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were tracked on a semi-annual basis. Beginning with the Fall 1980 survey, the sample size
was doubled to include females. Subsequent surveys have been conducted annually and include
cross-sectional samples of both sexes.
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- The 1978 YATS surveys interviewed 1066 males in the Spring and 5199 in the Fall. The
e Spring study indicated that the downward trend in propensity to enlist had leveled off and
o that the most important job attributes of the Services continued to be those identified in
A 1977. With the completion of the Fall 1978 wave of the tracking study, three years of atti-
- tudinal and behavioral data were accumulated. Propensity dropped significantly during the
three year period with improvements in the youth job market possibly contributing to the
- downward trend. The predominant motivating factor for joining the service was determined to
oty be in order to improve one's chance for later success in the civilian job market. The level
(}:f of awareness of starting pay and enlistment bonuses was identified as a possible recruiting
{~ and advertising opportunity. This is the Spring Study.
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( INTRODUCTION
St I
.
s
--,‘_‘1’ '.'\.
< -
- The raticnale for conducting this study as well as the survey design
- -
?{u ;¢ and objectives are described in the Introduction to the Fall 1975 report.
SR
i?% - For the reader's convenience, the following comments are reprinted from
\.. ."-
<y
ta the Fall report. Some references are added to reflect chronological and
3
-:% fk survey content changes.
:i%
LT e
bl Background and Objectives
', o
:' There are a number of factors that are related to a young man's
\-- ""‘
-2§;'3' decision to enlist in a military service. Factors such as national unem-
I(’
AR
‘ . ployment and regional cultural environments can have a strong bearing
55 upon enlistment. Other factors related to enlistment behavior include
§ ii‘ki youths' general attitudes concerning military service and their awareness
N
-“

~) of the opportunities provided by the services. These factors, especially
awareness, are influenced largely by promotion and advertising as well

L. as the many activities of service recruiters. Youths' attitudes and aware-

v

'L
N v

ness also reflect the impact of various other influencers, such as their

peers, parents and family, teachers, coaches, counselors, and ex-servicemen.

General attitudes concerning military service can change over

time partially because the potential market of 17 to 21 year old youths
changes every year as new youths enter and older ones leave this age bracket.
The outcome of recruiting efforts can be influenced by altering military
service attributes such as salaries, bonuses, training options, length of

service, and so on. The military services can also directly influence the

SR A A I S WD S Ve L ARt o




propensity to serve through increasing awareness of these attributes and

by improving attitudes by means of promotion, advertising and recruiter

e efforts. Indirectly, improved awareness and attitudes can also b= achieved

by improving the awareness and attitudes of the influencers of potential

enlistment prospects.

Beginning in 1971, semi-annual youth surveys have been conducted

each fall and Spring (excepting Spring, 1975) for the Department of Defense.

These surveys include interviewing a sample of non-prior service 16-21

year old male youths to gain insight into a variety of issues associated

with their attitudes toward employment in general and military service in

particular. This present report provides detailed analyses of the sixth of

a six part survey (Fall 1975, Spring 1976, Fall 1976, Spring 1977,

Fall 1977 and Spring 1978), with an examination of some changes between

Spring 1977 and Spring 1978.

effectively in the youth labor market, the

In order to compete

.8 a continuing need to obtain current attitudinal

Department of Defer

information conce:. _ the nation's youth. The principal purpose of this

survey is to provide the Department and the Services with valid, timely,

and actionable data concerning the youth labor market on a continuing

semi-annual tracking basis. This survey deals with propensity to serve in

the military; effectiveness of advertising and recruiting efforts; impact

of influencers; importance of military attributes; and characterization of

youths by such factors as their demographics and life goals.

™
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The information gathered on this and the past five surveys has
three fundamental objectives. The first objective is to gather information

that has common utility for all the military services.

Secondly, twenty-six special recruiting areas were isolated
throughout the country so that special analyses could be performed on each
of them. These areas, referred to as Tracking Areas, comprise one or mcre
geographic units of each of the services: Recruiting Detachments {Squardrons)
(Air Force), District Recruiting Commands (Army), Recruiting Stations
(Marine Corps), and Recruiting Districts (Navy). Each service then can

track the study variables over time within actionable geographic areas

defined by recruiting boundaries of each service.

Thirdly, the study is designed to provide cbservations over time
so that changes in attitudes and behavior can be detected and appraised.
It is anticipated that controlled experiments might be attempted over
time in the Tracking Areas to test such factors as promotional materials,

recruiting practices, and advertising strategy.

Study Design

In the present wave, interviewing was conducted on a monthly basis,
with similar number of interviews being conducted nearly every day over the
survey time period which was January lst to June 15th. This change in the mode

of data collection was intended to test the sensitivity of this study to time

and the occurence of important environmental events which may effect attitudes.
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While the time frame for data collecti:n was extenied -ver 5% rontihs
rather than five weeks, the study design was identical t. that of previ~us
waves. The survey involved 16-21 year old males who 4 n t have prior

or current military involvement and who are nr* beycni their second year

of college. In total, L,00€ intervicws were cormvleted.

The survey employed telephone interviewing. Respondents were
selected by random digit dialing. Approximately 150 interviews were com-
pletedin each of 26 tracking areas. Thus, the study provides statistically

valid samples for each tracking area and allcws computation of tcotal U.S.

estimates.

In the first two waves of this study (Fall 1975 and Spring 1976),

only 13 tracking areas were studied independently. The 12 areas cumu-
latively accounted for about 65% of the U.S. "military available." The 13
tracking areas were selected from a total of 26 by using three criteria;
a) maximizing the percentage of the potential applicant pcol covered,
b) providing sufficient geographic dispersion or regional coverage, and
c¢) limiting the number of recruiting units to three or less per service.
The tracking areas included in the first twc waves contain the following
principal cities and/or states:

. New York City

. Albany/Buffalo

+ Harrisburg

. Washington, D.C.




)

;‘I

N\

-~
.

(4

[ R R

.o

.

-

tracking areas:

T e e e L e
S P N LTIE N N PR BN

Pagec 5

Florida

Alabama/Mississippi/Tennessee

Ohio

Michigan/Indiana

Chicago

Minnesota/Nebraska/North Dakota/South Dakota
Texas

Southern California/Arizona

Northern California

The remainder of the country was treated as one area and was
referred to as "balance of the country". Approximately 40O interviews

were conducted in this aggregated area.

In the four most recent waves (Fall 1976, Spring 1977, Fall 1977
and Spring 1978), the sample was allocated to all 26 tracking areas. In

addition to the above 13 areas, interviews were conducted in these additional

Philadelphia

Boston

Pittsburgh
Richmond/North Carolina
South Carolina/Georgia
New Orleans

Arkansas

Kentucky
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- Des Moines 1
et Wisconsin )
o o
AN New Mexico/Colorado -
n Washington/Oregon B!
A 8
o h
;' Kansas City/Oklahoma
Ny B
2 The 26 tracking areas account for 100% of the "military available" N
__. in the continential U.S.
)
S i
:vﬁ Detailed tabulations referred to in this report are given in five =‘
e volumes. Volumes 1 and 2, which constitute most of the analyses, reported in
-
::- this study, contain both Spring 1977 and Spring 1978 data for those questions T
"-Q
. which were the same in both waves. o
[ o)
‘f Volume 1: By Individual Tracking Area &
'\f . Volume 2: By Enlistment Propensity Toward Active Duty in the A
. Air Force, Army, Marine Corps, Navy and Coast Guard -~
N
™ Volume 3: By Schooling Status and Grades in High School -
~
7 R
. Volume 4: By Age, Race, and Quality Groups v
o’y
f-:' Volume 5: By Enlistment Propensity Toward Reserves and the "5
L7 National Guard 4
}
4 3
b
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"
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Contents of the Interview

The interview focused on the following areas of information:

(1) Respondent demographics

-

% - ’ . Age
!i}¥ . Marital status

- \l

" Racial/ethnic affiliation

' 'f% . Education

.

1 Employment

AR

N & (2) Propensity to enlist in the military

-

A (3) Assessment of the importance of job attributes and their
XEEN attainability in the military

SR

- (4) Assessment of advertising recall and meaningfulness
.} ‘ (5) Magazine readership and TV program preferences

Al
S (6) Information seeking activities about enlistment

'a~4 involving self, recruiters, and other influencers

(7) Attitudes of certain influencers toward serving in
o the military

' ] .5,‘
L. (8) Nature and outcome of recruiter contact

PRY

','-': —~ (9) Knowledge of current military starting pay

o - (10) The relative effect of a $50 a month pay increase on
.: :}, propensity to enlist in the military

R

X \j (11) Knowledge about educational benefits

oY -
4'\

*'7 & (12) Life goals and their achievablity in the military
S

. Questionnaire Change

.1 g The study design permits the inclusion of new elements from time

to time. The current survey has one new feature: a question concerning

avareness of recruiting advertising for any active duty service.

-
o]
>
5
-ﬂ.
L
*
v
e
A}
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Several questions were taken out of the Spring 1978 questionnaire: .

" a question concerning expectations about working part time to meet the expenses
of post-high school education, a question about recommending a service to a

friend, a question assessing expected responses to interesting advertisments,

ii and & questidn concerning propensity to Join the military as a function of }g
'; several contingencies: combat likely, combat unlikely, working with women doing -
L a similar job. =
s
;; Analytic Comments ;
‘ In such a large study, many results are likely to appear which are ;
_: due solely to chance or sampling variance, In order to minimize the effect .
E of such spurious findings, this report delineates those results which are :j
-‘ unlikely to be due to chance or sample idiosyncrasies, Specifically, when E
f the report indicates that a finding is significant, this means that there .
N is less than a 5% likelihood that such a result would occur solely due to ?
2 chance.

!5
o4 ‘..‘
5 The use of stratified sampling in this study necessitates that R
j respondents be weighted unequally, Accordingly, it is not correct to assess -
; standard errors by methods which would be appropriate with unweighted data, ;i
E When the correct procedures are applied, standard errors average 10% greater ;
: than those obtained by applying the procedures ordinarily used with unweighted 23
S data, Hence critical values for statistical significance were adjusted e
: upwards by 10 percent in tests of significance on the national sample
n (see Appendix I). -

)
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Q Only a minimum sample of telephone numbers are issued to

"

: interviewers. Additional numbers then are issued in small subsamples until
‘ !

- the correct number of completed interviews is reached. This procedure

;? . provides tight control of the sample and is now standard for the survey.
Y
.
o )
o
. v In response to requests from the services, the reporting format
ilﬁ :: in the Fall 1977 wave was changed. The Spring 1978 wave incorporates this
I
f'; altered format. Specifically, this report focuses more on trend analyses of
Ny B
\ N
;‘ key data elements. Moreover, the report has been shortened by eliminating
%\ - unnecessary repetition in discussing issues such as Jjob attributes and
2 ¢ ‘h;
;21 - life goals. Finally, the report profiles the enlistment-related behavioral and

attitudinal characteristics of high school graduates who are not currently

,
g ]

o ) attending school. The services have expressed particular interest in this
XIRLY

i§ :3 sub-group of male youth,

» There are several questions which involve scalar data. Results
%3 ~ are presented as averages. In previous reports there was a lack of consistency
}5 fi among these scales. That is, for some scales a higher average was equivalent
:$ ) to a high value on the measure. On other scales a low average was equivalent
ii& Ei to a high value on the measure. In the present report, this inconsistency

:? . is removed. In all cases, a higher average is equivalent to a high value
) .
j; e on the measure. As a result, the scale values for Qu. 6a (Relative Importance
13 :: of Job Attributes) and Qu. 15a (Frequency of Magazine Readership) have been
?zj 4 reversed from previous reports. This change does not effect comparability

with previous reports. Rather, it will facilitate reading the report.

-y
X"

Ny
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e L]

2
b
A The modification in the time frame (5% months versus 5 weeks) for
,}u data collection raises two questions with respect to the analysis of the
;4: data. The first is whether data collected over 5% months (Spring 1978

3 wave) can be collapsed and compared to data collected over five weeks (previous
’5{ waves). The, second question is whether collecting data over a broader span
.-.‘g .

{5 of time affects the reported Spring 1978 levels of the variables measured.
‘..‘l‘ -

= To answer this question the propensity data (the major criterion variable) were
‘}s submitted to a chi-square analysis. The analysis revealed no significant

Nl

-P\’.

jﬁ month-to-month differences in the propensity data for any of the active
"R

:ﬁ duty services. Also observations of the monthly levels of other criterion
-

Foe variables revealed fairly stable patterns across the 5% months.

.*.a

N

L3
W As a result, the Spring 1978 data have been collapsed and are
§

;g treated as data collected over one point in time. Moreover, there is no
e
_E} evidence that the broader time frame for data collecticn has affected the
jfi levels of the variables measured. In fact, the test of this data collection
F: mode yielded somewhat more reliable data, thus permitting and compensating
BT
}Ej for a somewhat smaller sample size.
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EXECUTIVE SUMMARY

Introduction

This report is a discussion of the Spring 1978 wave (i.e., Wave VI)
of the trackihg study of youth attitudes toward serving in the Armed Forces.
A total of L4006 randomly selected males between 16 and 21 years of age were
interviewed by telephone. Approximatley 150 interviews were conducted in

each of 26 tracking areas across the continental United States.

Major Conclusion of the Study

This wave of the study provides a 2)% year historical perspective

from which the following conclusion is drawn.

It appears that the downward trend in propensity to enlist has

levelled off. What follows is a discussion of this finding.

In previous reports of this study an attempt was made to explain
the observed changes in propensity. The reported level of full time employ-
ment seemed to explain, in part, the downward trend in propensity observed
in the first four waves of the study. That is, improvements in the civilian
Job market may make a military career less attractive to a young man for

vhom the military is the best opportunity for advancement in a poor economy.

In the present survey the reported level of full time employment
increased. This finding is consistent with the decrease in perceived dif-

ficulty in finding a full time job. At the same time, however, levels of
1

propensity are similar to those recorded in both the Spring 1977 and Fall 1977
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waves. Hence, it appears that the apparent improvement in the civilian job
market has not negatively affected propensity for military service. As
',5: first suggested in the Fall 1977 survey, there may be other unidentified
factors contributing to the underlying dynamics of propensity that are

beyond the scope of the youth attitude tracking study as presently con=~

e e T T
- LN
ST,
. K PRV .
. S e .

stituted in terms of explanatory variables being tracked.

e
PR

MAAs

National Trends In Propensity

i Overall propensity for military service in general did not change

i:-ié from Spring 1977 (29.6%) to Spring 1978 (31.1%). Positive propensity for

X ?: the individual active duty services remained unchanged from Spring 1977, as

;:4 well. Voluntary mentions of military enlistment which have always paralleled
propensity changes, also did not change. In previous waves a noticeable
seasonality effect also was observed. That is, fewer people in the Spring waves
than in the Fall expressed an intention to pursue a military career. The

Spring 1978 propensity data,however, do not differ from the Fall 1977

propensity data. Hence, the Fall-to-Spring downward trend with respect to

enlistment intentions is not evident in the Spring 1978 wave.

The overall rank order of the active duty services based on

expressed propensity levels has not changed from Fall 1975. With respect

to the three Spring waves, the order is as follows:

Spring '77-Spring 'T8

0. 3 Spring '76  Spring '77 Spring '78 Difference®

. Air Force 17.5 % 15.7 % 17.0 % + 1.3
Navy 16.4 % 15.2 % 15.2 % -

., . Army 13.1 % 11.8 % 12.4 % + .6

Marine Corps 11.8 % 10.7 % 11.4 % + L7
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Many of the variables that discriminate between positive and negative
propensity to serve in the military changed from Spring 1977. Recalled
incidence of recent (past 5 - 6 months) recruiter contact remained steady.
Recalled recruiter contact with specific services increased for the Army

and Navy, but remained unchanged for the Air Force and Marine Corps.

The proportion of respondents who report talking to friends about

enlistment increased, while talking to parents and teachers/counselors declined.

The reported incidence of taking the Armed Forces' aptitude test

declined from Spring to Spring.

Spring-to-Spring shifts occurred with respect to perceived life
goal achievement. During the past year the military gained ground relative
to civilian life with regard to four life goal perceptions: adventure and
excitement, doing challenging work, recognition and status, and personal
freedom. With respect to all other life goal perceptions the military
maintained its perceived position relative to civilian life: Jjob security,
learning as much as you can, helping other people, developing your potential,
working for a better society, having the respect of friends, being able to

make own decisions on the Job and making a lot of money.
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ihi The most important job attributes continue to be: gives you an N
rsg opportunity to better your life, teaches you a valuable trade or skill, and 1
:iii provides good benefits for you and your family. The least important job 3

g attributes continue to be: allows you to see many different countries of

~j} the world, has other men you would like to work with, and trains you for

;_ leadership. During the past year the perceived relative importance attached

p to virtually all of these attributes increased. The exceptions were: pays

,ﬁ well to start, helps you get a college education, and allows you to see
{Sg , many countries. The relative importance attached to these three attributes
o remained unchanged.
if; Differences By Tracking Areas
.f: There are significant differences in the data across the 26 tracking
- areas on all of the variables included in the tracking area analysis.

: The South continues to be the area where propensity for the active

. duty services is particularly high. The weakest markets with respect to
:{5 propensity tend to be in the East, Midwest and far West. Specifically,

South Carolina/Georgia and New Orleans are particularly strong markets for

recruitment, as measured by propensity. Chicago, Northern California,

Wisconsin, and Washington/Oregon are particularly weak markets.
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Perceptions of the Services

A military enlistment is perceived most often as allowing a young
man to have adventure and excitement and job security. On the other hand,
it is perceived as not permitting young men to enjoy personal freedom, earn

a lot of mohey, or make their own job-oriented decisions.

Young men value certain job attributes when considering jcining
the service. Four of these were perceived as being attainable in the
service. These were "teaches you a valuable trade or skill", "opportunity
to better your life", "a career you can be proud of" and "opportunity for
travel". Valued job attributes perceived as being hard to attain were "good
benefits for you and your family", "job you want", and "men you would like

to work with".

Enlisted Starting Pay

Approximately 47% of the sample claimed to have no idea of the level
of monthly enlisted starting pay. Among those who d4id give estimates, the
average estimate was $413 which is close to the true value of $397. However,

the averages range from a low of $353 to a high of $495 across tracking areas.

Positive propensity men value good starting pay but did not think
they can achieve this in the military. Respondents who initially claimed to
have no idea of the level of starting pay gave somewhat higher estimates of
pay than others, when asked a second time. As in past surveys, those with
negative propensity (in both the group that initially gave estimates and those
that were asked a second time to give an estimate) gave higher pay estimates

than did those with positive propensity to enlist.

. .. C et . - O T




N The data suggest that the lower pay estimate among positive propensity
Ls.

people might present a recruiting opportunity. More than one-haif (52.6%) of the
:;.u positive propensity group said they would be more likely to enlist if starting

; pay were increased by $50 a month. Among the negative propensity, higher quality

S group, howevér; only about one-in-five men said they would be more likely to enlist.

L Perceived Attitudes of Influencers

;fﬂ Positive propensity men reported that their parents are generally in

T favor of their joining the service, particularly for the job training they will re-
';}i ceive. Negative propensity men claimed that their parents do not want them

5;}_ to join the military. Loss of status, a desire for their sons to get a civilian
education, fathers' negative experiences with the military and family separation
and danger are the major reasons given why some parents were perceived as

{i}; opposing military service. If respondents' perceptions were accurate, these

:jn; findings are important since parents are key influencers in the military

recruiting/decision-making process, as established in this series of surveys.

S These perceptions have been consistent over time.

Ly

Advertising Awareness

Overall, 85.5% of the respondents were aware of advertising for any

L of the active duty services. Awareness of advertising for specific services
-

SR vas: - Army 66%
R - Marine Corps 60%
:: Navy 58%
: - Air Force 55%
.B Among these same individuals, more than one-half were able to recall
2?5: specific content of the advertising. Since Spring 1977, when the present

3
Aan
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advertising questicns were added, advertising recall hac IN0reused cembefommmr.
for all of the services, altnouzgh not signiricantly Tor the lavy. Arm.ng ro-—
spondents who did recall advertising ccntent, they most L% ten recalleld copy

points about scenes cf equipment, teaching/learnin.s @ wrzae, ang travei {(esre-

cially for the Navy). Respondents also frequentiy veon.l-i ‘farine slorans.

sLrance

[N

Educational Benefits (Veterans' Educaticnul Acss rograrw)

As in the previous surveys, there continues t¢ b= little know.edge
about the current educational benefits plan. Pesitive propensity nen are come-
what more familia:r with the provisions of the educational assistance progran

than negative propensity men.

