentages with standard errors in parentheses.
SEstimates are based on 1,396 interviews.
|PEstimates are based on 1,739 interviews.
CEstimates are based on 1,524 interviews.
dEstimates are based on 2,020 interviews.
cEstimates are based on 6,679 interviews.
fEstimates are based on 3,908 interviews.
Source: Q402, CALCAGE, CPYATS82, Q438JOIN, and Q509-Q513.
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year-olds to 17.7 percent; and finally to 11.4
percent for 22-24 year-olds.

For the four age groups of males (see
Figure 3-1) and the total group of females, the
highest percentages of reported positive
propensity were observed for the Air Force and
Army. The Coast Guard was the least
frequently cited for both males (5.6 percent)
and females (1.8 percent).

In 1991, males more frequently
reported a positive propensity to enlist in the
Navy than in the Marine Corps; however, this
year the reverse was true. This pattern holds
for each of the age groups except for 16-17
year-olds who indicated approximately the
same positive propensity for Marine Corps
enlistment (12.1 percent) as they did for the
Navy (12.2 percent).

Propensity by Sociodemographic

Characteristics

The percentages of males in the
four age groups (16-17, 18-19, 20-21, and 22-
24 year-olds) and the combined group of
females who expressed positive propeasity are
further presented by their sociodemographic
characteristics.

Propensity and Race Patterns. The
percentage of males (by age group) and females
by race expressing positive composite
propensity are presented in Table 3-2. As in
previous years, a strong relationship between
race and propensity is indicated, with Whites
least frequently expressing interest in joining
the active military. This pattern is reproduced
across all age groups for males (see

1817 18-19

AGE

[ ] Army
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B Av Force
| & Musine Corps

! B Coest Guard

-

Figure 3-1. Fall 1992 YATS - Positive active Service-specific propensity among males by age.

WESTAT, INC.




Table 3-2.  Fall 1992 YATS - Percent Positive Composite Active Propensity, by Race and Gender

(and Age for Males)
Males Females
16-17 18-19 20-21 22.24

Race Year-Olds®  Year-Olds®  Year-Olds°  Year-Oldsd Total® Total!
‘White 325 (1.8) 19.5 (1.5) 145 (1.49) 8.5 (1.0) 17.5 (0.6) 59 0.5
Black 37.8 (6.6) 42.8 (6.5) 299 4.49) 298 (8.1) 348 (3.4) 14.4 (2.2)
Hispanic 41.1 (5.9) 37.9 (5.6) 28.2 (5.6) 24.5 (4.6) 323 (2.8) 145 (2.4)
Other® 27.1 (8.) 31.0 (8.7 228 (4.0 11.3 (=) 21.2 2.3) 10.1 (-)
Total 337 (.0 24.2 (1.3) 17.7 (1.3) 11.4 (1.2) 20.6 (0.6) 7.8 (0.5

Note: Tabled valuss are percentages with standard erroes in parentheses.

aEstimates are based on 1,396 interviews.
|PEstimates aro based on 1,739 interviews.
CEstimates are based ou 1,524 interviews.
dEstinsstes are besed on 2,020 imsrviews.
SEstimates are based oa 6,679 interviews.
fEstimates are based on 3,908 interviews.

Source: Q402, CALCAGE, APPOSNEG, Q714, and Q715.

‘!’th’" includes the categories * Asian or Pacific Islander,” "American Indian or Alaskan Native,” and "Other.”

(—) Indicates cell size of less than 20 respondents; standard error estimate is not reliable.

Figure 3-2), and for females in general.
Among 16-17 year-old males, Blacks (37.8
percent) and Hispanics (41.1 percent) more
frequently expressed positive propensity than
Whites (32.5 percent). Similarly, for 18-19
year-old males, 42.8 percent of Blacks and
37.9 percent of Hispanics indicated positive
propensity, compared to 19.5 percent of the
Whites.

The two older age groups exhibited a
similar pattern. For 20-21 year-old males, 29.9
percent of Blacks and 28.2 percent of
Hispanics, compared to 14.5 percent of

Whites, held positive intentions with regard to
enlistment in the military. Finally, among 22-
24 year-olds, only 17.5 percent of Whites
indicated positive propensity in contrast to the
29.8 percent of Blacks and 24.5 percent of
Hispanics who indicated positive propensity.
Because fewer than half as many
women as men were interviewed (a
consequence of the sample design), it was not
feasible to evaluate female propensity at the
same level of detail as male propensity.
Nonetheless, it is clear that minority women
(14.4 percent of Blacks and 14.5 percent of
Hispanics) expressed enlistment propensity

34
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Figure 3-2. Fall 1992 YATS - Positive composite active propensity among males by race/ethnicity and age.

more frequently than White women (5.9
percent).

Propensity and School Status
Patterns. Table 3-3 presents positive
composite active propensity of the YATS
sample by school status and gender, as well as
by age group for males. Youth who most
frequently expressed positive propensity were
non-senior high school students (40.4 percent
of males [see Figure 3-3] and 16.6 percent of
females). For females, the groups next most
frequently exhibiting positive propensity were
high school seniors (11.5 percent) and female
non-completers (11.3 percent). Postsecondary
males and females were the least likely to
exhibit positive propensity to serve in the
active military (11.1 percent for males and 5.0
percent for females).

Propensity and Regional Patterns.
Positive composite active propensity for the

1992 YATS sample by region and gender (and
age for males) is shown in Table 34.
Consistent with historical patterns, males in the
South expressed the highest percentages of
positive propensity (24.6 percent). While this
generally held true when propensity was
broken down by age groups (36.0 percent of
the 16-17 year-olds, 21.4 percent of the 20-21
year-olds, and 17.5 percent for 22-24 year-
olds), 18-19 year-old males in the South
exhibited the same percentage of positive
propensity (27.2 percent) as their counterparts
in the Northeast (27.6 percent).

Unique this year was the fact that the
highest proportion of females demonstrating
positive propensity came from the Northeast
(9.2 percent) (Table 34). In previous years,
females from the South and West showed the
highest aggregate positive propensity; this
year, females in those regions indicated the
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Table 3-3.  Fall 1992 YATS - Percent Positive Composite Active Propensity, by School Status

and Gender (and Age for Males)
Males Females
1617 18-19 20-24 22-24

School Status® Year-Olds®  Year-OMs®  Year-Olds®  Year-Olds® Towll Toal$
Postsecondary Student 199 () 9.8 (1.2) 11.1 (1.3) 123 (25 111 (1.0 5.0 (0.5)
High School Graduate 52 () 24 (32) 182 (22) 104 (15 154 (1.2) 57 (1.0)
High School Senior 242 (22) 362 (3.2) 362 (~) 573 (=) 294 (1.9) 11.5 (1.8)
Non-Senior High
School Student 386 (24) 57.8(103) 100.0 (~) 5 (=) 40.4 (2.4) 16.6 (2.0)
Non-Completer 48.1 (9.3) 239.8 (5.5) 31.4 (5.1) 208 (4.1) 305 (2.8) 113 27D
Total 33.7 (1I.7) 242 (1.3) 177 (1.3) 114 (1.2) 206 (0.6) 738 (0.5)

Note: Tabled values are percentages with standard errors in parcatheses.

| PEstimates are based o 1,396 iossrviews.
CEstimate: are based on 1,739 interviews.
dEstimetes are based on 1,524 interviews.
SEstimates are based on 2,020 interviews.
fEstimates are based on 6,679 interviews.
SEstimetes are based oa 3,908 interviews.

Source: Q402, CALCAGE, APPOSNEG, Q404A, Q407, and Q408C.

APostsecondary students are high achool graduates currently attiending college or a business/vocational school.
High school graduates are respondents who are not students but have graduated from high school.
Noa-completers are respondents who are neither high school nor postsecondary studeats and have not graduated from high school.

(~) Indicatos cell size of less than 20 respondents; standard error estimate is not reliable.

second highest aggregate positive propensity to
join the active military (8.5 percent).
Propensity and Aptitude Patterns.
As discussed previously, aptitude scores were
calculated from survey variables used to
construct predicted scores on the Armed Forces
Qualification Test (AFQT). High aptitude is
defined as predicted scores in Categories I-1[IA
(percentiles 50-99) on the AFQT and low

aptitude as predicted scores in Categories IIB-
V (percentiles 1-49).

Table 3-5 presents the percentages of
high and low aptitude YATS respondeats, by
age, of both males and females who indicated
positive composite active propensity. Low
aptitude youth were more likely than high
aptitude youth to indicate positive propensity.
Low aptitude youth who were 16-17 years of
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Figure 3-3. Fall 1992 YATS - Positive composite active propensity among males by school status and age.

age had the highest positive propensity (42.2
percent of males and 18.9 percent of females).
High aptitude 22-24 year-olds showed the
lowest propensity (7.4 percent of males and 2.1
percent of females).

These data provide useful information
about the expected aptitude of the YATS
population. There were substantial differences
between positive propensity of those with high
aptitude and those with low aptitude for both
males (149 percent vs. 30.1 percent,
respectively) and females (4.5 percent vs. 13.1
percent, respectively). In generai, youth with
low aptitude were more likely to express
interest in joining active military service. This
with the
commands' experience; they find it more
difficult to recruit high aptitude youth.

result is consistent recruiting

Propensity and Employment Status
Patterns. Respondents' employment status
also appears to be related to the expression of
propensity. Table 3-6 presents positive
propensity by employment status and gender
(and age group for males). Youth who were
not employed but looking for work were more
likely to indicate a propensity for active
military service (34.6 percent of males and
13.3 percent of temales). This is an expected
finding. However, males who were employed
and males who were not employed and not
looking for work showed nearly the same
propensity to join the military (17.5 percent
and 17.6 percent, respectively).

When examining differences among the
age groupings of males, those who were 18-19

years of age and were not employed but
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Table 34.  Fall 1992 YATS - Percent Positive Composite Active Propensity, by Region and Gender
(and Age for Males)
Males Females
16-17 18-19 20-21 22-24

Region Year-Olds®  Year-Olds®  Year-Olds®  Year-Olds® Total® Towlf
Northeast 31.1 4.1) 276 (3.4) 163 2.4) 73 (1.9) 18.2 (1.3) 9.2 (1.6)
North Central 314 (2.9) 203 (2.8) 14.9 (2.6) 6.2 (1.5) 17.1 (1.2) 5.6 (0.8)
South 36.0 (3.0 .27.2 (23 214 (22 175 (2.1) 246 (1.2) 8.5 (0.9)
West 347 (3.1) 19.4 (3.0) 155 (3.6) 11.4 (2.9) 19.8 (1.6) 8.5 (1.1)
Total 337 (1.7 242 (1.3) 17.7 (1.3) 11.4 (1.2) 20.6 (0.6) 7.8 (0.9)

SEstimates are based on 1,396 interviews.
bEstimates are based on 1,739 interviews.
CEstimates are based on 1,524 interviews.
dEstimates are based on 2,020 interviews.
CcEstimates are based on 6,679 interviews.
fEstimates are based oa 3,908 interviews.

Source: Q402, CALCAGE, APPOSNEG, and REGION.

Note: Tabled values are percentages with standard errors in parentheses.

() Indicates cell size of less than 20 respondents; standard error estimate is not reliable.

looking for work expressed the highest positive
propensity (40.7 percent), (see Figure 3-4). By
age group, males who were not employed and
not looking for work showed the Jeast
aggregate interest in joining the military. For
employed male respondents, the 16-17 year-
olds had the highest aggregate propensity (32.8
peccent), whereas the 22-24 year-olds showed
the lowest aggregate propensity (10.6 percent).

Summary of Sociodemographic
Correlates of Propensity

The general findings from the
analysis of the 1992 YATS sample on the

likelihood of enlistment in each of the active
Military Services were presented in this
chapter. Composite and Service-specific
propensity were also examined for socio-
demographic groups. The sociodemographic
characteristics of individuals with positive
propensity were classified according to race,
school status, region of residence, aptitude, and
employment status.

In all, 20.6 percent of males and 7.8
percent of females expressed positive
composite active propensity.  An inverse
relationship between positive propensity and
age was shown, with propensity declining as

the age of the respondent increased. The

3-8
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Table 3-5.  Fall 1992 YATS - Perceat Positive Composite Active Propensity, by Aptitude, Gender and Age

16-17 18-19 20-2] 2224
Aptitude? Year-Oids? Year-Olds® Year-Olds¢ Year-Olds® Touwlf
Males
High Aptitude 219 (2.0) 17.4 (1.4) 11.5 (1.1) 7.4 (0.8) 14.9 (0.6)
Low Aptitude 422 (2.5 34.9 (2.6) 26.9 (2.8) 19.3 (2.8) 30.1 (1.3)
Total 336 (1.7 24.2 (1.3) 17.7 (1.3) 11.4 (1.2) 20.6 (0.6)
16-17 18-19 2021 22-24
Year-Oldsé Year-Ol Year-Qlds' Year-Olds) Towlk
Females
High Aptitude 1.8 (1.5) 6.5(1.2) 4.6 (0.8) 2.1 (0.5) 4.5 (0.4)
Low Aptitude 18.9 (2.4) 13.4 (2.2) 10.1 () 8.4 () 13.1 (1.1)
Total 14.4 (1.4) 9.2 (1.2) 6.4 (1.2) 4.0 (0.7 7.8 (0.5)

Note: Tabled values are percentages with standard errors in parentheses.

{PEstimates are based on 1,396 interviews.
CEstimates are based on 1,739 interviews.
dEstimates are based on 1,524 interviews.
CEstimates are based on 2,020 interviews.
fEstimates arc based on 6,679 interviews.
SEstimates are based on 777 interviews.

hEstimates arc based on 997 interviews.

iEstimates arc based on 920 interviews.

JEstimates are based on 1,214 interviews.
kEstimates are based on 3,908 interviews.

(~) Indicates cell size of less than 20 respondents; standard error estimate is

Source: Q402, CALCAGE, CPYATS82, AFQTHIGP, AFQTLOGP.

aHigh sptitude is defined as predicted scores in Categories I-IIlA (percentiles 50-99) of the Armed Forces Qualification
Test (AFQT). Low aptitude is defined as predicted scores in Categories HHIB-V of the AFQT.

not reliable.

highest propensity responses by both males and
females were for the Air Force and Army.
Consistent with previous YATS
surveys, there exists a strong relationship
between race and propensity, with Black,
Hispanic, and Other (race/ethnicity) youth
more likely to express interest in joining the
active military than White youth. This trend

occurred across all age groups for males
(except for the "Other" category among i6-17
year-olds), and for females in general.
Eighteen to nineteen year-old Black males were
the most likely group to report positive
propensity.

School status analyses found that non-
senior high school students were the most
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Table 3-6.  Fall 1992 YATS - Percent Positive Composite Active Propensity by Employment Status

and Gender (and Age for Males)
Males Females
1617 18-19 20-21 2224

Employment Status Year-Olds®  Year-OlWs®  Year-Olds®  Year-Olds¢ Total® Totalf
Employed 328 (2.0) 226 (1.8) 159 (1.5 106 (1.1) 17.5 (0.6) 7.5 (0.6)
Not Employed,
Looking 39.5 (3.2) 407 (43) 329 (4.8) 206 (4.9) 346 (2.2 133 2.1)
Not Employed,
Not Looking 292 (3.5) 121 20) 103 200 59 (-) 17.6 (1.6) 52 (1.0)
Total 337 (1.7 242 (1.3) 177 (1.3) 114 (1.2) 206 (0.6) 7.8 (0.5)

Note: Tabled values are percentages with standard errors in pareatheses.

AEstimates are based on 1,396 interviews.
bEstimates are based on 1,739 interviews.
CEstimates are based on 1,524 interviews.
dEstimates are based on 2,020 interviews.
CEstimates are based on 6,679 interviews.
{Estimates are based on 3,908 interviews.

() Indicates cell size of less than 20 respondents; standard error estimate is not reliable.

Source: Q402, Q403A, Q404A, Q407, Q408C, Q416, Q417, CALCAGE, and APPOSNEG.

likely to express positive propensity. The next
groups most likely to exhibit positive
propensity were the high school seniors and
non-completers.

Consistent with historical trends, male
respondents in the South region expressed the
highest levels of propensity; next were males
from the West region. However, for females
in 1992, those in the Northeast region indicated
the greatest interest in the military; those in the
South and West indicating the same second
highest propensity.

There were substantial differences
between expressed positive propensity of youth
with high aptitude and those with low aptitude
among both males and females. Consistent
with the Recruiting Commands' experiences,
youth with low aptitude were more likely to
indicate interest in joining active military
service than high aptitude youth.

Respondents’ employment status also
appears to be related to propensity. Youth who
were not employed but looking for work were
the most likely to indicate a propensity for
enlistment in the active military.

3-10
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Figure 3-4. Fall 1992 YATS - Positive composite active propensity among males by employment status and age.
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4. ENLISTMENT PROPENSITY FOR THE NATIONAL GUARD AND
RESERVES

This chapter examines 1992

YATS respondents’ likelihood of enlistment in
the Reserve Components. As in previous
YATS administrations (1989 and 1990), two
versions of Reserve propensity questions were
asked. Half of the respondents received an
introduction prior to the Reserve propensity
questions (1990 version), while the other half
received the Reserve propensity questions
without an introduction (version used in 1989
and previously). This year's introductory text
was the same text that was introduced in the
1990 YATS questionnaire, but this was
different from the text used in the 1991 YATS
questionnaire. Once again, significant
differences were found between the two
Reserve propensity versions (i.e., with and
without introductory text). Following the
standard set in previous YATS reports, only
respondents who received the Reserve
propensity version, with no introductory text,
(1989 version) are reported in this chapter. A
comparison of the results gathered during this
1992 administration, using the Reserve
propensity questionnaire versions with and
without an introduction, are provided in
Appendix A. Differences between the two
Reserve propensity versions are also discussed
in terms of the 1990 results and 1992 results
(Appendix A).

Propensity Measures

The measurement of Reserve

propensity is based on answers to two
questions: "How likely is it that you will be
serving in the National Guard?" and "How
likely is it that you will be serving in the
Reserves?” As in the case of active component
propensity, positive National Guard and
Reserve propensity is defined as a "definitely”
or “"probably” response to the corresponding
questions. All other responses are considered
indicators of negative propensity. The
aggregate of positive responses is the measure
of composite Reserve propensity.

Composite Reserve and Service-
Specific Propensity by Age

Overall, positive composite

Reserve propensity was expressed by 15.0
percent of males and 7.1 percent of females
(Table 4-1).
component measures, there was a general

As observed in the active

decline in the proportion of youth reporting
positive Reserve Component propensity as age
increased (see Figure 4-1). For example,
positive composite Reserve propensity declines
from a high of 23.8 percent for 16-17 year-old
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Table 4-1.  Fall 1992 YATS - Percent Positive Composite Reserve Unaided Mention and Service-Specific
Propensity, by Gender (and Age for Males)

Males Females
16-17 18-19 20-21 2224

Year-Olds®  Year-Olds®  Year-Olds®  Year-OldsY Towl® Totalf

Composite 238 (1.8) 18.7 (200 119 (1.8) 9.2 (1.0) 150 (0.7) 7.1 (0.8)
Unaided Mention 12.6 (1.5) 7.7 (1.7 22 (=) 1.2 () 5.3 (0.6) 1.3 (0.3)
National Guard 9.2 (1.3) 8.0 (1.5) 6.2 (1.1) 4.4 (0.8) 6.6 (0.6) 2.9 (0.5)
Army National Guard 4.4 (0.9) 4.5 (0.9) 40 (1.1 2.6 (0.6) 3.7 (0.4) 2.2 (0.9)
Air National Guard 4.7 (1.1) 36 (-) 21 (-) 13 (-) 2.7 (0.9) 0.7 ()
Reserves 200 (1.7) 16.6 (1.8) 9.6 (1.6) 7.6 (1.0) 12.7 (0.6) 6.0 (0.8)
Army Reserve 5.3 (0.9) 54 (1.1 4.7 (1.1) 2.1 (0.5) 4.1 (0.4) 2.0 (0.5)
Naval Reserve 3.2 (0.8) 1.5 () 1.3 (+) 0.6 () 1.5 (0.3) 1.4 (0.4)
Air Force Reserve 5.6 (1.1) 26 (-) 1.3 (=) 1.8 (0.5) 2.7 (0.3) 1.8 (0.4)
Marine Corps Reserve 53 (1.3) 5.0 (1.1) 1.1 (=) 1.9 (-) 3.1 (0.4) 0.2 (~)
Coast Guard Reserve 05 (=) 1.6 (-) 09 (~) 1.2 (=) 1.1 (0.2) 05 (-)

SEstimates are based on 678 imerviews.
bEstimates are based on 318 interviews.
CEstimates are based on 746 interviews.
SEstimates are based on 989 interviews.
CEstimates are based oa 3,231 interviews.
fEstimates are based on 1,901 interviews.

Source: Q402, CALCAGE, RSVNG84, Q438JOIN, and Q505-QS08.

Note: o Tabled values are percentages with standard errors in parentheses.
® Responses are reported oaly for individuals administered the 1989 version of propensity questions (1/2 ssmplie).

(~) Indicates cell size of less than 20 respondents; standard error estimate is not reliable.

males, to 18.7 percent for 18-19 year-old
males, to 11.9 percent for 20-21 year-old
males, to a low of 9.2 percent for 22-24 year-
old males.

Positive National Guard and
Reserve Service-specific propensity per-
centages are also reported in Table 4-1. In
contrast to the pattern observed among males
for active propensity, among the Reserve
Services, the Army and the Marine Corps
elicited the highest proportion of positive

propensity (4.1 and 3.1 percent, respectively).
For both the Reserve and National Guard
Service-specific measures, a greater proportion
of males reported positive propensity for the
Army than for the Air Force.  Females
displayed a pattern similar to the one observed
for their active propensity -- the highest
Reserve propensity percentages were reported
for the Army Reserve (2 percent) and the Air
Force Reserve (1.8 percent).

4-2
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Figure 4-1. Fall 1992 YATS - Positive Reserve Component-specific propensity among males by age.

Sociodemographic Correlates of
Propensity

The sociodemographic char-
acteristics of individuals -with positive
propensity (i.e., those most likely to join the
Reserves) are discussed in this section. The
percentages of males and females expressing
positive propensity are classified according to
race, school status, region of residence,
aptitude, and employment status as in the
previous chapter.

Propensity and Race Patterns.
Table 4-2 displays percentages of youth with
positive composite Reserve propensity for
males and females by race. Analogous to
active propensity, Reserve propensity also
varied by race: Hispanic males (25.4 percent),
Black males (22.7 percent), and Other
race/ethnicity males (23.4 percent) more
frequently expressed positive propensity than
White males (12.7 percent). Among females,

Hispanics (14.7 percent) and Blacks (14.6
percent) also indicated that they were more
likely to enlist than Whites (4.6 percent).
Propensity and School Status
Patterns. Table 4-3 presents the percentage of
respondents indicating positive composite
Reserve propensity by school status and
gender.
results, it appears that the youth most often
expressing enlistment propensity for the

Similar to the active propensity

Reserves are those who are non-senior high
school students (25.2 percent of males and
13.3 percent of females). Youth enrolled in
postsecondary school are the least likely to
express positive propensity for the Reserves
(9.2 percent of males and 5.6 percent of
females).

