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iASS caammreaTIONnt
by Yalter liciss

Hunter College of the City Univc:s:. ty of llew York, .ilew York

The impression geined from a review of the literature is thdt,
at this time, the areé of mass communications lacks conceptual
coherence and compriscs principally a potpourr1 of diverse research
interests, It is a borroumn" area, borroving t.cory and prlnuiples
snall and large from the social sciences generally. But then, this
should not be Surprlsln ’ since the reaearch focuses on the sxg-
nificont role plnyed by the instruments, contents and effects of
public communication in the lives of people ond the fUnctlonlng
of socio=political systehs. Similer thoughts ﬁere expressed by
Tannenbawa & Greenbers (162) in the 6pénin3 of their reviev in
the 1968 volume of the Anpur) Reviewy, Since then, customary lines
of inguiry have been pursucd by a multitude of investigatofs vho
have mode useful but discrete additions to knowied~e. Despite the

existence of centers for research on nass comnmunications, mninly
university-connected, svstenntic, coordinated and contlnuinu en=-
deavors by groups of investiﬁators, 80 needed for substantial
advances on broad fronts, are only occasionclly to be found.

This review is of course selective 5oth in regard to the topics
covered and the litercture cited. The principhl tobiés onitted,

although touched on here and there, conxpriée coumunication studies

1The survey of literature pertaining to tﬁis reviev covers
principally the three=year period besinning Jonuary 1967.
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related to advertising and consumer behavior, histerical, structural
and organizational analyses of the media, experimentsl regearch on
attitude change, methodology and the eduvwational~instructicnal
uses of the media. A handbook would be needed to encompass all
that can be assigned to the portmanteau term of mass ccmrmnication.
The major dimensions and topics of the review are similar to those
in a previous one by Weiss (175), and the cited literature picks
up chronologically from the termination poiht in that coverage.
Brief mention should be made of the significance of communication
satellites, for their further development and wider use promises to
open & new era of potentially revolutionary changes in compunications
(143, 1bb, 169). But, réanzatioﬁ of their full potential, when
direct transmission to home receivers becomes possible in 10-20
years, is much less likely to be impeded by puiely teﬁhnological.
matters than by economic, legal and especially socio-political
obstacles (23, 143, 144, 169). A pr;view of thorny questions of
national interest and sovereignty is already evident in Canada‘'s
concern over the 1mp§ct on her uational culture of American nedia
products, such as news services, television programs and movies (8).
Also suggestive is Hollander's (82) examination of the chanées in
Soviet radio and television news reporting after the Jsmmirg of
foreign broadcasts ended in 1963, Hence, the early initiarion of
worldwide planning and discussions on non-technological dilficulties
looms as a crucial need. But, as Schramm (143, 14k4) points nut,
the proper perspective concerning the allocation of limited ree-
sources to new media or media developments should be in terms of
the supplementing contributions they can make to previously

determined gocietal needs (cf. 34, 145, 168).
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LTORIATION FUIICTION

Preferred sources.~-Data on the public's assertions about the
reiative utility of different wedia as sources of infornation are
of seneral siznificance for an understanding of the uses and funce
tions of the mass media. Dssentially, this cones dowm to the
relative standing of television and newsmpers, since majazines
ond radio uswally place for behind these two as first choices.
Television is choaen by the jeneral public over the press =8 o
sowrce of general information (134), or for stories of -rectest
geners) interest (13), or vhen the visual element is an inherent
quality of o story (171), or vhen the story has more than local
significonce (134). But the press is preferrcd to television on
riost of a large pool of specific stories, includinz scicnce and
health news (18, 171), or vhen the visual element is not central
or tle event vust be interpreted (171), or when the story is of
local interest (10, 29, 59, 13:). But, except for very specielized
topics, wost persons (particularly the better educcted) thaink of
and use :ore thon one souxse (18, 171). Other people arc rarely
cited as proferred first sources of informmtion, althoush Greenberg
Dervin {39} report scxc evidence of on increase in uentions of such
sources aning loteincoue people. It should also be kept in wind
that uedia actions can serve tie funciion of comunication Trom
one part of the public to relevant others (2¢).

lgais orudibijity.=~The trend of vesearch ovidence in recent
years is guite emsistent in establiashing television os the infore
rationel mediuwn of hijhest credibility, ziven an interusdia conflict
in news versiona; nowspapers are second and other wuedic laj
vehing (16, 30, 68, 70, O, 104, 13, 158). Roper (13:) reports

“t
(2]
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that television's advantage over newspapors has been i. -reasing
steadily so that by 1903 it was chosen by twice 'as many people as
chose newspapers. Chang & Lemert (30) report that, even for a
higher than average educational sample and even for those who use
only the press for news, television is considered more credible
than newspapers, The general pattern of television's greater
credibility appears to be transnational in significance and does
not appear to be due merely to differential usage of the media
(16, 158).

Reasons offered by respondents for their choices of most
credible medium emphasize television's visual and live qualities
and the press' thoroughness in reporting (30). But, in additionm,
a perception of the differential biasedness of the media comes intc
play (30). This seems to hit newspapers hardest, for they are
viewed as less objective rezardless of the medium r&nked first in
believability (84).

News selection.==Obviously relevant to an analysis of the

information function is an examination of the factors that influence
the selection of news stories for publication or broadcast. Such
knowledge could preclude unwarranted criticiswu or reXlexive defense
of the news media and set trust or mistrust on a more rational
basis. Since television has bLorne the brunt of criticism recently,
an awareness by the general public of the process and problems of
televised news broadcasting (105, 157) would have sharpened some.
«iticism and madified otheras,

That television does not merely show reality, even in live
troadcasts, has been clearly established (92, 93, 105, 177).

Rather what is created as a result of an active selecting and

e T ——
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interweaving of images is a kind of processed reality. An informative
analysis of television coverage of the Kennedy assassination week=-
end by Love (102) goes beyond the fact of the creative process to
the factors underlying the selection of transmitted events. While
news judgment was the pervasive control, it was informed by such
influences as the social context of news orzanizations and personnel,
degree of access to relevant parties in the drama, a concern not
to alarm the public, and, most significantly of all, the normative
dimension of situational appropriateness. -In a relevant study
of factors underlying telcvision news editors' judgments, Buckalew
(24) using a Qmsort procedure turns up the following five: conflict,
significance, timeliness, proximity and visual avallability.