An Analysis of Three Key Explanatory Variables of Prcpensity

The completion of the sixth wave of tracking youth attitudes enabled
us to again test six important hypotheses with respect tc propensity. This
analysis was first conducted in Fall 1977. The nypctheses pertain it the
set of data collected from the original 13 tracking areas during the last
three years and focus on three important variables: services, tracking areas,

and time. These hypotheses were:

1. Are the services equal with respect to propensity?

2. Are the 13 original tracking areas equai witll respect to preopensity?

3. Are the six waves of surveys equai with respect t. propensity?
3+

4L, Have the services exhibited different pa*torn. witi resreoct

to propensity over the six waves?

5. Have the services exhibited Jifferent ratter: - witn e pest
to propensity across the 14 criwina. frace o0 areds.
6. Have the 13 original trazking aresc oxbatit @ 1099t patterps ver

the six waves?




Fage 18

An anaiysis of variance weo conrioted Lo onest Uhoeoe B ielos,
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Active Duty Positive Propensity Respondents Tarset lMarke

~

As in previous waves »f this study, the pusitive pr percity
Jos } t pd J

candidate for active military service can be described In ¢ rnorast to His 12w L

propensity peers, as . . . . -
.  Ycunger .
. More l1ikely to be non-white V
. Mocre likely to be unemployed and lockine: Dor work
. Less educated
. Having a less educated father -

. Having lower values on the guallity Index
. Considering ull of the job attribuves t be irp oot when
considerin: J.ining the servie -
. Peeiinys the mititary io reolintive.y roooe TRey 0 st
him t . acnieve moat, «f Hig 110 on

. lpderestiratine the leve, fontartine 1o .
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. Mecre motivated tc enlist -=aouid pay be inoy

. Having had mcre recont recruilter coontact
. Having sought infeormation on a military curecr by mall
or by phone
. Having taken a military aptituae tect
. Having discussed entering the milii=zary wiuh parents or
riends
. Feeling relatives suppcrt his jeining the ser-ice

. Having positive propensity fcr more than one service

Differences between positive and negative propencity grcups with
respect to demcgraphics, perceived impurtance cf job attributes wnu 1ife goal
perceptions appear to be generzl and not service specific., Thus it appears
that all services may draw upon pocls <f positive propensity youns men with
fairly similar demographic profiles and similar perceptizns of job attritutes
and life goals, and that these young wen differ in a conzistent fashion from

negative propensity men.

High Schocl Graduates Who Are Not Attending Ochocl

Individuals who have graduated high school and are not currently
attending school represent a particularly attractive market to the services.
An understanding of the ways in which these young men differ demographically,
attitudinally, and behaviorally from the total sample is essential tc develop-
ing recruiting strategies aimed particularly at this target group. With this

purpose in mind, these young men can be aescriled in contraszt to the ~verail

averages for the total sample, as...
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- Less likely to express positive propensity to join the military

* Average with respect to feeling more favorable about enlisting

* Average with respect to importance attached to job attributes,

AL S N MR e SR S AR AR

Less likely to be unemployed and looking for work

More likely to have had recent recruiter contact

after talking to recruiters, except below average with respect

to the Army

except below average with respect to helps you get a college
education
More likely to perceive that civilian life better enables the

achievement of certain life goals

e
e
L g g




SECTION I

NATIONAL TRENDS

SPRING 1977 vs. SPRING 1978
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= National Trends - Spring 1977 to Spring 1978

-

2 Throughout this investigation the principal measure has been

\' enlistment propensity (i.e., the rated likelihood of serving on active
k.. - duty in each military service). This analysis begins with an examination
T
=J of changes in propensity and then those variables that are related to

\: I‘l

o

N J enlistment propensity. The primary time frame for analysis is Spring 1977
)

o to Spring 1978. However, Spring 1976 (Wave II) data also are shown in order
15 ‘.;:
;: to provide a complete two year presentation of the findings. Given this
A

r - ¢

full two year Spring-to-Spring time frame, seasonal effects are eliminated and

observed changes can be viewed as indicative of underlying trends.

YN NR
N 'b.,.

I

N

<

A

b :, The data reported in this section represent weighted total U.S. data
N

P, .

= obtained from twenty-six (26) tracking areas. Thirteen (13) of these are
R 5; the same as those used in the Spring 1976 wave of this investigation. The

fﬁ . balance are thirteen (13) tracking areas which in the Spring 1976 wave were

b4 - aggregated into one group and labeled as "balanceof the country". These
4” )

:':u‘ thirteen (13) new tracking areas were first defined in the Spring 1976 wave.
A

-’* ‘et

Yy The sampling is described in detail in Appendix II.
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1.1 Definition of Propensity

As an attitudinal measure, propensity summarizes the degree to which
young men are predisposed to Joining the military. Propensity was operationally
defined as follows. Respondents were asked how likely they would be to serve
in the military in the next few years. The question was repeated for each of
the main active duty services plus the National Guard, Reserves, and Coast
Guard. A lL-point scale of likelihood was used. Respondents were classified

into either positive propensity or negative propensity based on answering the

question as follows:

Definitely }—JPPositive Propensity Group
Probably

amm———

——y

Probably not

Definitely notj—JPlNegative Propensity Group

No answer

—

-
L]
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1 . 1.2 Changes in Propensity: Spring 1977 to Spring 1978

54 A
l“

The percentage of youth who reported positive propensity for any

-
:‘:. ﬂ service (measure of propensity for military service in general) was 31.1%. This
- - is comparable to the Spring 1977 figure (29.6%). With respect to positive
\\ "': propensity for‘ specific services, all four services remained unchanged from
t.*:‘ :.':; Spring 1977. While propensity figures for the Air Force, Army and Marine Corps
. .‘ appear to be up, these increases are not statistically significant. The findings
..
‘S?::éi are graphed in Figure 1,1,
':f:: X
- Comparison of the three Spring waves suggests that propensity may
.':::5 ) be leveling off. That is, positive propensity figures recorded in the present

rr.
PP

wave appear to be returning to the propensity levels recorded two years ago in

the Spring 1976 wave.

~
» .
1

5

o The index of pro-military attitude has been another measure of
® propensity for enlistment. This index is derived from asking respondents

7 N
\:: what they think they might be doing during the next few years, The index
::::: :::' is a net measure of all unaided mentions of military service, The index,
'I‘.'-l . \
' illustrated in Figure 1,2, did not change from Spring 1977 (L4L.5% and L.L4%).
Pl
Z. ~ In all six waves, this index has paralleled fluctuations in positive
D2
; = propensity toward each of the four services, Like the propensity figures, the
38)
A I
..:-;.: f pro-military index figures appear to be leveling-off,
- "
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FIGURE 1.1

POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES
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FIGURE 1.2

VOLUNTARY MENTIONS OF MILITARY SERVICE

AMONG PLANS FOR THE NEXT FEW YEARS
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;ig- Table 1.1 reviews the positive propensity figures for the four
] services recorded in each of the six waves of this investigation. Unaided
" .
'xﬁ mention of joining the military (pro-military index) alsc is shown for each
\ -
\.!.-
:ix wave,
A
e
NEN The downward trend in propensity observed in the previous waves of
X
.- the study is no longer evident, Moreover, in previous waves a noticeable
| seasonality effect also was observed. That is, fewer people in the Spring
.
¢$ than in the Fall expressed an intention to pursue a military career., The
L]
“~
5 propensity data from the Spring 1978 wave, however, do not differ from the
ﬂ Fall 1977 propensity figures, Should this previous seasonal pattern be valid,
P
j%; ) it might be reasonable to expect a propensity increase in the Fall 1978 wave.
=
o
}iJ Since Fall 1975, positive propensity for each of the services has
Y
o
i:‘ declined, on the average, 4.3 % points, As & percentage of Fall 1975 pro-
l\-
1=
ot pensity figures, the Army has had the largest loss (-33 %) followed by the
_5; Marine Corps (-23 %), the Navy (-22 %) and the Air Force (-17 %) over the
*:? past three years. Reference to Table 1.1 indicates that the lowest levels
e
pon of propensity were recorded in the Spring 1977 wave, Since that time, pro-
~ pensity figures have not changed.
S
P ’:
3
5 With respect to changes in propensity for each service observed
.5 across time, all four services have shown similar patterns of change. This
o
_?? is confirmed by an analysis of variance of the propensity data, which is
N
A discussed in Section II.
l,
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TABLE 1.1

POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES
AND UNAIDED MENTION OF PLANS TO ENTER THE MILITARY

Fall Spring Fall Spring Fall Spring

'T75% 'T6%* '76% "7 'T77 '78

. S R S S S
Air Force 20.4 17.5 17.9 15.7 15.7 17.0
Army 18.4 13.1 14.5 11.8 12.7 12.4
Marine Corps 14,9 11.8 12.4 10.7 11.0 11.4
Navy 19.6 16.4 16.5 15.2 15.5 15.2
Unaided Mention of o
Plans to Enter Military
(Pro-Military Index) 8.9 5.7 6.2 4.5 5.5 4.4
Base ¥*# (3176) (3001) (5475) (5520) (5284) (5979)
*

*%

Propenslity rates for the filrst three waves have been adjusted
upwards 4.7% points for comparability with Spring '77, Fall '77,
and Spring '78 on the basis of the relationship between the
pro-military index and propensity (Gee Appendix Iv of the Spring
1977 report for the detailed adjustment procedure.)

The bases shown in this and all previous reports represent weighted
bases, As such, the figures shown are somewhat less than the
actual number of interviews conducted. In the Spring 1978 wave,

4006 males were interviewed. When the data are weighted, however,
thls base 1is reduced to 3979,
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Egi 1.3 Changes in Variables Related to Propensity
Egi There are a number of variables that have discriminated between

- positive and negative propensity groups in this series of studies. These
E£¥ variables and their Spring 1977 to Spring 1978 changes are presented in Table 1.2.
N,
- :; The following conclusions can be drawn:
"-
‘?;j 1. Recalled recruiter contact with any service within the past
;E: six months was stable from Spring 1977 to Spring 1978.
‘ii However, recalled recruiter contact with any service over a

'gi longer period of time increased significantly. Among youth

'f; who reported having contact, the recalled incidence of specific

’
)
L ]
T
”

contact with recruiters from the Army and Navy increased, while

%7 o

\

Air Force and Marine Corps remained unchanged.

‘l
p
Sale s e,

“‘.
Ll
h

The incidence of talking to parents and teachers/counselors about

"~
N

enlistment declined. Talking to friends with military experience,

Y,
"j
L) however, increased. Talking to girl friends/wives did not change.
S0
2
=
= 3. The incidence of taking a military-sponsored aptitude test
.:\4
i:- in high school declined significantly from Spring to Spring.
ced
}:J
Z: 4. As of Spring 1978, respondents viewed military life as tetter
:j; enabling achievement of the following life goals; adventure
$¢
L
,ﬁl and excitement, job security, doing challenging work, recognition
Y =
>
li and status, learning as much as one can, heiping other people,
1s, developing your potential and working for a better society.
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During the past year the military gained ground relative
to civilian life with regard to four life goal perceptions:

adventure and excitement, doing challenging work, recogniticn

. and status, and personal freedom. The military maintained its

perceived position relative to civilian 1life on the remaining
life goal attributes. In general, the absolute levels of

eight of the twelve life goal perceptions favor military life.

The pursuit of a career, whether civilian or military, involves
the consideration of numerous factors. One aspect of this
decision-making process is whether certain life goals can be
more readily achieved in the military or in civilian life.
Hence, this set of questions has been an important measure in

this study.
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TABLE 1.2

CHANGES IN VARIABLES RELATED TO PROPENSITY

Spring
Spring Spring Spring '77-'78 Statistically
'76 77 '78 Change Significant
% % % %
Recruiter Contact
(Qu. 8a & 9a)
Past 5-6 months -
any service 24.3 25.9 27.1 +1.2 no
Ever - any service 47.6 49,1 52.4 +3.3 ves
Recruiter Contact
with (Qu. 9b)
Air Force 14.8 14,8 14.1 - .7 no
Army 23.1 23.1 26.4 +3.3 ves
Marine Corps 14.2 14.5 14.9 + .4 no
Navy 15.8 14.4 17.4 +3.0 ves
Talked about Enlist-
ment with (Qu. 8c¢)
Friends with military
experience 38.8 38.6 42.0 +3. 4 ves
Parents 35.7 34,3 32.1 -2.2 ves
Teachers/Counselors 12.5 12.8 11.0 -1.5 yec
Girl Friend/Wife 17.2 17.9 17.2 - .7 ne
Aptitude Test in
High Schosl by
Armed Forces
(QU.. 80) 17.14 183 14.8 -3.5 yes

Base (3001) (5520) (3979)
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TABLE 1.2
(continued)

Life Goal Achievement
Civilian Advantage Over
Military (Qu. 11) Spring

(Averages) ¥

Adventure and excitement

Job security

Doing challenging work

Recognition and status

Learning as much as you can

Helping other people

Developing your potential

Working for a better society

Having the respect of friends

Being able to make own decisilons
on the Job

Making a lot of money

Personal freedom

Base (

#Scale Value:

+5 = Much more likely in civilian

+4
+3
+2
+1

Somewhat more likely in civilian
Eitlier civilian or military
Somewhat more likely in military
Much more likely in military

Spring

Spring T -T78 Statistically
'71 '78 __Change Significant
% % 2
2.43 2.35 -.08 yes
2.50 2.53 +.03 no
2.79 2.72 -.07 ~g
2.87 2.78 —. 04 ves
2.92 2.89 -.03 no
2.96 2.93 -.03 no
2.99 2.95 -.0k no
3.03 2.99 -.ulb rno
3.06 3.03 -.03 no
3.84 3.86 +.02 no
3.91 3.95 +.04 no
4,09 4,00 -.09 yes
5520) (3979)

Therefore, a smaller value favors the military,

------
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A TABLE 1.2
fo (continued)
ML SN
23
)
_e ' Spring
AN Spring  Spring '77-'78 Statistically
ftf 177 178 Change Significant
SR % % %
N Relative Importance of
S~ Job Attributes (Qu. 6a)
N
o~ (Averages)*
S
Gives opportunityv to better
e your life 2.97 3.13 +.16 yes
N Teaches you a valuable trade
- or skill 3.04 3.11 +.07 yes
e Provides good benefits for
{ you/family 3.04 3.11 +.07 yes
oy
-25: Gives you the job you want 2.99 3.09 +.10 yes
N Gives you a challenging job 2.83 2.90 +.07 yes
e Is a career you can be proud of 2.82 2.90 +.08 yes
T Pays well to start 2.89 2.85 -.04 no
. Helps you get a college
education 2.83 2.81 -.02 no
Trains you for leadership 2.67 2.73 +.06 yes
Has other men would like to
work with 2.05 2.52 +.07 yes
Allows you to see many countries 2.39 2.37 -.02 no
e Base (5520) (3979)
=L
Loy * Scale Value:
1'.-": ——————————
i;j + 4 = Extremely important
o
é; + 3 = Very important
A 4
_jlj + 2 = Fairly important
R
‘o + 1 = Not important at all

LN

q‘-

Therefore, larger values indlicate greater perceived importance.
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TABLE 1.2
(continued)
Attalnability of Job
Attributes 1in the Spring
Military (Qu. 6b) Spring  Spring '"77-'78 Statistically
(% Saying "Yes") 'T77 '78 Change Significant
3 ] 2

Allows you to see many countries 89.9 92.5% +2.6 yes
Teaches you a valuable trade or

skill 90.7 32.0 +1.3 yes
Gives you a challenging job 84.9 88.2 +3.3 ves
Trains you for ieadership 85.4 87.5 +2.1 yes
Is a career you can be proud of 85.0 86.1 +1.1 ne
Gives opportunity to better your

life 81.0 85.3 +M.3 yes
Helps you to get a college

education 84.6 4.7 + .1 no
Provides good benefits for you/

family 80.3 80.8 + .5 no
Has other men would like to work

with 73.5 7T7.7 +3. yes
Gives you the Jjob you want 70.7 70.6 0.1 no
Pays well to start 63.4 59.0 -4, yes
Percelved Attitudes of

Parents Toward Joining

the Military (Qu. 1l2a)

Father in favor 30.6 28.2 ~2.4 yes
Mother in favor 22.0 18.0 ~4,0 yes

Base (5520) (3979)
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L}
%I% S, The relative importances attached to several of the job
N
e’
ﬁ*j attributes increased significantly from Spring to Spring. The
N most important Job attributes continue, however, to be these:
AR ’
:}: gives you an opportunity to better your life, teaches you a
SN
::: valuable trade or skill, provides good benefits for you and your
v family, and gives you the job you want. At the same time, the
g
“
’}ﬁ least important job attributes continue to be these: allows
Q-_'
JE; you to see many different countries of the world, has other men
%5 you would like to work with and trains you for leadership.
a::;v:
Yoy
e
NG The stated importance of eight of the eleven attributes shifted
‘,. upward significantly, The three attributes that did not change
ﬂ;; are; pays well to start, helps you get a college education and
L}
l*“ .
Ny allows you to see many countries,
:"n
R
i 6. As in the past, the young men in the sample generally
1_-."'
MO
o felt that every Job attribute can be found in the military,
o The data range from 92 percent of all respondents who
o
;Q: felt that the military allows you to see many different
AAN
':Q countries of the world to 59 percent of the respondents
= who believed that the military pays well to start.
a
7
)
e The proportion of young men who believed that these job
"
L
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e
’
’
o
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=0 1
o
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attributes can be attained in the military increased, for
: the most part, from Spring to Spring, There were
< s
i 2- significant increases with respect to six of the eleven
o
- attributes: allows you to see many countries, teaches you a
3o
- valuable trade or skill, gives opportunity to better your life,
AR and has other men you would like to work with, one attribute--
\ ) pays well to start--decreased significantly,
¢ v,
_d .:\
.2 - T. The percentage of respondents who perceive their parents
-
| to be in favor of their joining the military decreased

significantly from Spring to Spring.
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v
o
N
¢
s 1.4 Key Demographics
121’ Tables 1.3-1.5 profile the key demographics of the Spring 1977
'\;: and Spring 1978 samples. Spring 1976 data also are shown in order to provide
}
f:: the longest time perspective. The following conclusicns can be drawn
::i: from these tables:
:}:} 1. Both the Spring 1977 and Spring 1978 samples are identical
\ .
e with respect to age and race. As in previous waves,
X% _
A58 the data weighting procedure, explained in Appendix TII,
- eliminates any sampling differences on these two
éf;' variables by balancing the results of each wave to
._-.\:
\i; known "military available" statistics.
N
N
W)
A

2. Both Spring samples are identical with respect to their
employment levels. However, the percentage of respondents
employed full-time increased from Spring to Spring, while
the percentage of those employed part-time decreased during
this period of time. During the same period, the percentage

of those not employed and loocking for a job declined.