Propensity and Region Patterns.
Table 4-4 presents the positive composite
Reserve propensity by region and gender.
Males in the South expressed positive Reserve
propensity more frequently than males from

WESTAT, INC.
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Table 4-2.

Fall 1992 YATS - Percent Positive Composite Reserve Propensity, by Race and Gender

Race Males® Females®
White 127 (0.7 46 (0.8)
Black 2.7 (3.1 146 @7
Hispanic 254 (3.5) 147 (3.5)
Other* 234 (3.8 127 (=) |
Total 150 (0.7 11 (0.8)

Note: ¢ Tabled values are percentages with standard errors in parentheses.
© Responscs are reported oaly for individuals adminisiered the 1989 version of propensity questions (1/2 sample).

SEstimates are based on 3,231 interviews.
bEmimates are based on 1,901 interviews,

¢"Other” includes the categories "Asian or Pucific Islander,” "American Indian or Alaskan Native.” and "Other.”

(~) Indicates cell size of less than 20 respondents; standard error estimate is not reliable.

Source: Q402, CALCAGE, RPPOSNEG, Q714, and Q71S5..

any other region (19 percent). The next
highest region reporting positive Reserve
propensity was the West (13.7 percent).
Patterns of propensity by region
for females differed from those found for
males. Females in the Northeast showed the
highest positive Reserve propensity (9.5
percent), followed by the South (8.2 percent).
Propensity and Aptitude
Patterns. As discussed previously, aptitude
scores were calculated from survey variables
used to predict respondents’ scores on the
Armed Forces Qualification Test (AFQT).
High aptitude is defined as predicted scores in
Categories I-IIIA (percentiles 50-99) on the
AFQT and low aptitude as predicted scores in
Categories IIIB-V (percentiles 1-49).

Table 4-5 presents the percentages
of the YATS male and female respondents by
age with positive composite Reserve propensity
for the predicted high and low aptitude groups.
Low aptitude males (20.1 percent) and females
(11.6 percent) more frequently expressed
positive Reserve propensity than their high

aptitude counterparts.
Among low aptitude males, the 18-
19 year-olds most frequently expressed

positive Reserve propensity (29.4 percent) (see
Figure 4-2). This finding differed from the
positive active propensity, where 16-17 year-
old males most frequently expressed positive
propensity.  High aptitude 22-24 year-old
males exhibited the least interest in joining the
Reserves (8.2 percent)..
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Table 4-3.  Fall 1992 YATS - Percent Positive Composite Reserve Propensity, by School Status and Gender

School Status? Males® ' Females®

Postsecondary Student 9.2 (0.9 56 (0.9)
High School Graduate 11.4  (1.4) 6.1 (1.49)
High School Senior 2338 (3. 90 (2.1)
Non-Senior High School Student 252 (23) 133 @27
Non-Completer 19.7 (3.3) 94 (=)

Total 150 (0.7 7.1 (0.8)

Note: * Tabled values are percentages with standard errors in parentheses.
¢ Responses are reported oaly for individuals administered the 1989 version of propensity questions (1/2 sample).

APostsecondary students are high achool graduates currently sutending college or a business/vocational school.

High school gradustes are respondents who are not students but have graduated from high school.

Non-completers are respondents who are neither high school nor postsecondary students and have not graduated from high school.
bEstimates are based on 3,231 interviews.
CEstimates are based on 1,901 interviews.

(=) Indicates cell size of less than 20 respondents; standard error estimate is not reliable.

Source: Q402, CALCAGE, RPPOSNEG, Q404A, Q407, and Q408C.

Propensity and Employment Summary of Sociodemographic
Status Patterns. Respondents’ employment Correlates of Propensity
status also appears to be related to positive
composite Reserve propensity. Table 4-6 Only those respondents who

presents positive propensity by employment
status and gender, as well as by age group, for
males. Overall, the males and females who
were not employed but looking for work
indicated positive propensity for the Reserves
most frequently (21.2 percent of males, 12
percent of females).

Components (i.e., half sample).
sociodemographic  characteristics used

propensity were identical to those used in

Chapter 3.
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Table 4-4.  Fall 1992 YATS - Percent Positive Composite Reserve Propensity, by Region and Gender

Region Males® Females?

Northeast 128 (1.9 95 (1.9
North Central 11.8 (1.9 4.1 1.1
South 19.0 (1.5) 82 (1.4)
West 13.7  (1.7) 6.8 (2.1)
Total 150 (0.7) 7.1 (0.8)

Nots: ® Tabled values are percentages with standard errors in parentheses.
* Responses are reported oaly for individuals administered the 1989 version of propensily questions (1/2 sample).

AEstimates are based on 3,231 interviews.
|PEstimates are based on 1,901 interviews.

Source: Q402, CALCAGE, REGION, and RPPOSNEG.

B High Aptitiude
B Low Aptitude
L R

1617 1819 20-21 22-24
AGE

Figure 4-2. Fall 1992 YATS - Positive composite Reserve propeasity among males by aptitude and age.
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Table 4-5S.  Fall 1992 YATS - Percent Positive Composite Reserve Propeasity, by Aptitude, Gender,

and Age
16-17 18-19 20-21 22-24
Aptitude® Year-Olds® Year-Olds® Year-Olds$ Year-Olds® Toull
Males
High Aptitude 21.2 (2.1) 12.0 (1.8) 9.5(1.2) 8.2 (1.2) 11.9 (0.7)
Low Aptitude 27.5 (3.3) 29.4 (3.6) 15.7 3.9) 113 (2.4) 20.1 (1.5)
Total 23.8 (1.8) 18.7 (2.0) 11.9 (1.8) 9.2 (1.0) 15.0 (0.7
16-17 18-19 2021 224
YearQlds#  YearOWs®  YearOlds'  Year-Oldy Totalt
Females
High Aptitude 6.1 (=) 50 (=) 47 (=) 27 (=) 42 (0.7
Low Aptitude 139 2.7 13.1 (=) 80 (~) 103 (=) 11.8 (1.7
Total 10.7 (1.7) 8.4 (1.6) 5.8 (1.3) 4.8 (1.4) 7.1 (0.8)

Nots: Tabled vakues are percentages with standard errors in parentheses.

High aptitude is defined as predicied scores in Categories I-1IIA (percentiles 50-99) of the Armed Forces Qualification

bEstimates are based o 678 interviews.
CEstimates are based on $18 interviews.
dEstimates are based on 746 interviews.
CEstimatss are based on 989 interviews.
fEstimates are based on 3,231 interviews.
SEstimates are based o 372 isterviews.
|hEstimetes are based on 438 interviews.
iEstimetes ave based on 456 interviews.
jEstimates are based on 585 interviews.
KEstimates are based on 1,901 interviews.

(~) Indicates cell size of less than 20 respondents; standard error

Test (AFQT). Low aptituds is defined as predicted scores in Categorics IIB-V of the AFQT.

te is not reliable.

Source: Q402, CALCAGE, CPYATS32, AFQTHIGP, AFQTLOGP.

Overall, 15.0 percent of males and
7.1 percent of females expressed positive
composite Reserve propensity. As observed in
the active component measures, there was a
general decline in the proportion of males
reporting  positive Reserve = Component
propensity as age increased. The highest
propensity proportions differed for males and

females. The Army and Marine Corps were
highest for males, and the Army and Air Force
were highest for females.

Consistent with active propensity,
Reserve propensity varied by race/ethnicity,
with nonwhites expressing interest in joining
the military more frequently than Whites.
Black and Hispanic males far more frequently

WESTAT, INC.
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Table 4-6. Fall 1992 YATS - Percent Positive Composite Reserve Propensity, by Employment Status

snd Gender (and Age for Males)
Males Females
1617 18-19 20-21 22-24

Employment Status Year-Olds®  Year-Ols®  Year-Olds®  Year-Olds? Towal Totall
Bmployed 253 (3.00 183 (24) 101 (1.4) 97 (1.1) 137 (0.8) 6.5 (1.0)
Not Employed,
Looking 250 (3.9) 283 (5.2) 207 () 68 (-) 212 (1) 120 (2.4)
Not Employed,
Not Looking 20.7 (4.2) 100 (-) 10.1 (~) 77 =) 139 (2.3) 52 (=)
Total 28 (1.8) 187 (200 119 (1.8) 92 (1.0) 150 (0.7 7.1 (0.8)

Note: ® Tabled valuss are percentages with standard errors in parentheses.
* Responsss are reported ouly for individuals administered the 1989 version of propensity questions (172 sample).

SEstimates are based on 678 interviews.
ﬂbmmbmdutllms.
CEstimates are based on 746 interviews.
dEstimates are based on 989 interviews.
SEstimates sre based on 3,231 interviews.
fEstimates arc based on 1,901 interviews.

() Indicates cell size of less than 20 respondents; standard error estimate is not reliable.

Source: Q402, Q4G3A, Q404A, Q407, Q408C, Q416, Q417, CALCAGE, and RPPOSNEG.

expressed positive propensity than White
males. This pattern was shown among females
as well.

Similar to the active propensity
results, it appears as though youth most
propensed to enlist in the Reserves are non-
senior high school students. Those least
frequently stating an enlistment propensity
were in postsecondary programs.

Youth in the South region revealed
the highest proportions of overall positive
Reserve propensity. Similar to the active
propensity reports, males in the West reported
the next highest levels of positive propensity.

There were substantial differences
between propensity of youth with high aptitude
and those with low aptitude, for both males and
females. Reserve propensity was more often
indicated by males and females with predicted
low aptitude than by those with predicted high
aptitude.

Respondents’ employment status
also appears to be related to positive composite
Reserve propensity. Overall, males and
females who were not employed but looking
for work indicated the most interest in joining
the Reserves.

4-8
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MILITARY ADVERTISING

This chapter summarizes the 1992
YATS respondents’ awareness of military
advertising and their recognition of Service-
specific advertising slogans. Military
advertising awareness among the population of
young people is described in terms of gender
and age groupings (i.e., 16-17 year-olds, 18-19
year-olds, 20-21 year-olds, and 22-24 year-
olds). Within these groups, further distinctions
are made by selected sociodemographic
characteristics and  propensity/behavioral
subgroups.! YATS respondents' recognition of
Service-specific advertising slogans is also
discussed in this chapter.

Unaided Advertising Awareness

Aé an indicator of ‘“unaided”

advertising awareness, respondents were asked
two questions in this year's YATS.2 First, all
respondents were asked: "Within the past year,
do you recall seeing or hearing any advertising
that encouraged people to enlist in one or more
of the Services?” Those respondents who
provided a positive reply to the first question
were then asked: "For which Military Services
did you see this kind of advertising?" This
question is termed “unaided” because
respondents were asked to indicate recall of

specific Service advertising without first being
presented a list of Services.

In response to the first question, the
majority of youth expressed that they had seen
or heard advertising for the military within the
past year (85.6 percent of males and 83.4
percent of females). Table S5-1A presents
estimates of the frequency of unaided
advertising awareness for each Service among
youth recalling advertising, by gender. Youth
most often recalled Army advertising (87.3
percent of males and 84.7 percent of females).
The next most frequently recalled advertising
was for the Marine Corps (72.0 percent of
males and 59.6 percent of females). Following
these two Services, in declining order, were the
Air Force, Navy, and Coast Guard. Figure 5-1
displays the percentages of respondents who
indicated they had seen the various Services'
advertising. While the relative ordering of
expressed recall of the Services' advertising is
similar for males and females, males indicated
significantly more awareness of Military
Services' advertising than females.

The 1992 YATS questionnaire included
a specific question about Joint Service
advertising: "Do you recall seeing or hearing
any advertising for the U.S. Armed Forces in
which all the Services were represented?” As

1Readers should refer to Chapter 3 for numbers of respondents in each of the categories within a panicular sociodemographic subgroup.
2the 1992 YATS sdvertising awareness questions differ from those used in the 1991 YATS administration. Therefore, the resulls are not

strictly comparable between these two years.

WESTAT, INC.




Table 5-1A.  Fall 1992 YATS - Unaided Advertising Awareness, by Geader

Service Males Females

‘Within the past year, do you recall secing or

hearing any advertising that encouraged people

to enlist in one or more of the Services™ 856 (0.6) 834 (0.9

If yes, for which Military Services did you see

Lthis kind of advertising’
Army 873  (0.6)* 847 (0.8)
Navy 535  (0.8)* 434 (1.0
Air Force 5§73 (0.8)* 44 (1.0
Marine Corps 0 (0.7)* 596 (1.2)
Coast Guard 242 (0.7)* 164 (1.0)

Do you recall seecing or hearing any advertising for

the U.S. armed forces in which all the Services were

represented?®
Joint Service 399 (0.8)* 303 (0.9)

Note: Tabled values are percentages with standard errors in parentheses.

*Gender differences were statistically significant at the p= .05 level.

SEstimates are based on 6,679 interviews for males and 3,908 for females.
fbﬁﬁmm are based on 5,756 interviews for males and 3,294 for females.

Source: Q402, V61TARMY, V61TNAVY, V617AIRF, V617TMARN, V617CGRD, Q608, and Q616B.

shown in Table 5-1A, 39.9 percent of males
and 30.3 percent of females responded
positively to this question.

Once advertising recall for a specific
Service was mentioned, respondents were
asked whether the advertisement was for the
active, National Guard and/or Reserve
Component (as appropriate). Appendix B
provides the advertising awareness results
broken down by Service into active, National
Guard and/or Reserve Components.

The remainder of this chapter discusses
sociodemographic characteristics of individuals

recalling exposure to advertising for specific

Servicess. The discussion is presented to

determine  whether  specific  population
subgroups have a significantly greater or lesser
proportion of youth reporting advertising
awareness. All tables present male and female
Some tables further

separate responses by age groups. Advertising

responses separately.

awareness is presented for youth by school
status, aptitude, and geographic region of
residence. Appendix C presents advertising
awareness for youth by race and employment
status.

Gender and Age. In general, males
reported seeing or hearing military advertising

WESTAT, INC.
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Figure 5-1. Fall 1992 YATS - Unaided advertising awareness by Service and gender.

in greater frequency than their female
counterparts (Table 5-1A).
frequency of advertising awareness, by gender,
is consistently observed across all the tables
presented in this chapter. Tables 5-1B and 5-
1C present unaided advertising awareness by
gender for: 16-17 year-olds; 18-19 year-olds;
20-21 year-olds; and 22-24 year-olds. The
Army was the most frequently recalled Service
by both males and females, and the most likely
to name Army advertising were 16-17 year-old
males (90.5 percent) and females (86.2
percent).

Examination of the responses within

This general

Services and across age groups shows that the

Air Force (58.5 percent) and the Coast Guard
(26.1 percent) were recalled by older males
more frequentiy than by other age groups. As
shown in Table 5-1B, the 16-17 year-old males
recalled significantly more Army advertising
90.5 percent) and Navy advertising (55.2
percent) than did their 22-24 year-old
counterparts (86.4 percent for Army and 50.3
percent for Navy). However, 22-24 year-old
males recalled significantly more Air Force
advertising (58.5 percent) than their 16-17
year-old counterparts (54.1 percent).
Interestingly, there appeared to be a
positive association between age and recall for
Joint Service advertising. As age increased, so

WESTAT, INC.
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Table 5-1B.  Fall 1992 YATS - Unaided Advertising Awareness Among Males, by Age

Services were represented™

Joint Service

16 - 17 18-19 . 20-21 22-24
Service Year-Olds Year-Olds Year-Olds Year-Olds
Within the past year, do you recall secing or
hearing any advertising that encouraged people
fto enlist in one or more of the Services? 89.7 (1.0)"" 89.0 (0.8)@& 85.1 (1.2)" 80.8 (1.1)
If yes, for which Military Services did
you see this kind of advertising?™
Army 90.5 (1.0)‘+ 84.6 (l.l)@ 88.1 (1.3) 86.4 (1.1)
Navy 552 (1.5t 561 1.6@ 536 (1.7) 50.3 (1.5)
Air Force 54.1 (1.5)+ 57.7 (1.6) 58.3 (1.8) 58.5 (1.3)
Marine Corps 704 (1.7) 729 (1.5) 71.6 (1.6) 2.7 (1.0)
Coast Guard 233 (1.9 22.8 (1.3) 23.9 (1.6) 26.1 (1.2)

Do you recall seeing or hearing any advertising
for the U.S. armed forces in which all the

34.7 (1.9*** 406 (1.2) 40.1 (1.8) 43.2 (1.8)

SEstimates are based on 1,396
1,739
1,524
2,020
|PEstimates are based on 1,246
1,532
1,314
1,664

Note: Tabled values are percentages with standard errors in parentheses.

interviews for 16-17 year-olds,
interviews for 18-19 year-olds,
interviews for 20-21 year-olds, and
interviews for 22-24 year-olds.
interviews for 16-17 year-olds,
interviews for 18-19 year-olds,
imerviews for 20-21 year-olds, and
interviews for 22-24 year-olds.

*Differences between 16-17 year-olds and 18-19 year-olds were statistically significant at the p= .05 level.
#Differences betwoen 16-17 year-olds and 20-21 year-olds were statistically significant at the p=.05 level.
* Differences between 16-17 year-olds and 22-24 year-olds were statistically significant at the p= .05 level.
@pifferences between 18-19 year-olds and 20-21 year-olds were statistically significant at the p= 05 fevel.
&Diffmncu between 18-19 year-olds and 22-24 year-olds were siatistically significant at the p= .05 level.
“ Differences between 20-2] year-olds and 22-24 year-olds were siatistically significant at the p=.05 level.

Source: Q402, CALCAGE, V617ARMY, V617TNAVY, V617AIRF, V61TMARN, V617CGRD, Q608, and Q616B.

did the frequency of Joint Service advertising Military Service advertising is presented in
recall (Table 5-1B and Table 5-1C). Table 5-2A.

School Status. The proportion of In general, there were no consistent
males and females in different school status relationships exhibited between educational
groups reporting unaided awareness for status and Military Service advertising
5-4 WESTAT, INC.




Table 5-1C.  Fall 1992 YATS - Unaided Advertising Awareness Among Females, by Age
16-17 18-19 20-21 22-24
Service Year-Oids Year-Olds Year-Olds Year-Olds
Within the past year, do you recall seeing or
hearing any advertising that encouraged people
to enlist in one or more of the Services™ 849 (1.8#* 836 1.6@% 848 (16 813 (1.3)
If yes, for which Military Services did
you see this kind of advertising?®
Army 86.2 (1.6) 85.1 (1.9) 84.5 (2.0) 83.5 (1.5)
Navy 453 (1.9) 4.5 (1.8) 420 (2.5) 42.6 (2.0)
Air Force 41.5 (2.7)* 48.2 (2.0) 46.0 (2.4) 425 22
Marine Corps So.1 (2.4) 61.2 (2.2) s8.1 (2.3) 62.0 (2.2)
Coast Guard 16.5 (1.6) 18.1 (1.8) 16.5 (1.9) 15.2 (1.4)
Do you recall seeing or Liearing any advertising
for the U.S. armed forces in which all the
Services were represented?®
Joint Service 27.1 (1.8)* 28.3 (2.2) 313 (2.2) 32.8 (1.8)

Note: Tabled values are percentages with standard errors in parentheses.

AEgtimates are based on T77  interviews for 16-17 year-olds,
997 interviews for 18-19 year-olds,
920 interviews for 20-21 year-olds, and
1,214 interviews for 22-24 year-olds.
bEstimates are based on 676 interviews for 16-17 year-olds,

841 interviews for 18-19 year-olds,
778 interviews for 20-21 year-olds, and
999 interviews for 22-24 year-olds.

*Differences between 16-17 year-olds and 18-19 year-olds were statistically significant at the p=.05 level.
#Differences between 16-17 year-olds and 20-21 year-olds were statistically significant at the p= .05 level.
*Differences between 16-17 year-olds and 22-24 year-olds were slatistically significant a1 the p=.05 level.
@pifferences between 18-19 year-olds and 20-21 year-olds were statistically significant a1 the p=.05 level.
&pitferences between 18-19 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.
“Differences between 20-21 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.

Source: Q402, CALCAGE, V617ARMY, V617TNAVY, V617AIRF, V617TMARN, V617CGRD, Q608, and Q616B.

awareness. Males in postsecondary school, or educational status.

Those males who most

who had completed postsecondary school, more
frequently reported that they recalled military
advertising for the Air Force (61.8 percent),
Marine Corps (74.8 percent), and Coast Guard
(26.3 percent) than did males with any other

frequently recalled Army advertising were non-
senior high school students (90.7 percent), and
those who most frequently recalled Navy
advertising were high school seniors (56.4
percent).
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Females showed no consistent
relationship between educational status and
Service advertising awareness. For example,
Marine Corps (65.8 percent) and Air Force
(48.2 percent) advertising was recalled most
often by postsecondary females; however, for
Navy advertising (46.1 percent), it was the
females who had dropped out of high school
who recalled this advertising most often.

When asked, students with
postsecondary education were the most likely
to respond that they did recall secing or
hearing Joint Service advertising (43.2 percent
of males and 33.5 percent of females).

Results of unaided advertising
awareness for males by age groups and school
status are presented in Table 5-2B and Figure
5-2, and for females, in Table 5-2C and Figure
5-3. These tables show several significant
differences between age groups with particular
education status. However, the reader should
note that many of the estimates presented in
the tables are based on small numbers of
respondents and are therefore subject to large
sampling errors. For instance, there are very
few 20 - 24 year-old high school students.

AFQT Groups. As discussed in
previous chapters, a probable aptitude
classification (i.e., high or low) was estimated
or each respondent. Responses to survey
questions about background, school status,
grades, and other factors were combined to
predict a youth's probability of scoring high or
low on the Armed Forces Qualification Test

(AFQT), had he or she taken the test. High
aptitude is defined as predicted scores in
Categories I-IIIA (percentiles 50-99) on the
AFQT, and low aptitude as predicted scores in
Categories I1IB-V (percentiles 1-49).

Table 5-3A presents the estimated
percentage of youth who reported unaided
awareness of military advertising displayed by
aptitude group and gender. Tables 5-3B and §-
3C present the percentage of high and low
AFQT males and females, respectively, by age
group, who reported unaided awareness of
military advertising. Comparisons are made
between both aptitude groups and genders. In
Tables 5-3A, 5-3B, and 5-3C, cell percentages
represent the proportion of youth in each cell
who reported being aware of that Service's
advertising. For example, of the males with
high aptitude, 59.8 percent responded that they
recalled Air Force advertising, whereas for
males with low aptitude, only 52.6 percent
indicated an awareness of Air Force
advertising.