In regard to the press, the role of the publisher has been
the focus of some recent research. Bowers (20) finds that publisher
suggestions or instructions concerning news stories were more likely
to be given, the greater the paper's economic vulnerability to
outside pressure and the more a particular story might produce
such pressures, Donohew (44) reports that in Kentucky publisher
attitudes on medicare accounted for approximately 50% of the
variance relating to differences in the exbtent and prominence of
coverage given to medicare and in the evaluative bias in medicare .
news stories. The publishers' perceptions of their community's
views did not significantly affect the results. Nor was there
any support for the assumption that community characteristics
likely to be associated with interest in and attitude on the topic
(e.g. percent of population over 65) would be related to the quantity
and bias of coverage. Shaw (150) also found no evidence that

relevant community characteristics were related to local newspaper
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ccverage of population and family planning stories., Rather, the
emphasis given tc such news by the mejor wire services was the
major determinant.,

Besides criticisms of inadequate or biased coverage, news
media are often charged with inaccuracies in their news stories,
The generality and validity of such charges are not only relevant
to the training and function of newsmen but also to the general
trust that the public places in news reports., In an examination
of three San Francisco papers, Berry (15) found that only 46% of
the news stories were completely accurate, The most frequent
inaccuracies were omissions, misquotations, or other errors of
meaning, Although telephoue interviews were often used by repore
ters, they yielded less accurate stories than did personal i ter-
views. A similar rinding is reported by Lawrence and Grey (97).

USES AND GRATIFICATIONS

Correlates of media use,~--Educational level has been the most

consistently significant correlate of media use. In rezard to the
print media, the relationship is generslly positive {17, 18, 46,
71, 110, 128), This probably reflects the cducated person's greater
interest in the media as a source of scrious infouwation and 'hard’
news (122), which shows up in his greatcr knowledge of public and
world affairs (128). Since roading a rcwspaper is so widespread,
unless the educational range ssmpled is extorsive or w:less care
is talen to distinguish bet-men different types of content, no
relation may be found with a gross index of exposure (110, 140).

In regard to television, the relationship is usually negative .
(110, 120, 129, 140), and in contrast to a previous finding (138)
need not be due to the differential availabdility of leisure time (129).
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However Greenberg & Kumata (71) report an inverted U-shaped function
with the peak at 11-12 years of schoolin-; and Donohew & Thorp (46),
using Kentucky's counties as sampling units, find a positive re=-
lationship between median county level ol education and television
usage. Of interest is Bogart's (17) report of a negative rela=
tionship between education and television usage for whites but a
positive one for Negroes, Perhaps, as he conjectures the Negroes

in each of the two gross educational categories used in the study
vere nuch lower in both income and education than were the corresponding
categories of whites, Robinson (129) finds that education is a
positive correlate of television usage in Eastern Europe, where

sets are not widely available and the programming is more like

US educational than commercial television., Variation over studies
in the likely sijgnificance of the contents of exposure, in the range
of education sampled (and the use of suitable controls on other
correlates), in the distribution of sets throughout thé sample,. ir
the nature of the sample, and in thc indices of set usaje probably
toeount for divergernces in results,

From the purspective of a functional viewpeint, research cught
to focus on the psycholosical and motivational correlates of nedia
usag”, Whon such studiea of uses and “rasifications are carried
out, the media or media content are usually vicwed dichotomously
as predoninantly fantasy-escapist or inforzaticnal-cducational in
significance; and the selected personality characteristics are
those expected to relate nore closcly to one or the cther kind of
material, In line with this approach, Rees (127) finds that degree
of achievement need is positively associated with preference for

nagazines categorized as deferred gratification types dut iz not
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related to preference for television programs of the same type.
Other investigators (110, 140) report that a sense of alienation
from other people and from society was generally unrelated to
media usage. Poverty rather than anomie was the correlate in one
study (140); and in the other (110), while the alienated were less
interested than the non-alienated in non-sensational headlines,
they were not more attracted to sensational ones, In sum, the
results of these and other studies suggest that, at best, per=
sonality factors will account for relatively little of the variance
of media usage and will generally operate to produce minor per=
turbations in overall patterns of preferences based on other
determinants. This tentative evaluation is in contrast to the
suggestion of Greenberg & Kumata (71) that non-demographic attri-
butes should be employed, eince even a cluater of the usual
demographic ones controls only approximately 25% of the variance.
Leisure time.--Since exposure to the mass media is diacre-
tionary, it tends to occur during times free of required or
obligatory behavior, although it does seem to appear with some
frequency as a secondary activity (58, 118, 129, 175). Evidently
then, the amount of leisure tine and the kinds of leisure activities
pursuad and available are significant deterninants of custozary
media usage (112, 175). Hence, to provide the temporal-behavioral
context into vhich the media fit, a mapping of the patterns of
time allocations for cbligatory and non-obligatory activities
becones necessery. The relevance of such information was noted
fn a limited study by Belson (11). But nov, more eladbarats and
systematic dita-gathering has begiu in a number of counties
(129, 141). FPor instance, Robinson (129) reports that in the US
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leisure time is split about cvenly between exposure to nass media
and all other kinds of activities, witn television occupying more
than twice as much time as all other media combined. However, to
forecast the media's future effects on leisure time also requires
detailed, quantitative knowledge of the motivations and gratifi-

cations surrounding their use (58, 166).

For Dumazadier (49), leisure time is a central element in
life and a reed, providing opportunities for relaxation, enter-
tainment, and personal development. Since the medic are princi-
Pally useful for and used for leisure, evaluations of media per-
formance should be based on their contridbutions to the full variety
of leisure uses and not on elite standards of 'high culture.'
Stephenson's (160) arphasis on the play or pleasure =lement in
the media experience is congruent with Dumazadier's {49) ana
Sato's (141) views. Of interest is Meyersohn's (112) report of
a complementary relationship between extent of exposure to tele~
vision and engagement in other leisure activities anong the poor,
but a coupetitive one anong the well-to-do.

Television.--Recent data on the place of television in the
lives of adults and children are provided mainly by Japanese
researchers. Fujiwara (58) finds that, acong adults, the percen-
tage of total viewing time dovoted to educational and cultursl
prograns varies only slightly by age or occupation; in contrast,
the percentages for other kinds of programs very more v.dely.

The primary reasons for viewing television are relaxation-entei -
tainment, a genersl cultureleinformational bepefit, and the pleasure
of family viewing. (In a Cenadia: study, Wand 174 finds that,

despite the incentive of tojetharness, fanily viewing of television
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is not likely to occur when program interests are too diverse,)
Compared to other media, television is more likely %o be chosen
to satisfy multiple desires.

In a summary of resecarch on Japanese schoolchildren, Furu (59)
reports further data documenting a transcultural turning-point
around the beginning of the teens; for a shift from fantasy-
oriented to redlity-oriented media content (175). For instan:e,
in a longitudinal study, 7th graders showed an increase in
attention to serious articles in newspapers compared tc their
interest when they wer: 5th graders. In conformity with data
from other countries (81, 146), Japanese researchers find nc
evidence of televisioneinduced passivity among children, Furu
notes the problem for such research of the varied and unclear
neonings of "passivity"; perhaps Dumazadier's (L49) distinction
between active and passive attitudes toward the medis experiences
themselves could prove useful as a refinement of exposure,
Research is in progress on Hirmmelweit's (80) propnsal concerning
the use of scnool teachers to shape the television-viewing
tohavior of young people, Preliminary data suggest that recom-
nended programs were watched but _hat, over the relatively short
time interval usea, general tastcs were not affected,

Furu also reports no evidence for a television effect ¢n
children's realistic or fantasy expectations about jobs. While
not assessing the same type of effect, DeFleur & DeFleur (41)
assert that television does contribute to children's knowledge
of and regerd for occupations experienced orly through television.