3. The percentage of respondents currently attending school
decreased from Spring to Spring. The levels of reported
high school, vocational school and college attendance. however,
remained unchanged. Moreover, the percentage of young men who

have graduated from high school did not change from Spring 1977 !
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[ - TABLE 1.3
o AGE AND RACE

-

AN

Y
’ﬁ Spring '76 Spring '77 Spring 78
\ % % %
e Age

ALY [

- 16 18.4 18.5 18.5
‘ ' 17 18.6 18.5 18.5
N 18 17.5 17.5 17.6
o 19 16.7 16.6 16.5
o7 20 14.8 14.8 14.8
.‘» ‘ 21 14.1 14.1 14.1
i Race
S White 85.2 85.2 85.7
) Non-White 13.4 13.9 14.3
o ’ Refused 1.4 .9 -
1 Base (3009) (5520) (3979)
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%
e TABLE 1.1
EMPLOYMENT STATUS
% %
S Spring
268 Spring Spring Spring '77-78  Statistically
2R '76 '77 '78 Change Significant
£ % % % %
i — — — —
wd Employed (Qu. 3f, 3g)  56.9 60.2 62.4 +2.2 no
N _ I —_—
ok Full-time 29.3 32.0 36.5 +4.5 yes
i Part-time 27.7 28.0 25.9 —2.1 yes
Ad
xx Not Employed (Qu. 3h) 43.1 39.7 37.6 -2.1 no
o
asg Looking for a job 28.5 27.2 25.1 -2.1 yes
ot Not looking 14.1 12.2 12.5 +0.3 no
( Not specified .5 .2 .2 - no
N
- Base (3001) (5520) (3979)
K-v
«1
o
NN
-, TABLE 1.5
3 SCHOOLING STATUS
i
o e -
v Attending School(Qu. 3c) £4,0 60.0 57.5 -2.5 yes
In high school 46.9 uy.3 4.0 - .3 no
N In vocational school 1.9 1.2 1.8 + .6 no
. In college 14.7 12.7 11.7 -1.0 10
N Not specified .5 1.8 .2 -1.6 yes
o Not Attending School
.;:_: (Qu. 3d) 36.0 40.0 42,5 +2.5 yes
o
Y High school graduate 27.1 29.9 31.7 +1.8 no
Not high school
- graduate 8.9 10.0 10.8 + .8 no
-; Quality Index (Mean) 6.43 6.29 6.38 + .09 yes
by
N Base (3001) (5520) (3979)
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ey . to Spring 1978, hordid the percentage of young men who
e
4‘," }
:"_1 Nt reported that they are not currently attending school and
LA
RO
% have not graduated from high school.
a.
‘:\' !.:
E;:i ' L. As an additional means of demographically profiling
La Ca
NN,
oS b the sample, a quality index is computed for each
% respondent. This index is a composite measure based on
\ ;_'? o self-reported grades, number of math courses taken
I
.r:": :,-: and passed in high schcol, and the science courses
a
F 3 covering electricity and/or electronics taken and
R
::- o successfully passed in high school. The index ranges
o » v
'.::'j . from a low score of 1 to a high score of 10. Table 1.6
_‘ ! explains the derivation of the quality index.
Ly
7
J‘:'» v
Ay
o
"e TABLE 1.6
.“-' .’
A%
A (Number of Math Courses (Science Courses in
o (High School Grades) in High School High School)
w
P
i Value Value Value
A —_— ———
S
:-: < A's & B's 3 None 1 Yes 2
3:-4
o B's & C's 2 One 2 No, not
b ‘.3 specified 1
C's & Below 1 Two 3
S
N Not Specified O Three L
{ ~l .,
* ot Four
o R >
o A Not Specified O
\§
"} '::' : Respondent quality increased significantly from Spring 1977
y 4
p e to Spring 1978.
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N
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i:j Data collected over six waves suggest that the downward trend in

;:: propensity has levelled off. At the same time, the reported level of full-

;:E time employment increased.

'::f In early reports, it was sugge.ted that this demographic variable

i{i could explaiﬂ the observed downward shifts in propensity. The rationale

iig was that improvements in the civilian job market make a military career

:J\ less attractive to a young man for whom the military may have been the
}Z}E best opportunity for advancement in a poor economy. In the Fall 1977

f;; survey, reported full-time employment did not change, while propensity

2{. declined. It was suggested that this demographic variable may well be only

iza a partial determinant of propensity. The data derived from the present

.Eiﬁ survey confirm this interpretation. As first suggested in the Fall 1977

;.“ survey, there may be other unidentified factors contributing to the under-

~}:4 : lying dynamics of propensity that are beyond the scope of the youth attitude

EF: ' tracking study as presently constituted in terms of explanatory variables

:?' being tracked.
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SECTION II

KEY RESULTS BY TRACKING AREA
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SECTION II

Performance Differences By Tracking Areas

The interviewing was conducted in 26 defined geographical areas
referred to as tracking areas. The tracking area approach localizes the
information derived from this investigation and thereby makes it possible
for the individual service recruiting commands to receive feedback with

respect to their performance within specific geographic areas,

In the first two waves of this study, the data were collected and
reported in terms of 13 geographical areas and the balance of the country.
Beginning with the Fall 1976 wave, the balance of the country was divided

into 13 additional tracking areas, creating v tracking areas in total,
’

This section . u i::-.asi @ U Key results by the 26 tracking
areas. In previous rep rts the iutan huve been examined from two perspectives,
The first perspective [i. ket at
specifically from nationa: .eve.o. The vecond focused on year-to-year
changes within the origina. .~ tra kit areas relative to corresponding
year-to-year national changes. This second perspective was an attempt to
determine whether observed changes within these individual tracking areas

were unique to the tracking areas our merely a reflectirn of & national

occurence,

In noting tracking area differenres from nationai levels as well

as year-to-year changes within tracking areas, we muct bie aware of the large

whether data from individual tracking areas differ




IR A I il i A B A A

» Page 44
i number of statistical tests being conducted., While some year-to-year

‘ju changes have been observed within tracking areas across various measures,
E%; th; incidence of these has been close to the level of chance (i,=2., 5%
",

{i; of the tests are significant at the 95% confidence level),
EE? Beginning in the Fall 1977 wave an attemp! was made to better

2: understand the tracking area differences in the data, Two sets of tracking

:_ area data --propensity and perceived adequacy of recruiter information--
-?% were submitted to a factorial analysis of variance. The completion of the
g

:ﬁ Spring 1978 survey provides additional *time-series data to again conduct
:}f this form of analysis, The two sets of data tested in the present survey
.iz were enlistment propensity measures and reported contact (ever) with recruiters,

¢
8
SN

3
.

The first was chosen because it is the principal measure in the study. The

~ g

»

second set was chosen because recruiter contact is a critical step

:}E in the enlistment decision-making process and, therefore, the measure of

=

o reported recruiter contact represents important feedback to the Services.
)

ho . , . .

) As a statistical method, factorial analysis of variance enables

fC‘ us to critically analyze the independent and interactive effects of twc

e . .

& or more explanatory variables on a dependent variable, There are three

~

A

ﬁi principal explanatory variables in this study, They are time (conceptualized
.l

‘51 in terms of six waves of interviewing), the individual services, and the

DS 13 original tracking areas. The dependent variables, for p.rposes of this analysis,

Q\-,.:

AN are enlistment propensity and reported recruiter contact, The basic analytical

~.

-'E: question is whether observed variations in these two dependent measures can

4

e be attributed to differences across time, services, tracking areas or some

combinations of these three explanatory variables,
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With respect to enlistment propensity, six important hypotheses

were tested, These were:

.

1. Are the services equal with respect to propensity?

2. Are the 13 tracking areas equal with respect to propensity?

3.. Are the six waves of surveys equal with respesct to propensity?
L, Have the services exhibited different patterns with respect
to propensity over the six waves?

5. Have the services exhibited different patterns with respect

to propensity across the 13 tracking areas?

6. Have the 13 tracking areas exhibited 4ifrerent patterns

over the six waves?

1
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This analysis of enlistment propensity data reveuled results

which are illustrated belcw (See Appendix IV for F ratics).

Statistically

Indepenuent Variable Significant
Service Hignly significant
Time Highly significant
Tracking Areas Highly significan-
. Service X Time interactiocn no
e . . . : - o
T Service X Tracking Area interaction Marginally signivicant
.~:.-:
o Time X Tracking Area interaction Marrinally significant

The analysis is consistent with the same analysis counducted,

=
[
3

the first time, in the Fall 1977 survey. The interpretaticn of this analysis

reported in the Fall 1977 survey is reprinted below.

The analysis reveals that dirferences in enlistment pr_pensity dirffer
significantly as follows: (1) among services, (2) from wave to wave, and t3)
across tracking areas (Hypotheses #1-#3). The active duty services dirfer
significantly with respect to propensity irrespective of time or tracking

area. For example, average propensity levels for the Air Force and the Navy

-1

-1

o have been consistently higher than those for the Army and Marine Corps.

- Propensity to enlist, irrespective of service or trackineg urea, has shirted
.l

;3 significantly over time. The largest shiit in averare propensity to join

the military was from Fall 1975 to Oprin~ 1970, The next ‘argest shifn was from
Fall 1976 to Spring 1977. TFiradly, during the three yeoar period ir which this
study has been conducted the southern tracking arews ¢ nsiatently have had
higher average propensity levels than other areas. oo Shee ther hand, pro-

pensity has been belcw averape thr oy b nmuch 0 the northeastorn and

midwestern areas of the country.




':C PARCTTN N IR UL (v RN v,

v .
SNG LacKk s r [STRRN T ; o e Lt 1
. " i~ . - . -
- (D6 - IS B N ! PR - o Y BN Lot LY TC S

. » .
N fS4 ! - e
LS ¥ ). b I

nature (Hyput

12

- tracking areca apld tive-by-'roackins arca Irferactl ns sout

(Hypotheses #5-#6). While the individual services show

and weaknesses acr.oss trackines areas, =zed while therc are
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relatea changes within tracking areas, the ievel of sivnilicance in beth cases
is so marginal that it wouli be misleadings, ffrow an actl nabie recrulting
standpoint, to singlce theoe ouat.

A similar analysis o variance was e sl WOt repve ot

terr recrulter contact.

repIrted I v

tested with resypect to propensity were z.ise testel g

ct

act 25 the dependent variable. This analysis revea.ei res o lg which are

illustrated velow (Jee Appendix TV 0o Foratd
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The marginal significance of both the wave-to-wave aifferences
and service-by-tracking area interaction suggests the following. Reported
recruiter contact, irrespective of service or tracking area, has shifted
over time. 1In additicon, the Services show sume unigue strensths and weak-
nesses across tracking area with respect tc¢ repecrted recruiter ccntact.
However, the level of significance 11 botl cases is so marginal that it
would be mislieading, freor arn acticnable recriuiting standpoint, to single

these findings out.

t}fjizbd What follcows is =2 . N

/p‘ P S 1s idlseussiorn of perfirrance iifferences by tracking

- - P : L
% ‘//// areas. Tables £.1 to Z.13 summarize +~he ey tracking area data. Interpre-

- tation of these tables has teen Tacilitate] ty the fo1L wins systen of notation: .
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i absolute interpretati ns £ *the pr pensity anta.  The ypr pen: ity reasure
* L
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identification of "high" vercus "iow'" Srvaching wreasi. There dre varicns
factors such as time of entry, enlicred rman vers.. ortvicer statius, and the
rates of mental and physical qualitirati.rn that should enter into any attempt

to forecast accessions using these propensity data.

2.1 Positive Propensity by Tracking Area

Figures 2.1 - 2.7 graphically present the propensity data for

active duty services as well as the National Guard, Reserves and Coast Guard.

The overall rank order of the active duty services based on
expressed propensity levels has remained consistent across all six waves
of this study. Once again, the Air Force is highest (17.0%), followed
closely by the Navy (15.2%). The Army (12.4%)is third and the Marine Corps

(11.4%) fourth.

The propensity to serve in the Reserves is 17.7% and for the
National Guard the figure is 16.5%. The level of positive propensity for
both of these services has not changed from Spring 1977. Respondents who
expressed positive propensity to serve in the Reserve Compcnents also were
asked which branches of the Reserves and National Guard they would choose.

The data are presented in the tabulations: Volume 2, Pages 55-56 and 59-60 and

Volume 5, Pages 29and 31.
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; . 2.2.2 Officer Versus Frilisted En'ry Mxgoe to* ion:
BUER
JQ ' Table 2,3 ohows the dave for crllowr verop endloed oot pey
8 \
X
q:‘ X
RN
- % - - . . . . e o~ - . .
) \; expectations, As the table indicates, YA.00 of prolicive peopencicy

yourh expect to enter the military as enlisted men, Jvic {0 oofsho . w e
than the Spring 1977 figzure of C8,9%. This A3 fforence is o

statistically significant, however. The peroent o Lnooe Wo0n pooitive

s

propensity who expect to enter the service as ofticer: huo incresses oini-

138 -

AR t e

< ficantly from 25.5%% to 28,1/, 'The valance of respondents (2,00, not shown
.t ..

'~"

.4

~' in the Table) do not know whether tney would <nter ds enlicned men or as

E officers.

PO AT ol N N
v

There are virtually n, diftverences aeross triacking ureas with

Ll ~ .7
=1

respect to “he perecentae of pasitive yropensity youtin who erpect to entor

",

the i itary as o on'ioceot mer, A saamn Mlosissippi/Tennessee and Des Moirnes,

»
N

Y

with respe-t

. which are above the na' i nal avera’ e, .a.

q to expectations to become military oftircers, Chicarsos and Des Hoines arve

Y below the national level,
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As Table 1.6 showed, the number of math courses taken and passed
iy is an important component of the gaality index, Table Z,% shows that east
25 : . ‘ .
I coast tracking areas are superior to cther areans in terms of the number of
PN math courses reported taren and pussea, Just the opposite 1s true of
- southern tracking uaveas, Tnis Uinding {5 cons with previous surveys,
) While the high cchool currlieulwn @oos n b igore alrectly Into
. the derivation of the quality Index, It contrivutes to an understanding of
- the propensity measure, For example, young men enrolled in college preparatory
Y - - N . -
K courses are probably less likely than the averusge high school student to be
|
inclined to pursue a military career, since students who have actually
I..
bl . . . B Vo -
i attended college are disinclined toward eniistment (see Table 3.2, page ).
Table 2.6 shows that the 26 tracking arcas differ somewhat with
o respect to reported high school education programs. Respondents in New

York City, Harrisburg, Washington, D.C., Philadelphia, and Boston are more
likely than their contemporaries in other areas of the country to have

had a college preparatory program in high school. Respondents in Alabama’

&~
e Mississippi/Tennessee, Arkansas, Wiscounsin, and Washington/Orepen are mure
Ny likely to have had a vocational program. On a national basis, the percen-
tage of youth who report having had a college preparatory program in high
:; school (Wh.1%) is unchanged trom Spring 1977 (44.2%). lowever, the percentage
of youth whe report having had a vocaticnal program is up sipnificantly
i from Spring 1977 (38.5% to by h%).
'.;': .s
@F 1
Al . . ~ . . . .
faf A more detailed documentation of academic achievement Ineluding
o
Calir's s
:xj :\ quality index values, is available in Vol, 2, puases 353to 35400 the supplementary
A
] .
)] document to this report,
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2.6 Other Activitien Meorcernin: belictea:n
The stuly ¢ exnmined inoo Dl W el by EBRTRNEI
to seeking:g intormation obocin wree mlllvacr. o Thoch ey n Sonorled Wnetlhier .
or net he hag ounlertooggen oo corien o Ty g e Dy SAERIN Iy aringt
e vne last sl owmonthol Thoe Dt e o oaard e 2 . o, v
\.'-..
h-.-h
NS poereeny o oyoeatn Wi sy Lhl ey e o etk |8 .- R
-.-.-
Mrlicument— rilenter onivinie s are voecsi oty Lol ow T Loocen iins
srder of mention tUor the toatad U000 sompooe. Ao e rlxoweve Lire:
study there have becen no chanres cboervel oo cehovicrs, Unoa Jpring-t -
.
] o . N . N N N P S
"y sprine basis, however, there hove o 0o s e e AN
Lo -
A :
O
- f N . . - . P - - . -
Y who report talitinge with Uriends {uv Iorroe vt e e percontuso
o L e ,
RS of those who report talking with purentc lecrenced o L0305 to 32009, the
{ !
‘1 percentagse of those who report tailking with teuchers,counselors decrease
» 4
from 12.8% to 11.0%, and the percentaice 8 thoge who repart naving tugen :
A an aptitude test sponsored by the military decreased from 18,35 4o 14,37,
. Talked with friends in -~ r 2t of service L2L0% §
. Talked with cne or beth parents SOl
Lo Talker with wife/ Srdend e
. Taken aptitude Lest In bioh o oobod cfven by
Armef Gervices T
. Asked Cor information by madl R
. Talked with teacher o ;cil-iance o oonel v 1I.0%
. Physieaily o moennal iy Corte ot o ey
examining station L5 .
. Made toll-tren cgll oo et I et T
K
]
J
\n
- - e ‘] - - w - . - - - . - - . . - v - -
o . S e e e e e T e e e e s e 1
('f;}n\i‘(.\_. .\n'u POV VLA .‘ni').‘-_.;-.‘~‘_',;-'.'-.‘--'-;- N SO USRI, PV PN RIS TV Y e e g
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There are some differences across tracking areas with respect to

seeking information about the military. Chicago and Des Moines respondents

were somewhat less likely than youth in other areas of the country to seek informaticn

about enlistment. On the other hand, Richmond/North Carolina youth were

somewhat more likely to have sought information.
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R 2.7 Knowledge of Monthly Enlisted Starting Pay

ﬂ?u Respondents in each wave of the study have been asked to provide
‘;is unaided their best estimates of monthly enlisted starting pay before taxes,
Si% For tabulation purposes, the estimates of starting pay are coded by $50
;:. intervals,

ii:é Estimates of monthly starting pay are presented in Table 2.10 in
NN terms of the percentage of respondents who were not able to make an

3&; estimate and the mean dollar value of monthly starting pay for those respon-
:EE dents who made an estimate.

Ej; The percentage of respondents who could not make an estimate is
:Ei L4L6,6% for the nation as a whole. This figure rajils in the middle of

S the corresponding figures for all preceeding waves: 4..6% {(Fall 1975),
2:5 L6.4% (Spring 1976), 43.9% (Fall 1976), 49.6% (Spring 1977) and 50.1%

v

.%:E (Fall 1977)., The proportion of respondents not able to make an estimate
o~ is particularly low in Philadelphia.

i;{ The averuge estimate of starting pay for the total U,5. sample is
;:' $L15.89, very close to the actual figure of $397. “nly thr:e tracking areas
; deviate from the naticnal average. Michigan/Indiana, -a.l “hicae:

o are below the U.3. average. Texas [ wioove thee 110070 averace.
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'@ ;
lié; g 2.8 Perceived Difficulty of Obtaining A Fui: Time Job
b " Labor market factors can be expected tc have an effect on enlist-
Etﬁ ment. Unemployment rates typically vary from region-to-region and for
I
Qf > men of different ages, and people's impressions of the job market may have
é- - a greater role in career choice than the actual labor situation. In the
%%j-: survey, respondents regularly have been asked how difficult they felt it
gi:ff was to get a full time job.
SO
i;;if Table 2.11 summarizes young men's perceptions ¢! the market for
'Eié s full time jobs. Nationwide, 29.8% of the sample felt that for a person
_;‘ " their age getting a full time Job in their area was very difficult or
ﬁ;; ;t almost impossible, and 68.8% felt that it was somewhat difficult or not
i;é difficult at all. These figures are a significant departure from the Spring
o l! 1977 figures. That is, they represent a more optimistic out-look among
i; .- youth with respect to the job market. Several tracking areas depart in
tgf B one direction or the other from the national averages. Those areas in
t.ﬁ.!! which more respondents felt that a job was very dirficult/almost impossible
z;z ) to get were in eastern urban regions, e.g., Ohio and Pittsburgh. Respondents
??} ﬁ: in Minnesota/Nebraska/North Dakcta/5outh Dakota, Des Moines and Washingten/
:-; . Oregon felt that getting a full time Jjob was only somewhat difficult or
:ng g not difficult at all. That is, these tracking areas were above the national
i;; i. averages.
‘!!i -
R
?;: >
ol




!
b
: fouSTLEATY isngvcos -
1\ .
4
. ‘
2
.
. . |
- .\.
p.
.
- b - ’ .A
. [SRo SRR R P . ) L
‘ , ) . .
. 4. A Ty
STONTTOTIITr L
- FIC ] - .
LTIy ~ o
RN -
4
,.‘ e, e , - R TR . N .- . ..Av
o - L5 e VINDTINTIL Fasa .g
/RTaTSCNduT ArruTw "
‘-
"
[ed “Te)  T¥og as  “Tuo ar gy a .
red . Ty T v BT o . B K> e . .
ox og /an /T \.q# s m d <G8 - QAd S ‘
. A c e bhr -M\,-:Um\-& - T ’ e A Y .‘
S 7 2 /GTY eaol v
r

/T

93BUTYST ®aay Suryowdy sysz JO 8J04J3 paspuesg omi Jo a8uea
®< . . . ” .-
Y3 puofaq sirRJ *gS'n T®303 8J9UM asoY] ade saTajus £aX0q pu®B patoars .

AOP PATL TS DTyt Yo orer -
Sl DL Tl DUINIYVIAL 90 A JTAATT 15 i1 1 ;
SIS0TAATT 1E ! t1'2 Z7gYL L
e
P
L)
i
)
"y
‘a
o_
4/




AD-A143 111  YOUTH ATTITUDE TRACKING STUDY YOLUME 1 SPRING 1578(U) a/’
MARKET FACTS INC CHICAGO IL PUBLIC SECTOR RESEARCH CORP
J T HEISLER_AUG 78 J895 DMDC/MRB-TR-78/1-Y0L-1

UNCLASSIFIED 0MB-22-R-8339 F/G 5/9




e ]
Tete e PO 0% 0 0 0 0
..r.,‘...l....-\. . UL L

Ty, s syl |
JREAA R AR ,...-‘-u.\.-..h" PSS WY -
P D R A B E (R P §

’

- G o RS- e

1.6

I
I

EE
ddaq

K EFEEPTT:

1.4

2

.25

MICROCOPY RESOLUTION TEST CHART
NATIONAL BUREAU OF STANDARDS-1963-A

MR, ARTERRE,, | RN | |

2 #
> RN T




T
e - .