In general, high aptitude youth were
more likely to report seeing or hearing military
advertising than low aptitude youth. Among
males, signiticantly more of those with high
aptitude reported advertising awareness
compared to those with low aptitude for all
Services except the Army. Among females,
significantly more of those with predicted high
aptitude recalled advertising awareness for the
Navy, Marine Corps, and Joint Service.
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'Table 5-2A. MlMYAﬂ-UﬂW&VM" Awareness, by School Status and Gender

IService/School Status® Males Females

'Within the past year, do you recall seeing or
Im,nywmmwm
to enlist in one or more of the Services? 856  (0.6) 83.4 (0.9)

If yes, for which Military Services did you see

rlhil kind of advertising?®
Army
Postsecondary Student 87.8 (0.9) 854 (1.2
High School Graduate 86.1 (1.2) 84.4 (1.8)
High School Seaior 85.0 (1.7) 86.4 (2.0
Non-Senior High School Student 90.7 (1.4)* 848 (2.2)
Non-Completer 87.2 (2.2) 83.0 (4.2)
Navy
Postsecondary Student 55.1  (1.4)* 47 (1.7
High School Graduate 516 (1.9)* 40.2  (2.3)
High School Seaior 56.4 (2.2)* 49 (2.6)
Non-Senior High School Student 538 (2.0* 4.7 (3.1
Non-Completer 50.1 (3.3) 46.1 (4.5)
Air Force
Posisecondary Student 61.8 (1.3)* 482 (1.6)
High School Graduate 572 (1.8)* 40.6 (2.2)
High School Senior 560 (2.1)* 40 (3.2
Non-Senior High School Student 54.3  (2.2)* 386 (4.1)
Non-Completer 51.0 (3.6) 45.4 (5.0)
Marine Corps
Postsecondary Student 748 (1.0* 658 (1.5
High Schoci Graduate ‘ 71.4 (1.5 582 (2.6
High School Senior 73.0 (2 579 (3.0
Non-Senior High School Student 66.8 (2.3)* 53.1 (3.6
Non-Completer 69.5 (2.9)* 488 (3.7

Note: Tabled values are percentages with standard errors in parentheses.

aPostsecondary students are high school graduates currently attending college or a business/vocational school. High school graduates are
respondents who are not students but have graduated from high school. Non-completers are respondents who are not high school students
and have not graduated from high school.

ib&im are based on 6,679 interviews for males and 3,908 for females.

CEstimates are based on 5,756 interviews for males and 3,294 for females.

*Gender differences were statistically significant at the p=.05 level.

Source: Q402, Q404A, Q407, Q408C, V617ARMY, V61TNAVY, V617AIRF, V617MARN. V617CGRD. Q608, and Q616B.
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Table S-2A.  Fall 1992 YATS - Unaided Advertising Awareness, by School Status and Gender (continued)

Service/School Status® Males Females
'Within the past year, do you recall seeing or
hearing any advertising that encouraged people
[to enlist in one or more of the Services™ 856 (0.6) 834 (0.9
If yes, for which Military Services did you see
|this kind of advertising?®
Coast Guard
Postsecondary Student 263 (1.5)* 16.7 (1.0)
High School Graduate 234 (1.3)* 160 (2.2)
High School Senior 236 (1.5) 2.1 (23)
Non-Senior High School Student 20.7 (1.8)* 127 (2.4)
Non-Completer 248 (2.7)* 14.7 (3.4)
Do you recall secing or hearing any advertising
for the U.S. armed forces in which all the Services
were
Joint Service
Postsecondary Student 43.2  (1.3)* 335 (1.9
High School Graduate 389 (1.7)* 31.8 (2.3)
High School Senior 395 (2.2)* 290 2.7
Non-Senior High School Student 324 (2Q3)* 252 (2.3)
Non-Completer 389 (3.8)* 229 (4.6)

Note: Tabled values are percentages with standard errors in parentheses.

snd have not graduated from high school.
bEstimates are based on 6,679 interviews for males and 3,908 for females.
CEstimates are based on 5,756 interviews for males and 3,294 for females.

*Gender differences were statistically significant at the p= .05 Jevel.

Source: Q402, Q404A, Q407, Q408C, V617ARMY, V61 TNAVY, V617AIRF, V61 TMARN, V617CGRD, Q608, and Q616B.

aPostsecondary students are high school graduates currently atiending college or a busincss/vocational school. High school graduates are
respondents who are not students but have gradusied from high school. Non-compleiers arc respondents who are not high school students
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Table 5-2B. Fall 1992 YATS - Unaided Advertising Awareness Among Males, by School Status and Age

16-17 18-19 20-21 2-24
Service/School Status® Year-Olds Year-Olds Year-Olds Year-Olds
'Within the past year, do you recall seeing or
thmuy advm:agdmencounged people
to enlist in one or more of the Services?® 2.7 1.0t 890 08)@% 851 (1.2)° 808 (1.1)
If yes, for which Military Services did you sec
this kind of advertising™
Amy
Postsecondary Student 89.7 (4.9) 87.6 (1.3) 90.0 (1.2)" 854 (1.8)
High School Graduate 80.9 (-) 85.2 (2.7) 89.6 (1.7 843 (2.1)
High School Senior 89.4 (1.8)* 79.0 (3.9) 199 (=) 645 (=)
Non-Senior High School Student 91.5 (1.2) 77.8(13.5) 1000 (-) 100.0 (<)
Non-Completer 87.7 (5.0) 85.0 (4.4) 84.4 (4.9) 91.8 (3.2)
Navy
Postsecondary Student 62.5 (1.7) 57.6 (2.0) 548 (2.1) $2.6 (2.9)
High School Graduate 56.5 (-) 53.5 (4.0) 52.6 (3.9) 50.0 (2.5)
High School Senior $6.9 (2.3) 56.7 (4.3) 4.7 (- 413 (9
Non-Senior High School Student 54.7 (2.0) 427 (=) 0.0 (-) 332 (-)
Non-Completer 428 (9.1) 559 (5.2) 52.3 (5.5) 45.1 (7.2)
Air Force
Postsecondary Student 69.2 (8.1) 65.5 1.9@ ss.1 (2.3) 61° (2.3)
High School Graduate 432 (=) 488 3.8)@& 604 (2.9) 55 ¢ (2.6)
High School Senior 542 (2.2) 58.0 (4.2) 66.8 () 562 (=)
Non-Senior High School Student 54.8 (2.2) 428 () 0.0 (=) 100.0 (-)
Non-Completer 373 (8.5 47.6 (6.0) 56.7 (6.2) 50.2 (5.4)
Mari
Postsecondary Student 87.6 (4.4*** 768 (1.8)@ 71.8 (1.8) 75.6 (1.9)
High School Graduate 66.0 () 739 (2.9) 67.6 (3.2) 79 2.2
High School Senior 743 (2.4) 7.9 (3.6) 65.7 (-) 55.6 (-)
Non-Senior High School Student 68.0 (2.5) 47.7(10.6) 0.0 (=) 1000 (=)
Non-Completer 643 (8.9) 68.1 (5.4) 5.7 (4.9) 64.7 (6.1)

Note: Tabled values are percentages with standard errors in parentheses.

2Postsecondary students are high school graduates currently attending college or a business/vocational school. High school graduates are
respondents who are not students but have graduated from high school. Noa-completers are respondents who are neither high school nor
postsecondary students and have not graduated from high school. ’
DEstimates are based on 1,396  interviews for 16-17 year-olds,
1,739 interviews for 18-19 year-olds,
1,524 interviews for 20-21 year-olds, and
2,020 interviews for 22-24 year-olds.
CEstimates are based on 1,246 interviews for 16-17 year-olds,
1,532 interviews for 18-19 year-olds,
1,314 interviews for 20-21 year-olds, and
1,664 interviews for 22-24 year-olds.
*Differences between 16-17 year-olds and 18-19 year-olds were statistically significant at the p=.05 level.
¥ Dlﬂ‘enuces between 16-17 year-olds and 20-2] year-olds were statistically significant at the p=.05 level.
¥ Differcaces between 16-17 year-olds and 22-24 year-olds were statistically significant ai the p=.05 level.
@pifferences betwoen 18-19 year-olds and 20-21 year-olds were statistically significant ai the p=.05 level.
ifferences between 18-19 year-olds and 22-24 year-olds were statistically significant at the p=.05 Jevel.
“Differences between 20-21 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.

(-) Indicates cell size of less than 20 respondents; standard error estimate is not reliable.
Source: Q402, CALCAGE, V617ARMY, V61TNAVY, V617AIRF, V61TMARN, V617CGRD, Q608, and Q616B.
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Table 5-2B.  Fall 1992 YATS - Unaided Advertising Awareness Among Males, by School Status and

Age (continued)
16-17 18-19 20-21 22-24
Service/School Status® Year-Olds Year-Olds Year-Olds Year-Olds
'Within the past year, do you recall seeing or
hearing any advertising that encouraged people
fto ealist in one or more of the Services?® 89.7 (1.0¥* 890 (0.8)@% 851 (1.2 80.8 (1.1)
If yes, for which Military Services did you see
this kind of advertising?®
Coagt Guard
Postsecondary Student 17.8 (-) 28.2 (1.9)@ 223 (2.0) 294 (3.3)
High School Graduate 24.2 (-) 213 (2.3) 233 29 24.4 (1.7
High School Senior 26.7 (2.0) 20.5 (2.9) 00 (-) 11.8 (-)
Non-Senior High School Student 21.5 (2.0) 49 (-) 00 (-) 66.8 (-)
Non-Completer 204 (-) 149 (-) 299 (5.7 27.4 (5.3)
Do you recall secing or hearing any advertising
for the U.S. armed forces in which all the Services
were represeated?®
Joint Service
Postsecondary Student 50.3 (9.8) 43.6 (1.7) 42.0 (1.9) 439 (3.0)
High School Graduate 415 (=) 35.1 3.2) 403 (3.0) 39.6 (3.0)
High School Senior 39.3 (2.9) 39.0 (3.8) 312 (-) 91.6 (-)
Non-Senior High School Student 32.0 (2.9) 304 (~) 1000 (-) 100.0 (-)
Non-Completer 246 (-) 4.2 (5.9) 38.7 (6.2) 383 (6.7

bEstimates are based on 1,396
1,739
1,524
2,020
¢Estimates are based on 1,246
1,532
1,314
1,664

Note: Tabled values are percentages with standard errors in parentheses.

SPostsecondary students are high school graduates currently attending college or a business/vocational school. High school graduates are
respondents who are not students but have graduated from high school. Non-completers are respondents who are neither high school nor
postsecondary students and have not gradu “ed from high school.

interview - .or 16-17 year-olds,
interviews for 18-19 year-olds,
interviews for 20-21 year-olds, and
interviews for 22-24 year-olds.
interviews for 16-17 year-oids,
interviews for 18-19 year-olds,
interviews for 20-21 year-olds, and
imterviews for 22-24 year-olds.

(~) Indicates cell size of less than 20 respondents; standard error estimate is not reliable.

'Diffenncu between 16-17 year-olds and 20-21 year-olds were statistically significant at the p=.05 level.
+ Differences between 16-17 year-olds and 22-24 year-olds were statigtically significant at the p= .05 level.
@Differences between 18-19 year-olds and 20-21 year-olds were statistically significant at the p=.05 level.
&Diffenncu between 18-19 year-olds and 22-24 year-oids were statistically significant al the p=.05 level.
“Differences between 20-21 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.

Source: Q402, CALCAGE, V617ARMY, V61TNAVY, V617AIRF, V61TMARN, V617CGRD, Q608, and Q616B.
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Table 5-2C.  Fall 1992 YATS - Ussided Advertising Awareness Among Females, by School Status

and Age
16-17 18-19 T 20-21 22-24
Service/School Status® Year-Olds Year-Olds Year-Olds Year-Olds
'Within the past year, do you recall seeing or
Inmgunyndvuumgdntencounged people
to ealist in one or more of the Services?™ 849 (1.8* 836 (1.6@% 848 (1.6)° 813 (1.3)
If yes, for which Military Services did you see
this kind of advertising?
Amny
Postsecondary Student 86.2 (5.5) 86.3 (1.9) 86.0 (1.8) 836 (2.9)
High School Graduate 91.7 (-) 88.0 (2.3) 79.8 (3.9) 85.3 (2.6)
High School Senior 86.3 (2.0) 87.6 (4.1) 76.5 (=) 100.0 (-)
Non-Senior High School Student 85.8 (2.2) 65.8 (=) 100.0 () 0.0 (-
Non-Completer 924 (-) 70.3(11.0) 82.5 (8.8) 90.2 (4.6)
Navy
Student 39.6 (9.1) 45.8 (2.5 46.5 (3.0) 415 (3.8)
High School Graduate 54.7 (=) 435 (5.1) 36.5 (4.7) 40.5 (3.5)
High School Senior 46.7 (2.9) 439 (1.8) 8.0 (-) 1000 (~)
Non-Senior High School Student 4.3 (3.0) 68.0 (-) 0.0 (-) 100.0 (-)
Non-Completer 48.0 (-) 41.0 (-) 47.5 (9.6) 47.2 (=)
Air Force
Postsecondary Student 46.7 () 51.4 (2.4) 47.6 (3.0) 454 (4.2)
High School Graduate 51.0 () 53.8 (3.7@% 342 (3.8) 374 (3.4)
High School Senior 433 3.7 432 (7.9 53.1 (=) 100.0 (-)
Non-Senior High School Student 39.7 (4.0) 37.0 (-) 0.0 (-) 0.0 (~)
Non-Completer 38.7 (-) 329 (=) 62.8 (8.9) 332 (=)
Marine Corps
Student 68.8 (8.8) 633 (1.8)% 643 (3.1) 70.1 (2.6)
High School Graduate 829 (-) 60.4 (4.5) 58.1 (4.0) 56.6 (4.1)
High School Senior 59.0 (3.4) 55.4 (6.8) 65.0 (~) 0.0 (~)
Non-Senior High School Student 52.4 (3.8) 573 (=) 61.6 (=) 100.0 (~)
Non-Completer 57.6 (=) 57.4 (8.9) 439 (-) 48.2(10.0)

Note: Tabled values are percentages with standard errors in parentheses
SPostsecondary students are high school graduates currently stteading college or a8 business/vocational school. High school gradustes are
respondents who are not students but have graduated from high school. Non-completers arc respondents who are neither high school nor
pomsecondary students and have not graduated from high school.
bEstimates are based on TTT imerviews for 16-17 year-olds,
997 interviews for 18-19 year-olds,
920 imerviews for 20-21 year-olds, and
1,214 interviews for 22-24 year-olds.
CEstimates are based on 676 interviews for 16-17 year-olds,
841 interviews for 18-19 year-olds,
778 interviews for 20-21 year-olds, and
999 interviews for 22-24 year-olds.

#Differences between 16-17 year-olds and 20-21 year-olds were siatistically significant at the p= .05 level.

+ Differences between 16-17 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.

@pifferences between 13-19 year-olds and 20-21 year-olds were statistically significant at the p=.0$ level.

&Dlﬂumu betwoen 18-19 year-olds and 22-24 yesr-olds were statistically significant at the p=.05 level.
“Differences between 20-21 year-olds and 22-24 year-olds were statistically significant at the p= .05 level.

Source: Q402, CALCAGE, V617ARMY, V61TNAVY, V617AIRF, V61TMARN. V617CGRD. Q608. and Q616B.
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and Age (coatinued)

Table 5-2C.  Fall 1992 YATS - Unaided Advertising Awsreness Among Females, by School Status

16-17 18-19 20-21 7-24
Service/School Status® Year-Olds Year-Olds Year-Olds Year-Olds
Within the past year, do you recall seeing or
hearing any advertising that encouraged people
to enlist in one or more of the Services?® 249 (1.87* 836 1.69% 348 (1.6 813 (1.3)
If yes, for which Military Services did you see
this kind of advertising?®
Coast Guard
Postsecondary Student 44 () 175 (1.6) 16.1 (1.7 16.0 (2.6)
High School Graduate 125 (=) 16.5 (4.3) 16.8 (3.9) 152 (2.9)
High School Senior 19.2 (=) 287 (-) 340 (-) 0.0 (-)
Non-Senior High School Student 133 (2.5) 47 (-) 0.0 (-) 0.0 (~)
Non-Completer 302 (-) 126 (~) 18.5 (~) 9.2 (-)
Do you recall seeing or hearing any advertising
for the U.S. armed forces in which all the Services
were represented?t
Joint Service
Postsecondary Student 140 (-) 33.4 (2.8) 338 (2.4) 34.6 (3.3)
High School Graduate 107 (=) 22 3.99% 318 (3.6) 36.8 (3.8)
High School Senior 326 (2.9) 2.7 =) 154 (=) 0.0 (-)
Non-Senior High School Student 24.0 (2.4) 56.9 () 0.0 (-) 100.0 (=)
Non-Completer 235 (-) 243 (-) 271 (-) 169 (-)

Note: Tabled values are percentages with standerd errors in parcntheses.

postsecondary students and have not gradusted from high school.

bEstimates are based on 777 interviews for 16-17 year-olds,
997 interviews for 18-19 year-olds,
920 imerviews for 20-21 yesr-olds, and
1,214 interviews for 22-24 year-olds.

CEstimates are based oa 676 interviews for 16-17 year-olds,
841 interviews for 18-19 year-oids,
T78 inserviews for 20-21 year-olds, and
999 imterviews for 22-24 year-olds.

#Differences between 16-17 year-olds and 20-21 year-olds were statisticaily significant at the p= .05 level. -
+ Differences between 16-17 year-olds and 22-24 year-olds were statigtically significant at the p= .05 fevel.
@pifferences between 18-19 year-olds and 20-21 year-olds were statistically significant at the p= .05 level.
&Diffemes between 18-19 year-olds and 22-24 year-olds were siatistically significant at the p= .05 level.
“Differences between 20-21 year-olds and 22-24 year-olds were siatistically significant at the p=.05 level.

Source: Q402, CALCAGE, V617ARMY, V61TNAVY, V617AIRF, V61 TMARN, V6{7CGRD, Q608, and Q6168B.

SPostsecondary students sre high school gradusies curvemtly atiending college or a business/vocational school. High school graduates are
respoadents who are not students but have graduated from high school. Non-complciers arc respondents who are acither high school sor
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Figure 5-2. Fall 1992 YATS - Unaided advertising awareness among males by Service and school status.
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Figure 5-3. Fall 1992 YATS - Unaided advertising awareness among females by Service and school status.
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Interestingly, there were no statistically
significant differences in awareness of Army
advertising between high and low aptitude
males. On further examination, results showed
that 22-24 year-old low aptitude males were
significantly more aware of Army advertising
than their high aptitude counterparts (90.0
percent vs. 84.8 percent), but that the 16-17
year-old high aptitude males were more aware
of Army advertising than their low aptitude
counterparts (Table 5-3B). The differences in
Army advertising awareness between high and
low aptitude males 18-19 years old and 20-21
years old were not significant.

By age groupings, the greatest
difference in advertising awareness between the
high and low aptitude youth was reported by
males in the 18-19 year-old category (Table 5-
3B). It is also of interest to note that a number
of significant differences between the four age
groups emerged; however, no consistent
relationship can be seen.

Among females, proportionately more
of the high aptitude group reported advertising
awareness compared to the low aptitude group.
As Table 5-3C shows, high aptitude females
tend to be more aware of military advertising
than low aptitude females. Several exceptions
to this are seen, particularly with Army
advertising awareness, but none of the
exceptions were statistically significant.
Statistically significant differences should be
noted with regard to recall of Air Force
advertising: both high aptitude 18-19 year-olds
(51.6 percent) and 22-24 year-olds (45.1
percent) recalled Air Force advertising

significantly more often than their low aptitude
counterparts (42.4 percent and 35.2 percent,
respectively).

Region. Table 5-4 presents male and
female unaided advertising awareness by
geographic region of the United States.
Although advertising awareness varied by
specific Service, little variation is observed by
region. In general, males reported advertising
awareness significantly more frequently than
females, regardless of region. Male and female
advertising awareness by region of the country
is shown for the Army (Figure 5-4), Navy
(Figure 5-5), Air Force (Figure 5-6), and
Marine Corps (Figure 5-7). The pattern of
awareness of each Service is, in general,
consistent for all regions. Advertising
awareness showed similar variations among
regions tor both males and females.

Unaided Advertising Awareness
by Recruiter Contact

Respondems were also asked

whether they had had any contact with a
military recruiter (i.e., "Have you gver talked
with any military recruiter?”).  Recruiter
contact could have occurred in one or more of
several ways. Contact may have been initiated
by the recruiter through calls to high school
seniors or by the respondent in a visit to a
recruiting station. The most common forms of
contact were, in decreasing frequency, recruiter
visits to high schools, recruiter telephone calls
to prospects, and respondents visiting

recruiting stations.
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Table 5-3A.  Fall 1992 YATS - Unaided Advertising Awareness, by Aptitude and Gender

Service/ Aptitude Males Females
Within the past year, do you recall seeing or
hearing any advertising that encouraged people
to ealist in one or more of the Services?® 856 (0.6) 834 (0.9
If yes, for which Military Services did you see
this kind of advertising
Amy
High Aptitude 875 (0.6)* 844 (1.0
Low Aptitude 87.1 (1.3) 851 (.5
Navy .
High Aptitude 55.5  (0.8)* 438 (1.3)
Low Aptitude 50.0 (1.5)* 428 (1.7
i - -
High Aptitude 59.8  (1.0)* 473  (1.2)
Low Aptitude 526 (1.7)* 393 @2
i - -
High Aptitude 74.6 (0.8)* 622 (1.3)
Low Aptitude 67.2 (1.49)* 55.1 (2.0)
Coagt Guard .
High Aptitude 253 (0.8)* 1723 (1.0)
Low Aptitude 20 (1.3 149 (1.5)
Do you recall secing or hearing any advertising for
the U.S. armed forces in which all the Services were
represented?®
Joint Servi ) -
High Aptitude 41.6 (1.0)* 329 (1.2)
Low Aptitude 370 (1.)* 25.7  (1.8)

Note: Tabled values are percentages with standard errors in pareatheses.

SEstimates are based on 6,679 interviews for males and 3,908 for females.
bEstimates are based on 5,756 interviews for males and 3,294 for fomales.

*Gender differcnces were statistically significant st the p= .05 level.
Aptitude differences were sististically significant at the p=.0S level.