Although not an example of research on the significance of
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television in the 1lives of children, Taka's (151) exploratory
work on a developmental approach to children's grasp of montage 3
and visual symbolism and to their genheral cognitive and emotional ;

responsiveness to notion pictures is deserving of mention. For

instance, he finds that, while cognitive accuracy increased with
age, apt avareness of the affective tone of scenes was not

much different between third-year primary and seccnd-year lunior .
high school students. The research is also suggestive of ways

to improve the communicative adequacy of sequential visusl

preseatations directed to children.

Teking the opportunity afforded by the coming of the Tokyo
Clympics, Fujitake (57) examined the responsiveness of the
Japanese people to this new and unusual event. His results
sugzest the existence of three stages spread over a period of
months in the process of psychological involvement in the
Olympics: (1) awareness of the forthcoming event, coupled with
sketchy lmowledge and a slight uplift of interest; (2) then the
acquisition of more detailed knowledge, an upsurze of interest,
and the arousal of & weak emotional involvement; and (3) the
condensing of heightened emotional involvement around the event
vhich now takes on more central significence. These stazes
reflect changes ir. the density and substance of media coverage
over time. For the vast majority of people, the Olympics was
the reality created by television in the form of a public drama
that tock place in television time and gave central focus to
the compstitive efforts of Japanese athletes,

Race as a factor.--Although opinion surveys on social and
political topics customaerily provide information on the views of
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groups separated on race, religion or etlmic backzround, there
hag been relatively little comparable attention to such group
diiferences in the uses of the nedia. Cn the basis of a nation-
wide study, Bogart (17) reports that demographic factors were
related to media usage among Negroes in the same manner as among
whites, However, Wegroes were less exposed to all media, including
television, with proportionately four times as many Negroes not
exposed "yesterdey" to any of the media. Undoubtedly, group
differences in education and income were primary factors contrie-
buting to differential media usage (39, 71).. But, as Lyle {104)
avers in regard to lLos Angeles newspapers, distrust of the ‘white’
nedia may also be involved,

Carey (27) reports a study of biackewhite differences in
preferences for television programs, While the ranking of pro=-
grams according to reported viewing shows a significant interracial
correlation , the common cultural taste impiied by this accounts
for only approximately 25% of the variance and seems to relate
more to agreement on nonepreferred than on preferred programs,

Cnly three of the programs in the top ten for each group are the
same and sharp Negro-white differences appear for others in this
set. Based on the pattern of Nezro prelerences, Carey puts

forward cautiously the descriptive generalization that, from the
available programs, black: favored those that focused on individual
action in situations of dramatic tension or conflict and avoided
vhite fanily=type situation comedies, He notes the relevence of
this pattern to cultural-situational factors of Negro life.

llore recent findings suggestive of & similar preferential pattern

anong Negro teenagers are provided by Greenberg & Dominick (70).
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The potential utility of such date as evidence of the cultural
significance of changing life experiences and circunstances of
Negroes and for bl-~ckewhite cultural accomodutions suggests the
velue of longitudinal studies, In fact, Carey (27) mentions
that in a survey a year later the coumon variance in program
rankings approached 50%. Current research by Greenberg and
associates (69, 70) points to the significance of economic
status and age as factors in such comparisons. Among low-income
adults, the rank-order correlation between Negro and white pre-
ferences for 12 television programs was .72; but the correlation
across income levels was near zero (6). (The results are similar
in regard to preference for different sections of the daily
nevspaper,) However, among teenagers (70), both race and economic
status were influential associates of program preferences, accepe
tance of television programs as accurate depictions of reality,
and use of the programs as & 'school of life' and for vicarious
excitement; the order for the latter two was: low-income Negro»
low-income white > middle-income white.

Gerson -(62) wxemined the differences between Negro and whit-
adolescents in their use of the media as a sourve and a confirmer
of ideas relating to dating behavior. He found that, among males,
Negroes were more likely to acknowledze using the media for both
purposes; whereas, amonz females, there was no raclal difference.
In the absence of a more probing analysis and of data on particular
media used and on types of behavior learned or reinforced, the
proper interpretation to be given to these and other findings is

uncertain.
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NEGRCES AND THE MEDIA

In general, there has always been a dearth of attention to
the contents and functions of media vehicles designed for specific
ethnic, racial, or religious groups., Instead, research has
focused almost exclusively on the media for the general public,
In regard to the contemporary scene, although the Negro social
revolution has been a major theme for the past decade, there
has been relatively little research on the Negro press or other
media directed at black audiences.

Negro press.--Some relevant data are reported by Roshco (137)
and Lyle (104). Both note that the Negro press has experienced
a decline in circulation in recent decades. The primary reasons
are probably reduceable to the relationship between the traditional
nature of the Negro press and the national newsworthiness plus
the achieved thouzh limited successes of the Negro social revo-
lution. Before black activities became generelly and continuously
of interest to the general public, Negroes had to turn to the
black press for such news and counentary. But, within the last
decade, the general mass ...dia have bezun to devote news apace,
features, and analyses to racial relations and Negro protests.
For instance, the demise in 1950 of the elmost 50 year old
Associated Nearo Press ncws service hag been attributed to the
servicing of Negro papera by the major national wire services,
once they bezan continuous coverage of legro news (7).

In addition to the impact of reduced functional utility, the
Netro press suffered from a loss of a major core of readers, ‘hen
the Negro middle class bezan to move from the ghettos to the

suburbs as their economic condition and residential options




Weisa 15.

improved (137). On the basis of the differential attentiveness
of lower and middle cless Negroes to the sanme ads in a bluack and
a major newspaper, Petroff (123) arrives at a couparable cone
jecture. Some of Lyle's (104) data are also supportive of this
inference.

However, the preceding should wot be taken to imply the
inminent demise of the Negro press. Despite the attention given
to black problems and activities, the focus of the daily media
is still on major news stories and not on the continuing run of
events and diverse interests of Negroes nor on local community
activities and personalities. The major defect from the Neagro
point of view is the failure of the dominant media to provide a
Negro perspective on relevant news stories (65, 87, 121). This
is the strength of the Negro press, embracing es it does news,
editorials, co)umns of conmentary and analysis by black journalists
and spokesmen, and letters to the editor from ordinary people.