P i}

rTLwLeow

Page 92

SECTION ITI

ANALYSIS OF TARGET MARKETS
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3 SECTION III

. . Analysis of Target Markets
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NXXNEY .
Y

Through the use of the propensity measure, we are in effect

Ak b,

. segmenting the pool of "military available" young men into those men who

are likely to be more receptive to the military's recruiting efforts

a d

¥ and those who will not. It is important to have an understanding of what is

related to one man's willingness to consider the military as a career option

¥

and another man's willingness to exclude the service from his career options.

Such an understanding should help the services to maximize the effectiveness

of their recruiting.

The present section first examines the relationship between
propensity and a number of demographic, attitudinal, and behavioral
factors. The intent of this analysis is tc¢ identify those factors that
discriminate between positive and negative propensity groups and it is
undertaken for propensity for military service in general as well as for

the individual services.

The following variables are included in this analysis:

Demographic Variablés

. Age (Qu. 3a)
. Employment Status (Qu. 3f, 3g, 3h)
. Race (Qu. 23)

. Educational Status (Qu. 3b, 3c, 3d, 3e)

. Education of Father (Qu. 18)

) . Quality Index (See Section I)

I

|
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Importance of Job Attributes (Qu. 6a)

Achievablity of Life Goals in the Military (Qu. 11)

Information Sources Actions Taken

. Persons Spoken To/Actions Taken (Qu. 8¢)
. Recruiter Contact (Qu. 8a, 9a, 9b, 9c, 9e)

Influencers (Qu. 12a, 12b, 12¢, 124, 13)

Advertising Recall (Qu. Ta, Tb, Tc, Td, Te)

Following this first analysis, this section examines demographic,
attitudinal and behavioral characteristics of young men who have graduated
from high school and are not currently attending school. This demographic

group represents a desirable target market to the services.
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3.1 Probability of Serving

Propensity consists of young men's ratings of their probability

of entering any of the four major services. While most analyses in this

report examine positive versus negative propensity, scrutiny of the

distribution of responses within the measure leads to some interesting

observations. Table 3.1 presents the propensity measure broken down into

each of its response alternatives.

Several conclusions can be drawn:

1.

Very few young men indicated that they are definitely
going to enter the military service. The great majority
of respondents in the positive propensity group rated

themselves as probable entrants rather than definite

entrants.

The largest single category consists of those who said
that they will definitely not enter a given military
service. This ranges from a low of 4L0.7% for the Air
Force to high of 49.4% for the Marine Corps.

About one-half of the respondents labeled themselves as

oo

probably likely or probably not likely to join a military

o

service., The combination of these middle ground respondents
constitutes the majority for each service, with the exception

of the Marine Corps. As first noted in the Fall 1977 report,

BBl ol B

this group of young men, who are not strongly committed for

market for recruitment programs.
The distribution of responses within the propensity measure has not

changed across the six waves,

or against a military career, may provide a large, pctential ]
i
|
1
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R TABLE 3.1 :
- DISTRIBUTION OF RESPONSES FOR MEASURE OF PROPENSITY '
N
.",' . Air Marine -
:ﬂ Force Navy Army Corps N
\ % % % %
+ B B - - .
v} Response }
40 )
>
:: Definitely 1.7 1.7 1.5 1.3 -
N Probably 15.3 13.5 10.9 10.1
E’ Probably Not 41.6 bo.o 40.8 38.7
o Definitely Not 40.7 yy, 2 46.3 49.4
q =
’ Don't know/No answer .7 6 5 5 i
A . . . ’
;“
kS $]
% o<
A Base (674) (606) (492) (452) ]
':q -
p"} . .
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3.2 ngggraphic Variab;gs

Demographic differences between the positive and negative propensity
groups are presented in Table 3,2, The statistical reliability of these
differences was assessed by chi square analyses, All the comparisons
appearing in Pable 3,2 are statistically significant at the 95% confidence
level,

The differences between the positive and negative propensity groups
have been consistent across the six waves of the study, These differences
can be characterized as follows:

1, Positive propensity individuals are younger,

2, Considerably more positive propensity individuals are

unemployed and looking for work,

3. Blacks comprise over twice as great a proportion of the

positive propensity group as of the negative propensity
group, Other non~Whites are also more highly represented,

4, High school students make up a higher proportion of the

positive group than of the negative group, but college

students are more than three times as likely to have a negative
propensity for military service, High school graduates who

are no longer in school are also more likely to be found in

the negative propensity group, This demographic group is
examined in greater detail at the end of this section,

5. The quality index, detailed in Section I, indicates that

positive propensity individuals have weaker academic

preparation, Positive men appear to come from lower

. 'q’ o \'. - - "P' SRR LY 5'.\- ‘-.,‘-\o\-'\f“--\. ,'- «,v o« -'..-' ,-\,-\q'.‘ ‘\-:\J‘\\".‘\. PR
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- socio-economic backgrounds, at least as indexed by father's

‘: education.*

?QVF

Eas, s,
S

sy &
[#

* Education of father was measured on an eight point scale:

A
o4

Did not complete high school

Finished high school or equivalent

Adult education program

Business or trade school

Some college

Finished college (four years)

Attended graduate or professional school
Obtained a graduate or professional degree
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TABLE 3.2

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

PROFILES ON DEMOGKAPHIC VARIABLES*

Variable

Average age¥*

Not employed/looking for work
Blacks

Other non-white

Students

10th grade

1ll1th grade

1-2 years of college

High school graduate,
not in school

Education of father¥*

Quality index*

Base

% Mean scale values shown

Positive
Propensity

17.76
34,8%
14,0%

8.6%
64,0%
15.2%
26.,5%

5,4%
21.3%

2,78
5.88

(1237)

Negative
Propensity

18,58
20,8%
5.7%
4,8%
54.5%
6.3%
13.7%
14,4%
36.3%

3.23
6.60

(2739)

+ The two propensity groups differ significantly on all variables,
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The demographic profile of the individual services has salso
beén examined and the characteristics of men with a positive propensity

for each service appear in Table 3.3. Profiles for the negative propensity
groups have been omitted since they resemble the profile of the overall
negative groﬁp shown in Table 3.2. Statistical tests have been conducted
which compare each service's positive propensity group to the corresponding
negative propensity group for each variable. Entries in Table 3.3 were all
found to be significantly different from the characteristics of the negative

group.

The differences between positive and negative groups within
O each service are essentially the same as the differences between the
overall positive and negative groups. A statistical analysis of the

demographic profiles for each service reveals that these profiles are y

identical to one another. Thus it appears that all services draw upon

pools of youths with fairly similar demographic profiles, and that
these youths differ in a fairly constant fashion from negative propensity

) youths.
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( ‘ TABLE 3.3

‘ ! . DEMOGRAPHIC PROFILES OF

1-‘ POSITIVE PROPENSITY GROUPS +

R

'\‘- -::f INDIVIDUAL SERVICES

\:'," )

sl

GRS Air National

',‘-:. Force Army Marines Navy Guard Reserves

o3 ? 2 % 2 3 %

- Average age* 17.70  17.71 17.73 17.77 18,07 17.96

OSCIRN

s‘fj A Not employed:

\f‘: looking for work 36.6 38.6 38.5 34.8 30,8 32,0

2w

N ® Blacks 15.2  17.2 16.4 13.0 14,7 15.8

v

::; =  Other non-white 8.6 8.9 10 5 9.4 8,7 7.2

NANKS

\E; Students 66.9  62.6 61.6 63.6 57,0 64,0

W

. . 10th grade 6.2 17.1 17.5 15.2 13.1 13.2

%3

v - ' 11lth grade 27.3 27.8 25.9 28.9 22,9 2k,9

I

« «

f.:} S 1-2 years of college 5.9 3.2 5.9 7.8 5,2 7.5
] High school graduate

' not in school 19.4 18.3 20,1 21,6 27.1 23.0

s g

:3-_} .. Education of father® 2,83 2,42 2.U8 2.67 2.62 2.72

AL ERN

“‘:t s Quality index# 6.00 5,49 5.68 5.91 5,87 5.9k

";'a! -{‘

N

E.;:.; '5 Base (67h) (492) (452) (606) (656) (703)

*  Mean scale values shown

%‘, + The positive propensity group for e‘ach service differs significantly from

;,"‘ its corresponding negative propensity group on all variables,
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3.3 Importance of Jcb Attributes

Ll
N

Part of Section I examined the relative importance of job
attributes as perceived by all respondents. At this point, attention
is focused upon the different perceptions of positive ani nesative propen-

sity men. Table 3.L provides this comparison.

The positive propensity group rated each job attribute, on the
average, as more important than did the negative propensity group. The
greatest difference on any attribute appears for "is a career you can
be proud of". Compared to the negative propensity group, positive
propensity men felt this attribute is particularly important. The pattern

of these data have not varied substantially since the Fall 1976 survey.

These data were analyzed for each of the services. Generally,
the results for individual services are similar to those for overall
propensity found in Table 3.4 A statistical analysis of the data reveals
that differences between positive and negative propensity groups are general

and not service specific. That is, all of the services draw upon ycuths with

similar perceptions of job attributes.

For an attribute to help attract prospects to enlist, it must be
both important and perceived as attainable in the military. Hence, an
attribute's perceived relative importance and perceived attainability, considered
together, may be a particularly informative comparison. Such a comparison is
illustrated below, first for positive propensity respondents and secandly

- for negative propensity individuals.

0
AT T ~

<, & ’ .. e e - . .o N
- S S U R ULIL S SRR e e T e e AR NARRE
-\'C\\:\":;':‘.':'.':\‘:'-.:‘-':\‘:'l‘:'-".'v'.‘-_'.‘-,' Y .\i'n'.';.}'n')' AN A ANt i‘uﬁ.;"_. R T DT, VAT L0 Ui Y W Wl Wi o

J
d
d



)

L "“'
S

P n. .
':'1

-
.
s

.
PRI Y

R

4

. 4
Aa_a

R
L

Wt
RIS
.

.

0
s
.
P
A e a

e

2
-

l,,‘ Lt P
[P L,
s s A A

VRS

&

*

Y
CIU

u, a8

-
RS
)

a
»

X ANNXN, -
AR

b

\
»
- R

S
. & @ l.l' I-
37 RUNCACMON

4
Iy

o= ] i
N0
>, ' .
N XX, ’1--

I.

Pade
- .

.

(v

ANALYSTY OF PROFLN
MEAN RATLINGC o

Gives opportunity to btetter
your 1life

Teaches you a valuable trade or
skill

Provides good beneflits for you/
family

Gives you the job you want

Is a career you can be proud of
Gives you a challenging Job
Pays well to start
Helps you get a college education
Trains you for leadership

Has other men would like to work
with

Allows you to see many countries
Base

¥Scale Value:

+4

= Extremely important
+3 =+ Very important
+2 = Fairly impor:tant
+1 = Not 1ﬁportant at il

Therefore,

+ In the difference column a larre value
propensity group considers the attribute
negative propensity proup. ALl difference

than zero.

Py I?.*\ -
Cultive Nt’éa’(‘j Ve
pennlity Prepensity Difference +
1 i 3
.18
' .17
.12
L OF .11
2 7Y .35
E EI! .17
. ] J F\l . 12
AR 07 .15
=7 E7 .20
N 4y Yoy / . 1-7
D56 .00 -2
(1237) (2739)

larger values Indicate e or

indlcates
as

s Tyl Importance,

that the positive
more impertant than the

s are =iynificantly greater
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Positive Propensity Respondents

Relatively Easy Relstively Hard
To Attain¥* To Attain

Teaches valuable trade Good benefits for you

Relatively and your family

Important Opportunity to better your 1life

Job you want
Career you can be proud of

Men you would like
to work with

Relatively
Less Challenging Jjob Helps you get a

Important college education
Opportunity for travel
Pays well to start

Trains for leadership

¥ Based on a rank ordering of percentages of respondents who feel the

attribute can be achieved in the military (Qu.6b).

Only three attributes perceived by positive individuals to be relatively
important are also among those perceived to be relatively easy to attain in

the military.

"Teaches you a valuable trade of skill" was considered by positive
propensity youth to be important and attainable in the military. Clearly
this dimension is a strong point in the military recruiting effort. However,
two important attributes -- "gives you the Job you want" and "good benefits
for you and your family" -- were viewed as relatively hard to attain in the

military. These areas represent recruiting opportunities.
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The same job attribute analysis appears boelocw v negative
propensity respondents. Only two of the 11 attributes were perceived to
be both relatively important and relatively easy t- attain in the military --

"teaches you a valuable trade or skill," and "challenging jcb."

Negative Propensity KRespondents¥

Relatively Easy Relatively Hard
To Attain* To Attain
Teaches valuable trade Good benefits for you

and ycur family

Challenging jcb
Job ycu want

Relatively
Important Opportunity to better
your life
Helps you get a college Men you would like
education to work with
Relatively | Opportunity for.travel Career you can be
Less proud of

Important Trains for leadership
Pays well to start

-

Based on a rank ordering of percentages of respondents who feel that the
attribute can be achieved in the military (Qu.6b).

The pattern in the evaluation of Job attributes among negative
propensity respondents differs from that of their positive propensity
counterparts in several ways. Both propensity groups perceived

"Opportunity to better your life" to be relatively important. However,

'only the positive propensity respondents perceived this attribute to be

relatively easy to attain in the military. Both groups attached relatively
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3.5 Information Sources, Actions Taken, Necruiter Contact, Influencers

——

From a recruiting standpoint, this section details a particularly
important set of variables. SEome Tactors which distinguish pesitive and
negative propensity men are potentially controllable by the military, e.g.,
recruiter contact, Other factors, such as information sources, also might
constitute elements in the process of making a decision to enlist, Table
3.6 compares the two propensity groups in terms of the people with whom |

enlistment was discussed, enlistment-related action initiated and recall of

military recruiting advertising.

Some respondents from both propensity groups have discussed enlist-
ment with various people, but talking about a military career with parents,
friends with military experience, or others is far more common among those
with pnsitive propensity, They are also more likely than their negative
propensity counterparts to have sought information either by mail or by
calling a toll-free information number, More young men with a positive

propensity have been tested by the Armed Services either in high school or

in a military examining staticn

In summary, positive propensity individuals are far more likely to
have discussed a military career or to have engaged in various enlistment-
related actions, All these differences are statistically significant and
most are large in absolute magnitude, i,e,, positive propensity men are often

twice as likely to have talked to someone or have engaged in the given action,

The relationship of recruiter contact to propensity has been

examined and the findings also appear in Table 3.6, More positive propensity

respondents have at some time had contact with a recruiter, Moreover,




TLBLE 3.6

ANALYC IO OF PROPENSITY 70 SERVE IN THE MILTUARY

INFORMATION SOWRCES, ACTION TAKEN, RECRUITER CONTACT, ADVERTISING RECALL

58 Positive Negative

a: Information Sources Progeng&gy Prupensitx Significant
! % %

r: Talked with one or both parents 5576 2578 yes

Talked with friends nlready in the 58.6 4,5 yes
service or who have heen in the

service

Talked with teacher or guidance
counselor

Talked with wife or girlfriend

Actions Taken

Asked for information by maiil

Made toll-free call to get information

Physically or mentally tested
at a8 military examining station

Taken aptitude test in high school
given by Armed Services

Recruiter Contact (Ever)

A s

Recruiter Contact (Past 5-6 Months) 3.5 25,1 yes

[ 2N

2 .&‘«¥

Recruiter Contact Initiated by
Respondent¥*

DR J£

. Air Force 52,3 28,0 yes
. N
‘§§} Army 42,6 20,6 yes
;:3 Marine Corps 34,3 23,1 yes
) Navy Lo,k 2L,5 yes
-,
2
:: Base (1237) (2739)

*

<

% Base equals respondents having conteect with specific services.
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Recruiter Information Considered
Adeguate*
Air Force

Army
Marine Corps
Navy

Felt More Favorable About Joining
After Talking to (service)
Recruiter*

Air Force
Army

Marine Corps
Navy

Influential Sources in Favor of
Enlistment

Father
Mother

Initiator of Parential Discussion ¥*¥*

Respondent
Parents
Both Respondent & Parents

Advertising Recall (% Recall
Seeing/Hearing)

Air Force

Arnmy
Marine Corps

Navy
A1l Services (Net)
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TAGLE 3.6
{continued)
Positive Negative
Propensity Propensity Significant

z %

85.7 81.6 no
81.3 77.9 no
9.5 79.6 no
79.2 81.8 no
53.7 26.7 yes
4o.0 19.6 yes
38.5 21.3 yes
Lo.1 26.5 yes
43.8 21.2 yes
28.2 13.3 yes
69.9 68.0 no
29.1 28.4 no

1.0 3.6 no
58.3 53.2 no
62.2 68.2 yes
59.9 €0.0 no
62.7 56.3 no
86.0 85.1 no

®* Base equals respondents having contact with specific service

Base equals respondents who have discussed enlistment with parents
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. a greater percentage of positive propensity men than rnegative propensity wen

reported having had recruiter contact durins the pact € months, While this

.
is; difference is not as iarge as it has been in past wuaves, it is statistically
ii& significant, When contact with a recruiter has occurred, 3, to 52 percent of
o positive propensity respondents indicated that the contact was self-initiated.
;é::. Among negative propensity respondents, the comparable figures are only 20 to
Zi% 28 percent, While theres are no differences between propensity groups in
‘"( terms of the perceived adequacy of recruiter information, there are large
fgé differences with respect to the degree to which recruiter information may have
255 favorably altered attitudes toward joining.
o
;E% More positive propensity men reported that they perceive their
:ii parents to support the idea of their serving in the military. Fewer mothers
$:$' than fathers in either propensity group were perceived as favorable toward I
§§§ enlistment, but more mothers of high propensity prospects were perceived to l
éi: be favorably disposed than those of negative propensity youth. Regardless
X of propensity, it is usually the respondent rather than his parents who w
.ES initiates discussion about joining the military.
% |
;E’ Positive propensity respondents were as likely as their negative
;:; propensity counterparts to recall seeing or hearing advertising for the military
.;% in general and for each of the active duty services in particular., The Army
%:? was the one exception, Negative propensity youth were somewhat more likely to
iéi recall advertising for this service,
N
o
?' ' Table 3.7 relates propensity towards each service to contact with
,gg a recruiter from that service. For each of the services, the propensity
ﬁﬁ ‘ groups differ in contact with a recruiter. These differences are statistically
¢S
™ significant,
N s _
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EVER HAD CONTACT WIfH RECKUITER WiiM 0Pk 10 GERVICE
- RELATED TO PROPENSITY »oi Diil CAME CRRVICE *

§ fropensity !for Individual Service

<

Positive Negative Difference
% 3 2

¢

A

24 ININT LY

A

Air Force 22.1 12.5 +9.6
5 Army 32.9 25.6 +7.3
} Marine Corps 20.1 14.2 +5.9

Navy 26.2 15.9 +10.3

V-

" ¥Bases are the appropriate positive and negative propensity
: groups for each service
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3.6 Fnlistment Decision Process

In this report an individual is defined as having a pcsitive
propensity for military service if he has indicated that he definitely or
probably will enter any of the four major active services. Table 3.8

demonstrates the extent to which this occurs in the Spring 1978 sample.

From Table 3.8 it is clear that a large number of men who have a
positive propensity for each of the active services were also positive
towards one or more other services.

This is the case most often for in-

dividuals with positive propensity toward the Army and Marine Corps.

This finding reinforces conclusions drawn by the analysis of
demographic variables that the various active services, for the most
part, draw upon the same or a similar pool of young men, It is also con-

sistent with the notion that many individuals initially decide upon the

military and then choose among the different services. i

e
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3.7 Summary Comments on Target Market for Active Services

From this analysis of positive and negative propensity groups a

profile has emerged which characterizes the likely candidates for the active

duty military services. Findings from previous waves provide confirmation

that the high propensity young man in contrast to his low propensity peers

can be characterized as:

Demographics

Younger

More likely to be unemployed
More likely to be non-white
Less educated

Having a less educated father

Having lower values on the Quality Index

Attitudes, Beliefs, Values

Feeling that important Jjob attributes can be found in the
military

Believing that the military is relatively more likely to
enable achievement of life goals

Environmental/Behavioral Variables

Having had recent contact with a recruiter

Having sought information on a military career by mail
or by phone j3
-

Having taken an Armed Services test at a recruiting
station or in high school K

Feeling that his parents are more favorable to his
entering the military
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3.8 High School Graduates Nct in School

Individuals whc have graduated high school and are not currently
attending school represent a particularly attractive market to the services.
In the Spring 1978 survey, 31.7% of the sample fall into this demngraphic
classification. Tables 3.9 and 3.10 prcfile this group in terms of key
demographic, attitudinal and behavorial variables vis-a-vis the total

sample. The following conclusions can be drawn:

1. High school graduates who are not in schocl are below the
total national population of 16 to 21 year old male youth
with respect to not employed and looking for work and tend
to be below average with respect to their high school grades

and father's education.