Source: Q402, V61TARMY, V617TNAVY, V61TAIRF, V617TMARN, V617CGRD, Q608, Q6i6B. AFQTHIGP, and AFQTLOGP.
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Table 5-3B.  Fall 1992 YATS - Unaided Advertising Awareness Among Males, by Aptitude and Age
16 - 17 18- 19 20-21 22-24
Service/ Aptitude Year-Olds Year-Olds Year-Oids Year-Olds
Within the past year, do you recall
seeing or hearing any advertising that
encouraged people to enlist in onc ar
more of the Services? 89.7 (1.0 + 89.0 (0.8)@% 85.1 (12)° 808 (1.1)
If yes, for which Military Services
did you see this kind of advertising?®
Army . i
High Aptitude 923 (1.0¢¥+ 851 (1.4 88.8 (1.3)° 84.8 (1.3)
Low Aptitude 876 (2.1) 83.7 2.9% 86.8 (2.6) 9.0 (2.1)
Navy .
High Aptitude 56.7 (1.7) 60.0 (1.9)@%& 54.7 (1.9) 52.0 (1.9)
Low Aptitude 52.7 2.9) 49.7 (2.8} 51.6 (3.4) 46.6 (3.1)
Air Force )
High Aptitude 57.8 (2.0)* 64.3 (1.5@% 58.6 (2.0) 59.06 (1.9
Low Aptitude 483 2.8+ 46.7 (3.2)@% 579 (3.5) 513 (2.9)
Marine Corps A
High Aptitude 715 (L.7)* 719 (1.5)@ 73.1 (1.7 75.4 (1.4)
Low Aptitude 68.5 (3.1) 64.4 (2.9) 68.8 (3.0) 67.0 (2.5)
Coast Guard -
High Aptitude 253 (1.8) 26.7 (1.6) 24.5 (1.8) 250 (1.4)
Low Aptitude 201 (2.3)t 162 (1.9% 227 3.1) 28.5 (2.9)
Do you recall sceing or hearing any
advertising for the U.S. armed forces in
which all the Services were represented?
Joint Service )
High Aptitude 376 2% 41.7 (1.5) 415 (1.7 4.1 (2.0)
Low Aptitude 30.1 2.9)¢% 38.8 (2.6) 37.6 (3.8) 41.1 (4.1)

bEgtimates are based on

1,396
1,739
1,524
2,020
1,246
1,532
1,314
1,664

Note: Tabled values are percentages with standard errors in parentheses.
SEstimates are based on

interviews fOr 16-17 year-olds,
interviews for 18-19 year-oids,
interviews for 20-21 year-olds, and
interviews for 22-24 year-olds.
interviews for 16-17 year-olds,
interviews for 18-19 year-olds,
interviews for 20-21 yzar-olds. and
interviews for 22-24 year-olds.

*Differences between 16-17 year-olds and 18-19 year-oids were statistically significant al the p= .05 level.
Differences between 16-17 year-olds and 20-21 year-olds were statistically significant at the p=.05 level.
* Differences between 16-17 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.
@pifferences between 18-19 year-olds and 20-21 year-olds were statistically significant at the p=.05 level.

Differences between 18-19 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.
" Differences between 20-21 year-olds and 22-24 year-olds were statisticaily significant al the p=.05 level.
Aptitude differences were statistically significant at the p=.05 level.

Source:  Q402, CALCAGE, V617TARMY, V617NAVY, V617AIRF, V61TMARN, V617CGRD.
Q608, Q616B, AFQTHIGP, and AFQTLOGP.
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Table 5-3C.  Fall 1992 YATS - Unaided Advertising Awareness Among Females, by Aptitude and Age

16-17 18-19 20-21 22-24
Service/ Aptitude Year-Olds Year-Olds Year-Olds Year-Olds
'Within the past year, do you recall seeing or
hearing any advertising that encouraged peoplc
to enlist in one or more of the Services?® 849 (1.8¥* 836 1.6@% 8438 (16" 813 0.3
If yes, for which Mil‘ng Services did you sce
1dﬁskiulofuhn=dﬁng.
Amy
High Aptitude 853 (1.7) 879 (1.6) 82.7 (2.5) 83.4 (1.7)
Low Aptitude 87.0 (2.1) 80.5 (3.9) 88.2 (3.6) 839 (2.9)
Navy
High Aptitude 46.5 (3.9) 46.6 (2.1) 425 (3.1) 2.1 2.2
Low Aptitude 44.4 (2.5) 410 (3.6) 41.0 (4.5) 4.0 (4.8)
High Aptitude 468 (3.5) 51.6 (2.6) 474 (28) 451 (2.2)
Low Aptitude 376 (3.9 42.4 (3.9) 43.1 (5.2) 35.2 (4.2)
Marine Corps
High Aptitude 583 (3.1) 64.6 (2.0) 60.8 (2.6) 633 (2.2)
Low Aptitude 54.5 (3.3) 55.4 (4.49) 52.5 (4.49) 58.3 (5.0)
Coast Guard
High Aptitude 169 (2.6) 204 (1.8@ 144 (1.5) 177 (1.7)
Low Aptitude 162 (2.1) 143 (3.1) 209 (4.6) 8.0 (-)
Do you recall secing or hearing any advertising
for the U.S. armed forces in which all the Services
were represented?®
Joint Service
High Aptitude 254 (3.1)*+ 309 (2.5) 33.2 (2.5) 36.5 (2.1).
Low Aptitude 28.3 (2.8) 24.0 (3.4) 27.4 (4.1) 221 (3.7)

AEstimates are based on m
997

920

1,214

bEstimates are based on 676
841

778

999

Note: Tsbled values are percentages with standard errors in parentheses.

interviews for 16-17 year-olds,
interviews for 18-19 year-olds,
interviews for 20-21 year-olds, and
interviews for 22-24 year-olds.
interviews for 16-17 year-olds,
interviews for 18-19 year-olds,
interviews for 20-21 year-olds, and
interviews for 22-24 year-olds.

*Differences between 16-17 year-olds and 18-19 year-olds were statistically significant at the p=.05 level.

#Differences between 16-17 year-olds and 20-21 year-olds were statistically significant at the p=.05 level.

+ Differences between 16-17 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.

@Differences between 18-19 year-olds and 20-21 year-olds were statistically significant at the p= .05 fevel.

&Diﬁ'erences between 18-19 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.

“Differences between 20-21 year-olds and 22-24 year-olds were statistically significant al the p=.05 level.
Aptitude differences were statistically significant at the p= .08 level.

() Indicates cell size of less than 20 respondents; standard error estimate is not reliable.
Source: Q402, CALCAGE, V617ARMY, V61TNAVY, V617AIRF, V617MARN, V617CGRD,
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Table S4.  Fall 1992 YATS - Unaided Advertising Awareness, by Region and Gender

Service/Region Males Females
Within the past year, do you recall secing or
hearing any advertising that encouraged people
to calist in oac or more of the Services? 85.6 (0.6) 834 (0.9
If yes, for which Military Services did yoy sce
this kind of advertising
Amy
Northeast 87.5 (1.3) 86.3 (1.6)
North Central 86.0 (1.3) 88.0 (1.3)
South 88.7 (0.7)* 826 (1.5
West 86.0 (1.1) 816 (0
Navy
Northeast 532 (1.8)* 428 (2.2)
North Central 55.1 (1.6)* 450 (19
South 53.0 (1.5)* 40 (1.8
West 526 (2.0 397 (34
Air Foree
Northeast 542  (1L.7)* 436 (2.4
North Central 587 (1.)* 4.5 (1.9
South 585 (1.4)* 455 (1.8)
West 555 (@C.H* 423 (2.6
Marine Corps
Northeast 72.4 (1.6)* 554 (2.1)
North Central 719 (1.8)* 580 (1.8
South 71.6  (1.3)* 616 (1.9
West 7.4 (1.7)* 63.1 (2.8)
Coast Guard
Northeast 23.7  (1.8)* 183 (1.7)
North Central 219 (1.2)* 155 (1.8)
South 253 (1.1)* 16.4  (1.4)
West 259  (2.)* 158 (2.0
Do you recall secing or hearing any advertising for the U.S.
armed forces in which all the Services were represented??
Joint Service
Northeast 35.1 (1.9)* 26.1 (1.9)
North Central 393 (1.6)* 33.0 (1.6)
South 425 (1.4)* 304 (1.8)
West 40.8 (1.8)* 298 (2.9

Note: Tabled values are percentages with standard errors in parentheses.

aEgtimates are based on 6,679 interviews for males and 3,908 for femaies.
bEstimates are based on 5,756 interviews for males and 3,294 for females.

*Gender differences were statistically significant at the p= .05 level.

Source: Q402, REGION, V617TARMY, V61TNAVY, V617AIRF, V61 TMARN, V617CGRD, Q608, and Q616B.
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Figure 5-4. Fall 1992 YATS - Unaided advertising awareness for the Army for males by region of country.

Figure 5-5. Fall 1992 YATS - Unaided advertising awareness for the Navy for males by region of country.
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Figure 5-6. Fall 1992 YATS - Unaided advertising awareness for the Air Force for males by region of country.

Figure 5-7. Fall 1992 YATS - Unaided advertising awareness for the Marine Corps for males by region of country.
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Table 5-S presents the percentages of
youth who had reported seeing or hearing
advertising for a Military Service, grouped by
those who had and those who had not talked
with a military recruiter. Sixty-five percent of
males and 44 perceat of females indicated that
they had at some time had contact with a
recruiter.

Males who reported having had contact
with a recruiter recalled significantly more
Service-specific advertising than males who
had not had recruiter contact for the Navy, the
Air Force, the Marine Corps, and the Coast
Guard (see Figure 5-8). Virtually no
difference existed between males with recruiter
contact and those without recruiter contact on
recall of Army advertising (87.5 percent vs.
87.0 percent, respectively).

This pattern of results was generally
similar for females (see Figure 5-9). Services
for which recruiter contact appeared related to
respondents’ advertising awareness, compared
to those who had had no contact, were the Air
Force (50.4 percent vs. 39.2 percent), Marine
Corps (63.7 percent vs. 56.2 percent), and the
Coast Guard (19.0 percent vs. 14.2 percent).
There were no differences in advertising
awareness between those females who had
some contact with recruiters and those who had
not, either for Army advertising or for Navy
advertising.

Joint Service advertising awareness was
also significantly more frequent among youth
with recruiter contact than youth without
recruiter contact.

Unaided Advertising Awareness
by Composite Active Propensity

Table 5-6 presents unaided
advertising awareness for both respondents
with positive active composite propensity and
those with negative active composite .
propeusity. The data are presented by age
categories for males, but given as a composite
age category for females where there were too
few respondents to analyze separately.

As shown in Table 5-6, no consistent
differences emerged in advertising awareness
between those youth with positive enlistment
propensity and those with negative enlistment
propensity. None of the specific Services
showed statistically significant differences
between males with positive propensity and
those with negative propensity.

However, Table 5-6 shows three
statistically significant differences between
positive and negative ealistment propensity
groups -- for the 16-17 year-old males on Navy
advertising (61.3 perceat vs. 52.1 percent) and
Air Force advertising (60.3 percent vs. 51.1
percent), and for females on Navy advertising
(53.2 percent vs 42.7 percent).

Advertising Slogan Recognition

To ascertain YATS respondents’
advertising  slogan recognition, thirteen
advertising "slogans" were read to respondents.
Respondents were asked to indicate which
Military Service used the slogan in its

WESTAT, INC.
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Table 5-S.  Fall 1992 YATS - Unaided Advertising Awareness, by Recruiter Contact and Gender

Males Females
Service Contact No Contact Contact No Contact
'Within the past year, do you recall
seeing or hearing any advertising
1&!& encouraged people to enlist
in one or more of the Services? 86.7 (0.7)* 835 (1.2) 873 (1.2)* 804 (1.3)
If yes, for which Military
Services did you sec this
|kind of advestising?®
Army 875 (0.7) 87.0 (0.9) 85.3 (1.3) 84.1 (1.1)
Navy 563 (1.0)* 48.1 (1.6) 44.7 (1.4) 424 (1.6)
Air Force 60.0 (0.9)* 520 (1.49) 504 (1.6)* 392 (1.7
Marine Corps 740 (1.0 681 (1.4) 63.7 (1.6)* 562 (1.6)
Coast Guard 26.1 (0.9 204 (1.2) 19.0 (i.3)* 142 (1.3
Do you recall seeing or hearing
any advertising for the U.S.
armed forces in which all the
Services were represented?®
Joint Service 428 (1.0)* 345 (1.5 328 (l1.6)* 281 (1.0

Note: Tabled values are percentages with standard errors in parentheses.

SEstimates arc based on 4,388 interviews for males with recruiter contact,
1,887 interviews for males with ao recruiter coatact.
1,700 interviews for females with recruiter contact, and
2,203 interviews for females with no recruiter contact.
|bEstimates are based on 3,866 interviews for males with recruiter contact,
1,887 interviews for males with no recruiter contact,
1,492 interviews for females with recruiter contact, and
1,801 interviews for females with no recruiter contact.

*Recruiter contact differences were stalistically significant at the p=.05 level.

Source: Q402, Q628, V617ARMY, V61INAVY, V61TAIRF, V61TMARN, V61 TCGRD. Q608. and Q616B.
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Figure 5-8. Fall 1992 YATS - Unaided advertising awareness among males by Service and recruiter contact.
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Figure 5-9. Fall 1992 YATS - Unaided advertising awareness among females by Service and recruiter contact.
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advertising. For each slogan, the percentage of
youth who correctly identified the Service
associated with the slogan is presented in Table
$-7 (males) and Table 5-8 (females). Appendix
B provides additional information on the
percentage of respondents who identified a
Service with an advertising slogan that was
actually for another Service (the false positive
recall).

Overall, the majority of youth correctly
identified Army, Air Force, and Marine Corps
slogans. This is consistent with the finding
that youth most often indicated seeing or
hearing advertising, in descending order, for
the Army, Marine Corps, and Air Force.

"Be All You Can Be" was recognized
as an Army slogan by most of the respondents
(88.7 percent of the males and 89.4 percent of
the females). For females, this was also the
most frequently recognized slogan. The Air
Force advertising slogan, "Aim High. ____ .”
was the most frequently recognized cslogan
among males (89.4 percent) and the second
most frequently recognized slogan among
females (73.5 percent). In addition, the Marine
Corps’ slogan, "The Few. The Proud. The
_____." was correctly identified by 84.5
percent of the males and 62.4 percent of the
females.

Two out of the three Navy slogans
were recognized by the majority of
respondents. The most recognizable Navy

slogan was “You and the __ . Full Speed
Ahead.” Half of the males (51.4 percent) and a
third of the temales (34.3 percent) were able to
correctly identify this slogan with the Navy.
The least identifiable Navy slogan was
. I's Not Just a Job. It's an
Adventure.” Only 13.0 percent of the males
and 10.0 percent of the females correctly
attributed this slogan to the Navy. In fact, half
of the males (51.6 percent) and 42.3 percent of
the females thought this slogan was an
advertisement for the Army.

Two new slogans were included in this
year's YATS questionnaire. The Coast Guard
slogan "Help Others, Help Yourself”™ was
added this year to the YATS questionnaire.
About twice as many youth correctly identified
this Coast Guard slogan (12.5 percent of males
and 8.2 percent of females) as identified the
Coast Guard slogan "Be Part of the Action”
(6.0 percent of males and 4.8 percent of
females).

The slogan "Moving To and Through
the Objective” was added this year as a control
for methodological purposes. This slogan,
which has never been used by any Service in
any advertising, provides a  baseline
comparison for recognition of Service slogans.
Correctly, 44.7 percent of males and 54.6
percent of females either didn't know or
refused to answer who in the military uses this

slogan.

3Recall that the questionnaire asked respondents *Who in the military used the advertising slogan:”™ and did not provide respondents with
respoase ¢cstegories; therefore, respondents might have thought only of specific Services for their answers.
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Table 5-7.  Fall 1992 YATS - Slogan Recognition Among Males, by Age
16-17 18-19 20-21 22-24

Slogan/Responsc Year-Oids* Year-Oldsb Year-Olds® Year-Oldsd Total®
“Be AR You Can Be.”

Army 919 (0.8)““’ 88.4 (1.0) 88.1 (1.2) 87.2 (1.1) 88.7 (0.6)
“Get an Edge o Life.”

Army N7 ot ne6 1.5%& 6.0 0.7 571 (1.5) 65.1 (0.8)
* . It's Not Just a Job.

It's an Adventure."

Navy 1.1 1.2 12.3 (0.8)& 126 (1.0) 15.0 (1.1) 13.0 (0.5)
"You Are Tomorrow.
You Arethe __."

Navy 30.0 (1.3)" 35.6 (1.6) 37.2 (1.5 319 (1.3) 33.6 (0.6)
"You and the __ .

Full Speed Abead.”

Navy 514 (1.3) 521 (1. 51.6 (1.8) 50.7 (1.5) 51.4 (0.8)

Air Force 873 (1.1) 89.5 (1.1) 90.1 (1.1) 90.2 (1.0) 89.4 (0.9
*The Few. The Proud. __."

Marine Corps 7.6 1.5t 815 1.1)@& 832 (1.0  91.2 (1.0) 34.5 (0.5)
"Be Part of the Action.”

Coast Guard 68 0.0t 59 (0.7) 7.0 (0.9 4.8 (0.7) 6.0 (0.3)
*Help Others, Help Yourself."

Coast Guard 12.4 (1.0) 11.5 (0.8) 129 (1.0) 3.1 (0.9) 12.5 (0.5)
*It's a Great Place to Start.”

Joint Service 11.6 (1.0) 9.5 (0.8) 10.0 (1.2) 9.8 (0.8) 10.2 (0.4)
0 tumity is Waiti

For You."

Joint Service 144 (0.9) 13.6 (0.9) 15.6 (1.1) 13.0 (0.8) 14.1 (0.4)
"Stand Up, Stand Out.”

Joint Service 76 (L. 59 0.n% 53 (0.8)° 33 (0.9) 53 (0.3)
"Moving To and Through

the Objective.”

Controlf 412 1.4*t 439 (L.5) 45.1 (1.6) 47.2 (1.4) 44.7 (0.7
Note: Tabled values are percentages with standard errors in parcntheses.
SEstimates are based on 1,396 interviews. dEstimates are based on 2,020 interviews.
bEstimates are based on 1,739 interviews. ¢Estimates are based on 6.679 interviews.
CEstimates are based on 1,524 interviews. fRepresents response category "Don’t Know/Refused.”
“Differences between 16-17 year-olds and 18-19 year-olds were statistically significant at the p=.05 level.
#Differences between 16-17 year-olds and 20-21 year-olds were statistically significant at the p=.0S level.
* Differences between 16-17 year-olds and 22-24 year-olds were statistically significant at the p=.05 fevel.
@Differences between 18-19 year-olds and 20-21 year-olds were siatistically significant at the p=.05 level.
&Differences between 18-19 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.
“Differences between 20-21 year-olds and 22-24 year-olds were statistically sigaificant at the p=.05 level.
Source: Q402, CALCAGE, Q612, Q615E, Q610, Q615D, Q615F, Q615A, Q611. Q615C, Q614. Q615B, Q615G, Q615H. and Q615J.
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Table 5-8.  Fall 1992 YATS - Slogan Recognition Among Females, by Age

16-17 18-19 20-21 2224

Slogan/Response Year-Olds* Year-Olds® Year-Olds® Year-Olds¢ Total®
“Be All You Can Be.”

Army 90.0 (1.6) 91.9 (0.9) 90.8 (1.5°  86.4 (1.2) 89.4 (0.7)
*Get an Edge on Life."

Army 698 2.1t 676 1.59@% 582 (200 459 (1.6) 58.4 (1.0)
* . It's Not Just a Job.
It's an Adventure.”

Navy 10.5 (1.4) 10.0 (1.2) 10.7 (1.5) 9.2 (1.1) 10.0 (0.8)
*"You Are Tomorrow.
You Arethe __."

Navy 28.6 (2.0) 26.7 (1.8) 28.2 (1.7 24.8 (1.6) 26.8 (0.9)
"You and the __.
Full Speed Abead."

Navy 34.5 (2.0) 34.6 (2.0) 333 (2.0 34.6 (1.7) 34.3 (0.9)

Air Force 68.6 (2.3)* 74.4 (1.9) 3.2 (2.5) 76.1 (1.1) 735 (1.0)
"The Few. The Proud. M

Marine Corps 429 1.7*** 569 1.7Y@& 655 (21" 155 (1.5) 62.4 (0.9)
"Be Part of the Action.”

Coast Guard 49 (0.9) 6.1 (0.9) 44 (09 4.1 (0.8) 48 (0.4)
"Help Others, Help Yourself."

Coast Guard 5.8 (0.9 8.3 (1.0) 10.0 (1.2) 8.3 (1.0) 82 (0.5)
“It's a Great Place to Start.”

Joint Service 8.6 (1.0) 9.1 (1.1) 9.1 (1.0) 9.9 (1.1) 9.3 (0.5)
*Opportunity is Waiting
For You.”

Joint Service 121 1.6t 157 (1.5) 177 (1.7 17.1 (1.4) 159 (0.8)
"Stand Up, Stand Out.”

Joint Service 58 (1.4) 9.3 (1.9% 7.3 (1.0)° 4.3 (0.8) 6.4 (0.5)
*Moving To and Through
the Objective.”

Controlf 54.0 (2.3)% 54.4 (2.1) 50.1 (2.4)°  58.2 (2.0) 54.6 (1.2)

Note: Tabled values are percentages with standard errors in parentheses.

SEstimates are based on 777 interviews.
bEstimates are based on 997 interviews.
CEstimates are based on 920 interviews.

dEstimales are based on 1,214 interviews.

CEstimates are bascd on 3.908 interviews.

fRepresents response category “Don't Know/Refused.”

*Differences between 16-17 year-olds and 18-19 year-olds were statistically significant at the p=.05 level.
#Diﬁ'erences between 16-17 year-olds and 20-21 year-olds were statistically significant at the p= .05 level.
* Differences between 16-17 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.
@pifferences between 18-19 year-olds and 20-21 year-olds were statistically significant at the p=.05 level.
&Diﬁ'mnces between 18-19 year-olds and 22-24 year-olds were statistically significant at the p=.05 level.
* Differences between 20-21 year-olds and 22-24 year-olds were statisticaily significant at the p=.05 level.

Source: Q402, CALCAGE, Q612, Q615E, Q610, Q615D, Q615F, Q615A, Q611, Q615C, Q614. Q615B. Q615G. Q615H, and Q615].
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Few youth correctly identified the Joint
Service slogans.> For example, the Joint
Service slogan, “It's a Great Place to Start”
was reported to be an Army slogan by 28.9
percent of the males and 23.0 percent of the
females. Only about 10 percent of the males
and 9 percent of the females identified the
slogan as being a Joint Service advertisement.
"Oy,portunity is Waiting for You" was the most
frequently recognized Joint Service slogan
(14.1 percent of males and 15.9 percent of
females) although the majority of youth still
reported this as an Army slogan. However,
effective Joint Service advertising is likely to
be heard as an advertisement for a specific
Service.

Several differences between specific
age groups are noteworthy. Among males, the
younger males (16-17 year-olds) showed
significantly greater recognition of the Army
slogan "Be All You Can Be.” than their older
counterparts (18-19 year-olds, 20-21 year-olds,
and 22-24 yearolds) (see Table S5-7).
Conversely, the older males showed greater
recognition of the Marine Corps slogan "The
Few. The Proud. The ." than their
younger counterparts. The same relationship
between this Marine Corps slogan and age was
also shown for females (see Table 5-8).

Summary of Military Advertising
and Youth Awareness

Most youth reported that they

had seen or heard some form of military
advertising within the past year (87.3 percent

of males and 84.7 percent of females).
Unaided recall was highest for Army
advertising (87.3 percent of males and 84.7
percent of females). In descending order of
recall frequency, respondents remembered
seeing or hearing advertising for the Army,
Marine Corps, the Air Force, the Navy, and
the Coast Guard. While this relative ordering
of Service-specific advertising recall was
shown for both males and females, males
indicated significantly more awareness of
Military Services’ advertising than females.