Medis portrayals.--The evidence of current research on the
depictions of Negroes in advertising accords with their changed
and changing status in American society, Using the sane nagazines
as Shuey, King & Griffith (151) did approximately 18 years earlier,
Cox (38) finds that over this period, there was a steep increase
from 6% to 71% in depictions of Negroes as skillsd or white-collar
vorkers., Kassarjian (85) also confirus this -eneral pattern of
change. Colle (35) notes that since 1960 Necroes have become mors
visible in movies and tédovision and are portrayed in nmany different
roles, Although the new media image can encourage Negro asmire-
ations, pride and dignity, he feels that the most significamt
outcome will be on the greater acceptance by whites of the idea
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that Negroes belong in the mainstream of American life,

In a comparison of content in selected general and Negro
magazines, Barbus & Levin (6) =nalyzed the role distance between
characters in short story fiction. The general patterns were
quite similar in both types of magazines; essentially, the
distance between people of the same race was closer than between
people of different races. But, in the general magazines,
black-white contacts were tangential to the maln story-line and
the stories ignored racial conflict and the civil rishts struggle;
whereas, in the Negro magazines, the fiction drew heavily on
contemporary problems of blackewhite relations. It is quite
likely that the different purposes and audiences of the magazines
influenced the editors' judgments of suitable stories. A similar
comment is applicable to the evidence (139) that during 1962-63
Ebony magazine featured non-violent newsphotos of civil rights
conflicts, while Life magazine emphasized the violent; also a
hizgher percentage of Ebony's photos displayed mixed racial .
associations.

VIOLENCE AND THE MCDIA

News medja &nd civil disorders.--The Kerner report (87) on
the 1967 ghetto disorders neithei absolved nor charged the media,
particularly television, with exacerbating the riots. Although
the media's influence was not considered decisive, the report
did criticize the coverage on several grounds, The major inade= .
quacics were the media's failure to relate the riots to the depri-
vational and corrosive background of ghetto life, to provide
access to a dlack-oriented perspective on the events, and to

undercut the wide impression of a m imary dlack-white confrontation.
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Also, the media were charged with failure to 'giin adequate attene
tion to the representativeness and mood of the picture beixig
transmitted, Other commeﬁt#tora (5, 73, 17, 121) note the pro=
clivity of the wire services toward exaggeration, particuiarly
in the early reports of disordeis.

Television entertainment.--Based on surveys . of related litere
ature, several contributors to a govenmental report on violence
and the media (9%) have been led to a firm endorsement of the
position that televised violence in entc-tainment programs has
demonstrably ddverse affects on bebavior, ‘attitudes, and values;
their certainty of the charge of guilty seems only a shade lower
than Wertham's (176). However, the judgment appears to be founded
prinarily on moot extrapolations from adduced evidence, whose
conclusivenass snd intimate relevance are open to reasonable
question (7L, 175). Also, despite scme acknowledgement, the
vider societal dnd historical comtext pertinént to an undere
standing and evaluation of current media effects is given little
weight (39, ko, 42, 56, 63, 67).

A study exemplifying the Aifficulty of easy interpretaticns
of media effects is briefly reported by Harper, Muro &
Himmelweit (75). Based on ths factor analysis of rated prefer-
ences for 34 television programs by British schoolchildren,
eleven program types were found. One constituted a pﬁference
area which contained Westerns and two animal programs, but not
one crima or detsctive program. This suggested to the authors
that 10«11 year olds may react more to the outdoor life and the
riding than to the violence of the Westerns. Also, pop music was
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the favorite type of program, whereas ten years before an adult
detective program was the favorite., According to the authors,
both preferences may reflect popular fashion rather than psycho-
logical needs.

Also pertinent to the interpretive problem are Lovibond's (103)
correlational data demonstrating a significant association between
Australian schoolchildren's approval of statements from war and
crime comic books emphasizing toughness and force and their
exposure to crime and violence programs on television. But,
even before the advent of television, a significant association
existed between approval of such statements and exposure to the
popular media of the time. The author notes that a cause-effect
relationship cannot be educed from the data; at best, only cone-
Jectures of mutual interaction and common predispositions fos-
tered by other factors can be made,

Experimental research on media portrayals of violence.-=A major
theme in experimental research on the effects of vicarious
aggressive experiences derives from elaborations of a frustration-
aggression hyrothesis. The relevant core of Berkowit:'s formu-
lation (13) holds that anger arousal increases aggressive tene
dencies but that the likelihocd and intensity of their expression
is a function of the degree of anger, the strength of past
learning to be aggressive, and the presence of situatior .1 cues
inhidbiting or facilitating aggression against the anger arouser,
In a study by Geen & Berkowitz (60), subjects were provoked dy
shocks delivered by the experimenter's confederate to signify a
moderately poor evaluation of their solutions to a prodblesm,
watched a track or bloody fight film, and then shocked the
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confederate as the required mode of evaluating his solution to
a similar problem. In general, only when there was some simi-

larity between the names of the confederate and the beaten fighter,

did viewers of the boxing film give more shocks than viewars of
the track film. The significance of the name linkage in connection
with exposure to the justified movie beating was also found in
other research (14, 61), involving shock or insult as the prin-
cipal instigating condition and employing several procedural
variations, The weneral data patterns are construed as evidence
that the filued depiction. of a perscn who reunbin,om tenuously
an actual aggressor lowers inhibitions against the expression
of counter-aggression. It is significant that the film effect
is not attributed to a heightening of aggressive tendencies and
the necessary conditions are prior aggression arocusal, belief
in the justice of the filmed aggression, and an association
between the film victim and the viewer's own aggressor.

However, despite the absence of the latter conditions, dartmann
(182), using s two-minute film the last minute of which showed
a fight between two boys wvho had previously engaged in baskstball
~lay, obtaing some evidence that even anong non-insulted subjects
the fight sequence ccn lead tc higher cvaluation-shock. Whether
the result {s due to the use of delinquenis as sudjects or whether
aggressivensss was heightened or inhibitions reduced is unknown,
Also, only among boys who had been insulted by the other partici-
pant and whose records of delinquent offenses were above the
average for the sample was the movie version that focused on the
victia in the fight sequence more effective than the one that
focused on the attacker. Among all other subgroups, the rewverse

i
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wvas the trend,

Neither these nor previous findings nor their conceptualization
by Berkowitz lend support to a catharsis hypothesis. However,
Bramel, Taub & Blum (21) report some evidence in support of a
catharsis assumption that hostile feelings toward an aggressor
would be mollified Ly the satisfying experience of merely hearing
him suffer. Goranson (65) mentions unpublished research that
utilized a dbloody fight film which ended with the beaten fighter
either physically devastated and dying or in good shape and
achieving success Zater on. Fewer shocks were given by.the sub-
Jects to their aggressor after viewing the former film than
after viewing the latter oné. Similar results were obteined
vhen the distressing ending was not an aftermath of the fight.
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However, heightened concern over the possible hurtful effects
of the shocks rather than a cathartic reduction in awesiive
tendencies is more iikely the meaning of these results,

In all of the literature relevant to media portrayals of
violence, no experimental manipulations ha'= been carried out
in a reasonably naturalistic setting on the effects of a long
run of exposures to the usual kinds of telsvised entertainment
prograns. Now, Peshbaca (54) has completed an elaborate study
of the kind needed, Hosuver; in the absence of a full report,
particular csution mhst be exsrcised in considering his most
unexpected findings. HNevertheless, boys from 3-18 years old
assigned to & heavy diet of telavised violence for six weeks
shoved reduced aggressiveness in their ordinary bedavior toward
peers and in their valuss, compared to boys given a diet of nc -
violent television entertainment. But, sggression in story-
paking themes was positively related to dsgrees of exposure to
television vioclence. TFeshbach suggests that the usual aggressive
~ content of television progra:  may provide cognitive support to
bind" or regulate the behavioral impulsss -f aggressively
ddsposed doys. It is of interest thit such an interpretation
@bu not roflasct the ususl perspective of a simple catharsis
| hypothesis,

If anger is the energic force for emotionslly-based aggressimm,
then its displacement as the dominant feeling should lower the
strength of aggressive tendencies. On this ground if no other,
& satisfying humorous expsrience is often thought of as having
such an interfering effect. Research by Singer (155), Dvorkin &
Bfran {50), snd landy & Nsttee (90) supports this inference and
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provides some suggestive evidence of the particular efficacy of
hostile humor, Evidence of this sort makes more pertinent and
suggestive the findings that cartoons in two national) megazires
frequently display iostile or violent behavicr {52) and that
aggressive humor tends to be rated funnier than non-azgressive
(64, 15€), except when inhibitions against aggressive expression
are aroused or the humor's aggresaiveress is too sslient.