2. High school graduates who are not in school tend to be below

the U.S. average with respect to propensity to join the

military.

3. With respect to enlistment-related information sources and
actions taken, high school graduates who are not in school
tend to be below average with respect to talking to parents
and teachers/counselors about enlistment. Consistent with
their lower propensity to join, this segment of male youth is

below the U,S. average with respect to asking for recruiting

information by mail,




DEMOGRAPHIC PROFILE OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

High School Total Statisticallx

Variable Graduates Sample Significant
Not emplayed/looking for work 12.8% 25.1% yes
Blacks 7.5% 8.3% no

Other non-white 5.1% 6.0% no

A's and B's in high school 20.8% 28.3% yes
Quallity Index#* 6.31 6.38 no
Education of father #¥% 2.68 3.09 yes

Base (1260) (3979)

¥ Mean scale values shown

¥% Education of father was
1.

W ~N O\ W

TABLE 3.9

measured on an eight point scale:
Did not complete hlgh school
Finished high school or equivalent
Adult education program

Business or trade school

Some college

Finished college (four years)
Attended graduate or professional school q
Obtalned a graduate or professional degree "

+ Total U.S. falls beyond the range of two Standard Errors of the high -

school graduate estimate.

1
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TABLE 3,10

P Bee e Sn f w Jr O e i S d
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ATTITUDINAL/BEHAVIORAL PROFILE OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

(Propensity to serve in the military, information sources,
action taken, recruiter contact, advertising recall)

Positive Propensity

Air Force

Army

Marine Corps

Navy

Information Sources

Talked with one or both parents

Talked with friends already in the
service or who have been in the
service

Talked with teacher or guidance
counselor

Talked with wife or girlfriend

Action Taken
Asked for information by mail

Made toll-free call to get information

Physically or mentally tested at a
military examining station

Taken aptitude test in high school
given by Armed Services

Base

High School
Graduates

%

10.k
7.2

7.3

10.4

23.3

k1.1

5.7
18.2

9.0
3.2

3.7

13.1

(1260)

Total
Sample

7

17.0

12.4

15.2

32.1

L2.0

11.0
17.2

11.8

1L.8

(3979)

Statistically
Significant +

yes

yes

yes

yes

yes

nc

yes

no

yes

no

no

no

+ Total U.S. falls beyond the range of two Standard Errors of the high school
graduate estimate.
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3 TABLE 3.10

o (continued)

'

N High School Total Statistically
e Graduates Sample Significant- +

Recruiter Contact (Ever) 59.0 52,4 ves

';I Recruiter Contact (Past 5-6 mos) 23.6 27.1 yes
- Recruiter Contact Initiated by

_ Respondent #

Ej: Air Force 35.3 36.6 no
::::

. Army 19.6 26.8 yes
gt

- Marine Corps 20.7 26.5 yes
2 Navy 26.6 30.8 no
{ Recruiter Information Considered

e Adeguate *

o Air Force 77.6 83.1 no
b
~..::

- Army 77.5 78.8 no
=

s Marine Corps 80.5 79.5 no
2

)

-~ Navy 83.4 80.9 no
»iz Felt More Favorable About Joining

;ﬁ After Talking To Recruiter

o Air Force 32.1 36.3 no
X Army 18.0 25.3 yes
o Marine Corps 23.6 26.5 no
- .

.d.‘ Navy 30.0 32.0 no

+ Total U.S. falls beyond the range of two Standard Errors of the high
school graduate estimate.

Q‘ ¥ Base equals respondents having contact with specific service
I '
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TABLLE 3.10
(contlnued)

Hipgh School Total Statistically
Graduates Sample Significant +
% %
Influential Sources in Favor
of Enlicfment
Father 27.9 28.0 no
Mother 16.5 18.0 no
Initiator of Parental Discussion
Respondent 70.3 69.0 no
Parents 7.4 28.8 no
no
Both Respondent & Parents 2.3 2.3
Advertising Recall (% Recall
Seeing/Hearing)
Air Force h9.6 5%.8 yes
Army 67.3 66.2 no
no
Marine Corps 61.2 59.9
Navy 55.h 58.1 no
All Services (Net) 84,1 85,4 no
Base (1260) (3979)

+ Total U.3. falls beyond the range of two Standard Errors of the high
school graduate estimate.
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e
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- TABLE 3.10
% (continued)
- High School Total Statistically
L Graduates Sample Significant +:
7 Relative Importance of
o Job Attributes
- (Averages) ¥
. Gives opportunity to better
- your life 3.11 3.13 no
Fﬁ Teaches you a valuable trade
Y or skill 3.15 3.11 no
S
-2
e Provides good benefits for
o you/family 3.16 3.11 no
55
o Gives you the job you want 3.12 3.09 no
?ﬁ Gives you a challenging job 2.19 2.19 no
‘-J Is a career you can be proud of 2.87 2,90 no
N
e
it Pays well to start 2.88 2.85 no
- Helps you get a college
‘] education 2,68 2,81 yes
Eq Trains you for leadership 2.68 2,71 no
&; Has other men would like to
'i; work with 2,51 2,52 no
N Allows you to see many countries 2,37 2,37 no
AN
._n:.‘
fgﬁ Base (1260) (3979)
*iﬁ

% Scale Value: i

»

ﬁﬁ. + 4 = Extremely important
;i. + 3 = Very important

};ﬁ + 2 = Fairly important

ia + 1 = Not important at all

.fj Therefore, larger yvalues indicate greater perceived importance.
ot

.'-I‘\-

A

'Ez + Total U.S. falls beyond the range of two Standard Errors of the
P

high school graduate estimate,
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TABLE 3.10
(continued)

High School

€

[ )
FRA

A

A ils
™,

Ay

Y

"
L 2 |
.

e

8000
alal

"y

S 4
[4 AU

s

2

-

Graduates
Life Goal Achiévement

Civilian Advantage OQOver

Military (Averages)¥
Adventure and excitement 2.42
Job Security 2.57
Doing challenging work 2.86
Redognition and status 2.89
Learning as much as you can 2.94
Helping other people 3.03
Developing your potential 3.07
Working for a better socilety 3.09
Having the respect of friends 3.16
Being able to make own decisilons

on the job 3.94
Making a lot of money b,o8
Personal freedom 4,14

Base (1260).

#Scale Value:

'u' L)

L.

‘a2
L}

L )

_'.
’L“ ‘. " .'
N W RN

ie "

" () »
. » »
x‘f}. A LS

R
Y

Much more 1likely in civilian
Somewhat more likely 1n civilian
Either civillian or military
Somewhat more likely in military

Much more likely in military

Therefore, a smaller value favors the military,

Total
Sample

2.35
2.53
2.72
2.78
2.89
2.93
2.95
2.99
3.03

3.86
3.95
4,00

(39791
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Statistically
Significant +

0 TG 70 T TR G R S P T 14, P YO, Uy N \-‘-\."-.' *.‘,\"\' ~ \.“-.'-.",‘ et e et N Rt W

no
no
yes
yes
no
yes
no
yes

yes

yes
yes

yes

+Total U.S. falls beyond the range of two 8tandard Errors of the high
school graduate estimate
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3

¢S

:;:j 4, High school graduates who are not in school reported an

? . above average incidence of recruiter contact, With respect
Sl

:?5 to reported recruiter contact during the past six months,
NN

:EE however, this group is below the national average, Reported
h * self-initiated recruiter contact is below average for this
é&f: group with respect to the Army and Marine Crops, but average with
e respect to the Air Force and Navy,

5. High school graduates who are not in school are on par with
the U,S. averages with respect to the perceived adequacy of
recruiter information. This group also is on par with the
national averages as far as feeling more favorable about
enlisting after talking to recruiters. The one exception was

the Army, High school graduates are below average with respect

to feeling more favorable about enlisting after talking to

Army Recruiters.

6. This subesample of male youth are on par with national
averages with respect to perceived attitudes of influencers

and parental discussions about enlistment.

7. With respect to service advertising recall, high school
graduates who are not in school are on par with national

averages for the Army, Marine Corps and Navy, and below

average with respect to the Air Force,
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8, High school graduates who are not attending school differ
. . significantly from the national average with respect to the

AT perceived achievement of certain life goals, That is, they

view civilian life as better enabling the achievement of
the following life goals than does the total sample: doing
challenging work, recognition and status, helping other
people, working for a better society, having the respect of
friends, being able to make own decisions on the job, making

a lot of money and personal freedom,

9. High school graduates who are not attending school are on
par with the U,S, average with respect to the perceived

1 relative importance of Jjob attributes, The one exception is,

helps you get a college education.

MX

AL AT RN R 2 A 3



[ -'.]

TV oW _w vy

RKANIKKK  TIITePy TN A\ RRMIH,  ODEARE  RIATOAAt  TORBOAEI | CLCTE AR | AR




Page 126

SECTION IV

AWARENESS AND KNOWLEDGE

1 OF MILITARY INFORMATION PROGRAMS
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SECTION IV ]
L
-
-~
_ Awareness and Knowledge of Military Information Programs
:i‘ L
- ]
- *
o Over time, this study has examined various factors which may !
v‘....‘ 1
- affect a young man's decision to join the military. Some of these factors ;

tend to be basically psychological, i.e., an individual's life goals, and
the importance of various job attributes in deciding upon a career. A

L
:1 second set of factors consists of important persons who may influence the

decision to enter the military. Both of these sets of factors have been

. discussed in previous sections of the report.

A third set of factors are the products of military information

]

t: programs; awareness of advertising for the various services and knowledge
1; of starting pay in the military. These are discussed in the following

pY

Y section.

&

L.,1 Top-of-Mind Awareness of Specific Services

- One measure of advertising effectiveness is "top-of-mind"

awvareness, or the initial associations an individual has with a given

T concept. Starting in the Spring 1977 wave a measure of "top-of-mind"
ii awareness was introduced primarily to establish a baseline for future
'

assessment of advertising effectiveness. Respondents were asked to indicate

i which branch of service they thought of first, when the "Armed Services" or
P
"military" are mentioned.
o]
3
~’
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Results are presented in Table 4.1. The Army was mentioned
first by the greatest number of respondents, followed by the Air Force,
Navy and Marine Corps. Combining first, second and other mentions, the
Army, Air Force and Navy were each named by approximately 60-80%
of the respondents. While first mention awareness of each service did not
change significantly from Spring 1977, combined awareness of each service did
increase significantly. This increase is based on the considerably larger
proportion (80.2% versus 54.5% in Spring 1977) of respondents who named more

than two services.

Table 4.2 presents the relationship between "top-of-mind"
awareness (first association) of each service and propensity to join that
service. There appears to be a definite association between these two
measures. As in the Spring 1977 wave, men with a positive propensity for
a given service tended to initially associate the concept "Armed Services"
or "military" with that service. This is particularly true with respect to
regpondents who expressed positive propensity for the Army. The circled
values in Table 4.2 highlight this association. No statistical significance
is implied by this notation. As was suggested in the Spring 1977 report

of this study, the "top-of-mind" awareness measure appears to be a good

advertising-related tracking indicator of positive propensity for specific

services. F

4
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TABLE 4.1
BRANCH OF SERVICE NAMED IN RESPONSE TO "ARMED SERVICES"

“~
.
¢
| 8

Percent of Respondents Who Mentloned
— Specific Services

All
N . All Other Mentions
} e Service Mentioned PFirst Mention Second Mention Mentions Combined
7 % % %

19. 75.6
23. 68.9

(@)

Army 34.8 21.

(S AN\ ]

. Air Force 24.8 20.

\n

Navy 20.6 32. 76.2

S
[N}
Lo
Py

@ Marine Corps 13.7 16.0 28.7 58.4

Coast Guard 1.9 2.2 11.0 15.1

[

‘fc' s

; None/No Answer 4.3 3.5 19.8 27.6

Base: All Respondents

_ Source: Questions 4a and Ub
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h.? Advertising Content Recall

Starting in Spring 1977 respondents were asked to report every-

thing they remembered about advertising for a specific service. Respondents'

answers have been coded into a set of categories and the results are shown

in Table 4.3 for each service. In order to assess any changes over time

in this measure, both the Spring 1977 and Spring 1978 data are presented.

The following conclusions can be drawn:

1.

. _ -

N NG e et Y A

Overall, 85.5 % of the young men interviewed recalled seeing
or hearing advertising for any of the active duty services.

(See tabulations: Volume 2, pagel7l).

Advertising recall for the Air Force has increased significantly
from Spring to Spring, increasing by 5% percentage points. At
the same time, the percentage of respondents who were not able
to recall specific advertising content declined significantly.
More than one-half of the young men who reported that they
remember seeing or hearing advertising for the Air Force were

able to recall what they had seen or heard.

Young men who could recall something about the Air Force's
advertising most often remembered scenes of men with equipment,
information about learning a trade and scenes of equipment without
men. Other frequently recalled content were talk of travel and

the variety of Jobs offered.

Y .‘...\.
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o

.3;

_:‘ The recall of these copy points increaced ziynificantly from

f;; Spring to Spring: Men with equipment, equipment withcout men, -
ES: travel, jobs and praised service. :
‘;é 3. Advertising recall for the Army increased significantly (+10.2%

i}: points) from Spring to Spring. This was the largest year-to-year

A increase in advertising awareness among the four services. )
i%* Of the four services, the Army's advertising received the highest -
S; recall. At the same time, a larger proportion of ycung men in

- Spring 1978 than in Spring 1977 were able to recall specific

T;; advertising content. More than one-half of the Spring 1978 E
‘?z survey respondents who reported that they recalled seeing or

SQ‘ hearing advertising for the Army were able to recall what they :
;é had seen or heard. I
~

2 Young men who could recall content of the Army advertising :
:%v most often remembered information about learning & trade, scenes

:3 of men with equipment, travel opportunities, education benefits,

jl; and messages urging enlistment.

~

N

':3 Coupled with the Spring-to-Spring increase in overall Army

:’ advertising recall were significant increases in the recall of )
i; specific copy: teaching/learning a trade, men with equipment, }
é? travel, educational benefits, men in training, praised service,

men in uniform, slogans, equipment without meny adventure and

ohl K

S e

fun/recreation,

-
'
’
¢
e

KRR B ]
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A !’ : L. Advertising recall ror the Navy increased + .7 1 iuts rprop
o
- Spring to Spring. This increase, hrwever, is nunt significant,
" :-',
. The percentage of young men wheo were not atle tco recall specifie

- advertising copy did decline sisnificuntly.
J -
1
» S Travel, scenes of equipment with:ut men, equiprent with men,
&: ‘. adventures and messages urging enlistment were advertising
ﬁ o content remembered most often. Travel content was linked
v most often with the Navy.

o
- ﬁ' The recall of these copy points inecreased significantly from
- - Spring to Spring: cravel, equirment without men, men with

PR
"

equipment, adventure, praised service. During the same periocd,

N
o recall of these copy points declined: job opportunities and
[\ -
~ good pay.
? . 5. Advertising recall for the Marine Corps increased significantly
? - (+#7.8% points) from Spring to Spring. At the same time, a
0 :? larger percentage c¢: respondents were able to recall specific
N
) advertising copy. i
b :
N
y The most memorable advertising content were Marine Corps slogans.
R '
j - Of those recalling a Marine Corps slogan, 82 percent remembered
" - that the "Marines were looking for a few good men". (See tabu-
h{ 1 :
lations: Volume 2, page 162).
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Py TABLE 4,3
Lt
:-',‘ RECALL OF ADVERTISING FOR THE AIR FORCE
- Spring Spring Statisticall
- , 77 '78 Change  Significant
Ny % 2
Qfﬁ Have Seen/Heard Advertising 49.2 54.8 +5.6 yes
v Men with equipment 4,y 9.3 +4,9 yes
S Teaching/learning a trade 5.8 7.6 +1.8 no
:;ﬁ r Equipment without men 1.9 6.2 +4.3 yes
j%' Travel/see the country/world 2.5 4,5 +2.0 yes
o Variety of jobs 2.1 4,1 +2.0 yes
k; Want you to join/enlist 3.7 3.8 + .1 no
S Opportunities 4.8 3.4 -1.4 no
1}. Educational benefits 3.3 5.4 + .1 no
= Praised service .5 3.4 +2.9 yes
o Good pay/good starting pay 1.5 2.3 + .8 no
o Slogans (e.g., Fly with the Air
A Force) .8 1.5 + .7 no
I
pre Adventure .7 1.2 + .5 no
o Men in uniform .6 1.1 + .5 no
‘}if Men in training .8 e - .2 no
e Fun/recreation .5 LA - .1 no
o Men with flag - - - -
S Men with guns - - - -
] Other benefits (e.g., health) 1.9 1.9 - -
o Other miscellaneous mentions b7 4.0 - .7 no
:ﬂa Don't recall content 29.5 24, - -5.0 yes l
o
1
Have Not Seen/Heard Advertising 50.7 he o -5.5 yes
o Base* (1871) (1287)
153 *The reduced bases reflect the fact that each respondent was asked the
}ﬁf advertlsing question for only one or two of the four military services. 4
I
<
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o
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TABLE 4.3
(continued)
RECALL OF ADVERTISING FOR THE ARMY
Spring Spring ‘Statistically
"77 t78 Change Significant
% z
Have Seen/Heard Advertising 56.0 66.2 +10.2 yes
Teaching/learning a trade 6.1 9.0 +2.9 yes
Men with equipment 1.4 8.8 +7.4 yes
Travel/see the country/world 3.6 7.7 +4.1 yes
Educational benefits 4,3 6.9 +2.6 yes
Want you to join/enlist 6.1 5.9 - .2 no
Men in training 2.5 5.7 +3.2 yes
Opportunities 5.9 5.3 - .6 no
Praised service .5 4.3 +3.8 yes
Men 1in uniform 1.2 3.7 +2.5 yes
Good pay/good starting pay 2.6 3.1 + .5 no
Slogans (i.e., Join the people
who've joined the Army) 1.7 3.1 +1.4 yes
Variety of jobs 3.3 3.0 - .3 no
Equipment without men .6 1.9 +1.3 yes
ARdventure .3 1.7 +1.4 yes
Fun/recreation .3 1.4 +1.1 yes
Men with guns .1 .7 + .6 no
Men with flag - .1 + .1 no
Other benefits (e.g., health) 2.1 2.8 + .7 no
Other miscellaneous mentions 7.7 5.7 ~2.0 yes
Don't recall content 30.7 24,2 -6.5 yes
Have Not Seen/Heard Advertising 44,0 33.8 -10.2 yes
Base* (1838) (1390)

*The reduced bases reflect the fact that each respondent was asked the
advertising question for only one or two of the four military services.