During the 1992 YATS, respondents
were asked a separate question regarding
awareness of Joint Service advertising. This
was a change from past practice where Joint
Service was merely an answer category but
never actually read to respondents. Frequency
of recall for Joint Service advertising was
higher this year than previous YATS
administrations (39.9 percent of males and 30.3
percent of females).

Advertising  awareness was  also
examined by selected sociodemographic and
behavioral characteristics such as school status,
AFQT group, geographic region of residence,
recruiter contact, and propensity. Few strong
associations were observed between these
characteristics for the YATS population and
their advertising awareness.

No consistent relationship emerged
between school status and  advertising
awareness. For example, a larger percentage of
postsecondary male students recalled Air
Force, Marine Corps, and. Coast Guard
advertising than did those with less education.

WESTAT, INC.
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However, non-senior high school males most
frequently recalled Army advertising, and high
school senior males most often recalled Navy
advertising.

A consistent pattern was observed
between predicted aptitude and advertising
awareness. Youth categorized in the high
AFQT group (i.e., those estimated to score in
AFQT percentiles 50-99) more frequently
recalled military advertising than youth
categorized in the low AFQT group (AFQT
percentiles 1-49). No consistent pattern was
observed in advertising awareness by
geographic region for either gender.

Statistically significant differences were
found between youth who reported having
contact with a military recruiter and those who
said they had never had any contact with a
recruiter. Sixty-five percent of males and 44
percent of females indicated that they had at
some time had contact with a military recruiter.
Except for the Army advertisements (where no
difference was observed), there was a positive

relationship between recruiter contact and
advertising awareness. Respondents who had
contact with a recruiter were more likely to
recall military advertising than  were
respondents who had not had contact with a
recruiter.

By and large, no consistent differences
were observed in advertising awareness for
those who were positive about the possibility of
enlisting in the military (i.e., active composite
propensity) and those who were negatively
inclined toward enlistment in the military.

Recognition of wvarious military
advertising slogans was most frequent for the
Army, Air Force, and Marine Corps slogans.
This is consistent with the unaided advertising
awareness results which indicated that youth
most often recalled seeing or hearing
advertising for the Army, Marine Corps, and
Air Force. One of the three Navy slogans was
correctly identified by at least 50 percent of
respondents. Coast Guard advertising slogans
were seldom recognized or correctly attributed
to the Coast Guard.
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6. TRENDS IN YOUTH ENLISTMENT PROPENSITY: 1984-1992

This chapter focuses on historical
trends in enlistment propensity, presenting data
spanning the years 1984 through 1992. (See
Appendix C for tables containing the data used
to create the figures for this chapter.) Over
this period, the greatest systematic variations in
propensity occurred in the years 1989 through
1992. Thus, these years receive particular
focus in this chapter.

Trends over this period are becoming
increasingly alarming as the 1992 YATS data
generally show a continuation in the decline of
positive enlistment propensity that began
during or shortly following Operations Desert
Shield and Desert Storm. For the first time in
the series, unaided mention of military
enlistment has also significantly declined for
youth in the youngest age category. In some
categories, enlistment propensity is at its
lowest aggregate level for the nine-year period
covered by this chapter.

The data presented in this chapter
differ from those in earlier chapters. First,
trends are examined for male youth only, since

propensity for female youth has remained
relatively stable across the period of interest.
Second, to establish survey data comparability
across the 1984 through 1992 YATS
administrations, supplementary  weighting
adjustments were applied to the data to
accommodate the changes in weighting
methodology over time.! Finally, the three age
groupings used in this chapter are different
from the four age groups used in previous
chapters of this report. In order to maintain
consistency with previous years, the three
groups discussed in this chapter are 16-18 year-
olds, 19-21 year-olds, and 22-24 year-olds.
Conditions confronting the YATS male
population in the years from 1984 through
1992 were complex. When Ronald Reagan
assumed the presidency in 1981, the national
unemployment rate was beginning a gradual
drop, which continued through 1989. National
optimism, as reflected in public opinion polls,
generally rose during this period, although
signs of fiscal and economic difficulty surfaced
towards the latter part of the 1984-1992 period.

1 Two forms of adjustment were required for alignment of 1984-1989 and 1990-1992 survey estimates. The first addressed sample frames.
Prior to 1990, residents of Alaska and Hawaii and youth with more than two years of postsecondary educational attainment were
considered ineligible for survey administration. These youth, eligible in 1990, 1991, and 1992 administrations, were deleted from the
analytic file for the later years. The second adjustment considered populations to which survey results were "adjusted to.” Prior to 1990,
weighting adjustments were implemented to reflect total number of households. In 1990 and subsequently, weighting adjustments have
been made to reflect Current Population Survey (CPS) estimates of YATS eligible youth (by gender and age). The survey weighting,
implemented for the 1984-1989 administrations, has been modified to reflect CPS estimates. Together, the sample frame and target
population adjustments have assured comparability of survey estimates from 1984 through 1992.
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World events and the implications for
America's military roles and responsibilities
were prominent in the public mind. The Berlin
Wall was torn down in 1989, signaling the
onset of a major change in posture of the Cold
War. The most momentous eveats of the
period began in 1990, when Iraq invaded
Kuwait, ultimately leading to the deployment of
over 500,000 U.S. troops to the Persian Gulf
in Operations Desert Shield and Desert Storm.
These latter events led to media emphasis on
the obligations borne by those who serve in the
military.  Attention also focused on the
demographics and characteristics of U.S.
Service members (active and Reserve) in the
Gulf, and the relative exposure of each
subpopulation to harm's way. Following the
Persian Gulf experience, a call for downsizing
the military resumed as part of a desire for a
"peace dividend" sought as a result of the end
of the Cold War.

Rapid changes in the military and
political environment continued as the 1992
YATS interviews were conducted. The plight
of Somalis caught between competing warlords
eventually led to the American-led Operation
Restore Hope. In addition, with the presiden-
tial campaigns and election taking place in
1992, concerns about homosexuals in the
military, the role of women in combat,
downsizing, the civil war in the former
Yugoslavia, and global political strategies
remained prominent in the public arena.

Trends in Composite Active
Propeansity

Although no year-to-year

differences were statistically  significant,
aggregate levels of composite active propensity
generally rose modestly in the period between
1984 and 1988. Additionally, the stability of
the series reflects known distinctions among
age groups. As may be seen in Figure 6-1,
positive composite propensity during this time
period ranged from approximately 36 percent
for 16-18 year-olds, to 22 percent for 19-21
year-olds, to approximately 16 percent for 22-
24 year-olds.

Male composite active enlistment
propensity (Figure 6-1), as measured over the
period from 1984 through 1992, peaked in
1989 for 16-18 year-olds and in 1990 for 19-24
year-olds. In subsequent years, propensity has
steadily declined for all age groups. For 16-18
year-old males, propensity to enlist reached its
lowest aggregate level for this nine-year period
in 1992. This decline is also seen for both
groups of older males, as their propensity
approached the lowest levels of the nine-year
period (particularly for the 19-21 year-olds).
In sum, the drop in propensity first observed
during the 1990 and 1991 survey years
continued its decline in 1992.

6-2
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Figure 6-1. Composite active propensity among males by age group, 1984-1992.

Trends in Service-Specific Propensity

Similar to the pattern observed for
composite active propensity, Service-specific
propensity, although somewhat less stable,
generally exhibited a moderate rise from 1934
through 1988. As discussed in Chapter 3 of
this report, the Army (Figure 6-2) and Air
Force (Figure 6-3) were most frequently cited
as enlistment possibilities, while the Navy
(Figure 64) and Marine Corps (Figure 6-5)
were less frequently mentioned.

Examination of trends in enlistment
propensity across all Services points to the
decline in positive propensity beginning in
1990 or 1991 as the most prominent feature of

the series. With few exceptions, positive
propensity peaked in 1989 and has spiralled
downward since.

Among the exceptions to this trend are
Army enlistment propensity among older males
and Navy enlistment propensity as expressed
by 19-21 year old males. Army propensity for
19-21 and 22-24 year-old males increased
during the period of Operations Desert Shield
and Desert Storm. In the two subsequent
YATS administrations, positive enlistment
propensity for both groups dropped sharply.
Navy enlistment propensity among 19-21 year
old males remained constant throughout the
1984-1992 period.
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Figure 6-2. Army propensity among males by age group, 1984-1992.
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Figure 6-3. Air Force propensity among males by age group, 1984-1992.
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Figure 6-4. Navy propensity among males by age group, 1984-1992.
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Figure 6-5. Marine Corps propensity among males by age group, 1984-1992.
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The greatest exception to the pattern of
peak and decline in t:e 1989-1992 years is
observed for marine Corps propensity.
Although propensity declined following
Operations Desert Shield and Desert Storm (as
with the other Services), propensity rose
modestly in 1992 for the two youngest age
groups. (This change is not statistically
significant.) While this change should not be
over-interpreted, it would appear that the
frequency of youth expressing positive
propensity toward Marine Corps enlistment has
stabilized or rebounded.

Trends in Propensity by
Sociodemographic Characteristics

P ropensity and School Status.
Positive composite propensity, by school group
over the 1984-1992 period, is presented in
Figure 6-6. Generally consistent in this time
frame is the observation that young high school
students are most likely to report positive
composite propensity. This is followed, in
order of decreasing frequency, by high school
seniors, noncompleters, high school graduates
(not currently enrolled in any school), and
postsecondary students.

As observed in most series presented in
this chapter, the greatest change in general
patterns occurred in the 1989-1992 YATS
administrations. With some exceptions,
propensity declined in the aggregate beginning
with the onset of Operations Desert Shield and
Desert Storm and has continued to drop in
1991 and 1992.

Although this pattern is quite clear,
only two yearly declines, noncompleters 1990-
1991 and high school graduates (not enrolled)
1991-1992, are  statistically  significant.
Nonetheless, across-the-board declines in the
number of male youth expressing positive

composite enlistment propensity are the norm,
regardless of school status.

Propensity and Employment Status.
Figure 6-7 presents trends in composite
propensity presented for male high school
graduates not currently enrolled in school.
This group represents youth who are an
important population of interest to the Military
Services. Although propensities of those not
employed are fairly volatile, this series
distinguishes clearly between youth looking for
work and those otherwise occupied. Youth
secking employment more frequently cite
military enlistment as an active possibility.

Propensity and Race. Trends in
propensity of minorities differ from those of
young White males. As Figure 6-8 shows,
while the propensity of White males rose
steadily from 1985 through 1990, the
propensity of Black males dropped from 1986
to 1987, and again from 1989 to 1990. The
1989 to 1990 drop is important, coinciding
with the Gulf War and public concerns that
Blacks would be placed in harm's way in
disproportionate numbers.

This declining trend continued in 1992,
with the lowest frequency of Blacks expressing
positive enlistment propensity in the nine years
considered in this report. The decline was
mirrored by a significant decrease in the
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Figure 6-6. Composite active propensity among males by education status, 1984-1992.
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Figure 6-7. Composite active propensity among male high school graduates not currently enrolled by
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Figure 6-8. Composite active propensity among males by race, 1984-1992.
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numbers of White youth stating positive
enlistment propensity.

Propensity and Region. From 1985
through 1990, prapensity rose in all regions of
the country at about the same rate, as shown in
Figure 6-9. More recently, from 1990 to
1991, propensity fell across the country at
approximately the same rate. Propensity in the
West appears somewhat more variable than in
the rest of the couyntry, being lower than that in
the South in 1985, and higher than in the North
East and North Central two years later.

The general pattern of decline,
regardless of region, has continued into 1992.
Despite minor shifts, composite active
propensity has marginally lowered across the
nation.

Unaided Mentions

Unaided mentions of military
service as a career option are qualitatively
different than aided mentions as obtained in
composite and Service-gpecific mentions. This
shift in a historically stable baseline is worthy
of close attention.

Prior to any specific questions in the
YATS questionnaire regarding propensity to
join the military, respondents were asked, in
general terms, about their plans for the next
few years. The percentage indicating a
likelihood of joining the military, without
prompting from the interviewer, is reported as
"unaided” propensity. Figure 6-10 shows
trends in unaided propensity.

Individuals who  volunteered an
ealistment propensity (unaided) were fewer in
pumber than those who responded positively to
the direct (aided) propensity questions.
Unaided mentions of enlistment in the military
as a possible course of action for the future
stayed very stable over the nine years from
1984 through 1992. In 1984, 9.1 percent of
16-18 year-olds mentioned military enlistment,
while the figure for 1991 was 12.9 percent.
Unaided mentions essentially showed no
change for the older two age groups. While
active composite propensity fell from 1990 to
1991 among 16-18 year-old males, unaided
mentions increased, suggesting that while the
propensity to enlist was dropping, awareness of
the military as a job option was increasing.

In 1992, the first statistically
significant shift in this series took place when
16-18 year-olds cited military service as a
career option significantly less frequently than
they had in 1991.

Summary of Trends in Youth
Propensity 1984 - 1992

This chapter presents ap overview
of trends in male propensity from the 1984
through the 1992 YATS administrations.
Propensity has generally increased, with minor
fluctuations, through the 1980s. Between 1989
and 1990, propensity dropped for 16-18 year-
olds, high school seniors, and Blacks, while it
rose among 19-21 and 22-24 year-olds and
non-students in the labor market. The increase

WESTAT, INC.

6-9




[ N
o 3]

-
[34]

% POSITIVE

-
o

o
}—
]

[$))
1% s

r
|
I

—a— 1618
—e— 19-21

— e 2224

 —

4

1984 1985 1986 1987 1988 1989 1990 1991 1992

{
? YEAR
1

T 1

Figure 6-10. Unaided meations among males by age group, 1984-1992.

in propensity among 19-21 and 22-24 year-olds
seems to be driven primarily by propensity to
enlist in the Army, as similar trends are not
observed for the Navy and Air Force, and only
among 22-24 year-ol s for the Marine Corps.
From 1990 to 1991, propeasity
decreased  slightly among nearly all
demographic groups. The sole exception
observed was non-student high school
graduates who do not have a job. However,
unaided mention of possible enlistment
increased in frequency at the same time
propensity was dropping, suggesting youth are
generally more aware of ealistment as a job
option, aithough fewer of them expect to enlist.
With the addition of 1992 YATS data
to the historical series, the patterns previously

observed since 1989 become more clear. The
derline in aggregate male positive propensity,
whether composite or  Service-specific,
continued. In some cases, the number of youth
expressing positive propeasity reached its
lowest level in the history of the series.

Some departures from this trend exist,
however. The most striking departure from a
general decline in the frequency with which
Military Service is mentioned as an actively
considered option is demonstrated in Marine
Corps  propensity. Unlike  composite
propensity or expressed propensity for the
other Services, Marine Corps enlistment
propensity actually increased over 1991 levels
for the two youngest age groups. Although not
statistically significant, this change from the
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pattern observed in the past few years may
signal a stabilization or rebound, in Maripe
Corps enlistment propensity.

Unaided mentions of enlistment
propensity remained remarkably stable from
1984 through 1991 with no significant year-to-
year changes taking place. In 1992, however,
the frequency of unaided mentions by youth
16-18 years old dropped significantly. While
the permanence of this drop cannot be guessed
at this time, its occurrence is unprecedented.
The decline in unaided propensity serves to
underscore the general decline observed (with
exceptions) for composite and Service-specific
propeasity in 1992.
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COMPARISON OF RESERVE
PROPENSITY AS MEASURED BY
UNAIDED AND AIDED VERSIONS




COMPARISON OF RESERVE PROPENSITY AS MEASURED BY
UNAIDED AND AIDED VERSIONS

Since its first administration in
1975, the YATS questionnaire has undergone
continual improvement and revision in response
to changes in the Department of Defense's
(DoD) information requirements. Some of
these changes in the YATS instrument have
been implemented to increase the measurement
precision of important YATS indicators. One
of the more significant recent departures from
previous YATS instrumentation is in the
measurement of Reserve propensity as
implemented in the 1990 and 1992 YATS
questionnaires.

This appendix describes the use of two
versions of the Reserve propensity section
labeled "unaided” and "aided.” For the
purposes of this analysis, unaided propeasity
corresponds to the method of asking Reserve
propensity questions in 1989 and previously.
Aided propensity refers to a version of the
Reserve propensity section introduced in the
1990 YATS administration and repeated in the
1992 administration.
propensity estimates provided by each version,
overall, and by selected subgroups of the
YATS population, are presented in this
appendix to indicate the magnitude of
differences produced by each version of the
questions.  After briefly considering these
differences, a recommendation is provided for
the use of Reserve propensity by analysts in the
immediate future. Next, this appendix

Differences in the

considers the possible combination of
information from the two propensity versions
through the use of a2 linear model for equating
estimates obtained from each version. Finally,
the findings presented in this appendix are
summarized.

Unaided and Aided Reserve
Propensity Versions

Rserve propensity, as measured

by YATS, has always utilized the same two
questions. In the context of what the
respondent might be doing in the next few
years, the YATS Reserve propensity questions
are:
Q505 How likely is it that you will
be serving in the National
Guard?

Q507 How likely is it that you will
be serving in the Reserves?

The difference in versions is not related
to the questions themselves but rather to the
total context within which they are asked. In
the unaided version, the Reserve propensity
questions appear within a series of questions
asking the likelihood of working in a variety of
occupations and serving in the active military.
The aided version of these questions is
distinguished by the use of an introduction
preceding the questions.
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Some DoD analysts, reviewing the
historically low frequency of positive Reserve
propensity, have expressed the opinion that
Reserve and National Guard ealistment options
are not as "top-of-the-mind” considerations as
is active component enlistment. Basically,
when asked the Reserve propensity questions,
some youth do not understand the question
because "Reserve” does not convey an option
in the same way as, for example, "Navy."

To counter uninformed responses, a
version of the Reserve propensity section was
devised that contained the following
introduction read immediately before the
questions:

There are ways to serve in the military

that allow you to stay in your

hometown area and have a regular full-
time job or go to school. If you
enlisted in a military Reserve or

National Guard unit, you could serve

and be paid for one weekend 2 month

and two weeks of additional training
each year. Of course, if a national
emergency or local disaster occurred,
you could be called up for active duty.

With this in mind...

The expectation was that such an aided
or informed response might more accurately
reflect how youth would evaluate their
opportunities when confronted with career
choices.

Both the aided and the unaided versions
of the Reserve propensity questions were asked
of youth during the 1990 and 1992 YATS
administrations. In each administration, youth
were randomly selected to receive one or the
other version of the propensity questions. As a

consequence, approximately five thousand
youth, during both administrations, were
administered each version of the Reserve

propensity questions.

Comparing Unaided and Aided
Reserve Propensity - 1990 and 1992

Tables A-1 through A-10 present
estimated Reserve propeasities, by version, for
the 1990 and 1992 YATS administrations.
Results in these tables are preseated overall and
broken out by significant population
subgroups. Even the most brief examination of
the differences between levels reveals a
substantial difference in the responses elicited
by the two versions. Responses to the aided
version of the Reserve propensity questions
were more frequently positive.

Statistical tests of the differences
between versions reveal that, in well over half
of the comparisons, the aided version of
Reserve propensity questions yielded more
frequent positive responses. This finding is
both in line with market research findings
regarding aided and unaided responses and the
issue of informed response as formulated by
some DoD analysts. Once aware of the
dimensions of the Reserve enlistment option,
this choice becomes more salient, and therefore
more frequently accepted as an active
alternative. Forgoing any discussion of the
correctness of the speculations, two practical
questions are raised by these results. These
are: (1) Which version of Reserve propensity
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should analysts report? and (2) Is there any
relationship between the estimates produced by
the two versions? These questions will be
addressed in the following two sections.

Reserve Propensity - Which Version
to Report?

Presently, this question is easily
answered. The historical series of YATS
propensity measures most frequently used
covers the years from 1984 through the
present. Within this period, only the unaided
measure was used until 1990. Therefore, in
order to track trends in Reserve propensity, it
is necessary that the unaided measure be
reported. This is the convention followed in
the measures reported in Chapter 4 of this
document.

Although determined in a
straightforward manner, this decision incurs a
cost. As each version of the Reserve
propensity section was administered to half of
the respondents, each propensity estimate,
including those for the unaided version, has
only three-quarters the precision it would have,
had it been administered to the full YATS
sample. A review of the analysis detail
presented in Chapters 3 and 4 should
underscore the cost of only reporting on half of
the YATS sample. The halving of sample size
makes many subgroup comparisons untenable.

Equating Unaided and Aided Reserve
Propensity Measures

s s ith two administrations

completed using the altemative Reserve
propensity measures, investigations have begun
to determine whether a robust transformation
exists between the versions. This section
reports preliminary results of this investigation.

The data used in this first investigation
are the estimates provided by both versions
reported in Tables A-1 through A-10. Each
provides, for both YATS administrations, a
pair of aggregate estimates of Reserve
propensity.  Initial zero-order correlations
revealed a consistent and strong linear
relationship between aided and unaided
measurements regardless of administrative
year, gender, or other characteristics.
Subsequent linear modeling led to multiple
regression estimating unaided propensity from
aided propensity as shown in Table A-11.

The results of this effort indicate that
aggregate unaided Reserve propensity can be
accurately predicted from aided propensity.
(The direction of the prediction is reversible.)
This simple model of transformation between
aided and unaided Reserve propensity is
capable of explaining over eighty percent of the
variance in the alternative version. Subsequent
investigation should provide a method for
combining aided and unaided responses and

WESTAT, INC.
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extending either Reserve version with forward
or backward compatibility with other Reserve
propensity version questions.

Summary of the Comparison of
Reserve Propensity Measures

In 1990 and 1992, identically
distinct versions of the Reserve propensity
sections were administered to half-samples.
One version continued the practice of asking
Reserve propensity questions within a series of
occupational and active component propensity
questions. This is termed the unaided version.
The alternative version, termed the aided
version, preceded the Reserve question with an
introduction that summarized the dimensions of
Reserve service.

The two versions produced different
estimates of aggregate propensity for the
Reserves. The aided measure was consisteatly
higher in aggregate positive responses than the
unaided version. For historical comparability,
it is recommended that analysts use the unaided
measure. This is the convention that has been
adopted for this report.

Preliminary modeling of the
relationship between the two versions,
however, has revealed a strong linear relation
between the two Reserve propenasity versions at
the aggregate level.  Subsequent analysis
should determine whether a  suitable
transformation exists that will allow combining
or restating Reserve propensity estimates.

A4
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Table A-1. Percentage of Positive Composite Reserve and Reserve Component Propeasity,
by Propensity Version, Fall 1950 and Fall 1992 YATS

1990 1992
Unaided Aided Unaided Aided
Component Version® Versioa® Version® Versiond
Composite 127 (06 158 (0.6) 110 (06 152 (0.6
National Guard 7.7 05 121 ©.5) 48 (0.4 9.4 (0.6)
Reserves 9.7 (0.5 110 (0.6) 93 (05 118 (0.6)

Note: Tabled values are percentages with standard errors in parentheses.