In the main, the preceding resedarch has been concerned with
the effects of vicarious experieénces on the expression of age
gressive behavior toward a personal frustrator, with the form of
the aggrescion being unrelated to the depicted behavior. In
contrast, studies of the modeling effects of observational learning
focus primarily on the imitation of specific and novel azgressive
responses made by adult wodels toward inanimate play objecta.

The observational and test settings are very similar; and the-
subjects are primarily young children of both sexes., Since the
modeled reaponses are most unlikely to be found in ordinary
play with the tést toys, the researc¢h has-consistently demon-
strated some increase in the children's use of the model's be-
havior, Hence, recent experimentation has tended to focus on
the effects of induced or siable dispositions or of verbal eval-
uations of the model's agsre-sive play.

Walters & Wiliows (173) sought to conpare the modeling effect
on normal and enotionally disturbed boys of & film depicting a
female sdult model who behaved aggressively or non-aggressively
towards a number of toys and accompanied her behavior with suitable
coi..nts, Disturbed boys showed as many aggressive resporises as

did the non-disturbed boys but almost significantly fewer

RO
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non-aggressive responses, Essentially, the boys drew on the film.
model’s behavior during the. six minute period they were told to
"have fun" in the toy room. - But the preponderance of responses
were non-aggressive ones; and the aggressive model raised the
baseline average from zero ta only one sggressive response.
Nelson, Gelfand & Hartmann (116) found that the aggressive
play behavior of a live adult male had no effect on the play
behavior of boys but brought cut more aggressive play in girls,
presumably through a loworing of inhibitioms. Although a prior
induction of task failure increased aggressive play, the effect
of the aggressive model was not enhanced by this frustrating
experience. ' However, Kuhn, Madsen & Becker (89) reported an
effect of prior frustration on responses to an aggressive model,
But, the direction was contrary to expectation, since the frus-.
trating experience diminished the aggressive model's effectiveness,
Using a film showing & white male adult agzressing against a
bobo doll, Thelen & Soltz . (164) tested a predominantly Negro
sample of boys entered im a summer Head Start program. Comtrary
to expectaticn, aggressive play behavior was greater when the.
acts of the film model were not followed by the reinforcing,
congratulatory verbalizations of a recorded male voice. A
follow=up eiperiment with white children attending a university-
related school found the verbalization version to be alightly
better than the no-verbalization one., Sinee the two samples.
undoubtedly differed in a number of relevant characteristics
other than race, ‘the particular significance of a& white model -
can only be entertained as one possible factor in the different

data outconmes,



¥

Weiss 23.

Hicks (79) examined the ef<sctiveress of having a male adult
stranger make approving or criticizing or no comments about the
filmed aggressive play of another male adult. Only when the
commenting adult was also present though silently in the separate
test room did his earlier comments produce a differential effect
on the play behawior of young children., Their imitation of the
aggressive acts of the film model increased when his prior comments
had been approving and decreased when they ha.d been disapproving.
Somewhat similar results are reported by Rosekrans & Hartup (136)
who used & live adult model and had the expériment.er make the
commentary on thc wodel's acts, N

The preceding set of studies seems to a;xggest that, except
for a simple effect of sex, diswsition.al variables do not fince
tion as expected, that the modeling effects are more likely d;.xe
to a lowgg'ing of play inhibitions or g 1earn1ré of novel ways of
handling toys rather than an increase in aggressive tendencieg , and
that verbal commentary associated with the model's behavicr can
have an effect under certain conditions. Absent unfortunately
is an understanding of the subjective meaning to the children
of the cbservation experiences and their play responses.

DIFFUSION AND IATIONAL DEvm.cm

Diffusion of innovations.--Research on the diffusion of
innovationg sparticulerly in agricultural practices, has reachzd.
voluminous proportions, with as many studies published in the
period 1962-67 as in the preceding 34 years (132). (See Roéera
131 for an extensive bibliography Qf references.) However,
despite the considerable efforts devoted to diffusion research, a

number of the significant contributors to the literature have
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expressed critical concern over the state of current. theory and
methodology (26, 37).

Since adoption of an agricultural innovation involves risk-
taking, it is not surprising that early adopters are characterized
by relatively higher economic resources (130). But so should
the availability of relevant psychological resources foster
early idoption. In confirmation, Bohlen (19) finds evidence that
early adopters more than later onés exhibit the conceptual abilily
to evaluate and use abstract and techmical information and thereby
arrive at an early decision, ' Also, they believ~ themselves
"masters of their fates" and able to cope with unforseen cone
tingencies, - In traditional ereas .of the world, th_ obverze of
this confidence in one's ability to cope and, by personal effort,
to change a situation appears in the form of ‘an attitude of fatalism,
which has often been considered a significant obstacle to change.
For instance, in India, it is found to inhibit acceptance of new
agricultural practices (31). But, in regard to Colombian villagers,
Rogers (133) sees it more as a rationalization for failure to
induce change than as an insurmountable barrier to modernization
in farming. Examining many case studies, Niehoff & Anderson (117)
~oncur that fatalism from wiatever source is not by itself suffi=-
cient to prevent change in farming or hea. cactices or to
cause the failure of development projects, as lonsz as the formal
change agents are skiliful ir-techaique and utilize vhatever
positive facto:s anil incensives exist in the sw.tuation. They
are however more conrcrned with a "project fatalism,™ bred of
uns-tislactory experiences following the adoption of recommended

practices or ths completion of a devdlopment project, which they
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believe is increasing and will make future change more difficult,
This concern is also expressed by Dube (48) who notes that change
agents may fail in India because of villagers' poor experiences
with past innovations.