TABLE 4.3
(continued)
RECALL OF ADVERTISING FOR THE NAVY

Spring Spring Statisticall
77 '78 Change Significant
% z )
Have Seen/Heard Advertising 55.3 58.1 +2.8 no
Travel/see the country/world 13.3 16,6 +3.3 yes
Equipment without men 2,8 9.6 +6.8 yes
Men with equipment 3.8 8.5 +4.7 yes
Adventure 2.2 7.1 +4.9 yes
Want you to join/enlist 6.0 4.8 -1.2 no
Teaching/learning a trade 5.5 3.9 -1.6 no
Opportunities 5.0 2.7 -2.3 yes
Praised service .3 2.5 +2.2 yes
Variety of jobs 1.6 2.1 + .5 no
Educational benefits 3.2 1.6 -1.6 no
Men in uniform 1.3 1.4 + .1 no
Fun/recreation 1.0 .7 - .3 no
Good pay/good starting pay 1.7 .6 -1.1 yes
Men in training T LA - .3 no
Slogans (e.g., Navy makes boys
into men) .5 .1 - .4 no
Men with flag - .1 .1 no
Men with guns - vl + ,1 no
Other benefits (e.g., health) .9 .8 - .1 no
Other miscellaneous mentions 7.7 2.6 -5.1 yes
Don't recall content 26,4 22,4 ~4.0 yes
Have Not Seen/Heard Advertising 48,7 41,9 -2,8 no
Base®* . (1811) (1293)

*The reduced bases reflect the fact that each respondent was asked the
advertising question for only one or two of the four military services,.
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- TABLE 4.3
:§ (continued)
, ! RECALL OF ADVERTISING FOR THE MARINE CORPS
Y |
‘\:}3 Spring Spring Statistically
A "7 '78 Change Significant
' O Z
-
§ \ Have Seen/Heard Advertising 52.1 59.9 +7.8 _yes
R Slogans (e.g., The few, the
N proud, the Marines) 9.3 18.0 +8.7 yes
)9 Men in training 2.7 6.4 +3.7 yes
f,ﬁ Men in uniform 2.6 5.8 +3.2 yes
k-l Men with equipment 1.6 5.4 +3.8 yes
fﬁv‘ Teaching/learning a trade 3.0 5.2 +2.2 yes
_‘ w Travel/see the country/world 1.6 4.8 +3.2 yes
%;1 Praised service T 4.3 +3.6 yes
3 Want you to join/enlist 3.3 4.3 +1.0 no
:,, Opportunities - 3.1 2.4 - .7 no
‘. n Variety of jobs 1.4 2.4 +1.0 no
b*  Educational benefits 1.8 1.7 - .1 no
:jif Adventure .4 1.5 +1.1 yes
55 o Equipment without men .6 1.4 + .3 no
| Good pay/good starting pay .8 1.3 + .5 no
g - Men with guns .2 1.2 +1.0 yes
vﬁ i: Men with flag .1 4 + .3 no
44 Fun/recreation .5 .3 - .2 no
? — Other benefits (e.g., health) 1.2 .0 - .2 no
;ﬁ é: Other miscellaneous mentions 6.0 .0 -3.0 yes
ﬁf Don't recall content 29.3 21.8 -7.5 yes
£§:§
= Have Not Seen/Heard Advertising 48.1 40.1 -8-0 yes_
- Base® (1811)  (1291)

- AN
-
Y

*The reduced bases reflect the fact that each respondent was asked the
advertising question for only one or two of the four miiitary services,
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§. Significant Spring-to-Spring increases in advertising content
ﬂi, recall include: slogans, men in training, men in uniform, men
§5  with equipment, teaching/learning a trade, travel, praised service,
_ ; adventure and men with guns.
iij Respondents who recalled advertising by a specific service also
\_ 4 were asked how meaningful the advertising was to them. Ratings were made
-\:_-‘
}i: on a four-digit scale and the results appear in Table 4.k,
-
2o
N
thage According to Table 4.L, the advertising by all four services was
i}ﬁ rated on the average between "Somewhat meaningful" and "Not very meaningful".
S
::i There were no significant differences among the services on this measure
Y . nor changes in the data from Spring to Spring.
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PERSONAL REACTIONS TO ADVERTISING ABOUT SPECIFIC ACTIVE SERVICES

Percent Who Believe
Advertlising to Be

Service "Very/Somewhat" Meaningful Average Rating¥ Sample Base
Air Force 54,7 2.48 386
Army 4y, 6 2.25 579
Marine Corps 40.6 2.18 477

L46

Navy 51.5 2.37

¥Scale Value;

+4 = Advertising very meaningful

+3 = Advertising somewhat meaningful
+2 = Advertising not very meaningful
+1 = Advertising not at all meaningful

Source: Questions Tb and 74
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e 4.3 Media Habits
;:} Since the first wave, this study has attempted to provide guidance
.:\.’
:tﬁ in the development of advertising strategies. In an attempt to provide
‘f further input to the creation of advertising strategies, respondents were
;}:. asked a series of questions dealing with magazine readership and television
L programming preferences. The Spring 1978 results are discussed below.
| r
iif' Respondents were read a list of 22 magazines plus Sunday newspaper
oo and asked to indicate how often they read each and which were their two
Tvs

favorite publications.

t; As shown in Table 4.5, virtually all of the respondents reported
‘}“j reading Sunday newspapers. Sperts Illustrated, T.V. Guide, Sport, Time and

"

;g Reader's Digest follow in order. All of these publications are read with

:{& some degree of frequency. In total, 15 of these publications are read by

'i”: at least one-half of the respondents. Sunday newspapers and Sports Illustrated

()
S~
[N

:Jg, lead the list of favorites by a large margin.

o

.),,\

o~

;}5 Table 4.6 indicates respondents' preferences with respect to type
L

‘it% of television programs. Comedies are the overwhelming favorite program
T

o followed by sports. Dramas and movies are next, with respondents indicating
nfﬂ fairly equal preference for these two types of programs.

o

e

AP

These media data are comparable to data collected in the Fall 1977

15

o

LN .\

wave, when this set of questions was first asked.
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® Magazine

v

. ., Sunday Newspaper
iSports Illustrated
T.V. Guide

:Sport

Time

Readers Digest

Al

2 Pl

47
A e
L

gl
P4

Newsweek

it

<~ Popular Mechanics

Al

Popular Science
Mechanies Illustrated
Outdoor Life

. Hot Rod

" Fleld & Stream

" Sports Afield

People

2
" l. '.l ,

e Ay
* (4

Cycle

Popular Hot Rodding

v Car Craft

. Parade

Senior Scholastic
National Future Farmer
Family Weekly

X Ebony

Base: All Respondents

#Scale Value:

+4 Very Often

+3 Fairly Often

+2 Once in a while
+1 Never

i Source: Questions 15a and 15b

-
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TABLE 4.5
MAGAZINE READERSHIP
Rate As
First/Second Frequency
Read Favorite of Reading¥
% 3 %
89.7 30.6 3.18
83.6 19.6 2.69
78.1 10.8 2.62
76.3 8.8 2.51
75.2 9.0 2.29
72.2 5.4 2.20
69.2 5.3 2.18
67.5 5.5 2.14
66.4 3.6 2.00
62.2 3.1 2.04
60.6 ‘5.2 2.02
58.5 9.9 1.99
58.0 5.5 1.89
55.4 3.2 1.96
55.1 4.9 1.91
4.0 6.0 1.78
37.6 3.3 1.66
35.9 2.7 1.62
28.0 1.8 1.46
20.0 .2 1.29
18.6 1.7 1.30
18.0 .6 1.29
14.9 2.3 1.26
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" TABLE 4.6
= TELEVISION PROGRAM PREFERENCE
o
~ ‘ Percent Naming
Ny Program Type As First Choice
L
'\.
: 2
St
{ Comedies (e.g., All in the Family,
N M*A%3*H* Welcome Back Kotter) 47.5
oL
oo
e Sperts 22.8
-'..J‘
; Dramas (e.g., Starsky & Hutch
3: Little House on the Prairie,
e the Waltons)
g 16.1
N
N
N Movies 13.6
L
Ll Base: All Respondents
-‘\4
o Source: Question 16
N
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e L4 Starting Pay

.‘I..

Insofar as today's military represents an alternative to other

AT

NN NN
ALY
,

$ ?{ career opportunities, perceived starting pay may be an important factor

\l --'.

o in deciding whether or not to join the service. Accordingly, respondents

. -

Y - .

i* f have been asked in each wave of the survey to estimate the starting monthly
P BN

Y

;}“‘ pay for an enlisted man in the military. Table L.7 presents the results in
SO

S N

i -~ terms of averages, first for those who were able to make an estimate,

‘}u (i and then for those who were asked again to make an estimate after initially
RANRS

,. A

. answering "don't know". Within each of these two clusters of respondents,
-,'v -)

. E! results are presented, first for those with positive versus negative

%)

. propensity for the military in general, and then for the respective positive
3:;:5 and negative propensity groups for each of the major services.

h::.l .
(

J{j - Overall, 53.3% of the sample was able to estimate starting pay.
.\|

:%5 i’ . This is comparable to the Spring 1977 figure -- 51.4%. The average

RO
i estimate was $416. This is very close to the actual current figure -- $397.
.:iSLQ However, as in past waves there was a great degree of variation in the

(S

>,

:sj i estimates. As many as 13% of the total sample and 9.8% of positive propensity
OBl men estimated monthly starting pay to be more than $475, while almost 8% of
:%: 54 the total sample and almost 10% of the positive propensity men estimated starting
\!.,. o
o pay to be under $275 a month.
Q"‘\ .-"

o Eg Respondents who initially claimed to have no idea of the level of
ﬁf:-, starting pay gave a somewhat higher average estimate of pay ($4l2) than
b others, when asked a second time.
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t TABLE 4.7

A

}?: ESTIMATE OF STARTING PAY

ﬁﬁ- BY POSITIVE AND NEGATIVE PROPENSITY GROUPS

Ay

.”-~'.' Could Estimate

S Positive Negative Difference
,?j Propensity Propensity (Positive minus Negative)
e

ﬂﬁ‘ Any Service $396 $424 -$28

Air Force $410 $418 -$ 8

o Army $370 $422 ~$52

Y Marine Corps $394 $419 -$25
Navy $392 $420 -$28

gf Total Sample $416

j:j

2 Could Not Estimate

(~ Positive Negative Difference
) . Propensity Propensity (Positive minus Negative)
- Any Service $414 $455 -$41

'.-:'J

L. Air Force $420 $448 -$28

o Army $427 $4hb -$17

Lo

- Marine Corps $379 $452 -$73

4'-_-

b2, Navy $425 $446 -$21

: Total Sample $442

fﬁi Source: Questions 10a and 10b

o
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» . For every service, thuse with negative propensity gave higher

??H - estimates of starting pay on averase than iid those with positive propensity.
E;; ﬁ- This finding is consistent with fi:ndings reportel in past waves of this

o

:j' study. In preceding reports it has been s.pgcestea that positive propensity
wandi :
SO individuals tend to have lower salary expectaticns because they are drawn

- - from more modest socio-economic backgrounds than negative propensity

n B individuals.

TN T

N

e I

-l A demographic analysis of the data tends to support this reasoning.
T

o ig This analysis indicates that the father's education (an indicator of socio-
B economic background) acts as a discriminating variable with respect to estimated
Y A

i starting pay. As Table L.8 shows, the average estimate of starting pay of
Y
{”a'll respondents whose fathers have less than a high school education is $17 r
5 ‘ (among young men who could estimate) and $55 (among young men whc initially
*.':-:'
‘?}:‘: could not estimate) less than those whose fathers have at least some college
-0y
55 education.

al «
b \::' b

f:f' . Race also appears to a discriminating variable with respect to

.\., -:_“
10 this measure. As Table L.8 shows, the average estimate of starting pay of
'\;5 - Black and other Non-White respondents is $12 (among young men who could
S estimate) and $55 (among young men whc initially could not estimate) more
SO than white respondents. In previous waves, race appeared to be a less dis-
LZ]

O criminating variable.

P ,;

PR

':% - Among Job attributes investigated in this series of surveys, good
@ 1 . , . . . :

SO starting pay has consistently received rankings of mnderate importance by
';S:‘;T both positive and negative propensity respondents. However, it is viewed
PR

-ﬁi as the attribute which is least achievable in the military. Since positive
o -




ol TABLE 4.8
t ESTIMATE OF STARTING PAY

5 BY SOCIO-ECONGMIC BACKGROUND

.-“ .

5

" Education of Father Could Estimate Could Not Estimate
:3 Less than high school $410 $403

i High School 411 $453

- More than high school $427 $458

e

2 Race

*fz Black and other non-white $417 $450

o White $405 $395
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propensity individuals have tended to underestimate the true level of start-
ing pay in the military, it has been ccntinually suggested that correcting mis-

perceptions abcut starting pay micht have a positive impact on recruitment
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With the above in mind, respondents were asked what effect a $50

a month pay raise would have on their likelihood of enlisting. The results

are shown in Table 4.9.

Among méen with positive propensity for joining the service, more
than one-half (52.6%) said that they would be more likely to enlist given
a $50 a month pay increase. Among men who do not intend to enlist the idea
of a $50 a month pay raise has some impact. Twenty percent of these young
men said that they would be more likely to enlist if the starting pay were
increased by $50 a month. Respondents in the Spring 1978 survey indicate
significtantly greater response to the vay increase than their contemporaries
in the Spring 1977 survey. The percentage of "undecided" respondents, (positive
and negative propensity men alike), is significantly lower in the Spring 1978
survey. It appearsthat these respondents account for the significant increase
in the percentage of both positive and negative respondents who said that
a $50 a month pay raise would have no impact on their intentions to enlist.
All in all, communication of pay and pay increases may offer recruiting
opportunities among both positive and negative propensity men , however, such

efforts would appear to have the greatest impact on the positive propensity group,
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TABLE 4.9

. EFFECT OF $50 PAY RAISE ON LIKELIHOOD OF ENLISTING
RELATED TO POSITIVE AND NEGATIVE PROPENSITY GROUPS
ALL FOUR ACTIVE DUTY SERVICES COMBINED

Positive Negative
Propensity Propensity

% %

More likely 52.6 19.9

Not more likely 42.0 77.4

Don't know/No answer 5.4 2.7

Base: All Respondents

Source: Question 10c¢
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L.5 . Knowledge of Educational Benefit Programs

The Spring 1978 survey assessed respondents' knowledge of the
current educational benefit program in which the government contributes
$2.00 to an eflucational savings account for every $1.00 which an individual
contributes. Respondents sere asked to identify this program from among

three possible alternatives.

As Table L.10 shows, each alternative received 20-L0 percent of
the choices, indicating the possibility of considerable guessing. Nevertheless
the positive propensity group of young men selected the correct program
(i.e., government adds $2.00 for every $1.00 saved) more often than the
incorrect alternatives, and significantly more often than the negative
propensity group. All in all, it appears that, despite poor knowledge about
the current education benefit program, positive propensity men are somewhat
more informed than negative propensity men. These findings are fairly comparable
to Spring 1977 findings, at which time this question was first posed to survey
respondents. The level of knowledge regarding the current educational benefit

program has not changed during the past 12 months.
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TABLE 4.10
! ) KNOWLEDGE Q¥ CURRENT EDUCATION BENEFIT FKOGRAMS
'i Positive Negatlve
‘ Benefit Alternatives Propensity Propensity
» i g
~
Eligible for up to 3¢
" months of tuition 3
- assistance 30.3 50.7
Government adds $2.00
for every $1.00
saved#* 41.5 33.7
- Eligible for up to 18
| months of tuition
assistance 20.3 20.6
;f Don't know/No answer 7.9 9.0
. ¥ Correct alternative. The difference between the positive

and negative propensity groups 1s statistically significant.

] Base: All Respondents

source: Question 14
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AFPENDIX T

STATISTICAL RELIABILITY

Because respondents are weighted unequally it is net correct
to assess standard errors by methods which would be ¢ ppropriate with

unweighted data.

Hence, standard errors were computed for all those variables
reported at the national level using a replicated sample procedure developed

by W. E. Deming for use with weighted data (Proceedings of the ASQC,

June 5, 1961).

Standard errors estimated in this way averaged 10 percent
greater than those obtained by applyine the procedures ordinarily used

with unweighted data.

The accompanying tables provide 95% cunfidence intervals for
percentages cbscrved in this study which are ten percent larger than those

obtained by ordinary binomial methods.
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:v'_'«'.: STATISTICAL RELIABILITY FOR DETERMINING ACCURACY
" OF PERCENTS WITHIN A SINGLE SAMPLE*
-. At the 95% level of confidence
:S;: ‘ Magnitude of Expected or Observed Percent
S Sample 10% 20% 30% 40% 50%
_ , Size 90% 80% 70% 6020 50%
o 100 6.4 8.7 9.8 10. 6 10.87 ]
2 150 5.4 7.2 8.2 8.8 9.0
."-
-~ 400 3.3 4,3 5.0 5.2 5,4
- . 600 2. 6 3. 5 4. 1 4. 3 4, 5 B
o 1000 2.1 2.8 3.1 3,3 3.4
- 2000 1.4 2.0 2,2 2.4 2.4
'y
o
=~ 2600 1.3 1,7 2.0 2.1 2.1
A 3000 1.2 1.6 1.8 2.0 2.0
,':,:: Not to be used for comparing observations from different groups of
e respondents
o
LY #*% Observed percent + the appropriate number shows by how much the
i observation could vary due to sampling error
e
~
o
2o STATISTICAL RELIABILITY FOR COMPARING PERCENTS
a BETWEEN TWO INDEPENDENT SAMPLES*
:. At the 95% level of confidence
:':5 Average of the Two Observed Percents
of Each 16% 26’/0 307, 0%, 50%
Sample 90% 80% 70% 60% 50%
AR
S 100 9.2 12.2 14.0 14.9 15.2 |
200 7.6 10.2 11.6 12.4 12.7
b
+ 400 4.6 6.2 6.9 7.5 7.6
600 3.7 5.0 5.8 6.2 6.3 *x
" 1000 2.9 3.8 4,5 4.7 4.9
e 2000 2.1 2.8 3.1 3.3 3.4
o . 2600 1.8 2.4 2.8 2.9 3.0
4 3000 1.7 2.2 2.5 2.8 2.8
;:::: *  Not to be used for measuring accuracy of percents within a single
\:, sample
O *%  Minimum difference required between the observed percents in the
i two sampled populations to be statistically different
o
':.:':f-
e e T e T

o
IAA_A_

LI
PPN




2 0T "aT e

Tals s A alel

T S

WL - .

L4
“

‘s
[

Fs

3 l'lj

B
P

PURN
x

NN

8 2 BB A 4D -Sam-Sves B/t TaAaiste <t 2SRk e Jie e AV v T

Page 155

APPENDIX II

TRACKING AREA CONCEPT

The "Tracking Area" concept is an integral part of the study ob-
Jectives. It is designed to allow each Service to relate the findings to
one or several recruiting districts. Each Service has a different num-
ber of recruiting districts with some local discretion as to advertising
and recruitment allocations. A Tracking Area represents the common-
ality among Services. Data collection and analysis based on Tracking
Areas allows comparison, evaluation, and goal setting within each Service

on a local basis.

The Tracking Areas were constructed around these criteria: 1) to
limit the number of Army District Recruiting Commands, Navy hecruiting Districts,
A'r Force Recruiting Detachments (Squardrons) and Marine Corps Recruiting
Stations to thre~ each or less per Tracking urea, 2} to see that the TA's
have a high commonality among services, i.e., a high percentage of the
counties' Military Available being commun to all four services, and 3) to

represent regionally meaningful clusters of recruiting districts for the

. |
Services.
For purposes of this research, 26 TA's were defined whiecl account

for every county in the Continental United Statez. This strategy provides

. for national conclusions to be drawn from the survey findings., as well as

-

individual findings for the 26 TA's,
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Since each Tracking Area is to contain undivided Recruiting
Districts for each Service, some counties oceur in more than one TA.

For all 26 areas the cumulative cverlap is 13 percent.

The percentage . Military Availables in the United States ac-
counted for by varying wuwrbers o0 treckingg roeas 1o approximately as

follows:

wurber Fercent
ar TA's Ailitary Available

Top 5 DRy
Top 10 52.9
Tup 13 65.3
Top 15 70,2
Top 18 81.°
Top 20 86.8

A1l 26 100.0

SO R
A N AN

Sl

5N




00€¢ ‘06101 A dd
. ‘Mv ‘1H Suipn(d>x3) ‘s°n
S e 23] (Le)  (ev) (19) (r1) (s1) (v1) wi) (82) (2¢) r SRR (‘wn)) qero g

. w I 1 t i 0 13 02 62 9 29 86 1 SUBIIQ MIN I

" g 1 i 1 1 62 St 127 ra £F LS ag "1 ssutojy sad 07

& 1 S t t 9 ¥y 14 L 11 68 82°2 ugsuodsIm €2

r4 1 2 2 22 (] 0 81 0t 0l ¥8°2 sesueNlyY /]

T 1 1 1 L 62 12 i 11 9% 1 24 06 °7 Axonuayl 61

o 1 1 i 2 8 81 9 L1 LE £9 teee *D°q ‘uciSulysem 40
n £ 1 r4 4 8 13 2 z 61 13 95 Li'e Futoh p

JOPRI0JOD/OdIxaly maN 72
1

, r4 t 2 £ 21 62 82 1 0¢ oL £7°¢ vodai1Q/uoidutlysv . R7
2 1 1 2 21 €1 y 02 L1 €8 82°¢ uoisog ¢g
1 1 rd 2 51 14 1R 9 92 5 LE € eptioy g g
1 1 1 l 81 0 92 62 62 14 ¥S ¢ evpdiapeityd  fo
t 1 rd 4 2¢ 9¢ 01 9t £b L5 LR’'t  etdioan/eutjose)n ymog 7y
4 1 1 rd 21 T4 £ ot 8¢S rd 4 91 b ydanqgsuigy g0
rd 2 s £ 62 S 0¢ 92 14 rd LE ¥ rwoye O/ A1) Tesuey 2
2 F4 t 4 Ll £1 0 ¥l 2 T 99 L9t ®lUrOJj[®) UIIYIION 97
r4 rd 2 4 ol 24 L ] i€ 69 2L 'F  ExFselGIN/eioNeq Yinog
' \duoxda r:.-oz\ﬂ:uwucc_vé L 4
2 1 r4 2 1t 9¢ L L 8¢ 29 6L % dangsriawy 20
t 1 T ? 61 1 4 02 0 12 6L 6£0°S ofedyd (0
£ 2 £ 1 r4 0 0 € S S6 6L°S sexa] 9]
rd r4 r4 v ve L1 8 r&4 1§73 6§ 68°5 olejpug/iuesiy  an
rd rd 2 £ 14 b1 L 9 b7 9L to 'S oy e
. 1 2 r4 £ 0 0 0 0 . 00t 566 euozily
\nuc._o:ﬂnu ulajnog 67
r4 2 4 t L2 t1 £€ 21 8¢ 29 219 AaLLITEE 26!
yiaoN/puotuysty i
7 1 1 z St 0 1z 61 1%4 L 1€°9 ARD a0 wWaN €0
r4 4 € £ 81 1 8 8 9 t6 9 aassauua ]
/1ddissiesipy s eweqriy Pl
2 1 2 € S 8 51 st 8l 28 1t} wuRIpu]/ueSIYdIN 22
3 - 37 N v SN IV N v Ioputeiuny $a51A13G 'S'() [ROL ©nly Sujyoea |
— T#5¥dio ‘oN DNQ 2p1sInQ Jutiied t 0 1o VN pesodoag
VN e31y Bupdeal o uowwo ’

#31jun0 ) AqQ
203 pAUNOOD Y YN %

SYIYY ONIN
¢

Syauy, IOVYL SOILSILVLS A
. PN 4‘--.--. N )

[




o

Page 158

Bl

APYENDIX I

WETGHTING OF FLOSPONDENTS

The need to compare characteristics of Individual tracking areas
leads naturally tou a study design in which the numbers o5f respondents in
each tracking area are approximately ¢qual. However, since the track-
ing areas contain unequal nambers «f wilitary availables, we cannot estimate
national statistics by simply adding up the data for all the respondents;
respondents in larger tracking areas should be weighted more heavily than

those in smaller track'ng areas.