REstimates are based on 4,852 interviews.
bEgimates are based on 4,945 interviews.
SEsimates are based oa 5,132 interviews.
dEximates are based on 5,455 interviews.

Source: RSVNG84, Q505, Q507, and VFORM.
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Table A-2. Percentage of Positive Composite Reserve and Reserve Component Propeasity,
by Propensity Version and Respondent Geader, Fall 1990 and Fall 1992 YATS

1990 1992

Unaided Aided Unaided Aided

Gender/Component Version® Version? Version® Versiond
Males

Composite 191 (0.8) 216 (0.9) 150 7 215 (1.0)

National Guard 11.4 (09 164 (0.7 66 (06 133 (0.9

Reserves 147 ©7N 151 (09) 127 (06 169 (0.9)
Females

Composite 67 ©7 105 (0.7 7.1 (0.8) 9.0 0.7

National Guard 4.2 (0.9 83 0.7 29 (0.5 5.6 (0.6)

Reserves 49 (0.7 72 .7 6.0 (0.8) 68 (0.8)

Note: Tabled values are percentages with standard errors in parentheses.

SEgtimates for males are based on 3,151 interviews; estimates for fomales are based on 1,700 interviews.
DEgtimates for males are based on 3,211 interviews; estimates foc females are based on 1,734 interviews.
Estimates for males are based on 3,231 interviews; estimates for females sre based on 1,901 interviews.
A stimates for males ase based oa 3,448 interviews; estimates for females are based on 2,007 interviews.

Source: RSVNG84, Q505, Q507, Q402, and VFORM.

A6

WESTAT, INC.




Table A-3. Percentage of Positive Composite Reserve and Reserve Component Propensity Among
Males, by Propensity Version and Respondent Age, Fall 1990 and Fall 1992 YATS

1990 1992
Unaided Aided Unaided Aided
Age/Componcnt Version® Versioo® Version® Versiond
1617 Year-Olds
Composite 26 (21 344 (7 228 (1.8) 303 (2.0
National Guard 190 (1.8) 269 (1.6) 92 (13) 188 (1.8)
Reserves 214 (LD 211 (1D 207 (1.7 214 (2.1)
18-19 Year-Olds
Composite 18.1 (1.3) 244 (23) 187 20 229 (2.1)
National Guard 84 (12) 179 2.0 80 (1.5 147 (1.7
Reserves 159 (13) 184 (22 166 (1.8) 186 (2.1)
20-2] Year-Olds
Composite 155 (1.8 17.1 (1.8) 119 (1.8) 195 (2.1)
National Guard 93 (1.4 117 (1.4 62 (1.1) 106 (1.7
Reserves 118 (1.6) 123 (1.5 96 (1.6) 169 (1.9
22-24 Year-Olds
Composite 139 (1.6) 130 (1.9 92 (1.0)0 159 (23
National Guard 89 (1.3) 104 (1.2 44 (0.8) 104 (2.1)
Rescrves 106 (1.5 102 (1.1 76 (1.0) 126 (2.2

Note: Tabled values are percentages with standard errors in parentheses.

AEstimetes for 16-17 year-olds are based on 819 interviews. SEstimates for 16-17 year-olds are based on 678 interviews.
Estimates for 18-19 year-olds are based on 811 istetviews. Estimates for 18-19 year-olds are based on 818 interviews.
Estimates for 20-21 year olds are based on 693 iterviews. Estimates for 20-21 year olds are based on 746 imerviews.
Estimates for 22-24 year-6ids are based on 828 interviews. Estimates for 22-24 year-olds are based on 989 interviews.

DEgtimates for 16-17 year-olds are besed on 837 interviews. 9Egimates for 16-17 year-olds are based on 718 interviews.
Estimates for 18-19 year-olds are based on 795 interviews. Estimates for 18-19 year-oids are based on 921 interviews.
Estimates for 20-21 year olds are based oa 723 interviews. Estimates for 20-21 year olds are based on 778 intsrviews.
Estimater for 22-24 year-olds are based on 856 interviews. Estimates for 22-24 year-olds are based on 1,031 interviews.

Source: RSVNG84, Q505, Q507, Q402, CALCAGE, and VFORM.
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Table A-4. Percentage of Positive Composite Reserve and Resesve Compounent Propensity Among
Females, by Propeasity Version and Respondent Age, Fall 1990 and Fall 1992 YATS

_1990 1992
omided o Uraided -

WC v » s v 3 b v . ¢ v > ‘
1617 Year-Olds

Composite 108 (1.8) 18.8 (2.6) 10.7 Q.7 143 Q2.3)

National Guard 6.5 (1.3) 162 (2.5) 46 (-) 72 (1.9)

Reserves 84 (1.6 109 (22 9.0 (1.7 104 (2.0)
18:19 Year-Olds

Composite 87 (1.0 9.6 (2.0) 8.4 (1.6) 109 (1.9

National Guard 59 (=) 6.7 (1.6 23 (=) 76 (1.6

Reserves 59 (1.5) 68 (1.6) 7.7 (1.5) 9.4 (1.9)
2021 Year-Olds

Composite 47 (1.2) 75 (1.5) 58 (1.3) 76 (1.8)

National Guard 31 -) 65 (1.9 28 (=) 36 )

Reserves 32 ) 46 (~) 49 Q1.3 6.5 (1.9)
22:24 Yoar-Olds

Composite 40 (1.0) 79 (1.¢) 48 (1.4) 58 (13)

National Guard 22 ) s6 (1.0 24 (=) 51 (1.3)

Reserves 30 ) 70 (1.3) 3.7 () 33 (=)

Note: Tabled values are percentages with standard errors in pareathesss.

SEgtimates for 16-17 year-olds arc based on 427 interviews. SEstimates for 16-17 year-olds are based on 372 interviews.
Eastimates for 18-19 year-olds sre based oa 420 isrsrviews. Estienstes for 18-19 year-olds are based on 438 interviews.
Estimates for 20-21 year olds are based oa 380 imterviews. Estimates for 20-21 year olds are besed on 456 interviews.
Estimates for 22-24 year-olds sre based on 473 imerviews. Estimstes for 22-24 year-olds are based on 58S interviews.

DEsimates for 16-17 year-olds are based on 413 imtecviows. SEaisates for 16-17 year-olds are based on 405 interviews.
Estimates for 18-19 yesr-olds are based on 408 interviews. Estimetes for 18-19 year-olds are based oa 509 interviews.
Estimates for 20-21 year olds are based oa 420 imterviews. Estimates for 20-21 year olds are based on 464 interviews.
Estimstes for 22-24 year-olds are besed on 491 imterviews. Estimetes for 22-24 year-olds are based on 629 interviews.

(=) Indicates cell sizs of less than 20 respondents; standard error estimats is not reliabls.
Source: RSVNGS4, Q30S, Q507, Q402, CALCAGE, sad VPORM.
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Table A-S. Percentage of Positive Composite Reserve and Reserve Component Propensity Among
Males, by Propensity Version and Racial Background, Fall 1990 and Fall 1992 YATS

1990 1992
Unaided Aided Unaided Aided
Raoce/Component Version® Version® Version® Veniond
White
Composite 162 0.7 190 (0.7 134 0.7 181 (0.8)
National Guard 93 (0.7) 145 (0.6) $9 (0.5 105 (0.6)
Reserves 123 ©7 131 ©D 1.1 (06 141 (0.8
Black
Composite 339 (32) 345 (3.7 231 (1) 45 @*2)
National Guard 22 (34 251 (28) 105 (=) 300 43
Reserves 268 (28) 256 (4.0 202 (28) 322 (4.2)
Qther®
Composite 254 (33) 314 (32) 24 (26) 268 (29
National Guard 49 (22) 252 (29 92 (19) 166 (2.8)
Reserves 215 34 221 (9 213 (24) 249 (28

AEgimates for Whits youth are based on 2,588 imserviews.
Esimates for Black youth are besed on 241 interviews.
Estimates for Other youth are based on 289 interviews.

bEatimates for White youth ars based oa 2,626 intsrviews.
Estimates for Black youth are based on 236 interviews.
Estimates for Other youth are based on 315 interviews.

Source: RSVNG¥, Q505, Q507, Q402, Q714, and VFORM.

Note: Tabled valuss are percentages with standard errors in parenthesss.

SEatimates for Whits youth are based on 2,639 isterviews.
Estimetes for Black youth are based oa 218 interviews.
Estimatss for Other youth are based on 358 inserviews.

9 imates for White youth arc based on 2,831 imserviews.
Estimstes for Black youth are based on 246 inserviews.
Estimetos for Other youth are based on 351 inserviews.

©"Other” includes the categorics “Asian or Pacific Islander,” "American Indian or Alaskan Native,” or “Other.”
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Table A-6. Percentage of Positive Composite Roserve and Resorve Component Propensity Among
Females, by Propensity Version and Racial Background, Fall 1990 and Fall 1992 YATS

1990 1992
Unaided Aided Unsided ided
Race/Component Version® Version® Version® Versiond
White
Composite 52 0.7 86 0.7 5.0 (0.8 68 (0.7
National Guard 32 (0.6 66 (0.7 2.0 (0.4) 44 (0.7
Reserves 3s (0.6 56 0.7 43 (08) 50 (0.7
Black
Composite 129 7N 190 (3.0) 148 27 188 (3.8)
Nationai Guard 87 (9 156 (29) 59 () 103 ()
Reserves 114 27 154 @27 123 (21) 146 (3.3)
Qther®
Composite 1.5 (3.0) 214 (52 154 (34) 153 (2.6
National Guard 73 (9 175 489 77 ) 105 (=)
Reserves 69 (v 117 (3.0 131 () 136 (29

Note: Tabled values are percentages with standard errors in pareathesss.
SEstimates for Whits youth are based on 1,521 interviews.

SEstimates for Whits youth are based oa 1,351 interviews.
Estimates for Black youth are based cn 137 imerviews.
Estimates for Other youth are based oa 156 interviews.

DEstimates for Whits youth are based on 1,390 interviews.
Estimetes for Black youth are based on 184 interviews.
Estimates for Other youth are based on 150 interviews.

#*Other” includes the catogories “Asian or Pacific Ilander,” *American Indian or Alaskan Native,” or "Other.”

(~) Indicates cell sizs of less than 20 respondents; standard error estimete is not reliable.

Source: RSVNGS4, Q505, Q507, Q402, Q714, and VFORM.

Estimates for Black youth are based oo 194 interviews.
Estimates for Other youth are based on 174 imerviews.

OF stimates for Whise youth are based oa 1,619 inserviews.
Estimetes for Black youth are based on 189 interviews.
Estimates for Other youth are based on 190 interviews.
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Table A-7. Percentage of Positive Composite Reserve and Reserve Component Propensity Among
Males, by Propensity Version and AFQT Score, Fall 1990 and Fall 1992 YATS

1990 1992
’ Unaided Aided Unaided Aided

Aptitude/Componeat® Version® Version® ; Versiond Version®
High AFOT

Composite 122 (0.8) 159 (0.9) 11.9 (0.7 14.3 (0.9)

National Guard 6.8 (0.3) 11.4 (0.3) 42 (0.9) 8.7 (0.6)

Reserves 9.1 (0.7) 11.0 (0.9) 10.5 (0.7) 10.8 (0.8)
Low AFOT

Composite 29.7 (1.9) 305 (1.9 20.1 (1.5) 336 (2.2

National Guard 184 (1.9) 24.1 (1.9 108 (1.3) 210 (2.1)

Reserves 234 (1.6) 215 (2.0 164 (1.3) 272 2.1

Note: Tabled values are percentages with standard errors in parentheses.

SHigh aptitude is defined as predicted scores in Categories L-IMIA (perceatiles 50-59) of the Armed Forces
Qualificstion Test (APQT).

Low sptitude is defined as predicied scores in Categories HIIB-V (percentiles 1-49) of the AFQT.

PExtimases for high AFQT youth are based on 2,119 interviews; estimates for low AFQT jouth are based on 1,002 interviews.
CEsimates foc high ARQT youth sre based on 2,173 interviews; estimates for low AFQT youth are based on 1,038 interviews.
‘mwwmmmmuunwmnwmmmwu9um.
SEstimates for high APQT youth are based on 2,515 interviews; estimates for low AFQT youth are based on 933 intervisws.

Source: RSVNG84, Q505, Q307, Q402, AFQTHIGP, AFQTLOGP, and VFORM.
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Table A-8. Percentage of Positive Composite Reserve and Reserve Component Propensity Among
Females, by Propensity Versiom and AFQT Score, Fall 1990 and Fall 1992 YATS

1990b 1992
Unaided Aided Unaided Aided

Aptitude/Component® Version Version Version® Versiond
High AFOQT

Composite - - 42 0.7 39 (0.6)

National Guard - - 1.9 (0.5 25 (0.5

Reserves - - 36 0.7 28 (0.5
Low AFOT

Composite - - 11.6 1.7 170 (1.7)

National Guard - - 45 (1.0 103 (1.4)

Reserves - - 9.7 (1.5 130 (1.8

Note: Tablod values are psrcentages with standard srvors in perenthesss.
*High aptituds is defined as predicted scores in Categoriss I-HIA (percentiles 50-59) of the Armed Forces
Qualification Test (AFQT).
Low aptitude is defined as predicted scores in Categories IIIB-V (percentiles 1-49) of the AFQT.
DAFQT scores were not calculated for females in 1990.
SEstimates for high ARQT youth arc based on 1,33$ interviews; estimates for low AFQT youth are based on 566 interviews.
‘mnmmmnuuul.mmmuuﬁmmmmuumm«.

Source: RSVNGS4, Q505, QS07, Q402, ARQTHIGP, APQTLOGP, and VFORM.
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Table A-9. Percentage of Positive Composite Reserve and Reserve Component Propensity Among
Males, by Propensity Version and Geographic Region, Fall 1990 and Fall 1992 YATS

1990 1992
Unaided Aided Unaided Aided
Region/Component Version® Version® Version® Versiond
Northeast
Composite 181 (1.9) 164 (1.4) 128 (1.4) 214 (22
National Guard 94 (1.5) 108 (1.3) 39 06 123 (2.1)
Reserves 146 (19 121 (13) 116 (15 115 (1.9
North Central
Composite 144 (1.4) 202 (1.4) 118 (14 1715 22
National Guard 9.7 (12) 156 (1.3) $2 (1.0) 100 (1.8)
Rescrves 115 (1.4 125 (1.4 106 (1.1) 134 (1.9
South
Composite 255 (1.8) 239 (1.4 190 (1.5 250 (1.9
National Guard 151 (1.8) 190 (1.2) 96 (1.2) 160 (1.6
Rescrves 191 (1.6) 172 (1.5 154 (13) 196 (1.
West
Composite 141 (1.7) 251 (24 137 QA 202 21)
National Guard 83 (1.8) 185 (2.0 s4 (1.1) 136 (1.8
Reserves 11.0 (1.5) 182 (2.4) 122 (1.7 157 (1.8)

SEgtimates for Northeast are based on 654 interviews.
Estimates for North Ceatral are based on 851 interviews.
Estimates for South are based cn 1,051 intesviews.
Estimates for West are based on 595 interviews.

bEstimates for Northeast are based op 691 interviews.
Estimates for Nocth Central are based on 805 interviews.
Estimates for South are based oa 1,075 interviews.
Estimates for West are based on 640 interviews.

Source: RSVNGS4, Q505, Q507, Q402, REGION, and VFORM.

Note: Tabled values are percentages with standard errors in parentheses.

SEstimates for Northeast are based on 652 interviews.
Estimates for Nocth Central are based on 914 intsrviews.

Estimates for South are based on 1,134 interviews.

Estimates for West are based on 531 interviews.

dEimates for Northeast are based on 683 interviews.
Estimates for North Central are based on 946 interviews.

Estimates for South are based on 1,196 interviews.

Estimates for West are based on 623 interviews.
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Table A-10. Percentage of Positive Composite Reserve and Reserve Component Propeasity Among
Females, by Propensity Version and Geographic Region, Fall 1990 and Fall 1992 YATS

1990 1992
Unaided Aided Unaided Aided

Region/Component Version® Version® Version® Versiond
Northeast

Composite 38 () 9.7 (1.7 9.5 (19) 111 (23)

National Guard 22 (9 69 (1.9 39 (=) 59 (195

Reserves 19 7.1 .9 74 (1.6) 93 (2.2
North Central

Composite 7.6 (1.6) 9.2 (1.6) 41 (1)) 59 (1.4

National Guard 37 ) 172 (1.6) 1.7 ) 40 (9

Rescrves 66 (1.9 55 (1.2 35 () 43  (9)
Soyth

Composite 73 (1.2) 105 (1.9) 82 (1.9 99 (1.3)

National Guard 43 (1.0 86 (1.3) 35 (-) 61 (1.2

Reserves 53 (1.1) 74 (1.3) 71 (1.9) 74 (12
West

Composite 76 1.7 137 (22 68 (2.1) 9.6 (22

National Guard 68 (1.7 112 (2.0 25 (=) 65 ()

Reserves 50 (0 98 (1.8 61 (=) 65 (.7

Note: Tabled values are percentages with standard errors in parentheses.

SEgtimates for Northeast are based on 335 interviews. CEstimates for Northeast are besed on 391 interviews.
Estimates for North Central are bassd on 458 interviews. Estimates for North Ceatral are based on 542 interviews.
Estimates for South are based on 585 interviews. Estimates for South are based oa 661 interviews.
Estimates for West are based on 322 interviews. Estimatss for West are based on 307 interviews.

bEstimates for Northeast are based on 389 interviews. 9Estimates for Northeast are based on 414 interviews.
Estimates for North Central are based on 453 interviews. Estimetes for North Contral are based on 556 imerviews.
Estimstes for South are based on 585 interviews. Estimates for South are based on 695 inerviews.
Estimates for West are based oa 307 interviews. Estimates for West are based on 342 interviews.

() Indicates cell size of less than 20 respondents; standard error estimaie is not reliable.
Source: RSVNG84, Q505, Q507, Q402, REGION, and VFORM.
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Fall 1992 YATS

A. Analysis of Variance for Propensity Regression Model

Table A-11.Multiple Regression Estimating Unaided Propensity From Aided Propensity, Fall 1990 and

Sum of Mean
Source DF Squares Square FValue Prob>F
3 6149.6 2049.9 2489  0.0001

Error 170 1399.8 8.2
C Total 173 7549.4

B. Fit of Model to Actual Propensity Values
Root MSE 29 R-sgare 0.81
Dep Mean 10.0 Adj R-sq 0.81

C. Parameter Estimates
Variable DF Estimate Error  Parameter=0 Prob > |T|
INTERCEPT 1 0.88 0.49 -1.79 0.0757
AIDPROP 1 0.72 0.04 19.15 0.0001
GENDER 1 0.97 0.58 1.67 0.0964
YEAR 1 111 0.44 2.55 0.0118
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APPENDIX B

ADDITIONAL FINDINGS ON
MILITARY ADVERTISING




Males® Females®
Amy
White 874 (0.6) 840 (1.0
Black 884 (2.1) 874 (2.6)
Hispanic 863 (249 882 (2.4)
Other® 836 Q7 758 (4.6)
Navy
White 545 (0.8) 436 (1.2
Black 506 (3.3) 435 A1)
Hispanic 509 @3.1) 41.5 (4.0
Other® 428 (3.2) 389 @4.1)
Air Force
‘White 59.7 (1.0 462 (1.1)
Black 464 (2.8) 330 (3.5
Hispanic 534 (3.9 50.1 (4.0)
Other® 429 29 398 (4.0)
Marine Corpe
White 726 (0.8) 60.7 (1.2)
Black 703 (2.8) 504 (3.4)
Hispanic ) 69.1 (3.9 648 (3.7
Other® 63.6 (33 65.0 (3.9
Coast Guard
White 253 (0.7 174 (1.0)
Black 195 (2.6) 11.7 2.9
Hispanic 206 (3.1) 139 (2.4)
Other® 174 (2.3) 120 (=)
Joint Servi |
White 410 (0.9 322 (0.9
Black 374 (3.0 236 (3.2
Hispanic 344 (29 248 (3.4)
Other® 321 (3.5 212 (3.9
Note: Tabled values are percentages, with standard errors in pareatheses.
SEstimates are based oa 5,756 interviews.
bEstimates are based on 3,294 interviews.
€*Other” includes the categorics "Asian or Pacific Islander,” “American Indian or Alaskan Native,” and “Other.*
(=) Indicates a cell size of less than 20 respondents; standard error estimate is not reliable.
" Source: Q402, V617..MY, V61TNAVY, V617AIRF, V61TMARN, V617CGRD, Q608, Q714, and Q715.
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Table B-2. Fall 1992 YATS - Unaided Advertising Awarencss, by Employment Status and Gender
Malcs* Females®
Ammy
Employed 878 (0.7) 864 (1.0)
Not Employed, Looking 4.7 1.9 825 (2.8)
Not Employed, Not Looking 882 (0.9) 81.5 (.0
Navy
Employed 53.7 (1.0) 438 (1.2)
Not Employed, Looking 526 (2.0 438 @3.1)
Not Employed, Not Looking 539 (.2 422 Q.95
Air Force
Employed 58.1 (1.1) 452 (1.2)
Not Employed, Looking 540 Q.1) 418 (2.8
Not Employed, Not Looking 578 (1.7 438 (2.9)
Marine Corps
Employed B2 (0O 609 (1.4)
Not Employed, Looking 676 (2.1) 632 9
Not Employed, Not Looking ne .0 544 (2.6)
Coast Guapd
Employed 256 (0.9 182 (1.1
Not Employed, Looking 194 (1.8) 112 1.7
Not Employed, Not Looking 2385 1.6 149 (1.8)
Joint Service
EBmployed 409 (1.0 311 (1.2)
Not Employed, Looking 383 @2.1) 268 (3.0)
Not Employed, Not Looking 383 (1.9 302 (2.1)
Note: Tabled values are percentages, with standard ervors in pereatheses.
SEstimates are based on 5,756 interviews.
bEgimates are based on 3,294 interviews.
Source: Q402, V61TARMY, V61TNAVY, V61TAIRF, V61 TMARN, V617CGRD, Q608, and VEMPSTAT.
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Table B-3A. Fall 1992 YATS - Slogan Recognition Among Males, by Age
1617 18-15b 20-21¢ 22-24¢

Slogan/Response Year-Olds Year-Olds Year-Olds Year-Olds Total®

*Be AN You Can Be."
Army 919 (0.8) 884 (1.0) 88.1 (1.2 87.2 (1.1) 88.7 (0.6)
Air Force 28 (0.6 3.0 (0.5 58 (0.3 33 (04 3.7 (03)
Marine Corps 08 (03) 14 (04) 1.1 (0.4 1.8 (0.4) 13 (0.2
Navy 2.1 (0.6 26 (0.5 22 (0.4 28 (0.4 24 (0.2
Coast Guard 0.1 ) 0.2 ) 00 ) 0.0 -) 0.1 (=)
Joint Service 1.7 (©.3) 24 (0.5) 1.6 (0.4 26 (0.5 21 (02)
Don’t Know/Refused 0.7 -) 2.1 (0.6) 1.2 (03 24 (0.5 1.7 (0.2)

*Get an Edge on Life."
Army 7.7 (1.5) 71.6 (1.5) 640 (1.7) 571 (1.9) 65.1 (0.8)
Air Force 52 ©0.7 48 (0.7 63 (0.7 63 (0.6) 5.7 (©.3)
Marine Corps 79 (0.9 8.2 (0.9 109 (1.2) 132 (1.0 104 (0.5)
Navy 39 (0.9 48 (0.7) 4.1 (0.5 6.2 (0.6) 4.9 (0.3)
Coast Guard 0.7 ) 1.1 (=) 1.7 =) 1.1 (0.3) 1.2 0.2
Joint Service 1.8 (049 19 (0.4) 2.7 (0.5) 2.1 (0.9 2.1 (03)
Don't Know/Refused 89 (1.0) 1.7 (©0.9) 10.3 (0.9) 140 (1.2) 106 (0.5)

*__ . It's Not Just a Job.