In regard to the adoption of new farming practices in India, -
Sawhney (142) finds that for all stages of the adoption process,
personal nonlocal sources (essentially extension agents) are
named far move frequently than personal local sources (friends
and neighbors); and both types of personal sources are named more
frequently than the media which reach.a high.point of mentions
of approximately 12% as a source of first knowledge or a source
for additional information during the interest stage. -Personal
sources, particularly nonlocal ones, were of greatest importunce
during the evaluation, trial and adoption stages. Sawlmey suggests -
that the discrepancy with Rogers' generalization (130) that
cosmopolite sources are nost important at the avareness stage and
localite sources at the evaluation stage may be due to the rela-
tively low technical competence of Indian farmers and their
limited experience wi.h new practices. In his own research in
Colombia, Rozers (133) finds that personal locel sources (farmers)
are mentioned more frequently than personal nonlocal ones
(extension agents and farm store personnel) at all stages of the
adoption process for a new farm practice, excep® at the trial
staze where thay are equivalent, He sugmests that local sources
affect attitude toward and use of the innovation; whereas nonlocal
ones make their contribution by providing technical information.
Savhney's suggestion about relative competence of local farmers

may account for the difference between his and Rogers' current
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data, and implies the need to assess and take into account the
relative credibility of different sources in the adoption process,
a factor considered by Wolpert (178) in his computer simulation

of agricultural diffusion in Sweden and proposed by others (101,

132). Also, despite the reverse order of siznificance of types

of personal sources, both studies support Rogers' proposal that

the personal local/nonlocal (or cosmopolite) classification of
sources may be more useful in less modern regions than the persoual/
impersonal (or media) differentiation derived from research in

highly industrialized countries. The data of Parker & Paisley

(122) on aqult information seeking in the US would be consistent
with this suggestion, since the mass media are the dominant
dources for diverse kinds of information. It is principally
when the information is to be applied concretely or on matters
of high personal involvement that interpersonal sources challenge
the primacy of the media,

Opinion leadership.--There is continued interes’ in tha role
of opinion leadership in the diffusion of information, ideas and
practices. Using the customary conception, Rogers (133) and Rao
(126) provide data essentially confirminz past findings on leader
attributes and on the sinificance of rocial context and modern-
jzation influences on leadership. However others have begun to
use & more differentiated view of the givinz-receiving activities
involved in informational and influence transactions in more
modern regions, by explicitly utilizing the perspective that
people can function as both givers and receivers (152, 153).

Urizht & Can%or (179) separated graduate students into

"opinion seekars” and "opinion avoiders,"” based essentially on
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self-reported frequency of participation in digcussiona on four
topies, one being foreisn afiairs. Also, by self-desiznation,
the students were separated into opinion leaders and non-leaders
on each topic. Vhile there was overlap between the two cate-
gorizations, it was not complete. (However, a similar self=-
report question does link the two categorizations.) Interest

in forei:n affairs and relevant print media usage was greater
for opinion seekers than for avoiders; but opinion seekers,
vhether or not they were cateszorized as opinion leaders, were
conparable in interest and in print medig usage; whereas, leaders
who vere not also seekers were somewhat less interested and
exposed to relevant comnunications. On these data, the authors
propose that past research showing heavier communication exposure
of opinion leaders may have reflected the active opinion-seeking
characteristic associated with 1eadership rather than leadership
per se. Consistent is the finding of Troldahl & Van Dem (167)
that both meubers of discussion dyads were comparable in media
usaze and information level, whether they were seeksré or ;ivefg
of information; whereas those not participating in diascussions
on the topic were lower in these characteristics., Hence, desiz=
nated opinion leaders nay not rass cn information as much as
compare views and share knowledje with others of couparable
Inovledze and involvement in the topic. A sim’lar possibility
is expregsed by other researchers in rejzard to agricultural
disfusion (19, 101) and the initial purchase of a new consumer
product (4),

liational development.=-In the modernization of nations, the

uedia of nass communication play & central role, But for successful
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national development, they must not only seek to contribute with
other societal institutions to the channeling of aroused wants
and increased economic resources into a pattern or deferred
gratification but also to provide a realistic assessment of what
is possible now (47, 99, 126). Another not well-realized
function is to link knowledge resources to policy makers and
planners and not ‘just to the general populace (48, 96). While
gocial scientists have accepted this perspective .of the centrality
of mass communicetion in the modernization procesd; developing
countriea under non-Communist rule have usually failed to view
the media's fundemental significance as a 'power' resource and
to secure its growth in the overall planning for national |
development (47, 51, 125).

Although the preceding remarks apply a broad brush to the
general significance af the media, they do not reveal how the
means of mass communication fit apecifically into an analytic
model of national developuent., While no sinzle model is agreed
upon by researchers, the following abbreviated and gross one
would probably be found acceptable as a starting point (99,

107, 147): urbanization, taken as an index of industrial
developuwent and econcinic adequacy — the developrant of eduw
cational resources, and thereby literacy and simnificant cog-
nitive and sttitudinal effects of education -3 the development.
<xtension, and use of mass commmication —— & variety of
modernization uutcomes. This part-model should be understood
not merely as a description bui also as & plan of action; for
not only dces urbanization not lead directly o modernization,

ingtead requiring the mediating contridbutions of the educational
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system and the media, but also the potential contributions of

the media presuppose the establishment of a functioning and
effective educational system, Furthermore, while the arrows
indicate the main directional effects, the system is actually
looped embracing mutual interactions between the parts. Although
Lerner (98) had proposed certain quantitative values for earlier
elements of the sequence as take~off points for the rapid expan~
sion of following ones, it ia unlikely that these posits will
survive changing world conditions or the likelihood of regionsl
differences within the overall pattern set out by the model (147).
(A significant report by Guthrie 181 underscores the constraining
influence on innovational behavior in a developing country of
existing social norms and reinforcement contingencies, despite

r the acceptance of modern-oriented attitudes. )

| In confirmation of the model's genersl pattern, Chu (33)

found that newspaper readership was an important attribute of
opinion leaders, but primarily among the better educated who are
high in economic and social status. A similar but weaker pattern
was observed for leadership to be mo.e common among listeners

to radio information than amonz entertainuent listenera or non-
listeners, with the latter two subsroups being comparsdle. In
another study, Chu (32) found that only amon; those of high economic
standing was deferred cratification behavior more liisly to be
exhibited by respondents who read business news rather than

local or domestic or crime news, or who listened to information
programs on radio rather than to - tertainment programs or to

no programs at all, Also, in conformity with the general model,

when relevant newspaper reading vas statistically controlled, ;
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neither education nor economic standing was significantly related
to deferred gratification belavior, But newspaper reading remained
correlated with deferred zratification, when the other factors
were held -~msatant.

In a study of & Bouthern Appalachian community, Donohew (43)
found that, although general radio and television exposure was
not related to an index of receptiveness to change, scores on
the index were higlar for those exposed to news and public affairs
programs than for those exposed to radio or television. However,
in further research on the same population, Donohew & Singh (45)
reported that those more in contact with the wider environment,
dircctly through trips or vicariously through the media, were
lower in the adoption of practices recommended by local pove-ty
agencies than were those more isolated from the outside world.
Perhaps the practices were more congruent with a local, tradi-
tional orientation or with minimal change in atyle of living
than with an outward looking, change-aspiring orientatiom.