The respondent weighting system used in this wave represents
an improvement over that ot earlier waves. 1In the first two waveg each
respondent was classified into one of 156 cells on the basis of tracking
area, age, and race (13 tracking areas X 6 age categories X 2 races = 156
cells). The actual number of military availables corresponding to each
cell was estimated from census data. ‘he weight for respondents in a cell

was then simply the estimated number of military availables corresponding

to that cell divided by the number of respondents in the cell.

The problem with that weightines method was that for some cells

with few respondents (such as blacks i: certain arc categories in certain

tracking areas) the denominator of the weighting rroction was quite variable,

This led to weights that varied cmsiderably v oecell to cell, an ande -
sirable property since it leads to some ioss 0 statistion: precision in

the data.
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i since the Faull 1976 wave i: somewhat

The weightin: system
different in principle, in that fewer welghts are required. One weight
is computed for each tracking area and an.ther for each age/race combi-
nation. The weighting constan

tor each cell iz sirmply the product of

the appropriate trackin: area and age/race welghts,

Since tewer welghts are computed by this me*hed (26 tracking
areas pius 12 are/race combinations = 38) than by the . .3 methed (12 X 26 = 210)
they are rmich more stable and the variation between effective weights applied

to individual cells is reduced subostantially. his stienld Yead to some

increase iu statistical precisicun.
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FPPENDTY 1V

RATICS FOR AUALYSIS UF VARIALCT 1

Propensity Duta Contact Data

Recruiter 1

Variable matis = Ratio
Service (2) 1is, 38 209,78
Time (T) ToLTL 5.53

Tracking Areas (TA) i5.¢
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NAVY TIMES
December 11, 1978

Youths Mention Army First
In Survey, Navy Most Often

WASHINGTON — When a
Chicago-based marketing firm
asked 4000 young men which serv-
ice they thought of first, they most
often said the Army.

But by the time they had com-
pleted a telephone interview for
Market Facts, Inc., they mention-
ed the Navy most often. That fits
with how often the youths remem-
bered military recruiting adver-
tisements, but not with which
service they were most willing t~
serve in.

The youths are most willing to
serve in the Air Force, according
to Market Facts' sixth semiannual
Youth Attitudes Tracking Survey.
The spring 1978 survey shows that
a long-term decline in the willing-
ness of young men to serve in the
military appears to be bottoming
out and may even be turning

around.

Compared with a similar survey

in the spring of 1977, the '78 edition
showed that young men are more
aware of the advertising of all the
services. This year, 66.2 percent
of those surveyed said they
remembered Army advertising;
59.9 percent said they remember-
ed Marine Corps ads; 538.1 percent
said they remembered Navy
promotions and 54.8 percent
remembered seeing Air Force
advertisements.

On the other hand, the Air Force
got the highest ratings when the
16-to-21-year-old men were asked
which service's advertising was
most meaningful to them. The
Navy followed somewhat closely,
with the Army and Marine Corps
lagging.

The youths most often encoun-

tered advertising in their Sunday
newspapers, on television and in a
variety of magazines.

Almost nine out of 10 youths
read their Sunday newspapers at
least “‘fairly often.”” About 83 per-
cent read Sports Illustrated once
in a while, 83.6 read the T.V.
Guide once in a while, and 78.1
read Sport once in a while. The
largest group said their first
choice in TV shows is a comedy.

The survey also found that peo-
ple who are willing to serve usual-
ly underestimate the actual mili-
tary starting pay. while those who
aren’t willing to serve usually
overestimate starting pay. Mar-
ket Facts said the reason for this
is that those who are unwilling to
serve usually come from house-
holds in which their fathers make
more money than the average.
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Market Facts, Inc.., 100 South Wacker Dr., Chicago, Ulinols 60606 ONDB #22-R-03139 Job No. J607

MILITARY SERVICE STUDY Card 7
- dcrcening Questions - Dup 1-10
pi-

Market Facts Repr. 12! | ; 3 Date (11 open)
Time Screener Began: AN/ PM (LD 1S ][ | ]! ] l sz

Heollo. My name is of Market Facts, an opinion research company. [ am taxing a survey among
young men between the ages of 1. and 21,

1. la there a yning mian it vour household 1n this age group? (DO NOT HICLUDE SONS LIVING AWAY

AT SCHOCL.) (22 cpen}

Ves., . | - No. .. 2 (TERMINATE AND RECCRD ON
’ CALL MECCRD SHEET)

2a. How many” (CIRC! E NUNBER)Y
1 2 X 4 5 or more (WRITZ BV NUMEER) (2

2h, What is his age, please’ (What ire their ages, pleasu -- please start with the cldest. ) (RECCTRD BELCW)

Qu. 3a
Currently a Junwr In Military Service,
ur Sewor in Natworeael J.ar~ . Fegerves

College ur in S, 3b Cor, 3w 2. 3d

Qu. 2b - Ares Grad. Schiol New Jas T eun N il Be

16 17 18 19 29 2t Yes Nu You Nn Yes No Yes No
o’ R s I o0 T o T O IR Cr T2 TL T2 (2e-28)
@ O Q20 s OO0 v 22 Zi = i i 2t G 293
3.0 0T e O O O+ v L2 i Z: T Tz ™ T2 (34-38)
4 M 2 O D8 Cs O e iy 2 - 2 1 2 (39-4y

3a. (DETERMINE FOR EACI) s (NAXMD FIRST AGEL Casrenthy 3 Junior or Seaior in college or attending
Graduate School? (RECCRD AW VEH

3b. (DETERMIMNE FCR SACH) Is he currently 1» muditary service, Natinril Tuazrd or the Reserves®
{THIS DCES NCT INJIL 'DF RUTVU,) (REVCUED ABCVE)

3c. (DETERMINF TNOR EACH) [las he erer s

romiltary serLce, Natioar! Cuard, or tne Peaerics®
{TtIs DOES MNOT INLLUDE ROTC) (vt :

YLUACVED

3d, (DETE®NMINE FOR £4°77 llas b hevr oo corted for service o a branch of the frmed Forces and now
is waiting for the datc when he 18 to gu »n a.tree dety? (THIN DGES NCT ZWCLURE RCTC.) (RuCORD
ABOVE)

NOTE: QUALIFYING MALES ART THOCY WO ANSWERED "NC TO O, 2a, 3t, e, AND 34, LIST
THE AGES CF THE QUALIFYING N B LW (0TARTING W DS AND GO TG
YOUR "RESPCANDENT SUILLUTION “He U7 TO DY TED Y WHO TO L7

Ages ind Fovst Nammes o Q:alifoing tMales

(Cliest) 1.

1
!
!

R PRHe NUN DD
TELEPHCKNE NUMD (Nex: Cldesit 2.

_ (Nex: Dldestt _ 7
N
J tivexs U4 v 4L J
MAKE UP TO FIVD CALTRAC S AU IR PooONT D TR INTTE RV IES T ALE SELECTE D, b
let App't: Date Ture . kesult: y
2nd App't: Dat» e Tiree _ ___ . Result: _ . !
<
3rd App't: Late __ . Twse __ _______ Result _ o
4th App't Date . e Time _ Regult: . .‘
S5th App ¢ Date . o T . Resdt ;
KEED TRACK 2F Teit I vAaTLe CHECHK R - 8 Ne ONG I y
HOUSEHL L L Qv ALIEL O T — b
P . Ve [PRDUAE ~ | (44) (4%-78 npar)
NO N IERVIEW 1CCCNI T o . 80-1
Time Socerrer Fnded AR SN

P,
N Ne e



OMB #22-R-02339
Job No, J607

4 BN Interviewer Name . Page 2

o

i)

SRt MILITARY SERVICE STUDY Card 2
ey - (Qualifted He nondent)

SN

" Respoundent

] Date 1 [ T [ [ I I —] b [—‘ ) Number 8 10

SO N LN Y 0

Month  Day Year

St
L:i Version Numberl l 11 Intervicwer Number 12 | i 114
< .': Interview r -
@y Time Interviewer Began AN Time 151 ! 17
~n Hello. I'm---of Market Facts, an opinien r .. -ro . thpany. We are ContuCiing a survey Lo ting ot younyg
o men's attitudes toward future occupationd 4 i wa L Lo 12 M2ave vuur omin.on.  Your Rouschold nas veen 18-2
.. chosen by chance. Any information vou yive s ia o pletely couindi el There 1s an outside chance you (16-24
may be callad by my employer just to vrecw c:at L-wd soeak with you. Doy du nade sony line to be tnlor- open)
viewed now on this survey? (IF NOT, R:QOQUE ST 5P APLOLLT YL NT AND RELCHD ON PAGE 1.
\.':
:'_l la, First of all, just to be sure iam interviewiny tne right perean, »hal 18 your ap, please?
Under 16. .1 - (TERMINATE) 19,.....L5
16.......12 20, ., .... % (25
17...... 3 2t .. ... 007 !
N 18......0« 22 +... .. 8 (TERMINATE)
3b. Are you artending school now?
- Yes 1 ——%» (AS5K QU, 3c AND THEN 3KIP TO QU, 31)
No 2-—® (SKIP TO QU. 3d) (26)
u 3ec. What is your current year in schoo!” (IF NECFESSARY, ASK:) What type of school is 1t?
.
L. 10th Grade (High School) . . . . . . 1 (27) lst year of 4+-year csllege (Fresame . o
‘:.' 11th Grade (High Schicol) . . . . . . 2 2nd yeatr of 4-year college {(Soptomore}
o 12th Grade (High School) . . . ., . . 3 lst vear of Junior/Community college 8
! First year of special training 1n 2rd vear of Junior/Cormunity college . 3
vocational or trade schocl . . . ., 4 3rd year of college. . . . . e 0 - - ATE
= Second year of special training 1n $th vear of college or more o tas ey
n vorational or trade school , . . . 5
.
3d. Are you a nigh school graduate?
o Yes 1 —®(SKIP 10 QU. 31) No 27 (29)
W
o le. How many years of schooling have you completed?
Less than | year of High School. . . 1 2 years of High School. . . . . . ., . ..3 (30)
! 1 year of High School . . . ., . . .2 3 years of High School. . . . ., . . .4
< 3f. Are you currently employed?
' Yes 1 No 2 (31)
T ig. Are you working full time or 3h, Are you currently looking for a job,
~.': part ame ? or not ?
N Full ime 1 Yes I No 2
Fart time 2 (32) (33)
-:‘ 31, Now, let's talk about your plans for the next few years., What do you think you might be domg ?
- (DO NOT READ LIST. PROME WITH "ANY THING ELSY 2 FIC,, UNTIL UNPRODUCTIVE.,)
-
‘:: Going to schoal ™ ag .2 Jeining the service 13 Doing nthing | 4 (34)
3j. IF RESPONE AROVE IS "I - SURVICE Y, ASK: You mentioned that you migh' be jeining the
O service, whic!. branch would - ne? (RECORD UNDER 3))
i‘s
,\
3k, Which type of service would that be: Active Duty, Rescives, or National Guard” (RECORKD UNDER 3k)
& IK. Type of Service
'i Al Active National Don't Kraw
hand Branch of Sectice (35) _Duty Rerpeo 6 Guard Type
Air Force........«o...1 ——f>- 1 2 3 4 (36)
'::- ATINY. . vt v v e e 2 - 1 2 3 4 (37
-
- Coast Guard ., .. ......3 ———¥ 2 - 3 (38)
Marire Coreps . oo vve v . 4 —k 1 2 - 3 39
g NAVY o oot aaS ook 2 - 3 (40)
“u
) Don't Know Branch, . ....6  — & 1 2 3 4 (41)

o TP N
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[ OMB #22-R-u2s"
N . Job No. J&6037
v Page 3
' - 3], How easy or difficult is it for someone of your age to get a full time job in your arca? Would you
Te e say it is almost unpoysible, very difficult, somewhat difticult or not difficult at all? (RECORD
BELOW,)

( ! I, How about getting a part tinie job -=- would you say it is almost inipossible, very difficult, sowmewhat
v difficult or not difficult at all? (RECOKD BELOW,)

A 31 3Im.

= ’ Full Trne Par: Tune

-:' :" Almost impossible . . . L b (42) 1 (43)

Very difficult. . . . . .. .2 2

- Somewhat ditficalt o0, . .3 3

- Not difficult at all . . . . . 4 4
LN _ Don't know . . . . 5 5
NS
:‘ 4a, When I mention "Armed Services' or "miltiary, " which branch of S rvice du you think of first?

.E . - (DO NOT READ ALTFRNATIVE ANSWERS, RECORD DELOW,)
- . -
‘v ,'-" 4b. What is the next branch you think of ? (DO NOT READ ALTERNATIVE ANSWERS., RECORD

BELOW. .

LY ) Firat Second All Other
- Mention Mention Mcntionz_
~ (44) (45) (36)

.:* Air Force . 1 1 1

.. Army. . . e 2 2 2

[~ Coast Guard . ., . . 3 3 3

y Marine Corps e . 4 4 4

E Navy . . . . . . . . ... ... 5 5 3
‘:: None & [ 6
" -

.-: -?' S5a. Now, I'rn going to read you a list of several things which young meu your age miight do . the -« xt
- :': few years. For each oue | read, plezse tell mie how likely 11 1s that you will be dowy that. For in-
> stance, how likely 1s tt rhat yeu would ke ... "READ STATEMENT)” Would you say ‘Definitely,
": "Probably, ' "Prabably Not, " or Definitely Not? "
i . Don't
3 - Probatly Defuiicly ®aow/
™ Definitely Pronatly Not Not Not Sure
': - Working as a laborer on counstruction jobs . . . | 2 3 4 5 (37)
RENy Working at a desk in a buswiess ofiice Lo 2 3 4 s (48)
:Q r—&crvmg tn the anlttary ., L ] Sj 3 4 5 (49)
. START Working as a salesnian . . . . . . . .. .. .. 1 2 3 4 5 (50)
———
R () Serving 1w the National Guard., . . . . . . . .. 1 2 ’—"7 3 4 g (51)
' (s that the Air Nat. Guard (1 or the Ariny Nat. Guara - 22 Don't Know __3) (52)
U |
\ o () Serving in the Reserves., . . . . .. .. ... 1 2 - 3 4 5 (53)
'Y ‘f.: fis that the Air For « Army Coast Cuard Marine Corps or Navy _ Don" .
> - N 3 4 .. ,) (=)
. Reserve Reserve Reserve Reserve Reserve Know
. () Serving in the Air Force (Active Du'y) ., ] 2 3 4 s {55)

,': () Serving in the Army (Active Duiy) ., . . R | 2 3 4 3 {56}
* .

« ", . 7
-, (] Serving .n the Coast Guard {(Active Duty) . i 2 3 4 5 (57}
S () Serving in the Marine Corps {Actrwe Jiatyd . ., 1 2 3 4 5 (58)
T
b ¢ ‘:: ( )V [Se-cwvp inthe Moy e e L 2_1 3 4 5 (59)

-~ {ASK QU. 5b-5¢ IF "LEEINITFLY" OR "FROMARLY © 1C ANT GV THE 5 StERVICES OR NALIONAL GUar
RESERVES, OR 10 MILITARY St &vICE 1IN GEFNFRAL (BOXED 17PMS), OHE D 60 , OKIE TO QUL b))

h’ ...

.« ",

. -t Sb. When do you it ink you will join the miulitncey asrvice? (READ ALTERNATIVES)

3

), ¢ ,

‘ ' Within 6 thonths ., e 1 (60)
. " Betweo 6 rmonths and one yvear . - N

§ More toun 1 year bat less tian 2 years . 3l

1 2 years or muo:. . 4

i A (DO NOT READ) Lion 't koo, 5

*a

™ Sc. Do you r \puct you wold enter the srrvice @t an e listes man o1 as an officer”
: Enlisted rran e . 1 (61)
Ofitcer, . . . o 0 . Z J
AT AR - --.". o "-.‘{ R R At -, DARRIN et ! RS G
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ta, I'd like to read several statements., After I read each statement,
1t would be if you were consi’ ring joining the service, He
Do you congider that Extremely lmiportaat,
(REFPLAT FOR EACH STATEMEFNT,)

o9 the {irs? ote.

Very Invportant, Fairly Itiportant,

OMB #22-R-GJ3au
Job No. J&£07
Page 4

please tell nie how imiportaat you feel
(READ STATEMINT)
or Not Impartact At All?

Net
STAR!I Extremely Very Fairly Imciortant Don't
HERE Inp, Iz, i, _Ar Al o
() Gives you an opportunity
to better your hite . . . ., .. . ... .1 2 3 4 5 (0. 2)
() Trains you for leadership. . . . . . . . . .| 2 3 3 s (o)
() Teaches you a valuable trade
orskall . . . . .. L, e 2 3 4 5 (. 4)
{ ) telps you get 2 colleyge education. . . . . . 1 2 3 4 5 (s
{ ) Allows you to see many
different countries
of the world . . . . . .. ... ......1 2 3 4 3 (te)
() Provides gnod bencfits for
youand your farmily, . .. . .. ..., .} 2 3 4 E (7
) Is @ career you can be
proud of . . . .. ... 0oL 2 3 E) 5 (&5
() Has other men you would
like to work with . ., . . ., . . ... .. .1 2 3 4 5 (69)
() Gives you the job you want ., . . . . . . .1 2 3 4 5 (701
{ ) Gives you a job which is
challenging . . . ., . . ... .. T | 2 3 4 B (71)
() Pays welltostart . . 0 0 o 0 0 o oo 2 3 4 5 (72)
6b. I'm going to read the statements again, The first one ts , {READ)., Do vou think this 1s true of any
of the services, or not?
6c. (IF "YES'" TO QU., &b, AS5K:}) Which one service is this most true of 7 (UNGLF REFSPPONSH
ONLY.)
Qu. 6b Qu, 6¢
True of
Any Scrvice Most True 00 e
START Don't Air Coast Marine Dou't
JHFRE Yea No Kaow Foice Army Guard Corps Navy bEnoa
() Gives you an oppurtunity
to better your life. . . . ., 1 2 3 (713) 1 2 3 4 5 o (74)
() Trawns you for leadvrship. . . | 2 3 (75) 1 2 3 4 3 ) (76)
() Teachies you a valuable trade
orskill . . .. ... .... 1 2 I o L 2 3 4 5 b (78)
7907 80
Dup 1-10
Cd 3
( Helps you get a college
education , . ., . ... ..., 1 2 3 (1) 1 2 3 4 & [ (12)
() Allows you to see many
dif{s rent counatrics
of thrwortd. , . ... ... 1 2 3 (13 i 2 3 4 & [ (14)
() Provides good benefits for
you and your family , ! 2 3 (15) 1 2 3 4 5 [ (16)
{ ) Is 2 career you can be
proudof . ., . . .., ... 1 2 3 (17 1 2 3 4 L) [} (18)
() Haa other men you would
like to work with . . . ., . 1 2 3 (19) 1 2 3 4 S o (20)
() Give s you the job you warnt . . | 2 3 {(21) 1 2 3 4 5 6 (22}
{ ) Cives you a job whict 1s
ehallengiag .. ... .. 1 2 32y 2 3 4 5 & (>4
{ ) Pays wclltosrart . . . . 1 2 Vooesy 1 2 3 4 s & (1)
¥ .l. ‘ J.( ,--‘- '.. . .-‘I'-\(- ." l-.‘ - ... "‘.. ta ~ - ) . e ~A.. I. Tn -. :
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AN

(T'_ . 7a. Will you please tell me everything you remember about the advertising

e for the Active Air Force that you have seen or heard recently, (PRCBE)

e . What did the advertising say? What did it show? (27-25
T Cpet.
SR RECORD ANSWER ON SEPARATE SHEET FOR CPEN ENDS UNDER

- VERSION 2 - 42.