It's an Adventure.”

Navy 11.1 (1.2 12.3 (0.8) 126 (1.0) 150 (1.1) 13.0 (0.5)
Air Force 56 (0.6 48 (0.6) 59 ©.7 59 (0.8) 56 (0.4)
Army 46.2 (1.6) 477 (1.3) 556 (1.7) 551 (1.3) 516 (0.7
Marine Corps 163 (1.1) 164 (1.3) 160 (1.2) 11.6 (0.7) 14.7 (0.5)
Coast Guard 2.7 (0.5 1.5 (0.3) 0.9 (-) 0.5 -) 1.3 (0.2)
Joint Service 41 (0.5 36 (0.5 29 (0.5) 35 (0.6) 3.5 (0.3)
Don't Know/Refused 14.0 (1.1) 13.8 (1.1) 6.0 (0.7 84 (0.8) 10.2 (0.9)

*You Are Tomorrow.

You Arethe __."

Navy 300 (1.3) 356 (1.6 372 (1.5) 319 (1.3) 336 (0.6
Air Force 3.0 (0.6) 48 (0.7 6.0 (0.9 48 (0.6) 4.7 (04)
Army 145 (1.1) 119 (1.1) 11.6 (1.0) 129 (1.0) 12.7 (0.5)
Marine Corps 195 (@1.3) 179 (1.1) 190 (1.5) 174 (1.1) 184 (0.6)
Coast Guard 25 0.7 2.1 (0.5 2.1 (049 22 (0.3) 22 (02
Joint Service 4.6 (0.6) 3.8 (0.6) 3.7 (0.6 30 (0.5 37 03)
Don't Know/Refused 260 (1.9 239 (1.4 204 (1.2) 217 (1.2) 247 (0.6)

Note: ® ‘Tabled values are percentages, with standard ervors in psrentheses.

8  Underlined Service is the correct response to the slogan.

SEgtimates are based on 1,396 interviews. dEgimates are based on 2,020 interviews.

DEgimates are based o 1,739 interviews. CEstimates are based on 6,679 interviews.

SEstimates are based on 1,524 interviews.

(~) Indicates s coll size of lese than 20 respondents; stan * . error estimate is pot reliable. |

Source: Q402, CALCAGE, Q612, Q615E, Q615J, Q610, Q615D, Q615F, Q615A, Q611, Q615C, Q61SH, Q614, Q615B, and

Q615G.
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Table B-3A. (Continued)

1617 18-19® 20-21¢ 22-248
Slogan/Response Year-Olds Year-Olds Year-Olds Year-Olds Total®
"Yousand the .
Full Speed Abead.”

Navy 514 (1.3) 521 (.1 516 (1.9 50.7 1.9 514 (0.8)
Air Force 113 (1.1) 119 1.0) 119 1.0) 104 (0.8) 11.3 (0.5)
Amy 123 (1.2) 125 (0.9) 13.2 (1.1 13.2 (0.8) 12.8 (0.5)
Marine Corps 44 0.7 42 (0.7 3.7 0.7 4.1 (0.6) 4.1 (0.3)
Coast Guard 44 (0.7) 40 (0.6) 5.1 (09 4.8 (0.6) 46 (0.3)
Joint Service 1.6 (0.4) 1.2 ) 0.6 -) 0.5 -) 09 (0.2
Don't Know/Refused 146 (1.2) 142 (1.0) 138 (.1 163 (1.0) 149 (0.5)

"Aimg m L "
Air Force 873 (1.1) 895 (1.1) 90.1 (1.1) 90.2 (1.0) 89.4 (0.5)
Army 2.1 (0.4 19 (0.4) 20 049 2.1 (0.5) 20 (0.2
Marine Corps 20 (04) 26 (0.5 1.6 (0.4) 1.5 (0.4) 1.9 (0.2
Navy 2.5 (0.6 1.7 0.4 28 0.7 1.3 (0.3) 20 (0.2
Coast Guard 0.3 (=) 0.2 -) 03 -) 0.4 -) 0.3 -)
Joint Service 13 ) 0.6 -) 0.3 =) 0.1 (-) 0.5 (0.1)
Don’t Know/Refused 44 (0.7 35 (1.0 30 (©.6) 4.4 (0.7 39 (0.9

*The Few. The Proud. __ ."
Marine Corps 736 (1.9 815 (1.1) 88.2 (1.0 912 (1.0) 845 (0.9
Air Force 3s 0.7 1.9 (0.9) 1.7 (0.6 13 -) 20 ©.3)
Army 7.3 (0.9) 43 (0.7) 39 0.7 2.8 (0.5) 44 (0.3)
Navy 4.7 (0.7) 45 0.9 1.7 0.4 1.4 (0.3) 2.9 (0.2
Coast Guard 0.9 -) 0.5 =) 0.2 (=) 0.1 =) 0.4 (0.1)
Joint Sexrvice 2.1 (0.5 1.3 =) 1.0 -) 0.3 -) 1.1 0.2
Don't Know/Refused 79 (0.9 6.1 (0.9) 33 (0.6 28 (0.5) 48 (0.3)

"Be Part of the Activn.”
Coast Guard 68 (0.7 59 (0.7 7.0 (0.9) 48 0.7 6.0 (0.3)
Air Force 7.0 (0.8) 5.7 (.9) 4.7 (0.6) 44 (0.6) 53 (0.3)
Army 156 (1.2) 176 (1.2) 194 (1.4 183 (0.8) 17.8 (0.5)
Marine Corps 18.7 (1.3) 213 (1.3) 20.7 (1.3) 234 (1.2) 213 (0.6)
Navy 89 (1.0 6.3 (0.6) 6.5 (0.9) 56 (0.5 6.7 (0.4
Joint Sexrvice 9.7 (0.9) 8.3 (0.8) 7.6 (0.8) 7.0 (0.6) 80 (0.4
Don't Know/Refused 333 (1.2 349 (1.4 340 (1.3) 365 (1.2 349 (0.6)

Note: = Tabled values are percentages, with standard errors in parcatheses.
®  Underlined Service is the correct respoase to the slogan.

SEgtimetes are basod on 1,396 interviews. 9Ectimates are based on 2,020 interviews.

bEstimates are based on 1,739 interviews. Estimates are based on 6,679 interviews.

CEstimates are based on 1,524 interviews.

(-) Indicates & cell size of lcss than 20 respondests; standard error estimate is not relisble.

Source: (102, CALCAGE, Q612, Q615E, Q6151, Q610, Q615D, Q61SF, Q61SA, Q611, Q615C, Q615H, Q614, Q61SB, and
Q615G.
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Table B-3A. (Coatinued)

1617 18-19b 20-21¢ 22-249

Slogan/Response Year-Olds Year-Olds Year-Olds Year-Olds Total®

“Help Others, Help Yoursell
Coast Guard 124 (1.0)0 115 (0.8 129 (1.0) 131 (09 125 (0.9
Air Force 36 (06 28 (0.6 27 (0.6) 28 (0.9 3.0 (0.2
Army 205 (1.4 207 (13) 220 (15 22 (1.1) 21.4 (0.6)
Marine Corps 6.6 (0.8 6.7 (0.9) 48 (0.8) 51 (0.6) $7 (0.4)
Navy 52 (0.7 $3 (0.6) 49 (0.8) 43 0.7 49 (0.9
Joint Service 115 .1 107 (09 121 (1.1) 89 (0.9 10.6 (0.5
Don't Know/Refused 4.1 (1.6) 43 (1.5 406 (1.5 436 (13 418 (0.8)

*It's a Great Place to Start."
Joint Service 11.6 (1.0) 95 (0.8) 100 (1.2) 9.8 (0.8 10.2 (0.4
Air Force 11.6 (095 119 (1.1) 146 (1.4 152 (L1) 13.6 (0.6)
Army 26 (1.4 270 (13) 307 (1.4) 332 (14) 289 (0.6)
Marine Corps 84 (1.0 72 (09) 48 0.7 58 (0.7 63 (0.4)
Navy 147 (10) 168 (1.1) 166 (1.5) 154 (1.7 158 0.7
Coast Guard 45 (0.7 41 0.7 29 (0.5 1.6 (0.3) 3.1 (03
Don't Know/Refused 265 (1.4 226 (1.4 204 (12) 193 (1.9 2.1 (0.6)

[ o '-

Waitiag For You."

Joint Segvice 144 (09 136 (09 156 (1.1) 13.0 (0.8 141 (0.4
Air Force 2.6 (0.9 3.2 (0.6 41 0.7 38 (0.6 3.5 (0.3)
Amy 22 (14 24 (12) 227 (12 205 11 22.1 (0.6)
Marine Corps 106 (1.0) - 11.8 (1.0 82 (0.8) 86 (0.7 9.6 (0.4)
Navy 150 (1.5 153 (1.1) 134 (100 143 (0.9 14.4 (0.5)
Coast Guard 62 (0.7 48 (0.6) 63 (0.7 70 (0.7 62 (0.3
Don't Know/Refused 290 (1.4 289 (13) 287 (1.5) 328 (1.9 30.1 (0.7

Q615G.

SEstimates are based v 1,396 interviews.
DEgtimates are based oa 1,739 interviews.
CEstimates are based on 1,524 inserviews.

Note: ® TMMmmwﬁWmo;unm
®  Underlined Service is the correct response 10 the slogan.

dEstimaies are based oa 2,020 interviews.
SExtimates are based on 6,679 interviews.

(~) Indicates a celf size of less than 20 respondents; standard error estimede is not reliable.
Source: Q402, CALCAGE, Q612, Q615E, Q615J, Q610, Q615D, Q615F, Q615A, Q611, Q615C, Q615H, Q614, Q615B, and
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1617 18-190 20-21° 22-244

Slogan/Response Year-Olds Year-Olde Year-Olds Year-Olde Total®

*Stand Up, Stand Owt.*
Joint Service 76 (1.1) 59 ©.7 53 (©.9) 33 (04) 53 (03)
Air Force 43 (0.7 60 (0.9 49 (0.7 55 (089 5.2 (0.4
Army 10.2 (0.9) 924 (0.9) 116 (1.2 s$4 (08 98 (04
Marine Corps 276 (1.5) 304 (1.3 31.7 (1.3) 350 (1.2 31.6 (0.6)
Navy 48 0.7 45 (0.6) 45 (0.9 49 (0.6 4.7 (0.4)
Coast Guard 62 (09 39 ©.7 4.1 (0.7) 2.7 (0.4 4.1 (0.3)
Don't Know/Refused 32 (13) »9S (13 379 (1.3) 4.1 (1.2 393 (0.9

“Moving To and Through

the Objective.”

Don't Know/Refused 412 (1.4) 439 (1.5 451 (1.6 412 (1.4 4.7 ©0.7
Amy 214 (1.1) 186 (1.2 18.8 (1.2) 18.7 (1.0) 19.3 (0.5)
Air Force 7.7 (0.8) 75 (0.%) 76 (0.7) 72 (0.8) 7.5 (0.4)
Marine Corps 133 (1.)) 145 (1.1) 145 (1.0 15.2 (0.9) 14.5 (0.9)
Navy 8.4 (1.0) 6.7 (0.7 6.6 (0.9) 4.9 (0.5) 65 (0.4
Coast Guard 26 (0.9 39 (0.6 3.1 (0.6 2.6 (0.6) 3.0 03
Joint Service 55 (0.9 49 (0.6 42 (0.7 4.1 (0.5) 4.6 (0.3)

Note: © Tabled values are perceatages, with standerd ervors in pareatheses.

s Undesriined Service is the correct reapouss 10 the slogen.
*Esimates are based oa 1,396 imerviews. FEstionates are based on 2,020 interviews.

biﬁ-numbudul,mm
SEstimates arc based on 1,524 inserviews.

*Estionstes are based on 6,679 inserviews.

(~) Indicates a cell size of lass than 20 respondents; standerd srror estimats is not relisble.

Source: Q402, CALCAGE, Q612, Q61SE, Q615J, Q610, Q615D, Q615F, Q615A, Q611, Q615C, QS1SH, Q614, Q615B, aad

Q615G.
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Table B-3B. Fall 1992 YATS - Slogan Recognition Among Females, by Age
1617 18-19® 20-21° 2-244

Slogan/Responsc Year-Olde Year-Olds Year-Olds Year-Olds Total®

*Be All You Can Be."
Anny 90.0 (1.6 919 (0.9 9.8 (1.5 864 (1.2 9.4 (0.7
Air Foroe 25 (0.7 1.8 -) 1.5 ) 30 (0.9 23 03
Marine Corps 1.6 ) 0.5 -) 0.6 ) 1.2 -) 1.0 ©.2)
Navy 2.7 (0.6) 26 (0.8 24 (0.5 49 (0.9) 33 (©4)
Coast Guard 0.0 (=) 0.0 ) 0.0 ) 03 ) 0.1 )
Joint Service 2.0 ) 1.7 -) 26 (0.9 2.1 (0.9 2.1 ©03)
Doa't Know/Refused 13 -) 1.6 (0.4) 2.1 ) 23 (0.5 19 ©3)

"Get an Edge on Life.”
Amy 698 (21) 676 (1.5 S82 (20) 459 (1.6 s8.4 (1.0
Air Force 2.5 (0.6) 49 (0.9 57 (1.0) 72 (1.0 54 (04)
Marine Corps 5.1 (1.0 65 (0.9 5.7 (0.9) 100 (1.3) 712 (0.6)
Navy 52 (09 4.6 (0.8 71 (1.3) 56 (0.8) 57 ©.9
Coast Guard 1.4 (=) 13 =) 13 ) 1.7 ) 1.5 (0.2
Joint Service 23 (0.7 1.9 (=) 2.7 (0.6) 28 (0.5 2.5 (0.3
Doa't Know/Refused 138 (1.7 131 (1.4 193 1.7 26.7 (1.6) 194 (0.7)

*___.It's Not Just a Job.

It's an Adventure.”

Navy 10.5 (1.4 10.0 (1.2) 10.7 (1.5) 92 (1.1) 100 (0.8)
Air Force 73 (1)) 89 (1.1 54 (0.8 8.6 (0.9) 7.6 (0.5)
Army 37 4D 363 (23) 4.1 (2.1) 50.1 (1.8) 423 (1.2
Marine Corps 130 (1.4) 141 (1.2) 153 (1.3) 123 (1.0 136 (0.5
Coast Guard 41 ©.7 27 0.9 1.5 -) 22 (0.6) 25 @©3)
Joint Service 3 (0.9) 31 (0.8 58 (1.0 38 (0.7 4.1 04
Don't Know/Refused 279 (.0 249 (2.0 172 a.7 13.8 (1.2 199 (1.0)

*You Are Tomorrow.

You Arethe __."

Navy 286 (2.0 26.7 (1.8) 282 U 248 (1.6) 268 (0.9)
Air Force 2.8 -) 55 (09) 36 (09 53 © 44 (0.4)
Army 150 (1.3) 10.5 (1.0) 125 (1.7 11.2 (1.1) 122 ©O.D
Marine Corps 93 (1.9 1.7 (1.2 154 (1.4 186 (1.9) 153 (0.6)
Coast Guard 3.1 (0.6) 32 (0.9 32 09 2.5 (0.6) 29 @©49
Joint Sexvice 51 (1)) 40 (09 38 0.7 3.5 (0.6 4.0 (0.4)
Don't Know/Refused 36.1 (1.9 343 (2.0) 334 (2.2) 341 (1.9 344 Q.0

Note: = Tabled valuss are percentages, with standard errors in parentheses.

s Underlined Service is the correct response to the slogan.

SEstimatcs sre based oa 777 interviews. dEstimates arc based oa 1,214 interviews.

DEstimates are based on 997 interviews. ®Estimates are based on 3,908 interviews.

CEgtimates are based on 920 interviews.

{-) Indicates & cell sizs of less than 20 respondents; standard error estimate is not reliable.

Source: Q402, CALCAGE, Q612, Q615E, Q615J, Q610, Q615D, Q61SF, Q615A, Q611, Q615C, Q615H, Q614, Q615B, and

Q615G.
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Table B-3B. (Continued)

1617 18190 20-21¢ 22-24¢
Slogan/Response Year-Olde Year-Olds Year-Olds Year-Olds Total®
"Youand the __ .
Full Speed Ahead.”

Navy 4S5 (2.0 246 (2.0 333 0 46 (1. 343 (09
Air Force 153 (1.9 163 (1.9) 1729 (1.6 16.0 (1.3) 16.4 (0.8)
Army 163 (1.7 125 (1.3) 114 (1.3) 929 A.1 12.1 (0.7
Marine Corps 37 ©.D 32 (0.7 54 (1.0) 42 07 42 (0.4)
Coast Guard 39 ©.N 45 (0.7 52 (0.9 55 0.7 49 (0.4)
Joint Service 2.1 -) 18 =) 2.1 ) 1.1 (-) 1.7 (0.3)
Don't Know/Refused 4.1 (1.9 271 (19) 46 Q1 287 (1.8) 264 (1.0)

*Aim High. __ "
Air Force 686 (23) 744 (19) T2 (25 161 (11) 735 (1.0
Army 56 (1.1) 43 (0.8) 6.7 (1.3) 48 (0.8) 53 (0.5
Marine Corps 40 (0.8) 38 (0.8) 2.6 (0.6) 35 (0.6) 34 (04)
Navy 57 (1.0 54 (1.2 3.8 (0.8) 4.7 (©.9) 49 (0.5
Coast Guard 0.5 -) 08 -) 1.1 -) 1.2 (-) 1.0 (0.2)
Joint Service 1.1 -) 06 (<) 0% () 1.1 ) 1.0 (0.2
Don‘t Know/Refused 145 (1.6 106 (1.4) 116 (1.7 8.6 (1.0) 11.0 (0.7)

*The Few. The Prowd. ___."
Marine Corpe 29 (1.9 69 (1.7) 655 (2.1) 755 (1.9 624 (0.9)
Air Force 32 0.9 29 (0.6 45 (1.0) 31 0D 34 (04)
Army 119 (1.3) 80 (1.2) 71 Q1.2 56 (1.0 78 (0.4)
Navy 11.7 (1.4) 88 (1.2 70 (13) 36 0.7 7.2 (0.6)
Coast Guard 28 (=) 1.7 (~) 0.7 =) 0.4 -) 1.2 (0.3)
Joint Service 35 (0.9 2.7 (0.6) 22 (~) 16 () 24 (03)
Don't Know/Refused 240 (1.9) 19.0 (1.8) 128 (1.4) 103 (1.0) 156 (0.8)

"Be Part of the Action.”
Coast Guard 49 (0.9) 6.1 (0.9 44 09 41 (0.8) 48 (0.4)
Air Force 69 (0.9) 66 (0.3) 8.7 (1.7 4.7 (0.9) 65 (0.5)
Army 13.2 (1.5) 17.1 (1.9) 17.2 (1.5) 202 (1.4 17.4 (0.8)
Marine Corps 140 (1.3) 165 (1.7 164 (1.9 136 @1.3) 150 (0.7)
Navy 89 (1.2 65 (1.0 8.4 (1.5) 75 (1.0 7.8 (0.5)
Joint Service 9.0 (1.6) 84 (1.0 39 (1.1 32 Q.0 8.6 (0.5)
Don't Know/Refused 431 2.2 88 (2.1) 360 (2.9 416 (1.9) 399 (1.2)

@  Underlined Service is the correct response to the slogan.

SEgtinmates are based on 777 interviews.
DEstimates are based on 997 interviews.
“Estimetes are based on 920 interviews.

9Estimetes are based on 1,214 interviews.
CEstimates are based oa 3,908 interviews.

Note: = Tabled values are percentages, with standard errors in parentheaes.

() Indicates a cell sizs of loss than 20 respondents; standard error estimate is not reliable.

Source: Q402, CALCAGE, Q612, Q61SE, Q615J, Q610, Q615D, Q61SF, Q615A, Q611, Q615C, Q61SH, Q614, Q615B, and
Q615G.

B-8

WESTAT, INC.

| o on = an am mm




1617 15190 20-21¢ 2244

Slogan/Respoase Year-Olds Year-Olde Year-Oids Year-Olds Total®

“Help Others, Help Yoursell.
Coast Guard S8 (0.9 $3 (1.0) 100 (1.2 83 (1.0 82 (0.5
Air Force 3.0 (0.6 37 @7 42 (13) 3.0 (0.6 34 (0.9)
Amny 18.2 (1.8) 15.1 (1.5) 194 (19 198 (1.9 184 (0.9)
Marine Corps 5.1 (0.8) 920 (1.1) 56 (1.2) 51 ©.7 6.1 (0.9)
Navy 67 (1.1) 52 (©09) 3s O 48 (1.0) 50 (0.5
Joint Segvice 115 1.6 11.7 1.2) 138 (1.3) 108 (1.1) 11.9 (0.6)
Doa't Know/Refused BT (23) 470 (1) 431 (21) 482 (0 470 (L1)

*It's a Great Place to Start.
Joint Service 86 (1.0 9.1 (1.1) 9.1 (1.0) 99 (1.1 93 (0.9
Air Force 64 (1.0 104 (1.1) 11 (1.3) 127 (1.0) 106 (0.6)
Amy 199 Q1.6 206 (1.6) 46 (2.0 253 (1.6 230 (0.9
Marine Corps 94 (13) 74 (12) 53 (0.9 56 (1.0) 6.7 (0.6)
Navy 128 (1.7 110 (@1.1) 13.5 1.9 11.2 (1.3) 120 (0.8)
Coast Guard 53 (0.9 49 (0.9 37 0.9 3.2 (0.6) 41 (0.4
Don't Know/Refused 376 @2.1) 36.6 (2.1) 323 (2.0 321 2) 342 (1)

s
Waiting For You."