Rogers (133) finds that media exposure was not as critical as
othar attributes, including political Inowledge, ianovativeneas,
and social status, as s predictor of agriciltural opinion leader-
ship in Colombia. Pechaps this is due to the inadequacy of too
gross a measure of exposure, particularly since political Xnow-
ledge is 80 strong a predictor., Also implying ccafirmation of
the oodel are the results of Waisanen & Durlak (172) that, in
Costs Rica, the use of various print media or of telsvision bears
a stronger relation to a modern viev of the world, even with
education and income controlled, than does radio listening.
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They suggest that this result may have occurred because radio
listeninz is more consuumatory and is available to pooser and
more rural people. Support for their conjecture is found in a
study by Edwards (53) who observed that influentials in Costa
Rica were more likely than others to use television and print
media, particularly cosmopolitan publications. Also consistent
are the findings of McLeod, Rush & Friederich (109) that in
Ecuador total media exposure was only weakly related to general
knowledge of political and public affairs; whereas reading 'hard’
news in the print media was more strongly related to such know-
ledge. The latter relationship held even when socio-economic
status wvas statistically concrolled. Similarly, in a US study
(111), usage of cosmopolitan print media and lmowledge of irter-
national affairs were correlated even when education was controlled;
hovever, in this modern urban settinz, the relationship was
stronger among those who had not attended college than anmong
those who had.

Agsertions that broadcast or print media have little impact
in a country because there sre fev radio or television sets or
because the literacy rate is low do not usually take into account
multiple or out-loud reading of individual copies. For example,
in India, it is common for one paper to be read by several people
in the villages and also read aloud to oapny core who are illiterate
(51, 114, 126). In fact, Eapen (51) reports that about k0% of
the {lliterates in his sample had received news of the India-
Pakistan conflict in this way. Hence, circulation per sowme
acount of population is an inadequate index of the reach of

newspapers ur their itportance in a press-roor country.




fedvaies

Veins 32.

In rezard to broadcast media, the significance of audience
figures as distinct from sets is well known in industrialized
countries., The same should apply to less modern areas gince
groap listening cr watching is usual, as in Vest Bengal (22),
even when the :mitiplying effect of organized group exposure as
in rodio or television forums (55, 170, 175) is rot a factor.
Hence, the socia). impact of the media, particularly in the less
modernized nations, is not adequately assessed by a ratio of
rhysical units to population.

The significance of the personal element in the diffusion of
nevs and innovations is evident in modern nations as well as in
developing countries. But it is in the latter with taeir stromg
traditions of oral communication that face-to-face vontacts
become dominant in tis maas communication process. Even in the
more modern village of the two studied "y Ras in India (126),
al)l of the responderts referred to other people as sources of
various items of general :nformation, with lesa than half re-
ferring “o newspapers and much fewer naming radio. Ia the Weat
Benzal region, while word-of-mouth was the prinnipal channel of
nevs for illiteretes, it wvas a si;rificant source even for thote
with a primary school seducation (22). Dube {48) found that 83%
of the people in 198 villazes in India were avare of the Chinese-
Indian border conflict shortly after the Chinese attacks occurred.
Even in Indisn states distent from the Hioalayan region, awareness
was almost as high as in nearby siates. The yrioary first channel
of news of the conflict named by over LO% of the sazple was
personal transmission, particularly by friends and neighbors;
radio and television were slightly behind., In regard to sources
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for more ordinary matters of public affairs, 868% in another survey
named scme personal source and only 129 designated the mass media.
However, it is likely that many of the personal sour~es obtained
their information from the radio or newspapers. It is on the
basis of such evidence of the wide and rapid diffusion of newe

by personal channels tnat Dube {48) considers the purported
infornational isclatior of India's villages to be more a myth

than = reality.

While the essence of topical news can spread rapidly and widely
by wordeof-mouth, knowledze of the national interpretation and
esluation of information reguires contact with the mass media.
Iane's (91) study in rural northeast Brazil points to the sig-
nificance of this normative function of the media, The isolation
of the peasantry from national ccmmunications through the media
and not simply rural unrest or contacts with political orzanizers
was the significant influence on their favorable regard for
radical political leaders.

For fuller comprehension and more refined analysis of the role
of personal channels in the mass communication process, research
is needed on the normal pattern of conversational links between
people and on the norral frequency and substance of such convera
sations. That is, information should be obtained on who zenerally
speaks to whom, how often, and about what (101). Despite %he
multitude of diffusion studies and the key significance assigﬁed
to personal contact, there is a dearth of normative knowledge

on such matters. Research on opinion leadership is strangely

deficient in this regard, with only the most limited data gathered

through the self-report responses used to identify those who
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function as opinion or information resources for others., A

mapping of normal conversational contacts would be of particular
relevance for less modern countries, in view of their greater
dependence on personal channels for the diffusion of news and
ldeas. For instance, in a modernizing village in India, Rao J

(126) finds that the patterns of sccial intercourse are diffuse,

B e e

permitting & vertical flow of information; whereas in 2 more
traditional villege, personal relations are more restricted to
socially-separated segments of the populace, making vertical

diffusion less liksly t¢ occur and impeding the spread of modernizing
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ideas from the elite who are likely to te the ones in contact with
% the outside world (cf. 47, 43). Nakajima (115) notes that, while

Z conversation is a significant channel for the spread of information
in Pakistan, diffusion occurs horizontally within restricted

social strata. Hence, it is importent that at least some members
of the lower strata come into contact with the media, in order

that nation-building information be spread throughout the general
populace.

Diffusion of news in tha US.--The following are the major
questions addressed in recent Anerican research on the diffusion
of significant news events: (1) what are the sources that
provide first awareness of an event; and (2) what are the char=~
acteristics of people who are aware? Essentially, the nass media

are the predominant first sources; excepting President Kennedy's

{1 assassination, personal channels provide first awarepess for
relatively few people (1, 3, 25, 100, 111, 119). Although personsl
channels increase ‘n importance as first sources with an increase

in the importance of the event (25, 100), the magnitude of the
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effect is not large nor does it raise personal channels to a
major source of first awareness, As might be expected, knowledge
of an event is positively related to educational level (1, 3, 25,
100, 111) and, to some extent, to the event's purported vclevance
to personal interests (1, 100). Also influential are normal
media preferences (119).

Hovever, time of day and day of the week (e.g. Sunday) when
news of the event first broke affect source of first awareness
(25, 119), since certain media may not be availsble or may be
unduly favored because of what people are doing or where they are.
These uncontrollable factors may account for much of the reported
variation within the general pattern of results,

POLITICAL CAMPAIGNS

Effects on voting.--Despite the beliefs end assumptions of

people in and out of politics, pest evidence does not establish
the power of the media to persuade or convert significant numbers
of people to new political preferences during the period of an
election campaign (175). The primary cutcomes of campaigning
appear to be the reinforcement of exisient voting intentions,

the strengthening of wealiened prelerences, the solidification of
pre-campaign shifts that resulted from tihe effects of intere
electioh events, and only modest effects on knowledge or percep-
tion of candidate or party positicns. Evidence from British
research on the 1964 general election (15) confirms in broad
outline these general conclusions (cf. 10). The formal five-week
canpaign produced s sliéht improvement in knowledze of party
positions, left unchanged general appraisals of the most impor-

tant issues facing the country, and had no significant effect
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on the vote for the dominant Labour and Conservative parties.
However, the campaisgn did increasé the vote for the small and
much less well-known Liberal Party. Free television time, varti-
cularly for party broadcasts, was the key to the zain by the
inveterately underpublicized Liberal Party; for television was
almost its sole nationwide communication resource (135).