-

PRIy 7b. How do you feel about the advertising for the Active Air Force? Would

YO you say it was, personally, ., (READ ALTERNATIVL ANSWERS)

_ . Very meaningful toyou . . . ... ... 1

- 29

A Somewhat meaningful to you. . ... . 2 (29)

. . Not very meaningful to you. . .. ... 3

-: _':‘ Not at all meaningful to you ... ... 4 (30-31
:“:. . Tc. What do you remember about the advertising for the Active Coast Guard” oper
- !" (PROBE) What did the advertising say? What did it show?

-2 RECORD ANSWER ON SEPARATE SHEET FOR OPEN ENDS UNDER

VERSION 2 - #3, .

PR

K

o 7d. How do you feel about the advertising for the Active Coast Guard” Weould

oy ! you say it was, personally, .. (READ ANSWER ALTERNATIVES)

o Very meaningful to you ... ... N | (32)
A Somewhat meaningful to you., .. .. .2

) '_7'_ . Not very meaningful to you. ... .. .3

- Not at all meaningful to yeu . . . ... 4

o (33 upen)
SR

o IF RESPONDENT IS AWARE OF ADVERTISING FOR ACTIVE ALl FORCE (QU. Ta)
-‘. - OR ACTIVE COAST GUARD (QU, 7¢) RECORD "YES" IN QU., 7e AND SiIP TO
"‘ b QU. 8a,

'--l o —
.—\ o Te. Have you seen or heard recruiting advertising for «ny of the active Jdaty

Y military serviceg?

.- T v
'_:,:;. es ., ... 1 (34)
S No......2

oS

-0

POy

~ -

s

i)

o

5

"

'.I_
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Now,

8c.

I RIPGEIS

OMB #22-R-0339

Job No. J607
Page 6
let's go on to another subject.

In the last six rmoaths, have you had any contact with a military recruiter
representing the active milirary?

Yes | —— No 2 (SKIP TO QU. Sc)
8b. How were you in contact with the recruiter? (READ EACH

STATEMENT. STAKT WITH THE "X'd" ITEM,)

In the laast
Six Months
Yes No

Have you gonc to a recruiting station and talred

toa recruiter . . . . .. 0. . e e e e ey e ] 2
Have you talked face-to-face with a recruiter

somewhere other than at a recruiting station ., . . 1 2
Have you heard a recruiter give a talk at your

high school . . . . . . . . . . 0o 2
Have you talked to a local recruiter by telephione . . 1 2
Have you receivei recruiting literature in the mail o 1 2

{ASK EVERYONFE) inthe last six months (31EHAD FACEi“”_’—“—J

STATLMENT., STAKT WITH THE "X'd" [TEM.)

Yes No

Have you discussed the possibility of enlistiment

with friends alrcady 1n the service or who have

been 1n the service . o v v v o v 0 o e oo 0w ] 2
Have you talked with a teacher or guidance counsclor

at school about possible enlistment, . o o o o . i 2
Have yeu talied with vour girl friend or wife about

pussihic enlisia ol o L 0 L L L e e e i 2
Have you talked it une or bath parcnts avort

possible enlistoent oo L L oL o 1 2
Have you tai e an aptitnle or coreer guldance tost

in hugh school grvon by the aroed Services oo 2
Have vou made & toll-free call for Loormuting

about the ronlinory . o 0 o 0L o o e oo 2
Have you asbked tormfornatics aboul the nalitary

by masl o oL e e ] 2
Have you beern phyorcally or raentelly testod at a

military exanonation station oo .o 0o 2

T D TR '~‘><'_.‘_." . B -
P Nl L Sk S T WS S Sy T, S Sy AT

(35)

(37)

(38)
(39)
(40)

(41)

(42)

(43)

{44)

(4%

(47)
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I have several more questions about military recruiters. (IF "NO" TO QU, 8, ASK GU, 92, OTHERWISE,
SKIP TO QU, 9b.)

9a. Have you ever had any coutact with any military recrulter?
Yes 1 No 2 (5KIP TO QU. 10a) . (49)
9. You 93y you nave been in contact with a military recruiter. What braach or branches of the service

did they represent? (RECORD BELC ¥, FROKE,; Any other milttary recruiter? (FPROBE UNTIL
UNPROUUCTIVE, }

Marine Coast Dan't
Alr For.« { Army Corpg “avy | Cuartgk .
Recruiters represented | St 2 3 7 4 H
s 9c. {IF "AIR FOwrZE," "ARMY," OR .
N - UMARINE CORES, ' ASK:) Did the otk
- "_‘ (NAME SFRVICE) vecruiter repre- :O Lo
SR seat the (REAL ALTERNATIVE RACERS
~ ANSWERS - EXCEPI FOR (s1) (50) (1)
N "DON'T KINOW'™)? Active Air Active Act:ve
Farce. . 1} Army . . T Miruies | io
Air Nat. Army Nat, —l Marne
Guard. . .2 Guard. . __2 Rescrve L2
Air Force Armuy Don 't Know . _3
Reerrve. _ | Reserve, _ 7
R Don't Knaow s« f!Doa't Kuow __4
P .- (ASK QU, 9d-g FOK EACH "ACTIVE"
IR RECRUITFR CONTACI OR "DCH'l
R KNOW'" FOR THFE AIR FORCE, ARMY,
- AND MARINE COR AND FOF. "ACH
. NAVY OR COAST CUARD CONTACT.
LTI ASK ALL QUESIIONS FOR A SERVICE

BEFORE GCING ON TO THE NEXT1.,)

“ 9d.  Did the (NAME SFRVICE) recruiter / ,/ v X
- contarct you first, or did you contact y 4

LT him? (52} (57) (62) (00) 1 (73}

T S Recruiter contacted firat . . . . . 1 1 i 1 1

_': Peaspondent contacted first , . . . 2 2 2 2 2
‘ ‘ 9e. How ... juite was the uifurmation \

you . sara the (AME SERVITE)

. e * [hd he give you , ... (53) (58) (63) (»7) 7N

.,

<, "« the infurmation you

. santed . ... L0 e s L i 1 i 1

- Mostof 1t L L s e e e 2 2 2 2 2

- .

. C- ey Meele o oL L e 3 3 3 3

o & 9f,  Was ;s atiude teward joimng (MAME SERVICH l

P SERVICE) nuwre or less favorable thar before |
e you talked to the -2 ru.ter, or didn't it |

= change” [54) (5 (he: (P 7y

: . More favcrable . .. ., . .0 (AskQu. 9g) 1 1 i 1

Didn't change. . . .. . . L. L2000ty next 2 2 2 2

PR branch

M or Qu. 10a)

2 Less favoravle. . .. .. e 3 (Ask Qu9ad 3 3 N 3

.- 9g. Was that . . . (READ ~ . TERMNATIVES) (551 {(€£0) (h3) (RN (rn

LR Much minre faviraile .00 0L L. 1 H 1 1 |

- Slightly more favoralie. .. ... 2 2 2 2 <

B -, Sltightly lesy faverabie | I | 3l 1 3 3

i — Much loess favorahle o PP 4 4 4 4

R 10a. As faras you bnow, wert s the startog MO0 DY Gay feran FRIISTE D MAN in the noluvary - -

.4 - before tusea are dodncted” (HOUNE Tw Tedb SNFAFESD DO D AK,)

.. .-" N e e .
W (WHliE N ) . Dot Know | X i l e } ‘] w7

‘I

AN (78 opend
o . Lob, e il 1O QU 10a ASEE w n by sle e gave e your byost guese as to the ctarcting 7990 w0
4 ) onthdy pry for an ealicied © oo we nal oyl Irip 1-13

. . . ——— P Cd o4

- S Hed moe toguren o X 11 | _J I I 14

-. L 0

o« .. 10¢, Wothe ataen, gy woere Incoe goed gy $50a o wonld yed b Lo b e ly, or aal to conslder

‘. .. Jolrlo v af e active vy servicena

‘e te

- Mova Bbely oLyl (10) = BeWoul! tb o e, L

L] . -

e Nt taoree lihey, o002 - Lach e lkely, ... L1 (M)

. - . (Lo Te G,
. Pont b oL, Semev it minte Hilely, 2
.: Cr, et a little more tively , 3 -1
PRI BRI T : R R . -_ " R . o . ) ) - e S ‘ R B
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11. lam going to read a hist of life goals that young men like yoursclf might have. As I read cach one,
please tell me whether you feel you would be more likely to achicve this goai n the military service
or in a civilian job, or could it be achieved 1n either one? (RFEAD FIRST GOAL. [F "“MILITARY"
OR "CIVILIAN, " A3K:) Would you say you would be (mucn more likely or sormewhat more lueely
to achieve this goal in the muiitary) OR (somewhat miore or much more likely to achieve this goal
in a civibian job)? (HECORD BELOW,)

Military Either Civilian
Much Somewhat Military Son.cwhat Much
More More or More More
Likely Likely Cavilian Laikely Likely
Personal freedom . . . . . ., .. . .., .} 2 3 ) 5 (17)
Developing your potential . . . . . . . . .. .1 3 3 4 5 (18)
Jub security, t.e., a steady jub . L., . .. L 2 3 i 5 (19)
Making a lot of money . . . . . . ., ... ..1 2 3 3 5 (20}
Working for a betier society . . . ... . . L) 2 3 4 5 21)
Having the respect of friemds . . . . . . . . .1 2 3 4 5 22)
Doing challenging work . . . . . . . . ..., .1 2 3 L 5 (23)
Adventure and excitement., . . . . ., . . . .1 2 3 4 S (24)
Learning as much as youcan . . . . , ., ., .1 2 3 © 4 S {25)
Helping other people. . . . . A | 2 3 4 5 (2¢)
Being able to imake your own decxsxonu
onthe Job . . . ., . . .. ... ... .1 2 3 3 5 (27)
Recognition and status . . . . . .., ., ., ., .1 2 3 9 5 {28)

Just a few more qurstions. How would your parents feel if you told thr m you were thinking about jouning
any of the mulitary services?

12a, Would your father be in favor of your joining the service, against it, or neutral®
(IF "IN FAVOR,'" ASK:) Would he be very :nuch in favor of it or slightl; in favor of 1t?
(IF "AGAINST, " ASK:) Would he be slightly azaiast it or very much against it?

{(REPEAT QUESIION FOR "MOTHER.'" KECORD BELOW,)
1

2a, A2k,
Father Mother
DON'T HAVE. . .. ... ... ... ... 1 {29) 1 (32)
INFAVOR 7. . ... ... o .2 ~& 12b. 2 12b.
Verymiuch . . ... 0 v v i v vt v 1 (30} 1(33)
Slightly. . .. ......... [ 4 2
AGMNST;? ......... R . 12c. 3 12¢.
Stightly. . ., . ... ... ... ... N B E2 Y 1 (34
Very much .. ... .. .. [ 2 2
NEUTRATL. .. .... e e e [} 4
DON'T KNOW , . ... ....,......5 5

(A1, FOR FACH PERSON IN U, 12a FhO WAS CIN FAVOR® OR TAGAINST ) You sad

12d. your {NAMF, PEESON) voold Lo (108 FAVOH OF /AGAINST) your jowning one of the military
scervices. Wiy do you think (he/she) would feel that way? (DON'T READ ALTERNATIVE
ANSWEKRS,) Father Mother
s (3%) (39
FAVOURARL U COMM: NS
Patriotisn. . . 1 1
Growing up/ !\4lur\ty P 2 2
Benefits are good 3 3
Exciting Job/career o o o 0 v 000 L e e e ) )
Job trawniag/lavrning a career .o L L L L S 5
Other than the abote . . v v . v v v v v v o v o o 0 o o o O 6
UNFAVORADLE COMMENTS (36) (18)
Separation/beng apart L L | L
Danger/fear of mnjury or du a!h e e e e e 2 2
Louss of statr s of nalirary ve. civihia, cratas career
(e.g.. "Yon can do better than bearsg a sobhier™, ., L3 3
Civilian e luration (Going to scbool/continuing
educatyo )., . . e - e e e e e e e 4 4
Negative imilitary exporience by '1:>.vr. e e e e S 5
Other thau the above . v . . v 0 v v v v v v e v o v b 6
12, (AnH I YRS TO "LALEED WITH ONF OK BulH PAPFL ST <= QUL 8c, PAGE £,
In your disevs tona-with yoor parents abo.t the pagsibiaty of your joinng the military, who is
usually the one to bring up the eubject - you or your raottor or tether?

Regpondent | Mother 2 Father 1 Nataure 4 (39)
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W 14. You probably know that veiterans of the military service can receive financial support for schooling.
S Please tell me which of the following three statements best describes the educational assistance
’ program available to those currently enteriiyg the service, (READ STATEMENTS, START WITH
nX'd" ITEM, )
START
HERE
Os ( ) Those who complete their tour of Service are eligible fur up to 36 months (40)
of tuition as$s158anCe . . . . . L . .. . L L e e e e e e e e e P |
. ( ) For those willing to place a portion of their pay in an educational savings account, the
. government wiil add $2 for every $1 they save during their 3 yearcour . . , . . . . . 2
{ )} Those who complete their tour of Service are eligible for up to 18 mon:ihs of
BULLION ASSISIANCE o 4 o 4 v v v v v v e w e e e e e e e e e e e e e e e e e e . 3
- Don'tknow . . . . o L . L L L e e e e e e e e s e e e e e e e e e e &
-‘ 15a. Now, I would like to mention the names of some magazines. As I name each one, please tell me
how frequently you read it -~ Very Often, Fairly Otten, Once in a While, or Never. Let's start
with "Field & Stream, "' How frequently do vou read it: Very Often, Fairly Often, Ouce in a
Y While, or Never? (REPEAT FOR FACH MATAZINE LISTED.)
- 15b,
- 15a. First and
Very Fairly Occe in a Second
N Often Often While Never Favorites
N Field & Stream . .., ...l 2 3 4 (4D 64ED65
:‘ . Hot Rod . . . . ... ....1 2 3 4 (42) _
' Nationa) Future Farmer, .l 2 3 4 (43)
:_\ Parade. . . . .. .. .1 2 3 4 (44) 66@67
-0 - Popular Science . . L1 2 3 4 (45)
i a Sport. . ... .. Y 2 3 4 (46}
1 .
o Reader's Digecat . PP | 2 3 4 (47)
SN Cycle. FE R § 2 3 4 (48)
- . TVGuide. . . . . . . ... .1 2 3 4 (49)
S Car Craft . . .. ... .1 2 3 4 (50)
) Mechanics Illustrated . . ., . 1 2 3 4 (51)
A Qutdoor Life. . . . ., .. .1 4 3 4 (52) _
‘ n Popular Mechanics . .1 2 3 4 (53)
v e People . . . . . ... .. ..1 2 3 4 (54)
N Popular Hot Rodding. R | 2 3 4 (55;
S Sports Afield. . . . . ... .1 2 3 4 (5€) _
O Ebony . .. ....... 1 2 3 4 (57}
SR Sentor Scholastic . 1 2 3 4 (58)
Family Weekly, . . . . . . .1 2 3 4 (59)
N = Time. o v v v v i 2 3 4 (60)
SRS Newsweek . . . . .. ... .1 2 3 4 (61)
.':: e Sports Illustrated . . S | 2 3 4 (62) o
':s Sunday Newspaper. P | 2 3 4 [CE)
-l1 ;
Y 15b. (IF 2 OR MORE MAGAZINES READ "VERY OFTEN," SAY:) Yousay you rerad 'NAME
:.'\ . MAGAZINES READ "VERY OFTEN") very oiten. Which of thrse do you cunsider vour
- . favorite? Which is your next favorite? (WRIINX A 'L ON THF LINE A¥V7TER FIRST
\ CHOICE., WRITE A "2" ON THE [INF AFTER sECOND CHOUZE,» (RECCKD ABOVE.UNDEK 15b.)
e
U 16. Which of the following types of television programs do you enjoy most? (RECORD BY PLACING AN
~t "X UNDER lst CHOICE) What would be your second choice? ((ECORD BY PIACING AN """ UNDER
'-: 2nd CHOICE) What type of television program would be your third choice? (RECORD RY PLACING
e, D' T, :] HICICE:
B AN "X UNDER 3rd CHCICL) Lst 2nd 1rd
AR Choi Chei i
‘ L Comicdies (such as All in the Family, Lhoice ——SLQ' Lhoice
~ MEAXSE¥, Welcrine Back Kotter). . v vvvwnnw.. 208y [T (e  [O1 (70
'-: - SPOTEE o v i v et e e e, [ e [
A Y Y 3 s
-*
e Dratas (such as Starsky & Hutch, Lattie House on
! - the Prairie, The Waltona), . v o v oo o v v veese. L4 (4 4

a.
£

. .-
Y
)
LYy
N s
> v,
¥
| i
T
3
.
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X CLASSIHICATION SECTIC
: Now, I have a few questions to help Ls put ow participaals 0 Drofes g rou Menember thatl the intormation
1 ‘ you give us 1s completely configential,
- . N
T 17. Are you married, single, separated or divorced?
'
" Married | Single 2 Separated/iivorced/Wriowed 3
L] .x.
Al 18. What was the highest educational level vour father completes™ U ;05 ar- not 9 .re, please
S give me your bLes: guess.
.
Did not compleie nigh scnocl ! Fuiisned college itour vearzi . . . . . ®
, Finished nigh schioul or eqgutvalent o0 02 Atlended graduate Croprotessional
.
S . Adult educaiion program 3 szacol ... L. L oo o7
G Busi ess ortrade school . . . . . . . .3 Qe ned a graduate or professional
< Some college. . . . . . . . . ... .3 degree . . . .. .. ... .. B
.
¢
i n 19. What (are/were) vour average gradea in ! S0 L Iul” SRADES
-~ A's aniB's !
s B's and C's F <
'..~‘ C'sand Ds . . . ... .3 [
' -7, D's and "elew 3
RS
- . .. R
" 20. What education progr:n. fare you/were youul in, 1n hign scrooi” (FETNAD AT IERNATIVES)
S
P College preparatory 1 Commn.nreial or bus: 2 Vocational 2
l. ~
a 21. Which of the following mathernativs courses, U any, il you tate 287 pass tn nigh school?
i Elementar, Algebra. . || imeciate Algebia. L 3
o . Plane Geometry . . ., .2 Troooagmetry, . L. . 4
. B e :
y ‘N" (LON'I READ) liore of i e ., . .5
T A
: -
o 22. Did you take and pass any science courses m high ¢ o D which covered eleciricaty or electronics?
<4

. Yes 1 No 2

O 23, Just to be sure we are representing all groaps wn o:r survey, pleas. teil me whether you
’ describe yourself as . . . {READ LI37

pPuEAL) - -

< Cuban ., .. ... .. .1 Other Spanish 3 Criental, ., 7
1 . Mexican-Anmerican . .2 American Indian, 5 White ., £
b4 . . Black

N Puerto Rican. . . . . .3 lack. & Refused . . . 9
. ':-: - RECORD THE 7OLI.OWING INFORMATION UN THE CPIN END ANGWER SULET -

)

L

PR 24. Name of Respondeant I )
Y

: .:_‘ Address B _ .

- o City/SLAte . . p Cale .

+ Telephone Numbherr _ / s
| -

% g 25. Next, I would like to kaov your Social Securiy Numnter, Pecaust of a rrecently enacted law, I must
: B tell you that the autbority to reque st this infornarion s groen w 10 VST 130, Providing this informa-
A tion is voluntary on yorr part and there are no couscrpuence i if you ~hooge not to do sa. This mnforma-

A\'. tion is necessary to cnahle us to re-cwitact you in i future regardui; your decisions,
»
(N
L) What is your Social Security Number?
}
(RECC D ON OFt:N END ANSWEK SHERT)
. ‘ﬂ-
U
- '\'
-
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