Joint Service 121 (1.6 157 (1.5 117 (1.7 171 (1.4) 159 (0.8)
Air Force 4.1 (0.9) 26 (0.6 31 0.7 23 (0.5 29 (0.3)
Army 206 (2.1) 210 (2.0) 201 2.2 18.1 (1.3) 197 (1.0)
Marine Corps 111 (1.3) $8 (1.1) 9.4 (1.1) 8.1 (0.9 9.2 (0.5)
Navy 10.1 (1.1) 103 (1.2) 78 (1.0 9.7 (1.1) 9.5 (0.5)
Coast Guard 3.7 ©.7) 50 (0.8) 63 (1.2) 5.2 (0.8) 5.1 (0.4)
Don't Know/Refused 382 (2.1) 367 (2.0 357 (3) 396 (1.7 377 (1.0)

Nots: & Tabled valuss are percentages, with standard ervors ia perenthesss.
s Underlined Service is the correct respoass 10 the sloges.

Sgstimetes are based on 777 interviews. Shatimetes are based 08 1,214 interviews.
OEatimates are based ca 997 intervisws. *Egtimetes are based on 3,908 interviews.
SEstimetes are based on 920 interviews.

(~) Indicates a coll size of less than 20 respoadents; standerd ervor sstimate is aot relisble.
Source: Q402, CALCAGE, Q612, Q61SE, Q615J, Q610, Q615D, Q615F, Q615A, Q611, Q615C, Q615H, Q614, Q615B, and

Q615G.
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Table B-3B. (Continued)

1617 13-19b 20-21¢ 22-24¢

Slogan/Responsc Year-Olds Year-Olds Year-Okls Year-Olds Total®

*Stand Up, Stand Out.”
Joint Service 538 (1.9 9.3 (1.2) 7.3 (1.0) 43 (0.8) 6.4 (0.5)
Air Force 2.7 (0.7 52 (09) 57 (1.2) 39 (0.8) 44 (0.5)
Army 119 (1.3) 11.4 (1.6) 11.2 (1.5) 121 (1.2) 11.7 (0.7
Marine Corps 169 (1.6) 191 (1.3) 2.7 (1.9 284 (1.6) 2.7 0.7
Navy 65 (1.2 48 (1.0) 59 1.1 39 (0.7 5.1 (0.5
Coast Guard 38 (0.8) 46 (0.8) 40 (0.7 21 (0.5) 34 (0.3)
Don't Know/Refused 524 (24 456 (2.1) 4.1 Q22 454 (2.1) 463 (1.0)

*Moviag To and Through

the Objective.”

Don’t Know/Refused 540 (2.3) 544 (2.1) 50.1 (2.4) 58.2 (2.0) 546 (1.2)
Army 9.5 (1.1) 9.7 (14) 13.9 (1.8) 88 (14 104 (0.3)
Air Force 10.0 (1.5) 83 (13) 8.7 (1.4) 84 (1.0 8.8 (0.6)
Marine Corps 72 (1.1) 83 (1.2 8.7 (1.1) 76 (1.1) 79 (0.6)
Navy 58 (1.0 63 (1.2) 6.6 (0.9 78 (1.1) 6.8 (0.5)
Coast Guard 4.9 (09 53 (1) 46 (0.9 2.1 (.95 39 (04
Joint Service 8.6 (1.4) 78 (1.1) 73 (0.9 7.1 (0.9) 7.6 (0.5

Note: ® Tabled values are percentages, with standard errors in pareatheses.
w  Underlined Service is the correct response 10 the slogan.

SEgimates are based on 777 interviews.
bEximates are based cu 997 interviews.
CEstimates are based on 920 interviews.

() Indicstes a cell size of less than 20 respondents; standard error estimate is not reliable.

Q615G.

dEgimates are based on 1,214 interviews.
CEstimates are based oan 3,908 interviews.

Source: Q402, CALCAGE, Q612, Q615E, Q615J, Q610, Q615D, Q615F, Q615A, Q611, Q615C, Q615H, Q614, Q615B, and
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Table C-1. Composite Active Propensity Among Males, by Age Group, 1984-1992 YATS

Year
Age 1984 1985 1986 1987 1988 1989 1990 1991 1992
16 - 18 Year-Olds 339 34.3 36.0 36.7 36.1 39.1 375 4.1 313
19 - 21 Year-Olds 22.1 20.6 224 21.0 214 21.9 25.1 23.6 214
22 - 24 Year-Olds 12.5 12.5 14.3 16.1 14.0 18.1 21.7 16.4 14.0
Note: Tabled values are petcentages.
Table C-2. Army Propensity Among Males, by Age Group, 1984-1992 YATS

Year
Age 1984 1985 1986 1987 1988 1989 1990 1991 1992
16 - 18 Year-Olds 15.8 16.8 17.6 17.3 17.2 19.7 17.1 16.7 12.1
19 - 21 Year-Olds 11.0 10.6 11.4 10.7 10.6 11.4 14.1 114 10.5
22 - 24 Year-Olds 4.3 5.2 7.8 8.4 6.4 93 11.6 7.6 54
Note: Tabled values are percentages.
WESTAT, INC. C-1
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Table C-3.  Air Force Propensity Among Males, by Age Group, 1984-1992 YATS

Year
Age 1984 1985 1986 1987 1988 1989 1990 1991 1992
16 - 18 Year-Olds 16.6 17.7 17.6 20.1 18.8 20.6 18.3 17.7 15.9
19 - 21 Year-Olds 12.6 96 11.6 128 100 116 108 102 9.2
22 - 24 Year-Olds 1.7 6.9 7.0 8.9 68 100 8.8 7.0 6.9
Note: Tabled values are percentages.

Table C4. Navy Propensity Among Males, by Age Group, 1984-1992 YATS
Year
Age 1984 1985 1986 1987 1988 1989 1990 1991 1992
16 - 18 Year-Olds 12.2 114 12.4 13.8 13.8 14.9 13.8 12.6 11.1
19 - 21 Year-Olds 8.5 9.0 8.3 8.5 8.0 9.3 8.6 8.6 8.4
22 - 24 Year-Olds 59 36 5.6 6.7 4.6 8.0 7.5 5.2 4.0
Note: Tabled values are percentages.
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Table C-S. Marine Corps Propensity Among Males, by Age Group, 1984-1992 YATS

Year
Age 1984 1985 1986 1987 1988 1989 1990 1991 1992
16 - 18 Year-Olds 11.3 118 13.0 13.0 12.9 14.6 12.7 11.0 1.7
19 - 21 Year-Olds 6.4 6.9 7.3 6.9 9.1 8.1 8.9 8.0 9.5
22 - 24 Year-Olds 5.0 3.6 52 5.6 48 6.6 9.1 6.6 6.4
Note: Tabled values are percentages.
Table C-6. Composite Active Propensity Among Males, by Education Status, 1984-1992 YATS

Year
School Status* 1984 1985 1986 1987 1988 1989 1990 1991 1992
Postsecondary Student 13.2 13.5 14.9 14.9 13.6 14.6 14.0 11.1 10.1
High School Graduate 159 16.0 16.4 17.4 17.7 17.5 215 18.4 12.9
High School Senior 35.1 329 354 36.2 384 40.1 30.1 30.6 29.4
Non-Senior
High Scbool Student 43.0 433 46.8 4.3 4.5 48.8 47.2 4.3 40.2
Non-Completer - 2.7 28.1 318 31.6 294 335 36.6 29.8 28.5

Note: Tabled values are percentages.

3Postsecondary students are high school graduates cucrently attending a college or a business/vocational school. High school graduates are
respondents who are not students but have graduated from high school. Non-completers are respondents who are aeither high school nor!
_postsecondary students and have not graduated from high school.
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Table C-7. Composite Active Propensity Among High School Graduates, Non-Student Males, by
Employment Status, 1984-1992 YATS

Year
Employment Status 1984 1985 1986 1987 1988 1989 1990 1991 1992
Employed 14.5 14.0 15.0 17.1 16.5 16.7 211 16.3 11.1
Not Employed-Looking 28.6 38.0 345 23.4 35.1 25.7 26.9 334 26.6
Not Employed-Not Looking 13.4 19.7 16.7 10.9 21.0 17.9 15.7 24.0 16.2
Note: Tabled values are percentages.
Table C-8. Composite Active Propensity Among Males, by Race, 1984-1992 YATS

Year
Race 1984 1985 1986 1987 1988 1989 1990 1991 1992
White 20.4 19.3 204 21.8 223 24.1 264 22.5 19.8
Black 39.8 44.5 50.0 440 452 48.6 39.1 413 36.5
Hispanic 354 384 38.6 423 36.5 40.8 40.3 343 35.5
Note: Tabled values are percentages.
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Table C-9. Composite Active Propensity Among Males, by Geographic Region, 1984-1992 YATS

Year
Region 1984 1985 1986 1987 1988 1989 1990 1991 1992
Northeast 239 19.8 229 221 220 25.2 24.6 22.7 214
North Central 21.1 22.0 218 23.0 24.6 243 25.0 21.2 19.8
South 274 28.4 29.4 28.8 29.8 335 348 312 26.8
West 212 20.5 250 28.0 26.5 285 28.4 4.6 224
Note: Tabled values are percentages.
Table C-10.  Unaided Mentions Among Males, by Age Group, 1984-1992 YATS

Year
Age 1984 1985 1986 1987 1988 1989 1990 1991 1992
16 - 18 Year-Olds 91 9.6 1t1.0 10.6 11.1 10.6 12.4 12,9 9.8
19 - 21 Year-Olds 44 33 38 5.2 4.0 4.2 4.4 4.1 5.0
22 - 24 Year-Olds 1.0 0.7 1.5 1.7 1.6 1.5 2.1 1.8 2.2
Note: Tabled values are percentages.
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EVALUATION OF SIGNIFICANT ACROSS-YEAR DIFFERENCES
FOR CHAPTER SIX

Sevenl factors precluded the direct
calculation of standard errors for all estimates
presented in Chapter 6. First, the volume of
calculations would have been considerable.
Second, and perhaps more important,
differences in sample selection and weighting
adjustment methodologies used between 1984
and 1992 provided significant obstacles.

In iesponse to these circumstances,
statistical tests were first restricted to the
period 1989 through 1992, and generalized
tables were produced to evaluate the
significance of across-year differences for
production purposes. Table D-1 presents the
information used to evaluate the significance of
1989-1990, 1990-1991, and 1991-1992
differences in unaided mention and observed
propensity.

Table entries portray minimally
detectable significant percentage differences (at
the p = .05 level) for different subpopulations.
For example, in the first row (corresponding to
the 1989-1990 comparison on unaided
mentions) and first column (corresponding to
youth 16-18 years old), the entry is 2.1
percent. This indicates that, if a difference
between 1989 and 1990 unaided mentions of
military enlistment for 16-18 year-olds is less
than 2.1 percent, it is not statistically
significant. Conversely, if the difference is 2.1
percent or greater, the change is significant.

These tables were constructed using:

® gimple random sampling (SRS)
algorithms for calculation;

® adjustment of SRS algorithms to
account for sample design effect
(DEFF); and

s examination of empirical levels of
unaided mention and propeasity by
selected sample groups.

Each of these three steps in this process

is briefly documented below.

Examination of Survey Estimates

Using the algorithm adopted,
variance estimates, and therefore statistical
tests, are dependent upon the magnitude of the
estimates evaluated. Therefore, all estimates
(by sample group and question) were evaluated
to determine the highest reported unaided
mention or propensity across the yearly
comparison under consideration. (It is the case
that less than 50 percent of respondents ever
expressed positive enlistment propensity.)

The result of this examination and
adoption of a baseline percentage was done in
order to make the significance test
conservative. That is, false positives were
made less likely.

WESTAT, INC.
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Significance Test Algorithm

Initial calculation of significance
tests were accomplished using a difference in
proportions test that assumed equal variances in
the two yearly estimates. The test was
computed as

z=E=P)
O'Bi-ms
where: Py = Proportion for year 1;
Py2 = Proportion for year 2; and
O’p - p,, = Estimated standard deviation of
the difference in proportions.

The standard deviation of the difference
— |[N1+ N2
o’m-m—‘)pq NI‘NZ_T

where: Ny = Unweighted sample size for

year 1;

N, = Unweighted sample size for
year 2; ’

p’' = A weighted average of the
sample proportions computed
3 N\Pa+NiP2

Ni+ N2

and;

ql o l _pl.

Test results were evaluated as a Z test
at the p = .05 level of significance.

Adjustment for DEFF

Following the establishment of a
baseline for consideration of differences (Step
1) and application of the SRS algorithm (Step
2), a final adjustment was made. This
adjustment accounted, in a generalized manner,
for the departure from SRS. It is known, for
example, that designs such as that used by
YATS which utilize clustering, are less
efficient than an SRS design. To compensate,
an estimated design effect of 1.2 was factored
into final table production.

Reviews of YATS design effects
suggested that the design for males was
approximately 80 percent as efficient as an SRS
design. Therefore, all Z scores computed
using the difference in the proportion test were
divided -by 1.2 prior to evaluation. The
resulting Z score was then used to evaluate the
statistical  significance = of  across-year
differences.

D-2
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Teble D-1. Misimal Detectable Significent Percentage Differences for YATS Comparison Yoars,
by Age and Race/Ethuic Groups and Question Type*

Age Group
16-18 19-21 2-2%4
Comparison Years Total White Bleck Total White Black Total White Black
1969-1990
Unaided 2.1 24 8.7 1.8 20 101 1.8 1.8 112
Composite 31 35 101 s 39 130 44 48 185
Amy 2.5 27 100 29 30 128 3.5 17 174
Navy 23 2.5 89 25 26 119 3.0 31 156
Air Foroe 26 2.8 9.7 2.7 28 124 33 35 165
Marine Corps 23 24 8.9 2.4 26 117 3.2 32 162
1920-191
Unaided 2.4 2.7 9.4 18 1.9 9.7 1.8 19 140
Composite 33 37 112 35 38 135 44 48 205
Army 26 29 107 29 29 130 3.6 36 [
Navy 24 2.7 9.2 2.4 25 110 3.0 31 =)
Air Foroe 27 30 102 2.6 27 1.8 3.1 31 =)
Marine Corps 2.4 2.6 9.0 24 25 1.8 3.2 33 “)
1991-1992
Unaided 23 24 9.0 1.8 21 103 2.0 1.9 141
Composite 3.1 34 110 39 40 129 49 50 198
Amy 2.7 28 104 3.0 3.1 129 38 39 )
Navy 24 2.4 9.1 2.6 27 11 3.1 32 -)
Air Force 2.6 27 101 27 29 123 3.4 35 ()
Marine Corps 2.4 28 9.2 2.7 1 114 32 33 )

* Table eatries are the minimum percentage diffsrsnce between years required for statistical significance of differeace st p=.0S lavel.
(-) Indicates cell size of less than 20 respondents; standard crror estimate is not reliable.
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ANALYSIS OF NATIONAL SERVICE QUESTIONS
1991-1992 YOUTH ATTITUDE TRACKING STUDY

Boththellmdlm

administrations of YATS included questions
about a hypothetical national service program.
The questions differed from 1991 to 1992,
yielding different perspectives on the issue.
The results from both years are discussed in

1991

The 1991 administration included
questions to assess the impact of financial
incentives and the number of years of service
obligation on the propensity of youth to enlist,
and follow-up questions assessed relative
interest in hypothetical civilian national service
programs. With respect to military enlistment,
each respondent was asked a question such as:

If the government would pay $18,000

to be used for education expenses after

2 years of military service, would you

definitely, probably, probably not, or

definitely not enlist?
The values in bold italics varied from one
respondent to another. A third of the
respondents were asked their likelihood of
enlisting for 2 years, another third for 3 years,
and the rest for 4 years. Also, the amount of
money varied, with a third being asked about
$6,000 per year of service; others, $9,000; and
still others $12,000 per year of service. The
example given is for $9,000 per year of

service, or $18,000 for 2 years of service. The
values used in the questions were randomly
selected, and each respondent heard only one
set of values. On average, 46 percent of the
16-21 year-old males and 31 percent of the 16-
21 yearold females said they would
“definitely” or "probably” enmlist, given these
incentives. The exact percentage varied, of
course, according to the inceative offered.

A follow-up question concerning a
hypothetical national service program took the
following form:

Another program being considered is
national service in a civilian activity.
This might include work such as
outdoor conservation or community
service in a hospital or day-care center.
If you could be in this kind of program
while living at home and receive
$15,000 instead of $18,000 for military
service, how likely is it that you would
participate in this type of service
instead of military service? Would you
say definitely, probably, probably not,
or definitely not?

The monetary incentive offered for civilian
service varied. For some respondents, the
incentive for civilian service was the same as
for military service (with appropriate
rewording of the question); for some the
civilian incentive was five-sixths the military
incentive; and for some the civilian incentive
was two-thirds the military incentive.

Table E-1 shows the percentage of
respondents who initially indicated they would
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Table E-1. Percentage of 16-21 Year-Old Respondents Switching from Propeasity for Military Scrvice
to Propemaity for Civilian Service
Respondent Category Males Eemalos
Overall response n 89
By Relative Incentive Level:
Civilian incentive same as military s 90
Civilian incentive 5/6 military incentive 74 88
Civilian incentive 2/3 military incentive 66 88
By Education Status:
High school dropout 75 88
High school non senior 67 86
High school senior 67 86
High school grad, non student 7 94
Postsecondary student 7 92
By Race/Ethnicity:
White, Non Hispanic 68 88
Black, Non Hispanic 83 92
Hispanic 'y 82

"definitely” or "probably” enlist, but who said
they would ‘“definitely" or “probably”
participate in a civilian program instead of the
military when this alternative was proposed.
Individuals whose response was that they
would "probably not" or "definitely not" enlist
are not included in the table. Thus, the data
show potential losses from military service in
favor of civilian programs.

As indicated, among 16-21 year-old
males who had indicated they would
"definitely” or "probably” enlist, 72 percent
said they would "definitely” or "probably”
participate in a civilian national service instead.
The preference for civilian service was even
stronger among 16-21 year-old females — 89
percent indicated they would switch to civilian
service.

Offering a smaller incentive for civilian
service relative to military service had a modest
impact. Where the offers for civilian and
military setvice were identical, 75 percent of
the young male respondents indicated they
would switch from military service to a civilian
program (i.e., they had indicated they would
"definitely” or “probably" enlist, but
subsequently said they would "definitely” or
"probably” choose civilian service instead).
For those for whom the civilian incentive was
5/6 the military incentive, 74 percent switched,
and 66 percent of those for whom the civilian
incentive was 2/3 the military incentive
switched from military to civilian service.

The relative attractiveness of military
service, relative to civilian service, varies
among population groups. In response to the

E-2
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first of the civilian service questions, 67
percent of the male high school students who
had indicated a propensity for military service
said they would select civilian service instead,
while 76 percent of high school graduates no
longer in school indicated a preference for
civilian service. Projections of youth expected
to score above average on the Armed Forces
Qualification Test (AFQT), the Defense
Department's basic measure of trainability, are
derived from related factors such as high
school coursework and parents’ education.
Concerns that high AFQT youth would prefer
civilian over military service at greater than
average rates proved unfounded.

The relative attractiveness of civilian
service appears to be greater among minorities,
with 83 percent of young Black males and 77
percent of young Hispanic males indicating a
preference for civilian service, compared to 68
percent of White males. These are overall
results, including responses from respondents
who were told they would receive only 2/3 or
5/6 as large an incentive for civilian service as
for military service.

Since many civilian national service
proposals assume a year of service (compared
to 4 years typically required of enlisted
personnel), respondents were asked a second
follow-up question to gauge the impact of the
shorter term of service:

If you sign up for civilian service one

year at a time, then would you prefer
civilian to military service?

Overall, responses suggest an
additional 10 percent of the young men who
bad originally said they might ealist would
switch to a civilian program if their obligation
were limited t0 a single year. Thus,
approximately 82 percent of the young men
who might ealist for 2 to 4 years of military
service would prefer a civilian service
alternative if they could sign up for 1 year at a
time. Among women, the single year of
service increased the percentage switching from
military to civilian service from 89 to 93
percent.

1992

The 1992 YATS administration
included similar questions, but did not address
monetary incentives. As in 1991, a
hypothetical civilian program was described
and respondents were asked:

How likely is it that you would

participate in a national service

program if it existed?

Earlier in the survey, respondents had
been asked whether they would "definitely,”
"probably,” "probably not,” or "definitely
not,” be in military service in the next few
years, and this information was used to
generate results similar to those shown in Table
E-1. Table E-2 shows the percentage of 1992
respondents who initially indicated they would
"definitely” or “probably” enlist, but who
subsequently said they would "definitely” or
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Table E-2. Percentage of 16-21 Year-Old Respondents Switching from Propensity for Military Service
to Propensity for Civilian Service
Respoodent Category Malcs Females
Ovenall response B 86
By Education Status:
High school dropout n 86
High school noa senior 72 81
High school senior n 82
High school grad, non student s 97
Postsecondary student n 92
By Race/Ethnicity:
White, Non Hispanic 68 84
Black, Non Hispanic 88 91
Hispanic ”

"probably” participate in a civilian program
when this alternative was proposed. Responses
from individuals who initially said they would
"probably not” or “definitely not" enlist are not
included in the table.

The 1992 question differed from the

1991 questions in two ways:

1)  The 1992 question did not ask
whether respondents would
participate in a civilian program
instead of military service; and

2) In 1991, questions about civilian
service immediately followed
military service questions, while
in 1992, several other topics
were discussed between the
questions concerning propensity

for military service and questions

about civilian national service.
Nonetheless, results from the two years are
comparable. Overall, the percentage of males
and females "switching”™ from military to
civilian service did not change. As in 1991,

the percentage of high school students
indicating interest in the civilian program was
less than the percentage of non students and the
percentage of minorities preferring civilian
service was greater than the percentage of
Whites.

The 1992 questioinaire included an
additional question, asking respondents directly
whether they would prefer civilian to military
national service:

If you were going to choose between a

military and civilian service program,

which would you prefer?
Results from this question differ markedly from
those presented above. Among 16-21 year-old
males who had previously expressed a
propensity to enlist, 37 percent said they would
prefer civilian over military service. Only 39
percent of the 16-21 year-old females who had
previously said they would "definitely” or
"probably” enlist said they would prefer
civilian to military service. Among those who
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had not previously expressed a propeasity for
military secvice, 76 percent of the young men
and 81 percemt of the young women said they
would prefer civiliar to military service.

The discrepancy between these figures
and those suggested in Tables E-1 and E-2 is
clearly a function of the way the question was
asked. Because the exact wording of questions
in surveys is known to dramatically impact
results, the difference is credible, though

Conclusions

D espite seemingly contradictory
results from different questions, several
conclusions are warranted. First, the majority
of all respondents (including those who did not
express a propensity for military service)

would prefer civilian to military service.
Results vary for those who had expressed a
propensity for military service. Some
questions suggested that 2 out of S enlistment
prospects would prefer civilian service, while
others suggested over 70 percent of the males
and nearly 90 percent of the females would
prefer civilian service. The preference for
civilian service is strongest among women,
minorities, and high school graduates, but in
every segment of the recruiting market, a
significant fraction of those already expressing
a propensity for military service would prefer a
civilian option. Furthermore, results suggest
that modest differences in incentives in favor of
military service will not offset youth's
preference for civilian service, particularly if
the civilian alternative requires only 1 year of
obligation.
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