In view of the absence of campaign effects on the overall
votes achieved by the Labour and Conservative parties, Blumler &
Metuail (16) attribute Labour's victory to the impact of events.
occurring between election day 1959 and the formel opening of the
1954 campaign. However, both major parties had begun their
propagzanda efforts in mid-May 1053, approximately a year before
the then expected date for the election (135). Hence, what changes
in vote intentions were produced or what latent shifts were crys=-
tallized by the year-long eflfort by both parties were neither
assessed nor taken into account.

Nevertheless, in view of the dominant role of television in
the enormous and increasing costs of US election campaizns, it is
of interest that the Liberal Party ¢sins were achieved with only
three-fifths as much party broadcast time and much less general
publicity on television than that provided the other two parties.
Hence, caution is needed against acceptin; any simple assumption
about the significance of gross broadcast time for campaisn
effectiveness or against confusing the campaisn itself with all’
its complexities with its reflection in the media (75, 135).

In con{irmation are data reported by Alexander (2) revealing the
absence of a relationship between the total amount of money spent

on radio and television programs of five minutes or more and

NOEN & i i
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either election outcomes in Us senatorial or gubernatorial elec~
tions in 1960 and 1962 or the state~by-state popular or electoral
vote in the 1960 presidential election,

In regard to the purported influence on voting of editorial
endorsements by the press, the few recent studies available are
based on gross and limited correlational analyses. The evidence
suggests at best a minor impact limited to voting situations of
little general interest and importance and where there are few
other informatiomal influences operating (72, 83, 106).

Candidate images.--By its very nature, television brings the
candidate face-to-face with a vast at=home public and fixes the
viewer's attention on the candidate's appearance, manner and style
of personal presentation. Hence, there is concern that a manipu-
lated reality will be produced by media consultants who are paid
to manufacture an "image candidate" (180).

A summary of the limited past research on the effects of tele-
vision on candidate images would permit the following inferences:
(1) the less well knmown the candidate, the more television can
modify viewers' perceptions of his characteristics (36, 88);

(2) television and radio broadcasts of the same address by a
candidate can yleld differing perceptions of his characteristics
(124, 180); (3) viewers of differing political attitudes take
away similar perceptions of some personal attributes of the can=-
aidate and differing perceptions of others (28, 108, 154); and

(4) changes in candidate image are not clearly related nor
central to voting decisions (175). Unfortunately research has not
been frequent and systematic enough to determine what clusters

of characteristics are more likely to be affected and under what
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conditions, and what characteristics are most central for voting
decisions and under what conditions.

The research by Blumler & McQuail (16) provides confirmation
of some of the preceding inferences and extends our knowledge
of television's effects on perceptions of candidates. Their
respondents not only ranked attributes such as "straightforward,”
"sincere," and "confident" high among traits desirable for somecne
who 18 to run the country but also judged them to be traits that
television is most able to reveal. However, other important
attributes, such as "strong" and "hardworking," were considered
unlikely to be revealed by television election broadcasts. - But,
in regard to actual changes in perceptions of the leaders of the
wajor parties, the campaign was found to have influenced ratiags
primarily on a cluster of characteristics connoting personal
strength or toughness (cf. 28). Supporters of different parties
changed their judgments in the same way and to the same extent,
even though two of the 1ea_derl improved in this quality and one
declined. Hence, changu‘ in leader images were unrelated to voting.

Of particular significance is the authors' assertion that the
nost difficult of television's effects to assess was its effects
on leader images, This was due to the difficulty of finding a
means to extract from gross exposure that part relevant to the
leaders per se. Nevertheless, extent of exposure was not con=
sistently related to changes in leader images. Although changes
in attitude to a party and to its leaders covaried, consistent
party supporters were more favorable to their party than to its
leader. In general, the authors note that perception of the

leader's qualities are no more amenable to change than is attitude
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to the party and that there is little support for the presumption
of the image~building power of the media.

Also contrary to any gross presumption of remarkable-media

effectiveness in image~building in political campaigns is Rose's
(135) report that, despite more than six months of advertising
emphasis on the leaders of the Iabour and Conservative parties
before the 1964 election, popular approval of both declined and
to a greater extent than did approval of their respective parties.
A comparable decline in personal popularity for Johnson and
Goldwater during the 196l presidential campaign has also been
reported (12). Probably such effects result from the arousal
of increasingly partisan associations by the usual intensive
political advertising and party propaganda during an election
campaign, |
Selective expciure.--In studies of political behavior, selective
exposure refers to differential attentiveness to political commmune- |
ications as a result of congruency between the source (candidate
or party) or between the anticipated attitudinal siguificance of
the message and the attitudes of potential receivers toward the
source or the communication content. The zeneral form of the

relationship can be stated as: the greater the congruency, the

greater the likelihood of exposure, whether by active seeking out
or by usual attentiveness to customary channels of communication,
The sun of past evidence from voting studies suggests that the
selectivity which occurs is unimpressive in magnitude and insuf-
ficient to keep people uninformed of the major arguments and
vositions of opposing candidates and parties (148, 149, 1753

cf, 86, 113). Also, despite a slightly favorable bias in some
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aspects of the news treatment of editorially endorsed candidates,
the general press tends currently toward equitable and ample
treatment of the major contending candidates (9, 159).

In confirmation of research on the 1959 election in Britain
(165), Blumler & McQuail found modest selectivity in their study
of the 196l general election. While supporters of one of the
three major parties watched more broadcasts by their preferred
party than by either of the others, they nevertheless did watch
more of the others combined then of their own. Similar results
are reported for the 1966 general election by Harrison (76) who
also noted that the political composition of the audiences did
not vary over the broadcasts by the different parties, However,
simultaneous transmission on all channels, hence eliminating
viewinz options, may account from some part of audience compara=-
bility over party broadcasts,

The rich data of Blumler % McQuail (16) reveal that only
about one-half of the people watching party broadcasts on tele-
vision do so for politically relevant reasons. In fact, extent
of ordinary exposure to television is the strongest determinant
of exposure to political television; cdecree of interest in the
campaign plays a significant role in exposure to political material
on television, primarily vhen customary set usage is moderate or
light, Significant selective exposure was found meinly among
the roughly one out of four people in the total sample vho stated
that their principal motive for watching political television was
8 desire for reinforcement of their views and "ammunition" to
support their views in discussions with others. These respondents

were more stable in their vote decisiona, more partisan in their
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attitudes toward their party, and also more likely than others
to assert that, when they avoided political broedcasts, it was
because their minds were already made up, Hence, it was those
least likely to be changed by exposure who tended to avoid party
broadcasts. Interestingly,' they were also more likely to be

categorized by the authors as opinion leaders.
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